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MipknioueHHAa
[0 OHNalH-NnaTpopmm

Yac/Time 3axig / Event npoBefeHHsA /
Connection to the online
platform
10.00-11.00 Nig €AHAHHA yqa.cnfvuqs/
Connecting participants
BigKpuTTA KOHpepeHUil.
11.00-11.40 BITaanICHOBa/
Opening of the conference. MocunawHs Ha 3ycmpiy /
Welcome speech Meeting link:
https://zoom.us/j/
11.40-15.00 MneHapHe 3acipanHA / 91872333463
Plenary session
Homep 3ycmpiui /
13.10-13.20 Mepepsa / Break Meeting number:
918 7233 3463
14.40-15.00 O6FOBOpeHHﬂ.AOI'IO.BIAEI/I/
Reports discussion
15.00-15.30 Mepepsa / Break




MigknioyeHHA
[0 oHnaiH-nnaTdopmun

Yac /Time 3axig / Event nposegeHHsA /
Connection to the online
platform
Kpyrnwnii ctin / Round table
OHnanH-XypHanictnka MocunaHHa Ha 3ycmpiyd /
B Cy4aCHUX yMOBax: Meeting link:
15.30-17.45 BUKINKW | nepcnekTmsen / https://zoom.us/j/
Online Journalism 93757040129
in Modern Conditions:
Challenges and Prospects Homep 3ycmpiui /
Meeting number:
17.15-17.45 O6FOBOpeHHF|. AOI‘IO.Bi}J,eVI / 937 5704 0129
Reports discussion
Kpyrnui ctin / Round table lMocunaHua Ha 3ycmpiy /
Megia i nangemia KopoHaBipycHOI Meeting link:
15.30-17.00 xBopobu (COVID-2019) / https://zoom.us/j/
Media and the Coronavirus Pandemic 97232462502
(COVID-2019)
Homep 3ycmpidi /
16.15-17.00 O6roBopeHHsA gonosigei / Meeting number:
’ ’ Reports discussion 972 3246 2502
MocunaHua Ha 3ycmpiy /
Meeting link:
[Honosiai — npe3eHTauii BuaaHo / 4pihtt9553:)/4/§g%n4516s/j/
17.45-18.30 Reports — presentation -
of publications Homep aycmpivi /
Meeting number:

953 4557 9406




14 nuctonaga 2020 pokKy

Kuiscviuii ynisepcumem imeni bopuca Ipinuenxa

14 November, 2020

Borys Grinchenko Kyiv University

MigknioueHHA
0 oHnaiiH-nnatdopmu

Yac/Time 3axin / Event nposefeHHa /
Connection to the online
platform
9.00-10.00 nig €AHAHHS yqa.cr'wmlB/
Connecting participants
Cekuyis / Section |
MypHanicTrka, >KypHanicTUKO3HaBCTBO .
i MepiliHa npaKTuKa: noc"”/;””’f Haﬁy;mplq/
P v ting link:
- npiopuTeTn Ykpainu ee )
10.00-17.50 Ta HOBITHI napagnrmm €C/ https://zoom.us/j/
Journalism, Journalism Studies 97711375156
and Media Practice: Ukraine’s Priorities .
and the Latest EU Paradigms Homep sycmpiui/
11.30-11.50 Meeting number:
’ ’ O6roBopeHHs pgonosigen / 977 1137 5156
14.35-14.55 Reports discussion
17.20-17.50 P
11.50-12.50
14.55-15.10 Mepepsu / Breaks
Cekuis / Section Il
CyuyacHe peKknaMO3HaBCTBO
Ta NpakTUKa peKaMHOol diafbHOCTI:
10.00-15.00 | megiiiHi acnektv gocsiay €C B Ykpaini / | [TocunanHa Ha 3ycmpiy /
Modern Advertising and Advertising Meeting link:
Practice: Media Aspects https://zoom.us/j/
of the EU Experience in Ukraine 93820518537
11.30-12.00 O6roBopeHHs gonosigen / Homep 3ycmpii /
14.30-15.00 Reports discussion Meeting number:
938 2051 8537
12.00-13.00 Mepepsa / Break




MipknioyeHHA
A0 oHnalH-nnaTpopmn

Yac/Time 3axip / Event npoBefeHHA /
Connection to the online
platform
Cekuin / vSection !” Mocunawnns Ha sycmpiy /
IHbopmauiiHa noniTrka Meeting link:
10.00-12.00 B Aianosi «€C — YkpaiHa» / https://zoom.us/j/
Information Policy 98102966992
in the “EU — Ukraine Dialogue”
Homep 3ycmpidi /
11.30-12.00 O6roBopeHHs gonosigen / Meeting number:
’ : Reports discussion 981 0296 6992
Cekuyis / Section IV
BibnioteuHo-iHpopmaLiiiHi yCTaHOBW | flocunanus Ha 3ycmpiy /
Ta HOBi Mefjia: EBpPOMenNCbKNiA JOCBIA Meeting link:
10.00-12.20 B YKpaiHCbKMX peanisax / https://zoom.us/j/
Library and Information Institutions 93705902640
and New Media: European Experience
in Ukrainian Realities Homep 3ycmpii/
Meeting number:
O6roBopeHHs gonosigen / 93705902640
11.45-12.20 . K
Reports discussion
Cekuyis / Section V
DopmMyBaHHA iIHHOBaLiNHNX
BUAABHNYNX CTPaATeri B yMOBax
. €BPONENCbKOro PUHKY. .
10.00-14.35 Linpposi mepia y BuaaBHuuin cnpasi / I'IocunaHHf{ ha .?ycmpl'-l/
Formation of Innovative Publishing Meeting link: .
Strategies in the European Market. https:/zoom.us/j/
Digital Media in Publishing 97826231724
Homep 3ycmpidi /
11.30-12.00 O6roBopeHHs gonosigen / Meeting number:
14.15-14.35 Reports discussion 97826231724
12.00-13.00 Mepepsa / Break




MipknioyeHHA
A0 oHnalH-nnaTpopmn

Yac/Time 3axig / Event nposepaeHHs /
Connection to the online
platform
Cekuisa / Section VI
MosBa i meTamoBa cy4acHoOro mefia-
3HABCTBA B CUCTEMi OCBITW Ta GpaxoBil | MMocunaHHa Ha 3ycmpid /
KOMyHiKaLii: HapaTnBu YkpaiHn Ta €C/ Meeting link:
10.00-12.00 Language and Metalanguage https://zoom.
of Modern Media Studies us/j/96811080158
in the System of Education
and Professional Communication: Homep 3ycmpiyi/
Narratives of Ukraine and the EU Meeting number:
968 1108 0158
11.30-12.00 OGFOBOpeHHﬂ. AOI‘IO.BiAeVI /
Reports discussion
Kpyanuti cmin / Round table MocunanHsa Ha 3ycmpiy /
MepiaocBiTa Ta MegiarpamoTHICTb: Meeting link:
pocarHeHHa €C i nepcnekTnen Ykpainum / https://zoom.
10.00-17.50 Media Education and Media Literacy: us/j/96211704337
’ ’ EU Achievements and Ukraine’s
Prospects Homep 3ycmpiyi/
(3a oKpemoto nporpamoto Meeting number:
https://cutt.ly/IgFENKG) 962 1170 4337
MaHenbHa auckycia / Panel discussion | [locunanusa va sycmpiy /
AKTyanbHi aCMeKTn Cy4acHOi eBponeii- Meeting link:
11.00-12.30 cbKoi iHpopMaLiitHoi 6esnekn / https://zoom.
Current Aspects of Modern European us/j/91870302612
Information Security
Homep 3ycmpiyi/
. . Meeting number:
12.00-12.30 O6roeopeHHs / Discussion 918 7030 2612
lMocunaHHa Ha 3ycmpiy /
Meeting link:
https://zoom.us/j/
18.00-18.30 Migcymkose SaCi,El,.aHHﬂ / 97170855248
Summary session
Homep 3ycmpiui/
Meeting number:

9717085 5248




PEITTAMEHT:
BiTanbHIi cmoBa — 5-10 XB;
IJIeHapHa IonoBifb — 15-20 xB;
IpeseHTalisd BUJaHb — 15 XB;
CeKIIilfHa JOIoBilb — 15 XB;
BJICTYII Y IUCKYCisAX — 3-5 XB.

TIME LIMIT:
welcome speech — 5-10 min;
plenary presentation — 15-20 min;
presentation of publications — 15 min;
sections presentation — 15 min;
discussions — 3-5 min.

Pob6oui mosu konpepenuii:

YKpaiHCbKa, aHITIJIChKa.

Conference languages:

Ukrainian, English.



OPFKOMITET KOH®EPEHUII /
CONFERENCE ORGANIZING COMMITTEE

Cniszonosu / Co-Chairs:

lopbeHko [anuHa BacunieHa, pupekTop [HCTUTYTY KypHanicTnkn KniBcbKoro yHiBepcu-
TeTy iMmeHi bopuca piHueHKa, KaHAMAAT NeJaroriyHmX HayK, AOLEHT;

IsaweHko Bikmopia JliodsizieHa, 3aCTyMHUK AMpPeKTopa 3 HaykoBoi poboTu, npode-
cop kabeapu BrAaBHUYOI cnpaBu IHCTUTYTY XypHanicTuku KuiBcbKoro yHiBepcuteTy
imeHi bopwuca piHueHKa, ronosa TepmiHONOrivYHOT KOMicCii npu MiXkHapogHOMY KoMiTe-
Ti cnaBicTiB, JOKTOP GiNnonoOriyHUX HayK, CTapLIniA HAyKOBUIA CMiBPOBITHUK.

YneHu opekomimemy /
Members of the Organising Committee:

TomineHko Cepeiti AHmoHosuyY, ronosa HauioHanbHOI CNINKK >KypHanicTiB YKpaiHu,
3aCNY>KEHUN XYPHaNIcT YKpaiHu;

XapueHko OnexkcaHop OnekcaHOpoguY, TeHepanbHNUIA AMPEKTOp YKpalHCbKOro Haio-
HanbHOro iHPOpPMaLNHOro areHTCTBa «YKPiIHGOPM», 3aCNy>KEHWNIA XKyPHANICT YKpaiHu;

Limypxeypkuti Cepeili Bonooumuposuy, ronoBa KomiteTy HesanexHoi megianpod-
Cninky YKpaiHn, KaHAWAAT HayK i3 fep>KaBHOrO YNPaB/iHHA, JOLEHT;

Iveta Reinholde, Head of the Department of Political Sciences of the University
of Latvia, Professor, Independent Expert at the Congress of Local and Regional
Authorities, Council of Europe;

Sigita Struberga, Secretary-General of the Latvian Transatlantic Organization;

Joaquim Majé Ferndndez, Dean of the Faculty of Tourism, University of Girona, PhD,
Associate Professor of Business;

Silvia Espinosa Mirabet, Vice-Dean of the Faculty of Tourism, University of Girona,
Dr of Audiovisual Communication and Advertising, Permanent Professor;

Aleksandra Kuzior, Vice-Dean for Education, Head of the Department of Applied
Social Sciences, Faculty of Organization and Management, Silesian University

of Technology, PhD, Associate Professor, DSc;
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HalioboHosa Jllo608 AHMOHIBHA, 3aCTYNHWK AMPEeKTopa 3 HaykoBoi pob6otu ICIM
HATIH YKpaiHu, BOKTOP NCUXONOTiYHNX HayK, YneH-kopecnoHaeHT HAMH YkpaiHu;

Hosoxameko JleoHio Muxatinosuy, 3aBinyBau kadeapwu peknamm Ta 3B'A3KiB i3 rpomag-
CbKICTIO IHCTUTYTY XKypHanicTukm KniBCcbKoro yHiBepcuteTy iMeHi bopuca piHueHKa,
LOKTOP iCTOPMYHUX HayK, Npodecop, 3acnyXeHni Aiad HayKy i TexHiKn YKpaiHu;

BockoboliHikosa-ly3esa OneHa BikmopigHa, 3aBipyBay Kadefpun 6i6niotekosHaBcTBa
Ta iHpopmonorii [HcTUTYTy XKypHanictukn KniBcbkoro yHiBepcuteTy iMmeHi bopuca
lpiHUeHKa, OKTOP HayK i3 couiaNbHMX KOMYHiKaL|iiA, CTapLUMNiA HAyKOBUIA CNiBPOBITHUK;

Hempeba Mapzapuma MukonaigHa, [oueHT Kadenpu pekiamu Ta 3B'A3KiB i3 rpomag-
CbKICTIO IHCTUTYTY XypHanicTukm KniBCbKoro yHiBepcuTeTy iMeHi bopuca piHueHKa,
KaHAMZAT HayK i3 couianbHNX KOMYHiKaLiln;

Kypba+ OnekcaHop Bacunvbosuy, poueHT kadbeapu peknamm Ta 38'A3KiB i3 rpomagcbKic-
TIo IHCTUTYTY XXypHanicTukun KniBcbKoro yHiBepcuteTy iMeHi bopuca piHueHKa, KaHan-
[aT HayK i3 couianbHNX KOMYHiKaLil, AOLEHT;

Opykmoea fAHa CmanicnagieHa, poueHT Kabeapu XypHaniCTUKM Ta HOBMX Mepia
IHCTUTYTY XXypHanicTnkn Kniscbkoro yHiBepcuteTy imeHi bopuca lpiHueHKa, KaHamMaaT
neparoriyHnx HayK, AOLLEHT;

MacimoesaJlapuca lazikieHa, 3aBiflyBau Kadpefpun BUOABHNYOT Crpasu IHCTUTYTY XKypHa-
nicTnkm KniBcbKoro yHiBepcuTeTy imeHi bopuca lpiHueHKa, KaHAMAAT HayK i3 couianb-
HUX KOMYHiKaLiln, AOLeHT;

[aHd3t0k Bimaniti OnekcaHoposud, 3aBiflyBau Kadenpu »KypHanicTvku Ta HOBUX Mefia
IHCTUTYTY XXypHanicTnkn Kniscbkoro yHiBepcuteTy imeHi bopuca IpiHueHKa, KaHamaaT
HayK i3 colianbHNX KOMYHiKaLi, AOLIEHT;

Mickopcoka l[anuHa AHOpiTBHA, [OLEHT Kadeapu peKamu Ta 3B'A3KiB i3 rPOMaACbKICTIO
IHCTUTYTY XKypHanicTnkn Kniscbkoro yHiBepcuteTy imeHi bopuca lpiHueHKa, KaHamMaaT
iCTOPUYHMX HayK;

ApaHacwes Inns KOpitiosuy, [oueHT Kadeapn peknamu Ta 3B'A3KIB i3 FPOMAACbKICTIO
IHCTUTYTY XXypHanicTnkn Kniscbkoro yHiBepcuteTy imeHi bopuca lpiHueHKa, KaHamMaaT
iCTOPUYHMX HayK;

XapyeHko Onez BaneHmuHoguY, BOLEHT Kabeapy BUAABHMYOT CNPaBU IHCTUTYTY Xyp-
HanicTnkm Kuiscbkoro yHiBepcuteTy imeHi bopuca MpiHueHKa, kaHanaaTt dinonoriyHmx
HaykK, OLeHT;

OdapeHko OkcaHa BacunieHa, ctapwmnii BuKknagay kabeapu KypHanicTyky Ta HOBUX
mMegia IHCTUTYTY XKypHanicTukm KniBCcbKoro yHiBepcmTeTy imeHi bopuca lpiHueHKa;



bytHuybka OkcaHa lMempigHa, 3aBigysay HOJ1 iHdopmaTm3adii ocsiTH, KaHAMAAT Neaa-
rOriYHUX HayK, JOLEeHT;

lMamyk TemaHa MukonaisHa, metognct HMLU, gocnig»eHb, HayKOBMX NPOEKTIB Ta Npo-
rpam KniBcbKkoro yHiBepcuTeTy imeHi bopuca piHueHKa;

Bapuetrko-TpoueHko Jlinis OnekcaHopisHa, HaykoBuii cniBpobiTH1K HOJT iHdopmaTu3a-
Lii ociTM KniscbKkoro yHiBepcuTeTy iMeHi bopuca lpiHueHKa, KaHAMAAT nepgaroriyHnx
HaykK;

Mpaoko Mapia MukonaisHa, 3aBipyBay HML| BugaBHuuoi gisnbHOcTi KUiBCbKOroO yHi-
BepcuTeTy iMeHi bopuca MpiHueHKa.

Cexkpemapi opzkomimemy /
Secretaries of the Organising Committee:

CowuHcbka Bikmopis €geeHigHa, fOUEHT Kadeapwu 6ibnioTekosHaBcTBa Ta iH$op-
MONOrii, CeKpeTap BYEHOI pagun [HCTUTYTY XypHanicTukn KMiBCbKOro yHiBepcuteTy
imeHi bopuca piH4eHKa, KaHAMAAT HayK i3 coLianbHNX KOMYHiKaLin;

JoceHko AHxenika KocmaHmuHieHa, [OUEHT Kabeapw XypHanicTUKN Ta HOBUX Mefia
IHCTUTYTY XypHanictuku KniscbKoro yHisepcuteTy imeHi bopuca piHueHKa, KaHanaaT
HayK i3 couianbHNX KOMYHiKaLi;

loHOwon OnekcaHopa [JmumpieHa, Brknagay Kadbenpu XXypHanicTuku Ta HOBMX Mefia
IHCTUTYTY XypHanicTnkn KMiBCcbKoro yHisepcuteTy imeHi bopuca piHueHKa;

Xapamypsa [ap’a BikmopisHa, BuKnagay Kadegpy peknamu Ta 3B'A3KiB i3 rpomag-
CbKICTIO IHCTUTYTY XKypHanicTnkmn KniBcbKoro yHiBepcuteTy imeHi bopuca piHyeHKa,
acnipaHT MiXHapOAHOro eKOHOMIKO-TYMaHITapHOro yHiBepcuteTy iMeHi akagemika
CrenaHa [Jlem'sAHuyKa;

Jpay AnvoHa lNasnigHa, NOMiYHVK AMpeKTopa IHCTUTYTY XKypHanicTiKm 3 iHdopmauiii-
HO-KOMYHiKaLinH1X TexHonorin Kuiscbkoro yHisepcuteTy imeHi bopuca piHueHKa.

10



13 nucronaga, n'aTHULA
Kuiscekut yHisepcumem imeHi bopuca [piH4yeHka

13 November, Friday
Borys Grinchenko Kyiv University

BIJKPUTTA KOH®EPEHLJIT. BITAJIbHI CJTIOBA /
OPENING OF THE CONFERENCE. WELCOME SPEECH

11.00-11.40

Ocznes’tox Bixmop Onexcanoposuu, pexrop KuiBcpkoro yHiBep-
curery imeni Bopuca IpindeHka, moktop ¢inocodcbkux Hayk,
npodecop, akagemixk HanjioHanpHoi  akajemil
neparorivHMx Hayk Ykpainm / Viktor Ogneviuk,
Rector of Borys Grinchenko Kyiv University, Doctor
of Sciences in Philosophy, Professor, Academician
of the National Academy of Educational Sciences
of Ukraine

Kuiscsiui yHisepcuter
imeni Bopwca MpiHyeHKa

JARN
o

Top6enko Innuna Bacuniena, pupexrop IHcTUTyTY
>KypHamictuku  KwuiBcbkoro yHiBepcurery imeHi
bopuca Ipinuenka, KaHAMZAT I€JAroOriyHMX HayK,
nouent / Halyna Horbenko, Director of the Institute
of Journalism of Borys Grinchenko Kyiv University,
Candidate of Pedagogical Sciences, Associate | emmmomancum
Professor

(&)

Tominenxo Cepeiii Anmonosuu, ronosa Hario-
Ha/IbHOI CIIJIKM >KypHajicTiB YKpainu, saciy-
>KeHMI XypHaict Ykpainn / Sergiy Tomilenko,
Chairman of the National Union of Journalists
of Ukraine, Honored Journalist of Ukraine

}]m[\‘ﬂmﬁ{;‘ GITAKA
K ergarere
yresiH
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Xapuenxo Onexcandp Onexcanoposuu, rexe-
PpayIbHMIT IMPEKTOP YKPaiHCbKOTO HaI[iOHA/IbHO-
ro iHdopmauiiiHoro areHTcTBa «YKpiH(OpM»,
3aciyxeHuit xypHanict Yxpainu / Oleksandr
Kharchenko, Director General of the Ukrainian
National News Agency “Ukrinform”, Honored
Journalist of Ukraine

YKPIH®POPM

HITmypxeuvkuii Cepeiii Bonooumuposuu, ronosa KoMmi-

tery Hesanexunoi menianpodcninku Ykpainu, KaHpu-

JaT HayK i3 JlepKaBHOTO yIpaBliHHA, foueHT / Serhiy ’
Shturkhetskyy, Chairman of the Committee of the &'0
Independent Media Trade Union of Ukraine, Candidate %

of Sciences in Public Administration, Associate Professor

Iveta Reinholde, Head of the Department of Political
Sciences at the University of Latvia, Independent
Expert at the Congress of Local and Regional
Authorities, Council of Europe, Professor of Public
Administration (Riga, Latvia)

Joaquim Majo Ferndndez, Dean of the
Faculty of Tourism of the University
of Girona, PhD, Associate Professor
of Business (Girona, Spain)

UniversitatdeGirona

Aleksandra Kuzior, Vice-Dean for
Education, Head of the Department
of Applied Social Sciences, Faculty
of Organization and Management,
Silesian University of Technology, i i
PhD, Associate YProfessor, DgSyc POIWEChmka
(Zabrze, Poland) SIa-Ska




[TJIEHAPHE 3ACIJAHHA / PLENARY SESSION

11.40-15.00

Mooepamopu / Moderators:

lopberko [anuHa BacunieHa / Halyna Horbenko, pupeKktop IHCTUTYTY
KypHanictukn KniBcbKoro yHisepcuteTy iMeHi bopuca piHueHKa, Kan-
AVAAT NefaroriyHnX HaykK, JOLEeHT;

lsawerko Bikmopia JlodsieieHa / Victoria Ivashchenko, 3acTynHuK gu-
peKkTopa 3 HaykoBoi poboTtu, npodecop kabenpu BUAABHWUYOI Cnpa-
BU [HCTUTYTY XypHanicTukn KniBCcbKoro yHisepcuteTy imeHi bopuca
[piHYyeHKa, ronosa TepmiHonoriyHoI Komicii npu MixKHapogHOMYy KO-
MiTeTi cnaBicTiB, JOKTOP $iNoNOriYHMX HayK, CTapLUNA HAayKOBWUIA CriB-
POOGITHUK.

AOMNOBIAl / REPORTS
11.40-14.40

Tominenko Cepeili AHMoHogu4, ronoBa HauioHanbHOI CINKN Xyp-
HanicTiB YKpaiHu, 3aciyXeHui KypHanicTt Ykpainw / Sergiy Tomilenko,
Chairman of the National Union of Journalists of Ukraine, Honored
Journalist of Ukraine

®I3NYHA BE3MEKA XXYPHAJICTIB B YKPATHI. POBOTA MEJIA
B HAZ13BUYAVNHUX YMOBAX, CNPUYUHEHUX COVID-19

Mopoxy B YkpaiHi (ikcy0Tb BUCOKNMII piBeHb (i3NTHOI arpecii MpoTH Kyp-
HasicTiB. HalionasnbHa cIinka >KypHasicTiB YKpaiHM Ta mapTHEPChKi oprasi-
3amii B paMKax CIeI[iabHOrO MOHITOpMHTY «IHmekc ¢isuuHOI 6esmekn Xyp-
HayTicTiB Ykpainu» 3a 2017-2019 pp. 3adixkcyBamn 250 iHunpeHTiB (He MeHIle
75 Ha pix). 3a 9 micanis 2020 p. 3acBigyeHo 56 Bunanxis ¢isnynoi arpecii mpotn
JKyPHAaiCTiB.

Crip 3asnaunty, mo «IHgeKc...» 6as3yerbcsi Ha HOCBifi IPOBEIEHHS TaKNUX
MIPOEKTIB MDKHApo#gHMMU opraHisanisMyu. CTyIiHb TAKKOCTI 3alOAiAHMX Ti-
JIECHUX YIIKOJKEHb €KCIIEPTM He BM3HA4YalOTh — K/IIOYOBMM € CaMe 3acTOCY-

13



BaHHA (isuuHOl cun, Ge3mocepeHiil KOHTAKT 3 XXYPHAIICTOM, (aKT MOLIKO-
IDKEeHHS MaliHa T4, BIAMOBI{HO, IePEIIKOMKAHHs podeciitHiit AisTbHOCTI.

Taxwmit BrcoKuit piBeHb (isuIHOI arpecii MpusBiB O TOTO, 10 1s Tpode-
cia B YkpaiHi crama gosoni Hebesneunorwo. Tomy 6arato >KypHamicTiB, 0co6-
NIMBO perioHanbHUX, JOOPOBIMBHO BifMOB/ISETHCS BUCBIT/IIOBATY IIEBHI TEMI,
3’SIB/LSIETHCS CAMOLIEH3Ypa TOLIO.

Il mokpaleHHs cUTyanii HacamIepes, HeOOXifHO IMPUMMHUTY CHCTeMa-
TUYHY Oe3KapHICTb 3a 3/I0YMHU HPOTH XypHamicTiB. Hapasi Mo>xHa roBoputu
PO [OBOJI HU3bKY eeKTUBHICTh pOOOTI MPAaBOOXOPOHHUX OPraHiB Ta Opra-
HiB cyfioBoi Bnagu. Ha yMKy CBiTOBUX €KCIIEPTiB, 3aKOHOJABUMI 3aXMCT XKYP-
HaJIiCTiB B YKpaiHi 3HaXOAUTHCA Ha OJHOMY 3 HalBUILMX DiBHIB, OfJHAaK iCHYE
npo6yeMa 3 HeepeKTUBHIM BUKOPHUCTAHHAM I[MX MeXaHi3MiB. Y Hac € CIpasy,
sIKi Tepe6yBarOTh Ha PO3MIAAL Y cyAax e 3 2017-2018 pp. Jocutsb wacto 3710-
BMICHUKY 3Q/TUIIAI0THCS 6e3KapHUMY 260 OTPUMYIOTh HeBe/IMKMIL mTpad.

Kpusa COVID-19 Takoxx Hak/Iasna cBiit BiffOMTOK Ha is/IbHICTD YKPAaiHCHKIX
Mefia. 3a pesynbTaTaMy CIellia/IbHUX ONUTYBaHb, AKi mposoauao HCXKY, 82 %
YKPalHChKUX pefaKliil CTUKHYIUCA 3 €KOHOMIYHMMM TPYJHOILAMU, 30KpeMa
BTpaTOI0 peknaMopaBliB. CKOpOUeHHS JOXOAiB Meflia MpU3BOLUTD [0 MajjiH-
Hs1 SIKOCTi KOHTEHTY, SIKUIT BOHU BUPOO/IAIOTh. TOXX BOHU 3MYILEH] 3roprarn
peasisalilo HOBUX IIPOEKTIB, CKOPOIYBaTH OOCAIYM BUPOOHUIITBA ab0 B3arasi
HNPUIMHATU CBOXO [is/bHicTb. Ha >Kanb, HENMOOOMHOKI BUIIAIKU 3BiIbHEHHA
criBpo6itHykiB 3MI, 3MeHIIIeHHsT 3apOOITHUX IUIAT Ta MPAKTUKA MAaCOBUX He-
OITAYyBAHMX BifJITyCTOK.

Kniouoei cnosa: HanjioHanbHa cItinka >KypHanicTiB Ykpainn, «Iagexc disny-
HOI 6e3IeKy XXypHalcTiB YKpaiHi», aTaku Ha >KypHAJICTiB, 6e3KapHICTb
IIPOTH XXypHamicTiB, Kpusa, COVID-19.

PHYSICAL SAFETY OF JOURNALISTS IN UKRAINE. MEDIA ACTIVITY
IN EXTRAORDINARY CONDITIONS CAUSED BY COVID-19

Year by year, rates of physical aggression against journalists are still high
in Ukraine. The National Union of Journalists of Ukraine together with
partner organisations, within the special monitoring “Index of Physical Safety
of Journalists in Ukraine”, in 2017-2019 recorded 250 incidents (not less than
75 per year). During the 9 months of 2020, 56 cases of physical aggression against
journalists were recorded.

It is important to note that the “Index...” is based on the experience
of conducting such projects by international organizations. Experts do not
identify the severity of the caused injuries — the key factor is precisely the use
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of physical force, direct contact with the journalist, the fact of property damage,
and, accordingly, obstruction of professional activity.

Such a high rate of physical aggression has led to the fact that the profession
of journalists in Ukraine has become quite dangerous. As a result, many
journalists, especially regional ones, voluntarily refuse to cover some topics, self-
censorship appears etc.

The first step to improve the situation makes it necessary to stop impunity
for crimes against journalists. Currently, we can talk about rather low efficiency
of law enforcement and the judiciary. According to world experts, the rate
of legislative protection of journalists in Ukraine is one of the highest, however,
there is a problem with the inefficient use of these mechanisms. Some cases have
remained pending at trial since 2017-2018s. Quite often, attackers go unpunished
or receive a small fine.

The COVID-19 crisis has also affected Ukrainian media. According to special
surveys conducted by the National Union of Journalists, 82% of Ukrainian media
faced economic difficulties — in particular, the loss of advertisers. Reducing
media revenue leads to a decline in the quality of their content. The media
are forced to curtail the implementation of new projects, reduce production
or stop activity. Unfortunately, there are many cases of media workers dismissal,
reduction in salaries, and the practice of mass unpaid leave.

Key words: National Union of Journalists of Ukraine, Index of Physical Safety
of Journalists in Ukraine, attacks on journalists, impunity against journalists,
crisis, COVID-19.

LWWimypxeybkuti Cepeiti Bonooumuposudy, ronosa KomiteTy Hesanex-
HOi Megianpodcninkn YkpaiHu, KaHOMAAT Hayk i3 Aep»aBHOro
ynpasniHHA, foueHT / Serhiy Shturkhetskyy, Chairman of the Com-
mittee of the Independent Media Trade Union of Ukraine, Candidate
of Sciences in Public Administration, Associate Professor

LIMOPOBA BE3MNEKA XXYPHAJIICTIB B YMOBAX NMAHAEMII COVID-19:
OCOBNIMBOCTI CMPUAHATTA MEAIA CMIJIbHOTOIO YKPAIHU

VY [omoBifli BUCBIT/IEHO pe3yNbTaTU ONMMTYBAHHA >KYPHAJIICTIB, AKi Opanu
y9acTh y Iporpami HaBYaHHs OCHOB IuppoBoi OGe3nekn B YKpaiHi mpoTArom
2019-2020 pp. IlopiBHIooThCA fani 2020 p. Ta MONEPEJHLOrO POKY, KOMN Ile
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He 6yyo manzemii COVID-19. Ha ocHOBI BifryKiB y4acHMKiB HaB4aHHA popMy-
I0ThCA peKOMEH ALl I[0ZJ0 TEMAaTUYHOTO HAIIOBHEHHSA HaBYa/JIbHOTO MaTepiay.
BusHa4aoThCA «KTI0Y0BI TOUKM» — «BY3/IU MPOOIEM», JOBKOJIA AKUX Y XKypHa-
JCTiB y mpoteci iXHboi mpodeciitHol AisIbHOCT BUHMKA€E HAlIO1/IbIe PUSUKIB.
TakuMu «TouKamm» € poboTa 3 mKepemamu, ocobucra 6esmexa, 36epexeHHs
OTpMMaHUX JaHux tomo. Ilogano pekoMeHpauil OO CTBOPEHHA CUCTEMU
HiATOTOBKM Ta IEPeIiITOTOBKY XXYPHATICTIB 3 MUTaHb 111poBoi Oesmexn. Bu-
3HAYEHO PiBHI CHCTEMU HIATOTOBKM — OCOOMCTII, PefaKIiitHuit (opraxisaniii-
HIIT), MepeXxeBuit (Hal[ioHabHMIT), TaHMepeXxeBuit (rmobanpumit). Cxapakre-
PU30BaHO METO/IM HABYAHHA B YMOBAX IIEPEBaXKHOI OH/IAlH-B3aEMOJII.

Kntwouosi cnosa: nudposa 6esneka, mangemis COVID-19, cuctema migroros-
KM )KYPHAJIiCTiB, IEPEMiIr0OTOBKA Ky PHAIiCTiB.

DIGITAL SECURITY OF JOURNALISTS IN THE CONTEXT OF THE COVID-19
PANDEMIC: FEATURES OF THE MEDIA COMMUNITY’S PERCEPTION
OF UKRAINE

In the report, the author describes the survey of journalists who participated
in the program of training in the basics of digital security in Ukraine during
2019-2020. Data of 2020 and the previous year, when there was no COVID-19
pandemic, are compared. Recommendations on the thematic content
of educational material based on the feedback of participants are formed.
The “key points” — “nodes of problems” around which journalists in the
course of their professional activity have the greatest risks are defined. Such
“points” are work with sources, personal security, preservation of the received
data, etc. Recommendations are given for the creation of a system of training
and retraining of journalists on digital security. The levels of the training system
are determined — personal, editorial (organizational), network (national),
and pan-network (global). Teaching methods in the conditions of predominant
online interaction are characterised.

Key words: digital security, COVID-19 pandemics, journalist training system,
journalist retraining.
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Iveta Reinholde, Head of the Department of Political Sciences
at the University of Latvia, Independent Expert at the Congress
of Local and Regional Authorities, Council of Europe, Professor
of Public Administration (Riga, Latvia)

Sigita Struberga, Secretary-General of the Latvian Transatlantic
Organization (Riga, Latvia)

MEDIA AS ATOOL OF GOVERNMENTAL STRATEGIC COMMUNICATION
DURING COVID-19 PANDEMIC. CASE OF LATVIA

Given the uncertainty caused by the outbreak of the COVID-19 pandemic,
the national governments have faced a range of new, unprecedented challenges.
This crisis has marked out a number of vulnerabilities in national health care
systems, educational systems, defence and other dimensions of the social life,
including information security. Malicious information campaigns, propaganda
and disinformation in different forms are those everyday realities they are facing
in information environment, while lack of information resilience within societies
become more and more evident. People tend to lose a trust in their governments,
while are ready to believe in non-existence of pandemic and support other
conspiracy theories. The Infodemic is becoming more and more evident.

Latvian case in not an exception. While Latvia is one of the countries dealing
the best with limitation of spread of the Pandemic and has become the first country
in the world that has launched an app that meets democratic standards and can be
downloaded voluntarily to stop the spread of COVID-19, there are still challenges
to be solved. According to governmental officials, exactly an information space
and threats in there are those which is the hardest to tackle. In order to provide
society with actual information and to promote stability in the country during
the COVID-19 caused emergency situation, the Latvian government introduced
specialized strategic communication where media played central role. The paper
analyses the ways and means how national and commercial media was used for
governmental strategic communication during the crisis, as well as gives insight
on what were the main lessons learned.

Key words: Latvia, strategic communication, media, COVID-19.
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Majé Ferndndez Joaquim, Dean of the Faculty of Tourism
of the University of Girona, PhD, Associate Professor of Business
(Girona, Spain)

ENHANCING A DEGREE FROM A FACULTY-PROJECT PERSPECTIVE.
THE CASE OF THE BA IN ADVERTISING AND PUBLIC RELATIONS.
UNIVERSITY OF GIRONA

The degree verification processes in Spanish universities are aimed at checking
the quality standards of quality in the contents of the academic curriculum. This
process, which follows a Spanish and Catalan regulation, ensures that the studies
respond to the needs of the job market. These standards are based on indicators
that allow identify up to which extent the contents need to be reconsidered
or restructured.

In the case of the degree in Advertising and Public Relations at the University
of Girona, this process began in 2015. Since then, a series of changes have
been implemented to update the contents and increase the focus of the degree
on digitalisation. This change has been possible due to the involvement
of coordinators and the participation of professional profiles in teaching activities
to increase the competitiveness of the degree.

Particularly, students who entered the studies during the 2016-2017
academic year started their studies following the new model of that BA and they
have recently graduated (June, 2020).

The changes have not been minor and have coincided with the strategic
lines of the Dean of the Faculty: the improvement in the quality of teaching
and internationalization.

Although it is too early to have reliable indicators of employability of recent
graduates, who will also have to overcome the obstacles caused by COVID-19,
we have some first results. The number of graduates having finished the old
curriculum who found work linked to the degree stood at 24 out of 31. Although
it is only a trend identified in a small qualitative study, we observe that the first
graduates of the new curriculum show more optimistic figures. Particularly,
6 out of 7 graduates find a job linked to the degree between three and six months
after graduation.

Key words: internationalization, professional partnerships, job insertion, job
research, digitalization.
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Silvia Espinosa Mirabet, Vice-Dean of the Faculty of Tourism,
University of Girona, Dr of Audiovisual Communication
and Advertising, Permanent Professor (Girona, Spain)

HOW TO REBUILD AN OLD ADVERTISING DEGREE IN THE DIGITAL
ENVIRONMENT

In 2015 the Degree in Advertising and Public Relations of the University
of Girona, needed to be verified as the mandatory of Spanish University law. Our
Faculty decided to rethink the degree and rewrite it in order to make it more
modern and meet the needs of communication in a digital society. To find out
how to proceed, a methodology was designed. Based on the Group’s dynamics,
we had to find the attractiveness for our degree and highlight some of its needs.
Some meetings with professionals from the sector evinced the need to strengthen
students’ written expression, as well as their knowledge of social media applied
in advertising communication and in an international environment. Moreover,
thanks to the input of recent graduates, the need for more practical subjects
was stressed. And finally, the dynamic with the final year students gave us
a retroactive perspective: it was necessary to implement online communication
skills throughout the degree. Considering these results, the premises that
should be the basis for the new curriculum design were established: An larger
number of practical subjects and more technical and online knowledge during
the 4 years of study, including mandatory internships in companies, as well as
a clear commitment to internationalization, betting on the creation of more
subjects in English (from 1 to 10 in 4 years). Finally, we created new elements
that would make the degree unique and bring it closer to the professional reality
and its trends. This is the reason why we organize compulsory master classes,
with some well-known speakers in Advertising and Public Relations, and specific
workshops of audiovisual communication and advertising. The results have been
very satisfactory. As a result, the number of students choosing our degree as their
first choice has increased in 4 years.

Key words: curriculum design, digital competences, soft skills, innovation
in advertising, communication professional skills.

19



Serra Simon Jordi, BA in Advertising and Public Relations, Adjunct
Lecturer of the Faculty of Tourism, University of Girona (Girona,
Spain)

THE RENEWAL OF AN ADVERTISING AND PUBLIC RELATIONS BACHELOR.
THE CASE OF THE UNIVERSITY OF GIRONA

The BA in Advertising and Public Relations, taught at the Faculty of Tourism
of the University of Girona, has been planned considering the needs of the sector,
the interests of students and creating contents that allow students to understand
this sector from real cases. Throughout the studies, the analysis of digital
strategies and the creation of content suitable for social media channels is widely
promoted.

One of the objectives of that degree and the Faculty of Tourism is to provide
students with best practices and experiences that allow them to understand this
sector. This goal is articulated through “Entre Subjectes & Attributs”, a group
of conferences encompassing experts from the areas of marketing, advertising,
tourism, strategy and communication. These sessions, held on a weekly basis,
involve outstanding professionals and allow students to discuss the topics
presented with them.

In addition to this, internationalization is one of the priority within
the studies. Specifically, subjects taught in English are promoted to ensure
that incoming students find subjects suitable for them. In terms of outgoing
students, this figure has risen in recent years. From 11 students during 2014-
2015 academic year to 31 students in 2019-2020 academic year. This figure
indicates that the efforts made in the area of internationalization are generating
good results.

As for the value-added projects of the degree, the coordination of the BA has
implemented innovative projects, specially aimed at students with the highest
scores. These activities integrate additional contents and allow students to get
involved and develop projects with real implications. The most notable examples
are the creative itinerary, made in cooperation with advertising agencies, and the
“productora”

Key words: networking, best cases, added value, event management, digital
strategy, social media.

MEPEPBA / BREAK
13.10-13.20
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lsaweHko Bikmopis JliodsizigHa, 3aCTynHVK AUPeKTOpa 3 HayKoBOI
poboTtu, npodecop Kadeapy BUAABHNYOI CNpaBu [HCTUTYTY XKypHa-
nicTnkn KniBcbKoro yHisepcuteTy iMeHi bopuca lpiHueHKa, ronosa
TepmiHonoriyHoi Komicii npu MixHapogHOMY KOMITeTi CnaBicTiB,
JOKTOp GiNnonoriyHmx Hayk, CTaplinini HAyKOBUIA cniBpobiTHUK (KuiB,
Ykpaina) / Victoria Ivashchenko, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

MEAIA3HABCTBO B HAYKOBOMY ANCKYPCI

B ykpaiHcbKkoMy HayKOBOMY JUCKYpCi IoCi HeMae He nMIe CIeljialbHUX
Ipanb, IPUCBAYEHNX CTAaHOBJIEHHIO MeJ[ia3HABCTBA AK OJHI€l 3 HaIMOJIOMIINX
rajiyseil HayKu, a il y3arajabHIOBa/IbHIX TEOPETUYHMX PO3BIJJOK i3 TUIIO/IOTII Me-
HiasHaBYMX JMCUMIVIIH, AKi y BUK/IaJalbKill IPaKTULLi B>Ke He OJVH PiK ITOCIIi/Ib
3asABJIAIOTH PO cebe, 10 [jae MiACTaBMU /11 0OrOBOPEHHS 1ii€l aKTyanIbHOI IIpo-
6memut.

BigcyTHIiCTb B yKpalHCBKUX CIIOBHMKaX JeKcukorpadiunoi ¢ikcamii Tn-
TY/IPHOT'O TepMiHa Ha [TO3HAYEHHSA MeJliaHayKM 3acBilyye TAaKOX HEOCTaTHICTh
YiTKOrO pO3YMiHHA Ha PiBHI y3ycy mpodeciiiHOI CIiIBHOTH He nuile 00CATy
CaMoro TIOHATTS «MeMlia3HaBCTBO», a i1 JOCTIIHUIIBKOTO 00°ekTa (IOCTiTHMIb-
Kux 060’exTiB) ramysi. Omxe, po3bymoBa TeOpeTUKO-METONONOTIYHMX 3acaf
MeJlia3HaBYMX CTYZil B yKPaIHChKOMY HayKOBOMY IVICKYPCi BMMarae Hacamie-
Per O3HaIOM/IEHHSA 3 IpalsAMy BioMux KaHancbkux (M. Maknyen, I. Exnic),
ameprkancbkux (I1. JleBincon, H. Xomcpknit, H. Herpononre, k. ®icke), Hi-
MenpKux (3. 3eninceki, /1. Enrens), ppaniyspkux (A. Mo, I'i le6op, E. besop,
P. [le6pe) Ta iH. Mefia3HaBIiB i M€/[iONOTiB.

Y [omoBifii 3aKIleHTOBAHO yBary Ha ToTpe6i (opMyBaHHA HOBOI MDKIMCIN-
IUTiHapHOI rajIysi 3HaHHA, 10 lepeOyBae B IPoLieci IOIMYKY CBOTO JOCITHNLb-
KOTro 00’€KTa, OKpeC/IeHH:A MeX (YHKIIOHyBaHH:, POPMYIIOBaHHA TEOPeTUY-
HJIX TI0JIO>KeHb, BUSHAYeHHS IPaKTUYHMX cep 3aCTOCYBaHH:A Ta YTBEPIPKEHHA
BJIACHOI MeTaMOBY J1 MeTopoyoril. OOrpyHTOBaHO Pi3Hi HiZXOAM Ta KOHIIENIIl
IO BM3HA4YeHHs MefliaHayKy HacaMIeper 4epe3 OKPeCTIeHHA 00CATy KII0UOBOro
IIOHATTA Ta OCHOBHUX cep J10r0 BXXMBAHHA. YIIepllie po3pOOIeHO TUIIONOTiIO
MeJia3HaBuYMX IUCLMIUIH, CUCTEMATU30BaHO 0a3o0Bi MeliasHaBYi IOHATTS,
3’COBaHO OCOONMMBOCTI iX ceMaHTM3alil Ta KOHTEKCTya/lbHY aKTyasisallilo
B YKPalHCbKiil MOBI.

Kntouosi cnosa: MefiasHaBCTBO, HAYKOBUI JMCKYPC, MefliaHayKa, TUIIO/IOTisA
MeJlia3HaBUMX JUCUIUILTIH.
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MEDIA SCIENCE IN SCIENTIFIC DISCOURSE

Neither special works devoted to the formation of media studies as one
of the youngest branches of science, nor generalizing theoretical investigations
on the typology of media studies disciplines are represented in the Ukrainian
scientific discourse, which in teaching practice have been arguing for many years
in discussion of the current problem.

The lack of lexicographical fixation of the title term for media science
in Ukrainian dictionaries indicates the lack of a clear understanding at the level
of the professional community not only of the scope of the concept of “media
studies”, but also of the research object (research objects) of the industry. Thus,
the development of theoretical and methodological foundations of media
studies in the Ukrainian scientific discourse requires first of all acquaintance
with the works of famous Canadians (M. McLuhan, G. Ennis), American
(P. Levinson, N. Chomsky, N. Negroponte, J. Fiske), German (Z. Zelinski,
L. Engel), French (A. Mol, Guy Debord, E. Bevor, R. Debre) and others. Media
experts and mediologists.

The report focuses on the need to form a new interdisciplinary field
of knowledge that is in the process of finding its research object, outlining
the boundaries of functioning, formulating theoretical positions, defining
practical areas of application and approval of their own metalanguage
and methodology. Different approaches and concepts to the definition
of media science are substantiated, first of all, by outlining the scope of the key
concept and the main areas of its use. For the first time, a typology of media
studies disciplines is developed, basic media studies concepts are systematized,
the peculiarities of their semanticization and contextual actualization in the
Ukrainian language are clarified.

Key words: media studies, scientific discourse, media science, typology
of media studies disciplines.
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Milica Mihaljevi¢, PhD, Research Adviser (tenure), Institute
of Croatian Language and Linguistics (Zagreb, Croatia)

Lana Hudece, PhD, Research Adviser (tenure), Institute of Croatian
Language and Linguistics (Zagreb,Croatia)

Kristian Lewis, PhD, Senior Research Associate, Institute of Croatian
Language and Linguistics (Zagreb, Croatia)

THE TERMINOLOGY OF CORONAVIRUS IN CROATIAN MEDIA DISCOURSE

Coronavirus has influenced many walks of life from medicine to education
and language. Languages change over time, but in 2020 with the appearance
of Coronavirus, we have the chance to watch it mutate in real-time. The appearance
of Coronavirus is connected with the appearance of many new words and phrases
as well as the change of meaning of the existing ones.

From the beginning of the pandemic linguists from the Institute of Croatian
Language and Linguistics started collecting words and expressions connected
with the Coronavirus used in the media. This resulted in an online Glossary
of Coronavirus https://jezik.hr/koronavirus/ which records the most common
words and expressions appearing in the media. These words can be divided
into few groups according to different criteria (single words — expressions;
standard words — jargon words; new words — words getting a new specialized
meaning often through metaphorisation). Many of these words and phrases
were connected with some spelling (e.g. what is the correct spelling Covid-19/
COVID-19/covid-19 etc.) or language problem (e.g. how to translate social
distance or drive-in into Croatian), as many variants were simultaneously used
in the media sometimes even in the same text. Faced with many questions from
Croatian language users as well as journalists, the linguists from the Institute
devoted a special issue of the journal Hrvatski Jezik (https://hrcak.srce.hr/hrjezik)
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to Coronavirus and e-learning due to Coronavirus. Some of the neologisms
connected with the Coronavirus are recorded in the Croatian Web Dictionary —
Mreznik a monolingual, corpus-based online dictionary compiled at the Institute
of Croatian Language and Linguistics.

In the presentation, the authors will focus on linguistic and lexicographic
issues connected with the terminology of Coronavirus.

Key words: Croatian terminology, terminology of Coronavirus, media
discourse, neologisms, Croatian Web Dictionary, Mreznik.

Kamapuna [OpiisHa Todopces-Xnaya, 3aBigyBay LleHTpanbHoOI
6ibniotekn PycuHiB i YkpaiHuis XopBsarii, 6i6niotekap-pagHuK, Micb-
Ka 6ibnioTeka micTa 3arpeba (Xopsartis) / Katarina Todorcev Hlaca,
City Library of Zagreb (Zagreb, Croatia)

HOBWHW XOPBATCbKOI BIBINTIOTEYHOI ACOLIIACIT —
®AXOBE BUAAHHSA, IHOOPMALIVMHUA YACOMUC
ABO APXIB TOBAPUCTBA?

Merta: posmiaHyTH OCHOBHI (pyHKIiI KopropatuBuux 3MI, sxum BracTusi
0co6/MuBi XapaKTepUCTUKY, TOOTO AATH BiANIOBI/[b HA MMTAHHS: IO TaKe Iepio-
IV4He BupaHHA npodeciiinoi acomianii — ¢daxoBe BujaHHA, iHPOpMAIiTHNMI
vacormc abo apxiB ToBapucTBa?

Tema: eneKTPOHHMII Yacommc XOpBaTChKol 6ibmioreynoi acomjanii HKD
News (ISSN 1333-9575).

ITipxin: BUM3HAYEHHA KOPHOPATMBHOIO €/IE€KTPOHHOIO BUJIAHHSA, PO3ITIAL
JIOTO TUIIOJIOTIYHMX XapAaKTEPUCTUK, BUJIiZIEHHSA AKICHMX Ta 3MICTOBHMX XapakK-
TepuCTUK KopropartusHux 3MI, apxiTekToHika BUJaHHA.

Meropu: aHanis, CMHTES, IOPiBHAHHS, y3aTa/JlbHEHHA i BUCHOBOK.

Pesynbrar i mpakTU4He 3aCTOCYBaHHA: 3°COBAHO OCHOBHI pUCU KOpIIOpa-
TUBHOTO BUJJaHHS, J10T0 IPU3HAYEHHH, MOXK/IMBOCTI, 3aB/JaHHA i BIUIMB Ha Po-
60Ty npodeciitnoi acomiarii.

OO6Me>xeHHs MaloTh TeXHiUHMI i piHaHCOBMIT XapaKTep.
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CoriaibHe 3HaYeHHs: MPOIIOHOBAHA OpraHisalis i AuHaMika po6oTu Mo-
JKyTb 3aCTOCOBYBATHCA Y BUAHHAX acoLliallill, yCTaHOB, HEKOMEPLiIHIX TOBa-
PUCTB.

OpuriHanbHICTb: BUJAHHsI TAKOTO POAY OCI He Oy/Iu MpeaMeTOM aHaIi3y;
KOPIIOpaTMBHE BUJAHH: fAK I10ABa B MeIallpOCTOPI pO3I/IANAETbCA 3 Pi3SHUX ac-
IEeKTiB; BUSHAYEHO JIOr0 MOX/IMBOCTI Ta ponb y po6oTi mpodeciitHoi acoriartii,
PO3p0o06IeHO KOHKPEeTHI peKOMeH a1l {070 epeKTUBHOCTI Ta JOL[ITbHOCTI.

Kntouosi cnosa: conianbHi Mepexi, KOpIIOpaTUBHE BUJaHHA, XapaKTePUCTHU-
KJ KOHTEHTY, CTPYKTYpa, IpM3HaYeHH.

HKD NEWS — PFOFESSIONAL MAGAZINE, AN INFORMATIVE JOURNAL,
OR ARCHIVE OF THE ASSOCIATION?

Purpose: To consider the the basic features of a corporate media as
a publication that is characterized by specific features or answer the question:
what is a professional association’s journal: a professional magazine,
an information journal or an association’s archive?

Subject: Electronic Journal of Croatian Library Association HKD News
(ISSN 1333-9575).

Approach and methodology: the definition of a corporate electronic edition,
consideration of its typological characteristics, the commitment of the superiors
and content characteristics of corporate media, architecture edition. Methods:
analysis, synthesis, comparison, generalization and conclusion.

Findings and practical implications: Research helps understand the essential
features of a corporate edition, the role, opportunities, assignments and impact
on the work of a professional association.

The limitations are of a technical and financial nature.

Social implications: The proposed organization and dynamics of work can be
applied in issues of associations, institutions, non-profit media.

Originality: The edition of a professional association, so far, has been
the subject of analysis; the corporate edition as a phenomenon in the media
space is considered from various aspects; its capabilities and the role in the work
of a professional association were established, and specific concrete guidelines
for efficiency and applicability were developed.

Key words: content characteristics, corporate edition, role, social networks,
structure.
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PamywHuii PomaH flpocnagosuy, CTapwivin BuKnagay Kabeppu
XKYPHanicTMKM Ta HOBUX Mepfia [HCTUTYTY KypHanictuku Kuis-
CbKOro YHiBepcuTeTy imeHi bopuca lpiHueHka (KuiB, YkpaiHa) /
Roman Ratushnyi, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

YKPATHCbKI CIMOBI CTPUIbL|I TA iXHAl POJIb Y 3APOXKEHHI
HALIIOHANbHOI BINCbKOBOI ®OTOXYPHANICTUKI

[likaBuM i He HOCTifmKXeHUM € TOJ ¢aKT, 1o Bif moyatky Ilepuroi cBiToBOI
BiltHn1914 p. i go mopiit B Kpumy ta Ha Honbaci 2014 p. MUHYIO PiBHO CTO
pokiB. fIk i Tozi, YkpaiHa 3HOBY IocTana nepef HOoTpe6O0 BiTHOBIEHHS, a TOY-
Hillle — CTBOPEHHA CBOTO HAI[iOHA/IIbHOTO BilicbKoBOTO (hopMyBaHHA. I 3HOBY,
K 1 KO/Much, yKpaiHcbKa apMis Bigpoauaach y ¢popmi obpoBonbunx 6aranib-
JIOHIB, AKMX MiATpUMaIM MaTepiaJbHO i MOpaZbHO BOJIOHTEpPH, TOOTO YKpaiH-
CbKMit Hapop,. Yepes cTO pOKiB MU 3HOBY ByKe BKOTpe 3iJIIUIICh Y ABOOOI 31 CBOIM
OJJBIYHMM BOPOIOM — LJaPCbKOI0, JIEHIHCHKO), CTAiHChKOK i ChOrOfIHI — IIy-
tiHcpKolo Pociero. IlloBini3M, pociiicbkuii darmmsm HabpaB HOBKX PUC, ajie i
3a/IMIUMINACD Ti CaMi — SHUIINTY JIePXKaBHICTb YKpaiHN, BiTHOBUTH SIK PETioH
Marnopocito y cknafi «BeIMKoi 1 HefenuMoli». Y JOMOBifii aBTOp BUCBITIIOE,
AK y HeJIeTKMIA i1 YKpaiHy 4ac y /eTioHi YKpaiHChbKMX CiY0OBMX CTPiNbLiB cami
K BOTHU 3aII09aTKyBaIu po60Ty BilicbKOBUX (POTOKYpPHATICTIB.

Kntouosi cnosa: YCC, Ilepma cBiToBa BiliHa, CBiTIMHA, YKpaiHCBKi Ci40Bi
cTpinbui, GpoTo3HIMOK, IBaH IBaHenb.

UKRAINIAN SICH RIFLEMEN AND THEIR ROLE IN THE BIRTH
OF THE NATIONAL MILITARY PHOTOJOURNALISM

Interesting and unexplored is the fact that exactly one hundred years
passed from the beginning of the First World War in 1914 to the events in the
Crimea and Donbas in 2014. As then, Ukraine was again faced with the need
to restore, or rather create its own national military formation. And again, as
before, the Ukrainian army was reborn in the form of volunteer battalions, which
were again supported materially and morally by volunteers, i.e. the Ukrainian
people. One hundred years later, we have once again met in a duel with our
eternal enemy, Tsarist, Leninist, Stalinist, and today Putin’s Russia. Chauvinism,
Russian fascism took on new features, but the goals remained the same —
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to destroy the statehood of Ukraine, to restore as a region of Little Russia as part
of the great and indivisible”. In his report, the author tells how at a difficult time
for Ukraine in the Legion of Ukrainian Sich Riflemen, the soldiers themselves
started working as military photojournalists.

Key words: USS, World War I, photo, Ukrainian Sich shooters, Ivan Ivanets.

OBrOBOPEHHA AOMNOBIAEW / REPORTS DISCUSSION
14.40-15.00

MEPEPBA / BREAK
15.00-15.30
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KPYIJINW CTIJ1/ ROUND TABLE

OHTAVH-XYPHANIICTUKA B CYYACHIX YMOBAX:
BUKIMKN I IIEPCITEKTVIBU
ONLINE JOURNALISM IN MODERN CONDITIONS:
CHALLENGES AND PROSPECTS

15.30-17.45

Moodepamop / Moderator:

Limypxeywbkuti Cepeili Bonooumuposuu / Serhiy Shturkhetskyy, rono-
Ba KomiTeTy HesanexHoi megianpodcninku YkpaiHu, KaHAMZAAT Hayk
i3 JepaBHOro ynpasiHHA, JOLEHT.

AOMNOBIAl/ REPORTS
15.30-17.15

o | ! Angoopoea 3osa lsaHieHa, npodecop Kadenpu ayaiosizyanbHOro

4 ‘.,' MUCTeuTBa XapKiBCbKOI AeprkaBHOI akageMmii An3alriHy Ta MUCTeLTB,

u JOKTOp MUCTeLTBO3HaBCTBa (XapkiB, YkpaiHa) / Zoya Alforova,
Kharkiv State Academy of Design and Arts (Kharkiv, Ukraine)

APTKOMYHIKALLIAl B KOHTEKCTI HOBITHbOI MOP®OJOrTi
AYAIOBI3YAJIbHOI COEPU

Mopdoororia aypiosisyanbHoi cdepu IpomoBKye cBoe (HOpMyBaHHA Hif
BIUIMBOM IIOCTK/IACMYHMX IPVHOWUINB ICHYBaHHs KynbTypu. [i6pmpmsanis,
CUTYaTUBHICTb, IPOLIeCya/IbHICTh Ta TPAHCTPECUBHICTh MOP(OIOriYHNX YTBO-
peHb i€l chepy HeaOUAK BIVIMHY/IM AK Ha BULOBY, )KaHPOBY Ta (GOPMOTBOPUY
CTPYKTYpY TenebadeHHs («TpafULiiiHOr0 Mefiia» IOCTKIACUYHOIO TUITY), TaK
i Ha «HOBi Mepia». KoxxHe )XKaHPOBO-BU/JOBE YTBOPEHHsI 000X IIOCTK/IACUIHIX
Mopdostoriii Mae BJIACHMII MeXaHi3M KOMYyHiKanii, B AKiil iHTepaKTUBHICTb
€ CTPIDKHEBOIO 03HaKOM. He € BUKII09eHHAM i apTKOMYHIKaIlisd, 3aBIAKM AKii
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HiABUIYETHCS CBITOBA 0613HAHICTD IIPO XYHAOXKHI e/TiTH, IXHIi TBOPUO-MUCTELIb-
KMl ZOpOo6OK TOLIO.

JloBefieHO, 110 Ha CbOTO/IHI HOBITHI MeJiia, HacaMIIepef, COLlia/IbHI Mepexi,
aKTMBHO CIIPUAITH aPTKOMYHIKallil CBiTOBOI CIiIbHOTH. | TIeBHi 03HAKM [Jal0Th
HaJIifo Ha Te, 10 Iji iHpopMailtHi MOPQOIOTiuHI yTBOPEHHS 3a CBOEIO CYTTIO Ha
CbOTOJIHI IEMOHCTPYIOTh HAOYTTs IEBHMX O3HAK XYJOXKHBOI 06pa3HOCT, afpke
BCe JacTillle BUKOPUCTOBYIOTD XY OXKHI 3ac00U BUPA3HOCT] Y TBOPEHHI ayAioBi-
3yaJIbHOTO KOHTEHTY HOBITHbOTO TUITY.

OxpiM comia/bHUX Mepex, sKi PO3MOBCIOIKeHi i B YKpaiHi, HeabusIKoro
3HaYeHHs HaOYBAIOTh OHMANMH-IIATGOPMU — MOPGOIOTiuHe yTBOPEHHS, UME
Micie B MopdororiuHiit cuctemi ayaioBisyaabHOI cepi e Tpeda 0CMUCTIOBA-
Ti1. IcHYBaHH: {UX MOP(]OIOri4HO-TeXHOMOTIYHUX YTBOPEHDb HOBITHBOTO TUITY
CTae BXIMBUM KPOKOM He Ti/IbHI B CyJacHilt KOMyHiKaIiil sIK Takiit, a it y pop-
MyBaHHi HOBMX IHCTUTYLIIHMX YTBOPEHb €NEKTPOHHO-BipTYa/lbHOTO TUILY,
3[JaTHUX CHOTOfIHI 3MiHMTHM CBIiTOBMIT XY[OXKHIll pMHOK. APTKOMYHiKallis Mix
DIAfadaMn Ta TpodeciiiHuMM CiIbHOTaMH, XYAOKHIMIU IHCTUTYLiAMM BipTy-
aJIBHOTO THUITY CTAa€ BOK/IUBOIO He TLIbKM 3 MO3MILII POSIOBCIO/KeHHs iHpop-
Maril PO MUCTeLTBO ab0 Ieperfy MICTELbKOTO ZOPOOKY, a i CIpusie mif-
BUIIEHHIO KOHKYPEHTO3/JaTHOCTI po¢ecioHaniB-MUTIIIB Ha CBITOBOMY PUHKY
npari.

Kniouosi cnosa: apTkoMyHiKalis, HOBiTHs Mopdosoris aymioBisyanbHOI
cdepn, oHnarH-1aTHOpMI.

ART COMMUNICATION IN THE CONTEXT OF THE NEW MORPHOLOGY
OF AUDIOVISUAL SPHERE

The morphology of the audiovisual sphere of promoting its own formulation
in addition to postclassical principles of culture. Hybridization, situationality,
procedurality and transresitivity of morphological statements of the whole
sphere have infused both the type, the genre and the formatting structure like
the television communication (“traditional media” of the postclassical type)
and new media.

Each genre-type formation of both postclassical morphologies reveals
the presence of its own mechanism of communication, in which interactivity is
a core feature. Art communication is no exception, thanks to which the world
awareness of artistic elites, their creative and artistic achievements, etc. increases.

It turns out that today the newest media, first of all, social networks, actively
promote art communication of the world community. And certain features
give hope that informational in nature, these morphological formations today
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demonstrate the acquisition of certain features of artistic imagery, because more
and more often use artistic means of expression in the creation of audiovisual
content of the latest type.

In addition to social networks, which are widespread in Ukraine, online
platforms are very important — morphological education, whose place in the
morphological system of the audiovisual sphere still needs to be understood.
The existence of these morphological and technological formations of the newest
type becomes an important step not only in modern communication as such,
but also in the formation of new institutional formations of electronic-virtual
type, which are able to change the world art market today. Art communication
between spectators and professional communities, virtual art institutions
becomes important not only from the standpoint of disseminating information
about art, or viewing works of art, but also helps to increase the competitiveness
of professional artists in the global labor market.

Key words: art communication, latest morphology of audiovisual sphere,
online platforms.

Aleksandra Synowiec, PhD in Humanities (Sociology), Assistant
Professor, Department of Applied Social Sciences, Silesian University
of Technology (Gliwice, Poland)

THE INTERNET IDENTITY AS A DIMENSION OF SOCIAL IDENTITY:
CREATING AND MANAGING AN IMAGE THROUGH A FACEBOOK PROFILE
IN THE PERSPECTIVE OF DRAMATURGICAL THEORY.

A SOCIOLOGICAL STUDY

The aim of presented study is to reflect on the Facebook environment as
a space for creating social identity. Undoubtedly, Facebook has contributed
to social change in the sphere of needs and values by introducing new ways
of being noticeable, heard and admired. Social bonds and interactions built
in virtual world are of different type and logic. In today’s society, being online
is a kind of requirement, expression of thoughts, feelings and appearance is
the subject of daily plebiscites in virtual communities. In times of dynamic
development of social media, social identity as the image of self, created through
the way one is perceived by other people, has become a subject of consciously
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made choices to establish a certain virtual personality. Social media users have
the ability to decide what will be shared with the world, information can be edited,
posted or hidden if inconvenient. This phenomenon can be analysed as a revised
version of Goffman’s dramaturgical theory due to the possibility of “retouching”
personality and managing one’s image in virtual world. The author refers to own
empirical data collected through content analysis and internet survey among
Facebook users.

Key words: social identity, internet identity, dramaturgical theory, virtual
communities, Facebook.

MnexaHoea Temana MukonaisHa, 3aBipyBay Kadeapu BYAABHUYOT
CrpaBu Ta peparyBaHHA 3anopi3bKoOro HauiOHaNbHOMO YHiBepcu-
TeTy, KaHamAaT dinonoriyHnx Hayk (3anopixxa, YkpaiHa) / Tetyana
Plekhanova, Zaporizhzhia National University (Zaporizhzhia,
Ukraine)

CNMoCOoBU NMPOCYBAHHA XKYPHAJIICTCbKUX MEAIAMPOAYKTIB
Y COUIAJIbHUX MEPEXAX

Y momoBifi mpoaHanisoBaHoO CIIOCOOU Ta MOieNi MPOMOILIT >KypPHAIICTCHKIUX
MarepiajiB y COLiaJIbHMX MEPEXaxX Ha IPUK/IaZli BCEyKPaiHCbKOIO HOBMHHOTO
noprany «YHian». Cy4acHMM >KypHajicTaM HepiIko HOBOAUTBCA 3aiiMaTUCA
abCOMIOTHO pi3sHMMM BUAaMM poOOTH Mif Yac mifroToBku Marepiany. Lle i 36ip
indopmauii, i po6oTa 3 TEKCTOM, i CTBOpeHH (HOTO-, BiZleo- Ta ayiOKOKYMEH-
TiB. 3aKOHOMIpHO, IO IIPOCYBaHHAM BJIACHUX CTaTeil, peMopTaxiB, 3aMiTOK
TOLIO MaliXKe 3aBX/IM aBTOPYU 3alIMAaIOThCA CaMOCTiITHO. Y [IOTIOBifli BU3HaYeHO
IOLiNbHICTh BUKOPUCTAHHS OKPEMIX Pi3HOBUAIB IIPOMO Ta 3aC06iB 3amTydeHHs
yBaru 4YuTaviB, IpUYOMY iieThCs He TiNMbKU PO CKIafiHi it fopori PR-kaMmaHii,
a 71 Mpo pO3MNOBCIOZIKEHH:A MTOCU/IAaHDb B IHTepHETI 3a3BMYall 3a JOIOMOTOIO CO-
1ianbHKUX Mepexx. HoBiTHI TexHOMOTiT 3MiHIOIOTD yCTaleHi IPUHLIUIN OTPUMaH-
Hi i 3acBoeHHs iHpopMmaril. CTpiMKe 3pOCTaHHS MOMY/APHOCT] TEXHOMOTIII Ta
BiffuyTHi 3MiHM y po6OTi iHTepHeT-IOpTa/IiB IPU3BOAATL KO BUTICHEHHS Kila-
crannx 3MI. CouianbHi Mepexi, IKi Ha Cy4acHOMY eTalli € HailaKTya/IbHilIOK0
Ta HaJICy4YacHIlIOK MOJE/UII0 IIPOMOLII XXKYPHaIiCTChKMX MaTepiais, ITO4YMHA-
I0Tb BUTICHATM HaBiThb iHpopMaliiiHi BebmmaTdopmu. YV 38’43Ky 3 UM Iepef
JKYPHaIICTaM) TOCTAI0Th HOBI BUKJIMKY IORO IXHBOTO IPOQeCiitHOro po3Bu-
TKy. JKypHaicTu Terep MaiTh 3MOTY 3a JOIIOMOTOI0 COLIiaTbHMX MEPEX CTATU
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OiIbII iHTepaKTUBHMMM, HAJACWIATH iHPOPMALII0 T0 ayfuTOpii, HOBiZOMIATH
CBOIX HiJIMMCHUKIB Y PEXMMi PeaslbHOrO 4Yacy Ta IIBUJIKO OTPUMYBATH 3BO-
POTHUIT 3B’530K i BiANOBIfHO pearyBaTu Ha MOBiTOM/IEHHS. ABTOpP JONOBifi
TOCIIIIPKYE HOBMHHMII ITOPTajl Ha IPEIMET 3aCTOCYBAaHHA MAaHIiIyIATUBHUX
TEeXHOJIOTiil (IyJHMX a60 3araJKoBMX 3arOJIOBKIiB, inTpuryrounx mignucis), Bi-
3yasisauii (mpuBabmuBi 306paXkeHHs, IOKYI04i POTO) TOLIO i Biil3HAYAE BaTOMY
ponb Mefiianpomontii. JKypHamicTyt ak TMBHO KOPUCTYIOTbCS IIMM iHCTPYMEHTOM
UL IpUBEPHEHHs YBaru o CBoix my6mikaniit. [IpoTe gamexo He BCi 3 HUX 3Ha-
I0Tb, 5K Il IIPABWIbHO POOUTI /IS TOCSITHEHHS HaltO1/IbIIOTO PE30HAHCY Ta SIK
rPaMOTHO BUOpATH HeOOXi/[HY MOie/Ib IIPOCYBAHHS A/Isi KOKHOTO KOHKPETHOTO
MaTepiary.

Kntouosi cnosa: mpocyBaHHA >KyPHa/NTICTCBKUX MaTepiasiiB, IpOMOILis, colli-
anbHi MepexXXi, HOBiTHI TeXHOJIOTii, iHTepHeT-BUJAHHA, OHIANH-XypHaIic-
THKA.

WAYS TO PROMOTE JOURNALISTIC MEDIA PRODUCTS
ON SOCIAL NETWORKS

The report analyses the methods and models of promotion of journalistic
materials on social networks on the example of the nationwide news portal
“Unian”. Modern journalists often have to deal with completely different
types of work during the preparation of material — this is the collection
of information, working with text, making a photo, video and audio documents.
Naturally, the authors almost always promote their own articles, reports, notes,
etc. on their own. The article identifies the feasibility of using certain types
of promotions and tools to attract the attention of readers, and it is not only
about complex and expensive PR-campaigns, but also about the sharing links
on the Internet, usually through social networks. The latest technologies are
changing the established principles of obtaining and assimilating information.
The rapid growth in the popularity of technology and significant changes
in functioning of Internet portals are leading to the displacement of traditional
media. Social networks, which are currently the most relevant and up-to-date
model for the promotion of journalistic materials, are beginning to displace
even informational web platforms. As a result, journalists face new challenges
in their professional development. Journalists are now able to use social media
to become more interactive, send information to their audiences, communicate
with their subscribers in real time, get quick feedback and respond accordingly.
The author explores the news portal for the use of manipulative technologies
(loud or mysterious headlines, intriguing captions), visualization (attractive
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images, shocking photos), etc. and notes the important role of media promotion.
Journalists actively use this tool to draw attention to their publications, but
not all of them know how to do it to achieve the greatest resonance and how
to competently choose the necessary promotion model for each specific material.

Key words: promotion of journalistic materials, promotion, social networks,
latest technologies, online publications, online journalism.

JluceHko Jleca leaHigHa, foueHT Kadeppw xypHanictuku MonTtas-
CbKOrO HaLiOHasIbHOro nefaroriyHoro yHisepcutety imeHi B.I. Kopo-
NeHKa, KaHAMAaT Hayk i3 couianbHuMx KomyHikauin (MonTaBa,
YkpaiHa) / Lesia Lysenko, Poltava V. G. Korolenko National Pedago-
gical University (Poltava, Ukraine)

®OTOrPA®IA B COLIANIbHUX MEPEXKAX:
MHOXVHHICTb IHTEPMPETALIA | OCBIAIB

ConianbHi Mepexi, BipTyanisyloun peanbHi >XUTTA KOPUCTYBadiB, CTaIOTh
NIPUXUCTKOM i (ba6pm<010 IXHIX MHOXXUHHUX iTeHTUYHOCTEN. IHTeHCM(biKauiﬂ
JKUTTEBUX NOCBIfIiB JIIOfielT 37e0iNbIIOro CIPOBOKOBaHA YHiIBepCaJIbHMUM Bisy-
a/IbHMM KOHTEHTOM, AKMUII CTA€ OCHOBOIO I KOHCTPYIOBAaHHS OLIHOK peje-
BAaHTHUX ABMIY i MOfili. PempofykTBHe i HaTypamicTUyYHe CHOINA/laHHA Bi3y-
aJIBHOTO 00pasy sAK BifoOpakeHHs peasbHOro abo BUralaHOro 00’ €KTa 3MiHIOE
PO3YMiHHS 00pasy K IPAaKTUKMY, L0 CTajIa OPTaHiYHOI YaCTUHOIO IIOBCAK/CH-
HUX COIlia/IbHUX TOCBIfIiB.

BisyanpbHuiT KOHTEHT amenioe OiNbIIO Mipow o emouiinoi cdepu. LIi
pedrexcii BiobpakeHi B gocimkenHi Bond Internet Trends, sike pamkye Hera-
TYUBHI i MO3UTUBHI edeKTH Bify KOpPUCTYBaHHA coljiaibHUMU Mepexxamu. Ceper
MIO3UTUBHMX BMABJIEHI: caMopeainisaliis, camoifieHTHdIKalisA, HalarofkeHH:
KOMyHiKaii, eMoIiiiHa MATpUMKa, iHQOPMYBaHHA IHIIMX TOIIO; HETaTMBHI:
Zerpecis, TpuBOra, OyIiHI, CTpaxX 3aIMIIUTUCh OCTOpoHb. PoTorpadiuni go-
CBiZM IIpeBaIOIOTh y (YHKIIOHYBaHHI COLia/IbHIX MepeX, BiIIIOBITHO, BOHM
€ HaJOIIepaTVBHIIINM CIIOCOO0OM 3aI0BOJIEHHS IICUXOKOMYHIKaLliliHUX HOTped
KOPUCTYBauyiB.

MosxmmBicTb inbTpyBaTn / akTyasnmisyBaTy BisyanbHi HOCBimM 3arocTproe
IIpo6eMy Mipy Bi3yaIbHOI JXOPCTOKOCTI B Mefiia i colliaIbHIX Mepeskax 30Kpe-
Ma. EMoniitHa HiMOTa cTae Mpo6/1eMOoI0, CIPUYMHEHOI0 HalaKTYBHOIO KOPUCTY-
BaIIbKOIO B3aEMOJI€EI0 i3 300paskeHHAMY HacWULA, CMepTi Ha ¢oTo.
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PeTpoCIeKTNBHIIT MOM/IA HA CTAaHOBJIEHHS MAacOBOi ZOCTYIHOCTI (oTO-
TeXHIKI 3aCBiAYYy€e aKTya/IbHICTb peKIaMHoro corana kommanii Kodak 1888 p.
3 110T0 MepeHeCceHHAM Ha MOXKIMBOCTI Cy4acHMX cMapTQoHiB: «Bu Harmckae-
Te KHOIIKY, MU 3pobumo pewty» (You press the button, we do the rest). ¥V wmii
«pelTi» aKTyasi3yloTbCd MHOKVMHHI POJIi KOPUCTYBAYiB y Bi3ya/lbHOMY IIpe-
CTaBJIeHHI, aKTV OadeHHs 1 IeperiAny poseil iHIINX.

Kniouosi cnosa: couianbHi Mepexi, poTorpadis, BisyaabHicTb, 06pas, eMo-
wirtHa cdepa.

PHOTOGRAPHY ON SOCIAL NETWORKS:
A MULTIPLE OF INTERPRETATIONS AND EXPERIENCES

Social networks make virtual the real lives of users. These media also become
a refuge and a factory of their multiple identities. The intensification of people’s
life experiences is more provoked by universal visual content, which becomes
the basis for constructing assessments of relevant phenomena and events.
Reproductive and naturalistic contemplation of the visual image as a reflection
of a real or imaginary object changes the understanding of the image as a practice
that has become an integral part of everyday social experiences.

Visual content appeals more to the emotional sphere. These reflections are
represented in the Bond Internet Trends research, which ranks the negative
and positive effects of using social networks. Among the positive ones are self-
expression, self-identity, community building, emotional support, awareness
of others, access to health info, real-world relationships, loneliness; negative:
depression, anxiety, body image, bullying, fear of missing out, sleep quality/
amount. Photographic experiences prevail in the functioning of social networks.
Respectively they are the most efficient way to meet the psycho-communication
needs of users.

The ability to filter/update visual experiences exacerbate the problem of the
degree of visual cruelty in the media and social networks in particular. Emotional
dumbness becomes a problem caused by overactive user interaction with images
of violence, death in the photo.

A retrospective look at the emergence of mass availability of photographic
equipment testifies to the relevance of Kodak’s advertising slogan of 1888 with
its transfer to the capabilities of modern smartphones: “You press the button, we
will do the rest. In “the rest” multiple roles of users in visual representation, acts
of vision and viewing of roles of others are actualised.

Key words: social networks, photography, visuality, image, emotional sphere.
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Cme6nuHa Hamanis OnekcaHopieHa, [OLEHT Kabeapu XKypHanictu-
K1 [loHeubKOro HauioHanbHOro yHisepcuteTy imeHi Bacuna Cryca,
KaHaMpaT Hayk i3 couianbHMX KOMyHiKauin (BiHHuuA, YkpaiHa) /
Nataliia Steblyna, Vasyl Stus Donetsk National University (Vinnytsia,
Ukraine)

®OPMAJIbHUA AHANI3 EMOLIIMHOCTI TA MOAITUYHOI B3AEMOAII
B MEPEXXEBUX HOBUHAX YKPAIHU, BIJTOPYCI TA PO

37iiicHeHO KOMIIapaTVBHMII aHaJIi3 YKpaiHCbKOTo, 6i10pychKOro Ta pociii-
CbKOro HeoQiLiftHMX IUQPOBMUX AUCKYPCiB (MepexkeBi HOBMHM) 3a IOKa3HU-
KaMI eKCIUTIKOBAaHOCTI MOJIITUYHUX aKTOPiB Ta eMoLiliHOCTi. MaTepianioM s
TOOCTiJI)KeHHA CTanM BUJAHHA «YKpaiHCbKa IIpaBha», «Hama HuBa» Ta «JleHTa.
py». Ilepiox mocnimxenns — 2005-2019 pp. [TokasHukm 0049MCIIOBaNNCA 32 BO-
IIOMOTOI0 KOMIT'I0TEpHMX IIpOrpaM, HammcaHux MoBolo Python. 3adikcoBano
pisHMII0 MDK TpbOMa AUCKYpcaMu. 3a TOKa3HUKOM eKCIUIIKOBaHOCTi — i3 6ib-
HIMMU 3HaYeHHAMY B YKpaiHi (i3 1,4 5o 0,9) i sHayHO MeHummu B PO (Ha piBHi
0,39-0,55) ta binopyci (0,38-0,7). ¥ 2014-2015 pp. B YkpaiHi HOKasHUK iHTEH-
cuBHOCTI 3HU3UBCA fio 0,86-0,88, a B binopyci — mocTynose 3spocTaHus Bikcy-
€MO BiJl IIOYaTKy CIIOCTEpeXeHb (i3 OMM3BKUMIU O YKPAIHCHKUX 3HAYEHHAMMU
y 2016, 2018 pp.). HaromicTp y PO mokasHuK nuiaerbcs CTabiIbHO HUSBKUM,
i3 HesHauHUM 3pocTaHHAM i3 2014 p. Ille omHy BiAMIHHICTD MiX JUCKypcaMu
3HAJIIeHO 3a IOKa3HMKOM eMOLifHOCTi. € mepiofu i3 BUCOKOI eMOLiJHICTIO
B YkpaiHiy 2005-2013 pp. (0,35-0,42), y binopyci — 2014-2019 pp. (0,15-0,21).
Y Pocii nmokasHuku 6yay cTabiNbHi IPOTATOM YChOTO IIEpiORY CIOCTEPEXKeHb
(0,19-0,22). IIpu 11pOMY 3HAXOFUMO IO3UTUBHY KOPEALII0 MK ITOKa3HUKOM
iHTEHCMBHOCTI NOMITMYHOI B3aeMOAii Ta eMoliliHicTI0O B YKpaiHi i1 binopyci,
npoTe BoHa BincyTHA B Pocii. Ile cBigunTh mpo Te, 110 NOMITUYHA B3aEMOTiA
B PO He nepenbayae eMOLTHOCTI i mpuYnHaMy OCTaHHbOI € iHmm dakropu. e
OJjHa BiJMIHHICTb MDX JUCKypcaMy KpalH — B éMOLiJIHOCTi IIOBiIOM/IEHb IIPO
MOTITUYHMX aKTopiB (mepimux ocib gepxas). TyT anamoriyno o 2013 p. 3Haxo-
IVMO 3HaYHY BiIMiHHICTD (i3 BICOKOIO eMOLiITHICTIO OBifjoMIeHD 1Tpo IOmen-
Ka Ta SJHykoBMYa (X04a B OCTAHHBOMY BUIIQIKy — CIIOCTepiraeEMo IOCTYIIOBE
ClaJlaHHA IMOKa3HUKa)). Y dacu IlopolleHka IpogoOBXyeMO (iKCyBaTy HM3b-
Ki mokasHuku. ITpore y 2019 p. crocTepiraeMo HaliBUIINII MOKa3HMK 3a IIUM
napaMeTpoM. TakoX BMCOKY eMOLHICTb (PiKCYyeMO y HOBiJOMJICHHAX IIORO
Jlykamenka. Y PO naliMeHII eMolLiliHUM € Tiepiof; MenseneBa, 10 104aTKOBO
CBIiIYNUTD IIPO iMiTaTMBHMII XapaKTep 3MiHU B/Iafu B 1Iill kpaini. [Ipore 3 2014 p.
CIIOCTEPIraeMO 3pPOCTAHHA MOKA3HMKA. TaKMM 4MHOM, MOYXEMO BUKOPNCTOBY-
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BaTM O3HaUeHi MOKA3HUKY /I BUMIpPIOBaHHA SK IdpoBux TpaHchopmarin
Y MepeXXeBUX HOBMHAX, TaK i /I MOACHEHHA MOMITUYHOI aKTUBHOCTI.

Kniouosi cnosa: MepexxeBi HOBMHY, IM(POBIIT HOMITUYHNIT JUCKYPC, YKpai-
Ha, binopycs, PO, nonitnyni emoriii.

FORMAL ANALYSIS OF EMOTIOMALITY AND POLITICAL INTERRELATIONS
IN ONLINE NEWS OF UKRAINE, BELARUS AND RF

A comparative analysis of Ukrainian, Belorussian and Russian non-
official political discourses (online news) is presented in the report. Indicators
of emotionality and political actors explicability are considered. Political
texts of online media “Ukrainska Pravda”, “Nasha Niva” and “Lenta.ru” were
used for the research. Period: 2005-2019. The indicators were calculated with
computer programs (Python language). The difference between the discourses
was observed. In Ukraine explicability indicator is higher, however it has
been decreasing since 2005 (1,4-0,9), in Russia and Belarus the indicator is
much lower (0,41-0,47) and (0,38-0,7) respectively. In 2014-2015 in Ukraine
the indicator decreased to 0,86-0,88, and in Belarus constant increase has been
detected since 2005, whereas in RF the indicator is consistently low. . Another
difference between discourses is found in terms of emotionality. There is one
more difference between the three discourses — in the emotionality indicator.
There are periods of high emotionality in Ukraine in 2005-2013 (0,35-0,42),
in Belarus in 2014-2019 (0,15-0,21) and in Russia the situation is a stable one
throughout the observation period (0,19-0,22). And the positive correlation
is found between political interrelations intensity indicator and emotionality
in Ukraine and Belarus. There is no such correlation for Russia, thus political
interrelations in the country do not provide emotions, and there are other
reasons for emotionality. And one more difference is in emotional level of texts
about political actors (the countries’ presidents). Similarly to 2013 a significant
difference is observed with high emotionality of messages about Yuschenko
and Yanukovych (however, in the case of the latter constant decrease of the
indicator is observed). In the times of Poroshenko low numbers are discovered,
however, in 2019 the highest indicator is detected. High emotionality is
observed in the messages about Lukashenko. In Russia the less emotional
period is for Medvedev, which further indicates imitative nature of the change
of authority in the country, and since 2014 the indicator growth is observed.
Thus, it is possible to use the indicators for both digital transformations
in online discourses measuring and political activity level interpreting.

Key words: online news, digital political discourse, digitalization, Ukraine,
Belarus, Russia, political emotions.
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Olena Fedorova, Lecturer, RISEBA (Riga, Latvia)

KOMYHIKATUBHA CNELU®IKA COLUIAJIbHUX MEPEX:
CTPYKTYPHO-OYHKUIOHAJIbHI ACMEKTU

EdexTnBHICTb QYHKIIIOHYBaHHA COLlia/IbHUX MEPEeX 3aJIeXNUTD Bif IX TeXHO-
JIOTiYHMX MOXX/IMBOCTEN 1 OCHOBHMX ITPMHINIIB PO YKYBaHHA Ta ITOIIVMPEHHA
KoHTeHTy. [IoBHa IX iHTerpalis y cucremy coljianbHOI KOMYHiKallii € o4eBuUf-
HOIO i IpOCTeXyeThcs Ha BCiX piBHAX iH(opmauniiiHoro o6MiHy — iHAMBIRY-
aJIbHOMY, TPYIIOBOMY Ta MacoBoMYy. IIpy IboMy KO>KHa 3 aHa/Ii30BaHUX MepPexX
(Facebook, Pinterest, Instagram, YouTube Ta Twitter) mae neBHy crernnixy, sxa
BM3HAYA€ JIOLIIbHICTDb 3BepTaTy yBary Ha TOI 41 TOI BUJ KOMYHiKalii. 3Miii-
CHEHMI aHaJIi3 3aCBiiYMB, 10 BCi MEPEXI TaK YU TaK IIPEJCTAB/IEH] y IIpoLecax
[IepCOHA/IBHOTO, KOMEPLIITHOTO Ta MOMITUYHOrO iH(opMarniiiHoro obminy. Op-
HaK YHIBepCaJbHIMU, TOOTO TaKMMU, B SIKUX YCi BUAM OOMIHY MAIOTh MOX/IN-
BicTb QYHKI[IOHYBaTH 3 OHAKOBMM CTyIleHeM epeKTUBHOCTI, € muie Facebook
ta YouTube. Instagram poOuTb akieHT Ha KOMEPUIIHOMY CKIaJHUKY, IIPOIIO-
HYIOUYJ HEIHCTUTYa/lTi30BaHMM KOMYHIKaTOpaM, aMaTopaM BUXOZUTU Ha OMH
piBeHb 3 mpodeciitHnmMy BUPOOHUKaMI KOHTeHTY. Tak, 6/1orepu (mepcoHanbHi,
TpeBer1, 0'10Ti, 6isHec, maiid-craii, xerc, xobi ToII0) Ha CbOTOAHI MaOTh 6i/b-
Ie BIUIMBY Ha ayfMTOPil0, HDK TeMaTH4Hi Mefjia. A OT MOMITUYHA KOMYHiKa-
1id y il Mepexi € He HacTinbky npoaykTusHOoI0. Illofno Pinterest, To mpuHiumn
MepexXi «IyKail CBOE HaTXHEHHA» Ta IiJIXiJi O KOPUCTYBayiB fAK [0 JIOfEN 3
rapHMM CMAaKOM YIIOBi/IbHIO€ IIPOIIEC IIOTOKOBOTO KOHTEHTOTBOPEHH S, BUMArae
Bijj IiHepiB peTesbHillle CTAaBUTUCA O MyOTiKalil, a 000B sI3K0OBa IIPUB’sI3Ka [10
IHepIIOpKepesa YCKIaAHIOE THPaXyBaHHA my6ikanin. OOMexxeHH: 06csry my-
6mikanii B Twitter aBTOMaTHYHO BifiCiKa€ aBTOPIB JOBIMX MOCTiB. JIaKOHIYHICTB,
CUMY/IbTaHHICTD Ta IOLIMPEHICTb pOOUTD 13 MIKPOOIOTiHTY, O-TIepILIe, IKepe-
710 omepatuBHOI iHdopmaii, a no-gpyre, nepeTBopoe Twitter Ha MaliTaH4MK
odinitHOro 06MiHy fyMKaMM Ta peIUTikaMi (3rafjaeMo TBiTep-JUIIOMATiIo).

VYsaranbHIO0UYM, MOXKEMO CKa3aTH, 10 Ha IIbOMY eTalli PO3BUTKY COLIiaIbHi
MepeXi CTaloTh TUM IIPOCTOPOM, KMl BifiI3€PKa/l0€ KOMYHIKaTVBHI IIpolie-
CU B peaZlbHOMY >XUTTi, iHKOM 3aMiHA04M iX. Yci TO3UTHBHI i HeTaTUBHI pucK
TPajguLifHOI KOMYHIKaLil — Bij peajisalnil npaBa Ha Bi/lbHE BUC/IOB/IIOBAHHSA
ILYMOK JI0 HaBa/IM Mepex 60TiB — HasIBHI y CHCTeMI COLia/IbHMX Mefia.

Kniouosi cnosa: mepiia, collianbHi Mepexxi, KOHTEHT, KOMyHiKaTHBHi IpoliecH,
(dyHKIiOHAI coLMepeXx, aCIIeKT! COLia/IbHIX Mefiia.
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COMMUNICATIVE SPECIFICITY OF SOCIAL NETWORKS:
STRUCTURAL AND FUNCTIONAL ASPECTS

Effectiveness of social networks functioning depends on their technological
capabilities and basic principles of content generation and distribution. Their
full integration into social communication system is evident and can be seen
at all levels of information exchange: individual, group and mass. At the same
time, each of the networks considered (Facebook, Pinterest, Instagram, YouTube
and Twitter) has a certain definite specificity that determines rationale to pay
attention to a particular kind of communication. The analysis conducted
showed that all networks are somehow represented in the processes of personal,
commercial and political information exchange. However, the universal ones,
that is, those in which all kinds of exchange have an opportunity to work with
the same degree of efficiency, are only Facebook and YouTube. Instagram
Network emphasizes commercial component, offering non-institutionalized
communicators, amateurs to act on the same level with professional content
producers. So bloggers (personal, travel, beauty, business, life style, health,
hobbies, etc.) today have more influence on the audience than thematic media.
But political communication in this network is not so productive. As for Pinterest,
the network’s principle “look for your inspiration” and approach to users as
people with good taste, slows down the process of creation of streaming content,
requires pinners to be more careful towards publications, but mandatory
reference to the source makes it difficult to replicate publications. Limitation
of the size of posting on Twitter automatically cuts off authors of long posts.
Laconicism, simultaneity and prevalence make microblogging, firstly, a source
of operational information, and secondly, transforms Twitter into a platform
of official exchange of views and replicas (let's remember twitter-diplomacy).
Speaking in general, we can say that at this stage of development, social networks
become the space that reflects communicative processes of real life, sometimes
replacing them: all positive and negative features of traditional communication
starting from realization of the right to freedom of expression to the invasion
of networks — bots available in the social media system.

Key words: media, social networks, content, communicative processes, social
networking functionality, aspects of social media.
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3iHeHko OnekcaHopa lzopieHa, MaricTp BUAABHUYOI Cnpasy,
acnipaHT YKpaiHcbKoi akagemii gpykapctBa (J1bBiB, YkpaiHa) /
Oleksandra Zinenko, Ukrainian Academy of Printing (Lviv, Ukraine)

®OPMYBAHHSA OBPA3Y AUTUHU B IHTEPHET-3MI YKPATHU

Cporopni 3MI He TinbKu iHPOPMYIOTb Ta pO3BaXkaloTh, a Ji BiflirpaloThb 3Ha-
YHY pojb Y opMyBaHHI MacoBOI CBiToMOCTi. YkpalHCbKe CYCIIIIBCTBO, SKe IIe-
pebyBae Ha cTazii CTAHOB/IEHHs Ta IPUITHATTS 3aTa/IbHOMIOACHKIX IIPABOBUX
i MOpanbHUX LIHHOCTEN, 9y TAMBE O MAaHINYIALIMHAX IIPAKTUK LION0 Pi3HUX
HanpsAMiB po3BUTKY. Opi€eHTYI0UNCh Ha €BPOIEIICBKII CBITOIIAN, YKpaiHa CTo-
ITh Ha LUIAXY IMIUIEMEHTALlil HOBUX IIPAaKTUK Ha 3aKOHOJABYOMY PiBHi, a I0JI0-
BHE, Ha PiBHI 3ara/JIbHOHAl[i0HA/IbHOI CBiZlOMOCTI.

Crepeoryny MOKIMKaHi copMyBaTy maTepHM MPOCTUX Aill Ta AYMOK, AKi
JOIIOMOXXYTb CYCIIJIBCTBY y CTaHi HEBM3HAYEHOCTI pearyBaTy Ha HOBI ABMILA.
JocniHNKY BBa)KalOTh, 1IJ0 BOHM € Pe3y/IbTaTOM PeAyKIIii ifiel, AKa Befie O CXe-
MaTu3sanii fgifi. HalimoTy>XHilMM KaHa/JIoM CTepeoTHIIi3alil 3aralTbHOCYCIIi/Ib-
Hux nporecis € 3MI, AKi cipyAOTD 3aranbHiil cTaHAapTU3alil Ta yHiBepcartisa-
il gisibHOCTI. BoHNM GesnocepeiHbO BIUIMBAIOTD Ha PELMIIIEHTA, TPAHCTIOYN
OfiHe 3arajibHe IIOBiJOM/ICHHS Ha BCe CYCII/IbCTBO, 3a0e3I1e4yl0uy MaKCUMalb-
He OXOIUIEHHs ayJUTOPil.

B yxpainchbkilt Tpaguii IUTHHA 3aBXKAM CIIpUIMaacs AK BaKIMBa 4acTHHA
CiM’i Ta CyCHiNbCTBA. YBaXKaeTbcs, 0 AUTUHA HOTpeOye NOCTIIHOTO 3aXUCTY,
HarIAxy, I MoTpi6HO HABYMTY HOPMAaTUMBHOI IIOBENIHKY Ta 3aXMILATH Biff «Be-
ymKoro cBiry». Tak gopmyerbcs 06pa3 6e33axmcHol, cmabKoi IIOAMHM, AKa He
Mae IIpaBa rOJIOCY Ta BJIACHOI [YMKU, He MOXKe IOCATTY BU3HAYHUX 3[J00yTKiB
IIe /10 IOPOCTIOTO SKMUTTS. 3aMOBUYBAHHA MOXK/IMBOCTEV IUTVHI Ta 3HEl[iHEeHHA
ii 306y TKiB y 3MI opMye cTepeoTuIr MeHIIOBAPTOCTI AUTUHCTBA.

Y pomnoBini mpoanamisoBaHo cnoco6m ¢GopMyBaHHA 00pasy NUTHHU
B iHTepHeT-3MI 3 mOI/IAAY KibKicHOI IpefCcTaBIeHOCTi TeMy AUTHMHCTBA B SMI
3arajioM, KOHTeKCTY, IVIMOVHM PO3KPUTTA TeMM, HalaHHA rosocy romo. OTxe,
BM3HAYEHO CIIoco6y GopMyBaHH: 00pasy JUTHUHY, HasABHI CTEPEOTHUIIN Ta MOXK-
JIMBI NUIAXY 1A HaOMYDKeHHA cepy 10 IPUITHATYX SKyPHATICTCKIUX CTaHJap-
TiB J1 yKPalHChKOTO 3aKOHOJABCTBA.

Kniouosi cnosa: pitn, 06pas puTnHCTBa, inTepHeT-3MI, cTepeorn, xypHa-
JIICTHKA.
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FORMATION OF CHILD IMAGE IN ONLINE MEDIA OF UKRAINE

Today, the media not only inform and entertain but also play a major role
in shaping the mass consciousness. Ukrainian society, which is at the stage
of formation and acceptance of universal legal and moral values, is sensitive
to manipulative practices in various areas of development. On the way
to adopting a European worldview, Ukraine is on the path of implementing new
practices at the legislative level, and, most importantly, at the level of national
consciousness.

Stereotypes are needed to form patterns of simple actions and thoughts
that help society in a state of uncertainty to respond to new phenomena.
Researchers agree that they are the result of the reduction of the idea, which leads
to the schematization of actions. The most powerful channel for stereotyping
general social processes is the media, which contributes to the general
standardization and universalization of activities. They directly affect
the recipient, broadcasting one general message to the whole society, ensuring
maximum audience coverage.

In the Ukrainian tradition, the child has always been perceived as an
important part of the family and society. Today there is an idea that a child needs
constant protection, supervision, he needs to be taught normative behavior
and protected from the “big world”. This forms the image of a defenseless, weak
person who does not have any rights and his own opinion, can not achieve
significant achievements before adulthood. By not covering the child’s abilities
and devaluing his achievements, the media support the stereotype of childhood
inferiority.

In this report, we analyse the ways of forming the image of the child in the
online media in terms of quantitative representation of the topic of childhood
in the media in general, the context, the depth of disclosure of the topic, voice,
and so on. Thus, we will point out the ways of forming the image of the child,
the existing stereotypes, and possible ways to bring the field closer to the accepted
journalistic standards and Ukrainian legislation.

Key words: children, childhood image, internet media, stereotype, journalism.

OBrOBOPEHHA AOMNOBIAEN / REPORTS DISCUSSION
17.15-17.45
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KPYIJIW CTIJ1/ ROUND TABLE

MEJIA I TIAHJIEMIA KOPOHABIPYCHOI XBOPOBU
(COVID-2019)

MEDIA AND THE CORONAVIRUS PANDEMIC
(COVID-2019)

15.30-17.00

Moodepamop / Moderator:

OdapeHko OkcaHa BacunisHa / Oksana Odarenko, cTapwuii BUKnagay
Kadenpu XypHanicTuku Ta HoBUX Mefiia IHCTUTYTY XKypHanicTukm Kuis-
CbKOro yHiBepcuTeTy imeHi bopuca lNpiHueHKa.

AOMNOBIAl/ REPORTS
15.30-16.15

CaodisHuyutli Bonodumup Onekcitioguy, [oLUeHT Kadegpu xXyp-
Hanictnku Ta ¢inonorii CymcbKoro Aep»aBHOro yHiBepcuTeTy,
OOKTOp HayK i3 couianbHux KomyHikauin (Cymu, YkpaiHa) /
Volodymyr Sadivnychyi, Sumy State University (Sumy, Ukraine)

COVID-19: AXEPEJIbHA BA3A XXYPHANICTUKO3HABYMX AOCNIAXKEHD

YV nomosipi iieThcsi PO KOHQIrypario mKepebHOI 6a3n XypPHATICTHKO-
3HaBuMx gocaimkenr COVID-19:

Cermenr I: HayKoBa, HayKOBO-IOIY/IAPHA, IOBiIKOBA JIiTEpaTypa;

Cermenr II: Mmac-meniitHi pecypcn Ykpainm;

Cermenr III: cBiTOBi Mac-MepiliHi pecypcn.

Mogerni cermenra I: 1) HayKoBa, HAyKOBO-IIONY/IAPHA, LOBiIKOBa JIiTepaTypa
MeIMKO-6i0/I0riYHOro 3MicTy; 2) HayKOBO-IIONY/IAPHA, JOBiKOBa jiTeparypa
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3 Bipycosiorii; 3) mpaui 3 HayKO3HABCTBA, pinocodii, icropiil Haykw; 4) xypHa-
TMCTUKO3HABCTBO, KOMYHIiKaTMBiCTMKA, COILlia/IbHi KOMYyHiKallil; icTopis >XypHa-
JMCTUKN; CTAHOBJIEHHHA, PO3BUTOK, TUIIOJIOTIA CIeliani3oBaHUX ra3eTHO-XYp-
Ha/IbHUX Ta OHJIAIH-MefIiil MeJUKO-6i10/I0riYHOrO 3MICTY; Teopis, MeTOHOIOr,
HpOLeCH, CTPYKTYpH, GOPMU COLiabHUX KOMYHIKAIIil Ta IPUKIaTHUX KOMY-
HiKal[iTHUX T€XHOJIOTII.

Mopeni cermenta II: 1) HaykoBi XypHaIM MeAMKO-6io/IOTiYHOrO 3MicTy;
2) Mepiapecypcy CIIelia/lis0BaHOTO MEAMYHOTO CIPsAMYBaHHs; 3) odiiiti,
CYCIiIPHO-TIOMTUYHI, peK/TaMHO-iH(OpMALiiiHI )KypHAIN /IS IIPOKOTO KOJa
uynTadis; 4) odimiitHi, cycminpHO-OMTHYHI, peKnTaMHO-iHpopMaLilHi raseTHi
BIIAHHsI 3aTa/IbHOMEPXKABHOL cepy pO3MOBCIOIKEHHS; 5) MicIleBi Mefia mep-
moi xBwti maujeMii (moTnit — TpaBensb 2020 p.): YepniBenbka, TepHominbebKa,
JIbBiBCbKa, Opmecbka, MukomaiBcbka o67acti; 6) Micuesi Mepmia mpyroi XButi
maHpeMii (Bif cepms 2020 p.): 3a/IeXXHO Bif 30HM, B sIKiil epebyBae / mepedy-
BaJIa TEPUTOPIisA HA Yac JOC/IiIPKEHH .

Mogeni cermenrta III: 1) Mepia xpain €Bpony Ta AMepUKI PO BUHUKHEH-
HA Ta noumpeHHsa COVID-19 y Kutai; 2) mac-MepiitHi pecypcu eBpomeiicbKux
KpaiH, 1110 Halbi/IbIe MOCTpaKAany Bifi aHAeMii mepiroi XButi; 3) Mac-MeniiHi
pecypcr €BpOIeNChbKMX KpaiH, o HalleeKTHBHilIe 6OPOICS 3 MaHeMi€ro;
4) mac-MepiitHi pecypcu €BpoOIelICbKUX KpaiH Apyroi XBumi maugemii; 5) mac-
MeniitHi pecypcu CIIIA Bif moyaTKy BUHMKHEHHS Ta IOIIMPEHH MaH/eMii.

Kniouosi cnosa: COVID-19, >xypHaTiCTUKO3HABCTBO, IKepebHa 6asa, Mo-
JleJli CEerMeHTiB.

COVID-19: DATABASE OF SOURCES FOR JOURNALISM RESEARCH

COVID-19 Journalism Research Source Database Configuration:

Segment I: scientific, popular science, reference literature;

Segment II: mass media resources of Ukraine;

Segment III: world media resources.

Models of segment I: 1) scientific, popular science, reference literature
on biomedical research; 2) popular science, reference literature on virology;
3) works on science study, philosophy, history of science; 4) journalism,
communication studies, social communications: history of journalism; formation,
development, typology of specialized newspapers, magazines and online media
of biomedical content; theory, methodologies, processes, structures, forms
of social communications and applied communication technologies.

Models of segment II: 1) journals of Medical and Biological Sciences;
2) specialized medical media resources; 3) official, socio-political, advertising
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and information magazines for a wide range of readers; 4) official, socio-political,
advertising and information newspaper editions of the nationwide distribution;
5) local media of the first wave of the pandemic (February — May 2020):
Chernivtsi, Ternopil, Lviv, Odesa, Mykolaiv regions; 6) local media of the second
wave of the pandemic (since August 2020): depending on the zone in which
the study area is / was.

Models of segment III: 1) media from Europe and America on the outbreak
and spread of COVID-19 in China; 2) mass media resources of European
countries most affected by the first wave of the pandemic; 3) mass media resources
of European countries that fought the pandemic most effectively; 4) mass media
resources of European countries of the second wave of the pandemic; 5) US mass
media resources since the outbreak and spread of the pandemic.

Key words: COVID-19, journalism, Database of Sources, Models of segments.

Kyuati Tamapa InnieHa, ronosHun pefaktop HBM tenexxypHanictu-
K1, BoLEHT Kadeapw KypHanicTVKM Ta HOBUX Mefiia IHCTUTYTY Xyp-
HanicTnkm KniBcbKoro yHisepcuteTy imeHi bopuca piHueHKa, 3acny-
XeHUNM XypHanict Ykpainu (Kvis, YkpaiHa) / Tamara Kutsai, Borys
Grinchenko Kyiv University (Kyiv, Ukraine)

BUKUKN NAHAEMIi: YKPATHI MOTPIBHO PO3BUBATU
HAYKOBO-TMOMYAPHY »XYPHANICTUKY

Curyanis 3 nangemiero COVID-19 orommna B Ykpaini BaxiuBy mpo6ie-
MYy — BiJJICYTHICTb HayKOBO-IIOIIY/IAPHOI )KyPHAJIICTUKM, @ OTXE, Bi/ICYyTHICTh
KPUTUYHOTO MIUCIEHHS, TBEpe3NX JYMOK, lije Oijiblile CKOUyBaHHS Y CBIT eMo-
it Ta HarHITaHHA NaHIKK ¥ cTpaxy B iHpopMaliiiHOMY IpocTopi abo X 3a-
MOBYyBaHH: pea/bHUX (akTiB. Takox iHdopMaLiliHe cepenoBue pO3HOCKUIO
indopmaniitni HanmiBdabpuKaTHi MecemXi AK TOTOBI.

IIponeMoHcTpyBana CUTYyallis 3 MaHJEMI€I0 I HETOTOBHICTb BiTYM3HAHUX
3MI [0 IPyHTOBHOTO OIIpPALOBAHHSA TeM Ta BUCBITIEHHA IPOOJIeM 3 YiTKUM II0-
CWIaHHAM Ha pKepena iHpopManil. [ToBifoMIeHHS Manu IepeBaXKHO CTAaTHC-
THUYHWIT iHQOpMaTUBHMIT XapaKTep, 6e3 aHaIi3y JUHAMIKM Ta IIPOTHO3IB po3-
BUTKY CUTYaLil.
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Homatu o «indonemito» (Busnavenuss BOO3) mormo 6 JomoMorTi exc-
IepTHE CepefoBMIE 3 Tajy3i HayKu, aje IXHiX TOYOK 30py fAK KOMEHTapiB
Ta iHTepB’10 B iHdopMIpocTopi 6y10 Ay)e Mmano. Ha indopmariiiHoMy prHKY
HOIIVPIOBA/INCS 371e61/IBIIOro KOMIIacT! AYMOK 3aKOP/IOHHIX HAayKOBIIIB i3 3a-
3BMYAll PO3SMUTVMMM NOCH/IAHHAMM Ha IeplIofKepera: «Ha [yMKY HayKOBIIiB,
«HAYKOBIIi CTBEPIPKYIOTbY, «IIPOTHO3M CBiTOBUX HAyKOBLIiB».

IIpu boMy yKpaiHCbKe eKCIIepPTHO-HayKOBE CepefjOBUILE, AKe CIIelialisy-
€TbCA Ta BUBYA€ Bipyco- Ta eMi/ieMiosorito, MajiKe He IIpeCTaB/IeHe.

Kntouosi cnosa: inpopmariiitie cepenoBuiie, iHbomeMis, KpUTUIHE MIC/TEH-
H#, TIepeBipKa (akTiB, MexiaririeHa.

CHALLENGES OF THE PANDEMIC:
UKRAINE NEEDS TO DEVELOP POPULAR SCIENCE JOURNALISM

The situation with the COVID-19 pandemic has brought to light an
important problem for Ukraine: the country lacks popular science journalism.
Hence, the lack of critical thinking and dominance of emotions that instill
panic and fear in the public space. Also, some crucial facts in the information
environment are silenced or misinterpreted. The situation with the pandemic
showed the unwillingness of the Ukrainian media to thoroughly study the topics
and cover issues with reference to reliable and trustworthy sources. The reports
didn’t analyze the dynamics of the situation and didn’t provide any forecasts.

To fight the “infodemic” (the term was coined by the World Health
Organization), it's important to make sure the voices of the expert community
in the field of science are heard and properly framed. In the Ukrainian
information market, it’s common to use general terms instead of clear references
(e.g., “according to scientists, “scientists say’, “world scientists predict”).
At the same time, opinions of the Ukrainian community of epidemiologists are
underrepresented.

Key words: information environment, infodemic, critical thinking, fact-
checking, media hygiene.
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OdapeHko OkcaHa BacunisHa, ctapLuimin Buknapay kadbenpu xypHa-
NICTUKKN Ta HOBUX Mefia IHCTUTYTY XKypHanicTnkn KniBcbKoro yHisep-
{ A cuteTy imeHi bopuca lpiHueHKa (KuiB, YkpaiHa) / Oksana Odarenko,
'l ,@ Y Borys Grinchenko Kyiv University (Kyiv, Ukraine)

P4

OINOENKW: HOBI TPABLII B KOHONIKTAX XXI CTONITTA.
BIPTYAJI3ALIA KOBIAY

Y [OmOBiNi POSIIAHYTO OCHOBHI aCHeKTV TeXHOJIOTil minderikip Ta ii Bapi-
aHTH, L0 3aCTOCOBYIOTbCA B PisHUX cepax. BucsiTieHo pisHOMaHITHI acrek-
TV BUKOPUCTAaHHSA TexHororii B indopmauiiinomy guckypci mogo COVID-19.
ITpoaHanisoBaHO HeTaTMBHUI BIUIMB 11i€i TEXHOJIOTII AK CK/IaHMKA PYIHiIBHUX
HapaTtuBiB y cydacHoMy iHdopmauiiiHomy mpoctopi. [IpocTexxeHO CYKYIHICTD
BUK/IVKIB, 1[0 TeHEPYIOTHCA Ainderikami.

Jindeiik posrisHyTO B KOHTEKCTI Cy4acHOI MeiliHOI KapTHHM CBITY, MUC-
JICHHEBUX CTpAaTeriil MOKOMIHHA «Z». YBara 3ocepeleHa Ha IpobmeMaTuIii
BUKOPMCTAHHS TeXHOJOTII AinderikiB y KOHCTPYIOBaHHI iHpOpMAIifiHuX ermi-
neMiit, 3okpema mono COVID-19. 114 TexHOOriA BU3HAYAETLCA K €1eMEHT
indopmaniitHoro mpoTndOpPCTBa HA PiBHI 0COOMCTICHOI KOMYHIKallii, KOMyHi-
KaTMBHUX CTpATETill pi3HMX COLia/NbHIX IPYII i IPOLIAPKIB, a TAKOX iHopMa-
LIIHMX CTPATETIN JIepP>KaBy HA 30BHIILHIN i BHYTPillHI apeHi.

3ocepekeHo yBary Ha 3HaYUHOMY HeTaTMBHOMY ITOTeHIliasli 1iei TexHomorii
B IIPOMNAraHAMCTCHKUX €KOCUCTEMAX, MOXK/IMBOCTI MAHIIy/IALi, 110 HaJa0Th-
cs1 pindeitkami, 30KpeMa B KOHTEKCTi noupenHs indopmauii mpo COVID-19
Y COLliaTbHMUX MeperKax.

[TpoaHanizoBaHO CIIOCOOM KOHCTPYIOBaHHs BimeodelikiB, anropuT™Mu Io-
HmIMpeHHs AindeKiB y colianbHUX MepeXkax, MexaHi3My BIUIVBY Iii€l TeXHOMOrii
Ha 0COOMCTICTD 1 TOKa/MbHI CMiNbHOTHU. PO3ITAHYTO MPaKTUYHI aCIIEKTH peati-
3ariil TexHOOTiI AindeliKiB y colianbHUX MepeXkaX, OCTIIKeHO HACTIAKM Ta-
KMX BIIMBIB.

[Tpupinserpcs yBara BIUIMBY pAindeliKiB Ha Cy4acHy >KYPHAIICTMKY Ta
Mepniacdepy B 1i0My, HacamIepes Ha GOPMyBaHHA HOBMHHOTO i IO TMYHOTO
KOHTEHTY. BICBiT/IeHO XapaKTepUCTUKM KOHTEHTY, 3T€HEPOBaHOTO HelipoMepe-
xero. [IpoananisoBano HasABHI Iporpamuy, 10 JAIOTh 3MOTY CTBOPIOBATI TaKUIA
KOHTeHT. OKpecieHO MexXXi TeXHO/orii AindeikiB y Cy9acHUX BIaJHUX IPAKTH-
KaX KOHTPOJIIO i yIpaB/liHH:A I'POMaJICbKMUM IMCKYPCOM, 1[0 CTAIOTDh aKTyaIbHM-
mu nipg gac mangemii COVID-19.

PosrsiHyTO MUTAaHHA IPaBOBMUX OOMEXXeHb 3aCTOCYBAHHsI TEXHOJOTII [Iill-
¢erikiB B indpopmaniiiHoMy mpocTopi. 3a3HaueHo LULAXYM MiHiMisawuil IX BIUIN-
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BY Ha Cy4YacHMII MeMIiiHMIT MPOCTip. PO3ITIAHYTO NMpaKTUYHI KPOKM IIPOBiJHUX
rpaBLiB iHpopMaLiltHOI chepu Y [bOMY HANIPSIMI.

[TpoaHanizoBaHO MOX/IMBICTb KOHCTPYKTUBHOTO BUKOPUCTAHH Airderikis
Y KiHOIHJyCTpii, MApKETMHIOBMX KOMYHIKaLlifAX i peK/lami.

Haronomureno Ha HeoOXiTHOCTI PeTeIBHOTO HOCIIPKEHHsI BIVIMBY TEXHOJIOT1i
mindeiikiB Ha COLiaTbHO-MOMITUYHI IPOLIECH Ta PO3BUTOK Mefiachepi.

Kntouosi cnosa: mindeiik, LIITYYHUII iHTENeKT, HellpoMepexxa, Mefia, Cy-
CIiIbHMI JUCKYPC, iHpOopMaliliHa BiltHa, coliabHi Mepexi, KOHTEHT.

DEEPFAKES: NEW PLAYERS IN THE CONFLICTS OF THE 21 CENTURY.
COVID VIRTUALIZATION

The report describes the main aspects of deepfake technology and its options
applied in various fields. Various aspects of the use of technology in information
discourse about Covid-19 are covered. The negative impact of this technology
as a component of destructive narratives in the modern information space
is analysed. The collection of calls generated by deepfakes is considered.
Deepfake is considered in the context of the thinking strategies of generation
“Z”. Attention is focused on the use of deepfake technology in the design
of information epidemics, in particular related to Covid-19. This technology
is defined as an element of information confrontation at the level of personal
communication, communication strategies of various social groups and layers,
as well as information strategies of the state in the external and internal arena.
The significant negative potential of this technology in propaganda ecosystems is
indicated, the manipulation opportunities provided by deepfakes are indicated,
in particular, in the context of the dissemination of information on Covid-19
on social networks. Methods of designing video fakes, algorithms for distributing
deepfakes in social networks, mechanisms of influence of this technology
on personality and local communities are analysed. Practical aspects of the
implementation of deepfake technology in social networks are considered and the
consequences of such impacts are analysed. Attention is paid to the influence
of deepfakes on the media, primarily on the formation of news and political
content. Characteristics of content generated by neural network are described.
Existing programs that allow you to create this kind of content are analyzed.
The boundaries of deepfake technology in modern power practices of controlling
and managing public discourse are outlined, which become relevant during
the Covid-19 pandemic, are outlined. The issue of legal restrictions on the use
of deepfake technology in the information space is being considered. Indicated
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on the way to minimize the impact of deepfakes on the modern media space.
Practical steps of leading players of information sphere in this direction are
analysed. The possibility of using deepfakes in a constructive way, in the film
industry, marketing communications and advertising is examined. The report
notes the need for a thorough study of the impact of deepfake technology
on socio-political processes and the development of the media sphere.

Key words: deepfake, artificial intelligence, neural network, public discourse,
information war, social networks, content.

OBrOBOPEHHSA JONOBIAEW / REPORTS DISCUSSION
16.15-17.00

YuacHuku Kpyanozo cmony / Round table participants:

Anzhelika Savchuk, 3oa Angeoposa (Zoya Alforova), AHOpiti Angeopos

(Andrew Alferov), Iveta Reinholde, Sigita Struberga, Milica Mihaljevic,

Lana Hudece, Kristian Lewis, OnekcaHopa loHoton (Oleksandra Hondiul),
Onez fipemyyk (Oleg Yaremchuk).

47



AONOBIAI — MNPE3EHTALII BUAAHD /
REPORTS — PRESENTATION OF PUBLICATIONS

17.45-18.30
Moodepamop / Moderator:

Xapamypsa [Jap’a BikmopigHa / Daria Kharamurza, Bnknagay kabenpu
peknamm Ta 3B'A3KIB i3 rPOMaACbKICTIO IHCTUTYTY XypHanictnkn Knis-
CbKOro YHiBepcuTeTy iMeHi bopuca piHueHKa, acnipaHT MixkHapogHo-
ro eKOHOMIKO-TYMaHITapHOro yHiBepcuTeTy imeHi akagemika CrenaHa
Jem'anuyka.

AdpaHacwes Inna KOpitiosuy, noueHT Kadenpun peknamm Ta 3B'A3KiB
i3 rpOMaACHKICTIO IHCTUTYTY KypHanicTukn KniBCbKOro yHisepcute-
Ty imeHi bopuca piHYeHKa, KaHAUAAT iICTOPUYHKX HayK (KuiB, YKpai-
Ha) / lllia Afanasiev, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

InviHosa OnekcaHopa OnekciigHa, ctyaeHTKa Il Kypcy cneuianbHOCTI
«Peknama i 38'A3KM 3 rpOMafCbKICTIO» [HCTUTYTY XKypHanicTnkn Knis-
CbKOro YHiBepcuTeTy imMeHi bopuca [piHueHka (KniB, YkpaiHa) /
Oleksandra llinova, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

HAYKOBA NITEPATYPA 2010-x POKIB MPO TEOPIIO | MIPAKTUKY PEKJIAMU
TA 3B’A3KIB 3 TPOMAACHKICTIO

Pexmama Ta 3B’s3KM 3 TIPOMAJCHKICTIO TpaguLiiiHO Oymu 3pebimbiio-
ro 00’€KTOM 3aljikaB/IeHOCTI MMPAKTMKIiB, HDK HayKoBLiB. I3 mouarky XXI crT.
B YKpaiHi 3pocTaja KibKiCTb CTY[EHTiB, sKi BuB4Yany pexnamy ta PR. Y npak-
TUYHII [Ais7IPHOCTI 6araThbOX CTYHEHTIB 1 BUITYCKHMKIB 1€l CrelianbHOCTI €
norpeba B eeKTUBHIIINX MeTOAAX, IPUIIOMaxX BIUIMBY Ha Li/IbOBY ayAUTOpi0.
Tomy inTepec o Teopii pexnamu ta PR 3poctae. [Ina po3BUTKY yKpaiHChKMX
COLIia/IbHIX HayK, COLabHIX KOMYHIKaI[ill HeOOXiZHO MOCTITHO BMBYATK Ha-
YKOBY /liTepaTypy 3 pexknamu Ta PR i mommpioBaTu pe3ynbTaTul aHamisy.
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LIs1 momoBiAb € OITIAOM MepeBaXHO HayKoBUX Iybmikariit 2010-2019 pp.
i3 mpo6nem pexmamu ta PR.

AHari3 KHIDKKOBUX BUJAaHb Ta pedepariB gucepraniif, siki 36epiratoTbcst
B Hauionanpiit 6i6mioreri Yxkpaiun imeni B.I. BepHancpkoro, BUSBUB 3MiHU
B KJTIOYOBIiT TepMiHOIOTiI yKpalHChKUX TeopeTuKiB PR Ta HM3KY iHIIMX 0cO6/MN-
BOCTeI I1i€l KaTeropii yKpaiHCbKUX Iy OiKaliit.

VY momnosifi nmpencTaBIeHo OCHOBHI CBIiTOBI TEHJEHII aHa/li3y peKaaMu Ta
PR. 30kpema, BUAB/IEHO, 1110 HAYKOBUII amapar ceMIiOTHMKM Hefaii Oijblie 3a-
CTOCOBYETbCA [/ JOCTIIKEHD Y IIUX JIBOX Tany3ax. CeMioTyKa MapKeTUHTY, KO-
MepLiliHa ceMiOTMKa, COLioCeMiOTYHMIA, CeMiONparMaTUYHMIA Ta iHII Hifgxonn
Ha 3ara/IbHill OCHOBI CeMIOTHYHOTO MiffX0xy 6y B 2010-Ti poKy MOMY/IsIPHUMM
B aHaJIi3i peknaMHOI Ta PR-aKTMBHOCTI, AK i MapKeTMHIOBUX KOMYHIKalliil 3a-
rajioM.

IIpakTuyni Keyicu Ta 3arajabHi 3aKOHOMipHOCTI pexnamu i1 PR gacto cra-
Ba/iu 00’€KTaMU aKafjeMiYHOI aKTMBHOCTI SIK CKTQfHMKM MIUPIIOL, y>Ke aKTy-
a/pHOI PO6/IEMaTHKIL: Big Data, mTy4nmit iHTeNeKT, colliaNbHi iHTepHET-Me-
pexi, iHnTepHeT-peveli, HellpOMapKeTUHT, TiPKUTAI-TIOAI1, CyCIIiIbHMII iHTepec,
pisHOMaHITHI 3aBoaHHA 71 BUAM 06 €KTHO-OpieHTOBaHMX MeTOAiB. Kpim Toro,
Y CBiTOBill HayKOBill JliTepaTypi Ba>XIMBe Miclle NOCifamM JOCTiPKEHHA Ha
OCHOBi KOHIEMNIIiN MeJiaTu3aii, MoCcTpeKIaMy, aIfOPUTMIYHOTO KaIliTalisMy.
AKTUBHO pO3BMBAaJIacs TeMa peK/IaMHOI I'PaMOTHOCTI K CK/IaJHMKA Mefiarpa-
MOTHOCTI.

Kntwouosi cnosa: pexnama, 38’13k 3 TpoMaficbkicTio, PR, mapkeTnHr, [HTep-
HeT.

ACADEMIC LITERATURE OF THE 2010S ON THE THEORY AND PRACTICE
OF ADVERTISING AND PUBLIC RELATIONS

Advertising and public relations have traditionally been much more of the
interest of practitioners rather than scholars. Since the beginning of the 21*
century the number of students studying advertising and PR has been increasing
in Ukraine. These students and graduates need more effective methods
and techniques for the influence on a target audience in their practical work.
Therefore, the interest in the theory of advertising and PR is growing. It is
necessary to constantly analyse the scientific literature on advertising and PR
and disseminate the results of this analysis, for the development of Ukrainian
social sciences, social communications.

This report is a review of publications which appeared during 2010-2019,
mostly academic works, on advertising and PR.
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The analysis of the books, as well as author’s abstracts of dissertations, stored
in the Vernadsky National Library of Ukraine, has revealed the changes in the
key terminology of Ukrainian PR theorists, as well as a number of other features
of this Ukrainian publications’ category.

The report demonstrates the main global trends regarding the analysis
of advertising and PR. In particular, there was found that the scientific apparatus
of semiotics is increasingly used for the researches in these two areas. Marketing
semiotic, commercial semiotic, socio-semiotic, semio-pragmatic and other
approaches based on the general semiotic approach were popular in the 2010s
in the analysis of advertising and PR activity, as well as marketing communications
overall.

Practical cases and general patterns of advertising and PR have often been
the subject of academic activity as part of several larger and very topical issues:
Big Data, artificial intelligence, social media, Internet of Things, neuromarketing,
e-events, public interest, various tasks and types of object-oriented methods.
Furthermore, the researches based on the concepts of mediatization, post-
advertising, and algorithmic capitalism featured prominently in the world
academic literature. In addition, the issue of advertising literacy as a component
of media literacy is actively developed.

Key words: advertising, public relations, marketing, Internet.

) > /! Cmamé6on lzop leaHosuy, foueHT Kadeapwn 6ibnioTeko3HaBCTBaA Ta
iHbopmonorii [HcTUTYTYy XypHanicTukn KuiBcbKoro yHiBepcutety
imeHi bopwuca lpiHYeHKa, KaHAnAaT icTopuyHux Hayk (Kuis, Ykpai-
Ha) / Ihor Stambol, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

TEHAEHUIT AOCNIAMXEHD Y BIBJIIOTEKO3HABCTBI
B YKPATHCbKIV TA EBPONENCHKIA HAYLII

bibnmioTeko3HaBYl OCiPKEHHSI He € HAMACOBIIIMM HAIPSIMOM KHIDK-
KOBMX BMJaHb, TOMY JONOBib 6a3yeTbcsA /MIIe Ha KiIbKOX HeCATKAaX KHMUT,
1[0 BUJIIIUIM IIPOTATOM ITATY OCTAHHIX POKiB. YKpaiHChKi BUFAHHA Iy)e KOH-
CepBaTUBHI 3a TEMAaTUKOI, OIIBLIICTD i3 HUX CTOCYETbCSA IEPEeBAXHO icTOPii
6i6mioTek, 6i6nioTedHOl cripaBy Yy OIMCIB pisHOMaHITHNUX POHAIB Ta 36ipOK.
BunsATkamu € XxapKiBcbKe BUJAHHSA, IIpUCBAYeHe 6i6mioTeuHil xypHamicTu,
Ta npaktuyHuit nociounk lanmun lBerjoBoi-Bopku, sika € ogHUM i3 Hailro-
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Iy/IAPHIIINX aBTOPIB y HanpAMi 6i6mioreynnx crypiit. Ornap 6i6mioTexo3HaB-
YOI JIiTepaTypy 3/1ifICHEHO 3 BUKOPUCTAHHAM €IeKTPOHHMX KaTasoris ITonbugi
ta Yecbkoi Pecriy6iky, 1[0 3yMOBIIIOE TIEBHUIT YXIII IIPOAHaIi30BaHoOI iTe-
parypu B 6iK Hal[iOHaIBHMUX OCOOIMBOCTEN LMX KpaiH. EBPOIEIChKI BUAAH-
HS 3HAYHO Pi3HOMAHITHILI 3a TeMaTMKOI0, X04a icTopuyHi Ta HOHAO3HABYI
acIeKT! TAKOX Jy>kKe HouMpeHi. 37e6iNbIIoro KHUIU MIiCTATDb IOMYIAPHMI
CK/TQfHUK, YMMaJIO0 3 HUX IIje B Ha3Bi TOPKa€ThCs NUTaHHA 6i6mioTek. Hampu-
K1afl, 6puraHcbke BumauHs: “Libraries and Reading: intellectual disability
and the extent of library diversity” («bibmioTekn i YnTaHHs: iIHTeNEKTyanbHa
HeCIIPOMO>KHICTD Ta CTYIIHb Pi3HOMaHITHOCTI 6i6mioTex») abo dinocodcpka
Ha3Ba monbcbkoi kuuru “Biblioteka w chmurze czy chmury nad biblioteka”
(«bibmioTeka B xMapax 4n xmMapu Haj 6i6mioTekaMu»), B SAKiil aBTOpU Hama-
raloThCs BUPIMINTY aKTyaabHI mpobmeMu cydacHux 6i6miorek. Takox y €B-
pormerichKiit 6i6mioTeyHiit Haylli OCTAaHHIX POKiB MOXKHA 3HAITH IHHOBAIiHI
TeMU [OCifIKeHb, 30KpeMa, 1II0fJ0 CTBOPEHHs HAJIeKHNUX YMOB y 6ibmioreri
s oci6 3 xBopo6oio AsblireiiMepa, 3BepHeHHs [0 mpodecii 6i6mioTekapa
Ta 1toro pocsify B Yecokiit Pecniy6mini (“Knihovna v mém Zivoté: rozhovory
s lidmi, ktef{ sviij Zivot spojili s knihovnou” / «BibnioTeka B MOEMY >KUTTI:
PO3MOBHU 3 JTIOAbMH, K CBO€ XUTTS NOeFHANN 3 6i6i0TeK0I0») a0 [OCBiAY
uyytadiB 6ibniorex bpuraii.

Kniouosi cnosa: 6i6nioTeuHa HayKa, yKpaiHchKi gocmimpkents, €C, HOBi Bu-
IaHHs, CyJacHi 6i6mioTexn.

RESEARCH TRENDS IN LIBRARY STUDIES IN UKRAINIAN
AND EUROPEAN SCIENCE

Library research is not the most popular area of book publishing, so the report
is based on only a few dozen books published over the past five years. Ukrainian
publications are very conservative in subjects and most of them relate mainly
to the history of libraries or librarianship, as well as descriptions of various
collections. Exceptions are the Kharkiv book on library journalism and the
practical manual published by Halyna Shvetsova-Vodka, who is one of the most
popular authors in the field of library studies. The review of library literature
was carried out using electronic catalogues of Poland and the Czech Republic,
which determines a certain bias of the analysed literature towards the national
characteristics of these countries. European publications, much more diverse
in subjects, although historical and fundraising aspects, are also very common.
To a large extent, books contain a popular component, most of which already
in the title raise questions, mainly in favour of libraries, for example, the British
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edition: “Libraries and Reading: intellectual disability and the extent of library
diversity”, or the philosophical title of the Polish book “Biblioteka w chmurze
czy chmury nad bibliotekg” (“Library in the Clouds or Clouds over libraries”),
in which the authors try to solve current problems of modern libraries. Besides,
in European library science of recent years we can find innovative research topics,
in particular, relating to the organization of library conditions for people with
Alzheimer’s disease and addressed to the profession of librarian in the Czech
Republic and his experience: “Knihovna v mém zivoté: spojili s knihovnou”
(“The Library in My Life: Conversations with People Who Combined Their Lives
with the Library ”) or addressed to the experience of readers of British libraries.

Key words: library science, Ukrainian research, EU, new editions, modern
libraries.

AnekcaHoposuy MapuHa BacunieHa, noueHT kabenpu BULAaBHUYOT
cnpasu [HCTUTYTY »KypHanicTnkn KniBcbKoro yHiBepcuTeTy imeHi bo-
puca lpiHYyeHKa, KaHAauZaTt dinonoriyHMx Hayk (Kuis, YkpaiHa) /
Maryna Aleksandrovych, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

ornAa NITEPATYPU 3 BUAABHUYOI CNPABU

Or/s17 aKTya/IbHIX BUJAaHb 3 BUJABHUYOI CIPABM 38 OCTAHHI ITSITh POKIB,
30KpeMa: MOHorpadiit «BupaBHNYa [isUIPHICTD B YMOBaX PO3BUTKY HOBITHIX
TEeXHOJIOTiil: BUBUeHHs 3ammTiB (axisiis» (3ar. pex. I.B. Topbenko; ynopsz.,
Hayk. pen. H.M. Bepuuropa, Kuis, 2019), lllnaxa B.I. «<Po3BnTox BugaBHI4Oi
cripaBu Ykpainu B 1990-2010 pp.» (Kuis, 2011), «BugaBHudnit 6i3Hec B yMOBax
ykpaiHcpKol gep>xaBHocTi» (Kuis, 2015), XKenuenko M. «In¢posi Tpancdop-
Marii BugaBHugol ramysi» (Kuis, 2019); HaB4a/IbHMX MOCIOHNKIB i MAPYIHUKIB
Exmkancbkol T.C. «Mepniapinerns» (Kuis, 2018), lmaka B.I. «Ynpasninus
cydacHUM BypmaBHuNTBOM» (Knis, 2019); CroBHMKA Cy9acHUX nornirpadivHnx
TepMiHiB: kHura pegakTopa (yxnagau B.I. Illmak, Kuis, 2019); HaykoBo-nepio-
IOVYHOTO BUJIaHHA «IHTerpoBaHi KOMYyHiKanii», AKuil Buga€e IHCTUTYT XKyp-
Hamictuky KwuiBcpkoro ymiBepcutery imeni bopmca Ipindenka (y sxypHami
myO/MiKYIOThCST OpUTiHA/IBHI 3aBepIIIeH] CTAaTTi Ta HAYKOBI OBIJOM/IEHHS 3 [O-
CITiJXEHb y Talysi >XYPHAIICTUKY, TeOPii Ta icTOpii conia/IbHMX KOMYHIKallil,
IPUK/IAJHUX COLIa/TbHO-KOMYHIKAIIIHNX TEXHOJIOTIN, peKjIaMu Ta 3B SI3KiB
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i3 rPOMaJICHKICTIO, BUJABHIYOI CIIPABY Ji peflaTyBaHH:A, KHUTO3HABCTBA, 6i671i-
OTEKO3HABCTBA, 6ibmiorpadosHaBCTBA, JOKYMEHTO3HABCTBA, apPXiBO3HABCTBA).

Kntwouosi cnosa: BufaHHs, BUFABHMYA CIIPaBa, MOHOTPadis, HaBYa/IbHUIT [TO-
CiGHUK, HAyKOBO-IIePiO/IYHEe BUJAHHSL.

REVIEW OF THE LITERATURE ON BOOK PUBLISHING

Review of new titles in literature about books publishing for the last
five years, includes: monographs “Vydavnycha dijalnist v umovah rozvytku
novitnih tehnologiy: vyvchennia zapytiv fahivtsiv” (ed. Halyna Horbenko, Nina
Vernyhora, Kyiv, 2019), “Rozvytok vydavnychoi spravy Ukraini v 1990-2010"
(Kyiv, 2011), and “Vydavnychyi biznes v umovah ukrainskoi derzhavnosti” (Kyiv,
2015) by Victor Shpak, “Tsyfrovi transformatsii vydavnychoi haluzi” (Kyiv, 2019)
Maryna Zhenchenko; tutorials and textbooks “Media-rileishns” (Kyiv, 2018) by
Tetyana Yezhyzhanska, “Upravlinnia suchasnym vydavnytstvom” (Kyiv, 2019) by
Victor Shpak; “Slovnyk suchasnyh polihrafichnyh terminiv: knyha redaktora”
(ed. Victor Shpak; Kyiv, 2019); scientific periodical “Integrated communications”
(an academic journal of the Institute of Journalism of Borys Grinchenko Kyiv
University). The original articles and reports related to researches in the sphere
of journalism, theory and history of social communications, applied social
communication technologies, advertising and public relations, publishing
and editing, book science, library studies, bibliography studies, document studies,
archive studies are published in this journal. The academic journal is intended for
scientists, students and specialists of the social communication sphere.

Key words: publication, publishing, monograph, textbook, scientific
periodical.
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14 nucronapa, cy6ora
Kuiscekut yHisepcumem imeHi bopuca [piH4yeHka

14 November, Saturday
Borys Grinchenko Kyiv University

3ACIJAHHA CEKLIN / SECTION MEETINGS

CEKIIIA /SECTION 1

JKYPHAJIICTUKA, JXYPHATTICTUKO3HABCTBO
I MEJIITHA ITIPAKTUKA:
MPIOPUTETY YKPATHI TA HOBITHI ITAPAJTUTMU €C

JOURNALISM, JOURNALISM STUDIES AND MEDIA PRACTICE:
UKRAINFE’S PRIORITIES AND THE LATEST EU PARADIGMS

10.00-17.50

Moodepamop / Moderator:

[aHo3t0K Bimanii Onekcanoposud / Vitalii Handziuk, 3aBigyBau kadenpu
MKYPHanNiCTUKM Ta HOBUX Mefia IHCTUTYTY »KypHanicTuku KniBCbKoro yHi-
BepcuTeTy iMeHi bopuca lpiHUeHKa, KaHAMAAT HayK i3 couianbHUX KO-
MYyHiKaLii, 4OLEeHT.
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AOMOBIAlI / REPORTS
10.00-11.30

Ozap Eminia lzopieHa, 3aBigyBau kadegpu MNP Ta XypHanictukm
YKpaiHCbKOT akageMmii 4pyKapCTBa, AOKTOP HayK i3 coLianibHNX KOMY-
Hikaui (JTbBiB, YkpaiHa) / Emiliya Ohar, Ukrainian Academy
of Printing (Lviv, Ukraine)

KYJIbTYPHA XXYPHAJICTUKA B MEAQIASHABYUX CTYAIAX

JonoBigy mpucBsdena mpobmeMi FOCTiKEHHS 0COOMMBOI Mac-MemiiiHOI
HPaKTUKU — KYIbTYPHOI XypHamictukyu. Haykoe samikaBieHHA ¢eHOMe-
HOM 3yMOBJIEHE KillbkoMa umMHHuKamu. Ilo-mepiie, mpakTuka TBOPEHHA Mac-
MeRiHMX TEeKCTiB Mpo pi3Hi KyIbTypHI mofmil Ta apredaxTy yKpaiHCHKUMMU
Mac-Mefjia Mae B yKpaiHChKMX peasisfiX TPUBAJY fAK «IIallepoBY», TaK i udpoBy
icropiro. Ilo-gpyre, NpOTArOM OCTAHHIX I'ATH POKIB BHACTIZOK Iepe3aBaHTa-
JKE€HHs [IepKaBHOI IOMITUKM B KY/JIbBTYPHOMY CEKTOPi B yKPalHCbKiil MeJiiiHii
cdepi nocunmmnacs ysara (Hacamiepeq y IpakTUYHii IJIOLMHI) KO KyIbTYPHOI
JKYPHATICTUKY 3aTa/IoM, CIIpOOU «BUBECTH 1i 3 TiHi» IOTY>KHUX KOHKYPEHTIiB —
COLIia/IbHOI, ITOJIITUYHOI, EKOHOMIYHOI Ta >KYPHAIiCTChKOI IPAaKTUKM, OCMUCIIN-
i i sAKicHi opieHTMpH (30Kpema, B pamkax nporpamu «Kynsrypa mis CxigHo-
ro mapTHepcTBa» €C (2010-2018), mporpamMut pO3BUTKY YKPAIHCHKOTO CEKTOpa
kynsTypu “Cultural Bridges” (2017-2020) To1o, 6y/10 opraHizoBaHo HUSKY Lii-
JIbOBUX MeJjiaiHiljiaTuB, TPEHIHTIB Ta ceMiHapiB.

Y MikHapopHiit Haylli (peHOMeH Ky/IbTyPHOI KyPHAIICTMKM, a TAKOX pisHi
ii TeMaTM4Hi HAIPSAMY HOCTINIHO IepeOyBaTh y MO 30py mocmigHukis. Ha-
TOMICTb B YKPalHCBKOMY Meflia- Ta >KYPHa/IiCTMKO3HABCTBI KY/IbTyPHa XXYyp-
HaJTICTUKA 3a/IMIIAEThCSA T03a YBAarolo HayKOBLIB. 3arajbHi MpobmeMn 4ac Bif
4acy 0OrOBOPIOIOTHCS B MEPEXXEBIX Mac-Mefia Ipo Mac-Mepia (3okpeMa, “Media
Sapiens”, «JleTexTop Mefia» TOLIO), OFHAK L pediekcil € HeyacTUMH i MalOTb
BUPa3HO MyOmiuycTraHmit Xxapakrep. Tox, iHIIiI00YN FOCTIIKEHHS TeOpeTHd-
HUX 1 IPaKTUYHMX ACIEKTiB Cy4yacHOI yKPalHCbKOI KY/IbTYPHOI JKyPHAJIiCTUKM,
MU YBOAMMO III0 Ipo6eMaTuky o agenda yKpaiHCHKOIO BJIaCHE HayKOBOTO
JKYPHAJIiCTUKO3HABYOTO IUCKYPCY.

Knouosi cnosa: kynbTypHa ypHaicTiKa, KyIbTypHi MacMefiia, Ky/IbTypHa
mpo6/IeMaTHKa, KyIbTyPHUI )KYPHAIICT.
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CULTURAL JOURNALISM IN MEDIA STUDIES

The report will be devoted to the problem of research of the special mass
media practice — cultural journalism. Scientific interest in the phenomenon
is determined by several factors. First of all, practice of creating mass media
texts about different cultural events and artifacts by Ukrainian mass media
has a long-standing tradition in both “paper” and digital format. Secondly,
in the past five years due to reset of the state policy in the cultural sector
Ukrainian media concentrated more — primarily in the practical field —
on cultural journalism in general, attempting to “bring it out of the shadow”
of its strong competitors: social, political and economic journalistic practices,
thinking over its quality landmarks (in particular a number of targeted
media initiatives, trainings and workshops organized within the framework
of the programme Culture for Eastern Partnership of the EU (2010-2018),
the programme of the Ukrainian cultural sector development Culture Bridges
(2017-2020 pp.) etc.).

In the European Journalism Studies the phenomenon of “cultural
journalism” as well as its different thematic areas has constantly been in the focus
of researchers’ attention. Meanwhile in Ukrainian Media and Journalism Studies
cultural journalism has got almost no attention from the scholars. The general
issues are occasionally discussed in online mass media about mass media (such as
Media Sapiens, Media Detector, etc.), however, these reflections are rare and are
of evident publicist nature. Thus, initiating research of theoretical and practical
aspects of modern Ukrainian cultural journalism and some its fields, we reduce
this issue to the agenda of Ukrainian proper scientific Journalism Studies
discourse.

Key words: cultural journalism, cultural mass media, cultural topic, cultural
journalist.
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LWlunkapyk AHmoH Jllo6omuposuy, [oueHT Kadeapn Aep<aBHOro
ynpasniHHA HauioHanbHOro yHiBepcuTeTy BOAHOrO rocnofapcrsa
Ta NPUPOAOKOPUCTYBAHHA, KaHAMAAT MOMITUYHMX HayK, AOLEHT
,_ (Kuis, Ykpaina) / Anton Shynkaruk, National University of Water
{ : and Environmental Engineering (Kyiv, Ukraine)

®OTOKYPHANICTUKA TA MAHAEMIA 2020:
CBITOBUI OOCBIA TA PEKOMEHOALIT

DoToxypHaICTH He IPOCTO PO3IOBiAAIOTD icTOPIi, a 3acBinYyIOTH 6e3mpe-
LleflcHTHI MOMeHTH B icTopil. BoHM mepe6yBaroTh B aBaHIapfi CBITOBUX IOl
Ta Kpus, dikcyooun Taki Kmo4oBi MOMeHTH, AK maHpaeMis COVID-19. IToku
YPAZU B yCbOMY CBITi 3aCTOCOBYIOTD 3arajlbHOJEP>KaBHi Ta 3ara/IbHOMICbKI Ka-
PaHTMHM, collianbHe i / abo ¢disnmuHe mucraHuiloBaHHA, GoTorpadu IAyTh Ha
Hazi3Bu4aiiHi pusuku. BucBitinenna COVID-19 4acTo € MOACHEHHAM CTaTHUC-
tuky: Ckinbku nmoneit xBopux? bespobitaux? fAxuit piBeHs cMepTHOCTI? [Ipo-
Te GoTorpadu IeMOHCTPYIOTh HaM «IIOfiCbKe 06mmudsa» nanpeMil. Sk sasHadae
ronoBHMII poTopenakrop xypHany “‘National Geographic” Ixerimc Topn, mis
¢dboroxypHamicTiB 1i icropii 6inbie HDX IPOCTO HaHi, ycs CTATUCTMKA — Iie
mopu. CaMe TOMY BaXXIMBO FOCTIUTH, AK HMPaIlo0Th GOTOXYPHATICTH, AKi €
peKoMeHp ALl /st IXHbOI po60TH, K NPaLlolTh GOTOXKYpPHAIICTY i Mexia 3 Te-
MaTUKU HaHJeMil.

Kniouosi cnosa: dotorpadis, nopil, manmemis, Bisyamisauis, mepesipka
300paKeHb.

PHOTOJOURNALISM AND PANDEMIA 2020:
GLOBAL EXPERIENCE AND RECOMMENDATIONS

Photojournalist not only show stories — they try to capture unprecedented
moments in life. They are at the forefront of world events and crises, capturing
key moments such as the COVID-19 pandemic. As long as governments around
the world apply quarantines, social and physical distancing, photographers take
extreme risks. Photojournalists show us the human face of a pandemic. According
to James Todd, photo editor-in-chief of National Geographic magazine, for
photojournalists, these stories are more than just data, all statistical data are
people. That is why it is important to investigate how photojournalists work,
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what are the recommendations for their work, how photojournalists and media
work on the subject of the pandemic in Ukraine.

Key words: photography, events, pandemia, visualization, image check.

Kyiv University

XapyeHko Onez BaneHmuHosu4, poueHT Kadelpu BUOAABHUYOT
cnpasy IHCTUTYTY >KYpPHaniCTUKN KWIBCbKOro YyHiBepcUTeTy iMeHi
Bopuca lpiHueHKa, KaHaugaT ¢inonoriyHmx Hayk (Kuis, YkpaiHa) /
Oleg Kharchenko, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

JIITEPATYPHA XYPHAJICTUKA.
PI3HOBUAU AIAJIOTIB B AHIINCbKOMY KOHTEHTI

Y nomoBini 3ocepemykeHO yBary Ha mpo6ieMaTHIli CBiTOBOI ymiTepaTypHOi
JKYPHAIICTUKY, SIK HAaIIPsAMi HOH-(IKIIH, 110 MiKCYe JiTepaTypHi cTui Ta iTe-
PaTypHO-XyROXKHI TeXHIKM 3 IIepefaBaHHAM TOYHOI iHdopMmanii mpy HanucaHHi
nyOmiICTUKY, XPOHIK, TpeBesn-6/10riB, 6iorpadiii, HapyciB Ta iHIIMX riOpUIHMX
cTareil. Bucsitneno cTumicTuyHi it miTepaTypHi mpuitomu, 10 BIPOBAKYIOTh
QHIJIOMOBHI aBTOPM y CBiTOBY >KypHaIicTuKy i myominuctuxy. Cepen dncieH-
HIIX JIiTepaTypHMX IPUITOMIB, AKi BUKOPMCTOBYIOTbCS B aMEPUKAHCDKII Ta Opu-
TAHCBKIl1 JIiTepaTypHIiil )XypPHa/JIiCTULI, C/Iifi HATOIOCUTY Ha 3HAYYILOCTI fiiajio-
Ty, 4iTKOI XpOHOJIOTi4HOI TOOYZOBM, BiAIIOBITHUX CTATYCHUX JieTasell, TofaHH]
TEKCTY Bifi TPeThOi 0COOM.

Y momnoBifi gianmor posrnAHyTO Y KIaCMYHOMY 3HA4YEHHI AK CIIIIKYBaHHSA Ta
06MiH iHpOpMalli€ Y1 PO3MOBOIO Y MMUCbMOBIN Ui YCHil ¢popmi MiXK ABOMA
a60 61/IBIIIO0 Ki/IBKICTIO JTIOfIENl, @ TAKOXK SIK JTiTepaTypHa 4 TeaTpaabHa popma,
10 300pa)kye Takuit OOMiH.

MOHITOPUHT aHITIOMOBHUX MYIbTMMefiia i eMIipMYHMIT TOUTYK aKTUBHUX
PI3HOBMZIB Hia/oriB, 10 MOCTYIIOBO HEPEXOAATh 3 aMEPUKAHCHKOI Ta OpUTaH-
CbKOI JIITEPATyPM y CBITOBY JIiT€PATypHY >KYPHAJIICTUKY, HAJIEXKAaTh O OCHOB-
HIX METOJiB IOC/TI/PKEHHS Ta ITO/Ja/IbIIOr0 aHAJIi3y.

Y pesynbTaTi HayKOBUX HOCIHI/PKeHb OY/IO BMABIEHO MNECATb Pi3HOBUJIIB
IiaJIoris, IKi NIPpMBOJATD [0 KPaILOro BUCBITJIEHHSA CIOXKETY, L0 YPi3HOMAHIT-
HIOE€ Ta MOJIMIIye IyOmUCTIYH] CTaTTi yKpalHChbKMX CTYHAEHTIB, )KypHATiCTiB
i my6minycTiB, AKi IpanlolTh HaZl AHITIOMOBHUM MY/IbTYMERI/IHIIM KOHTEHTOM.
Y momosifi cxapaKTepusoBaHO Ta HaBe[EeHO NPUKIAAM TaKUX TUIIB AiajIoriB,
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IpUTAMAaHHUX CYYacHIll aHIJIOMOBHIi jiTeparypi #t my6minmcrumi: Tpiiika,
«OpoHebiiiHe» 3anNTaHH: Ta «OpoHebiiiHa» BifJIIOBINb, 3BepPHEHHS IO CiMeITHOI
MYAPOCTI, IPOTUPIYYst apTYMEHTIB, Aia/or 3 IPOOHOIO KYyJIel0, A1a/IoT «IIPUMaH-
Ka i mepeMuKaw», Jiajor i3 MOABiTHNM CMUCTIOM, iasIor 3 eBdemisMamu, iajor,
o 3’ixaB Ha AeTai, Aiaor Hi mpo o (61a-61a-6/1a). Ilpn oMy minKpecso-
€ThCA, 1110 KiIBKICTb CYYaCHUX PiSHOBU/IB fia/IoriB 3HaUHO 6ijba i 1151 pobiie-
MaTHKa IoTpebye MOJaIbIIOro FOCTIAXKEHH .

Kntouosi cnosa: aHTTIOMOBHUII TEKCTOBMII KOHTEHT, JiTepaTypHa >KypHali-
CTUKa, JIiTepaTypHi IpNUitoMu, AiaIor, epCoHaX, CTIICTIYHI (irypu ToIo.

LITERARY JOURNALISM. VARIOUS TYPES OF DIALOGUES
IN ENGLISH CONTENT

The report focuses its attention on the problems of the global literary
journalism, as a direction of non-fiction, combining literary styles and narrative
techniques, transmitting the exact information, while writing features,
chronicles, travel blogs, biographies, essays, and other hybrid articles. The article
fixes attention to stylistic and literary devices, introduced into world journalism
and nonfiction by English-speaking authors. Among numerous literary devices
applied in American and British literary journalism, it is essential to highlight
the importance of a dialogue, a chronological scene-by-scene construction,
various status details, and the offering of the text from the third-person
perspective.

In the report, the dialogue is considered in the classical meaning as
communication and exchange of information or conversation in written or oral
form between two or several people, as well as a literary or theatrical form that
represents such exchange.

Monitoring of English speaking multimedia and empirical search of active
types of dialogues, gradually moving from American and British literature into
the world literary journalism, belongs to the key methods of research and further
analysis.

As a result of the scientific research, ten variants of dialogues, leading
to the better plot clarifying were determined, the application of which would
diversify and get better the quality of works of Ukrainian students, journalists
and nonfiction writers making English multimedia content. The report
characterises and gives examples of the following types of dialogues, which are
apt for the contemporary English speaking literature and non-fiction: Triple,
Armor-piercing question and Armor-piercing response, Appeal to Familial
Wisdom, Contradiction of Arguments, Trial Balloon dialogue, Bait-and-Switch
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dialogue, Double Entendre dialogue, Dialogue with Euphemisms, Dialogue
Derailed in Details, and Blah-Blah-Blah Dialogue.

At the same time, it is underlined that the number of modern types
of dialogues is much greater and this topic needs further study.

Key words: recept textual content, literary journalism, literary devices,
dialogue, character, stylistic figures, etc.

Xapamypsa fap’a BikmopieHa, Bnknagay kadeapu peknamu Ta
3B'A3KIB i3 rPOMaAChKiCTIO [HCTUTYTY XKypHanicTukmn KuiBcbKoro yHi-
BepcuTeTy imeHi bopuca piHyeHKa, acnipaHT MiXXHapogHOro eko-
HOMiKO-TyMaHiTapHOro yHiBepcuTeTy iMeHi akafgemika CrenaHa
lem'anuyka (Kvis, YkpaiHa) / Daria Kharamurza, Borys Grinchenko
Kyiv University (Kyiv, Ukraine)

NITEPATYPHA KPUTUKA B MAC-MEAIAHIA NAOLLUHI:
[0 NPOBJIEMU HAYKOBUX AOCNIAMKEHDb

JliTepaTypHa KpUTHKA K KOMIIIEKCHE SIBUIIIE TIOCTae 06’ €KTOM JJOCTiIKEeHb
i3 miTepaTypO3HaBCTBa, TeOpil Ta icTOpii coljiaZbHMX KOMYHiKallill, MucTe-
LTBO3HABCTBA, KY/IbTYPOJIOTii, MHIBicTUKN. Ko)XHa ralysh HayKOBOrO 3HaHH:A
aKIeHTy€e yBary Ha Pi3HMX acIeKTaX I[bOro BULY TBOPYOI AiAIbHOCTIL. Y [omo-
Bijli OIJIAHYTO OCHOBHI HAIIpAMU MeJlialOC/Ii[[)KeHb, IPUCBAYEHMX iTepaTyPHil
KPUTHLIL Ta JIiTepaTypHO-XyAOKHIM yaconucaM. IIpoananisoBano po36ixHOCT
B NIOTPAaKTYBaHHI TepMiHiB, BU3Ha4YeH] 3aBAaHb, PYHKILIN, Miclia Ta pori iTe-
paTypHOi KPUTUKM Y KyIbTYPHOMY IIPOCTOPi Ta HAYyKOBOMY JUCKypci. Okpemy
yBary npupiieHo MeTofjaM, JO AKMX HallJacTillle 3BepTalOTbCA aBTOPU Mefia-
TIOCTi>KeHb.

Y HomoBifi OKpecIeHO TeMaTMKy Ta HMpo6IeMaTMKy HayKOBUX PO3BifOK,
IPUCBAYEHUX JOC/IIIPKEHHIO JIITEPATYPHOI KPUTUKM B Mac-Me/IijiHill IIJIOLIHI.
3o0KpeMa, 3a3HAYEHO, 110 3HAYHY YBary BU€Hi NPUJiNAIOTh BUBYEHHIO icTOpii
IepioANYHMX BUAHD, BUSHAYEHHIO IX PO/ Y PO3SBUTKY >KYyPHAJIICTUKM Ta JIiTe-
paTypHO-KpUTUYHOI IyMKM YKpainu. OKpemmii iHTepec [/ HayKOBI[iB CTAaHOB-
JIATb KOHTEHT YacCONMCIB i )KaHpOBi TpaHcopMalii IiTepaTypHO-KPUTHIHIX
MaTtepianiB. JleAki cydacHi MOCTiIHMKM POS3ITIANAIOTH JiTepaTypHO-XY[O0XKHIi
IPYKOBaHi BUJJAHHSA, OH/IAJH-Mefiia Ta KHIDKKOBI O7IOTY He TiNMbKM SIK BaXK/IU-
BUJ PYLLJ JIiTEPATyPHOTO IIPOLECY, A 11 AK IHCTPYMEHT IIPOMOLLil, MApKETUHIY
Ta peKIaMMu.
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ABTOpKa TAaKOX aKIeHTy€e yBary Ha AMUCKYCIIHMX NMUTAHHAX Ta BUKIMKAX,
i3 AKMMM 3IIITOBXYETHCA MOCHIIHMK, POSITIANAIOYN JIiTEpATYpHY KPUTUKY AK
YaCTMHY CYYaCHOTO MeJialpoCTopy. 30KpeMa, TepMiHOOTidHi pPO36iLKHO-
cTi, QyHKIIOHYBAaHHS JIiTepaTypHOI KPUTUKM Ha MePEeTHHI PI3HUX AMCLUILIIH,
TpaHcopMmalis KaHpoBuUX GOpM Ta CocobiB MpeACTaBIeHHs JiTepaTypHOI
KPUTHKH Y Mefjia, TI0B sI3aHNUX i3 PO3BUTKOM iH(OPMALITHIX TeXHOJOTII TOLIO.

Kntouosi cnosa: nitepaTypHa KpUTHKA, Mac-Mefiia, MeflialoCTiPKeHH, CO-
ia/IbHi KOMYHiKallii, HAyKOBi JOCITi/PKEeHHA.

LITERARY CRITICISM IN MASS-MEDIA:
PROBLEM OF SCIENTIFIC RESEARCHES

Literary criticism asa complex phenomenon s the object of research inliterary,
cultural, linguistic, and media studies. Each branch of scientific knowledge
focuses on different aspects of this type of creative activity. This report examines
the main directions of media researches on literary criticism and literary and art
magazines. The author analyses differences in the interpretation of terms, tasks,
functions, place, and role of literary criticism in the cultural space and scientific
discourse. Particular attention is paid to the methods most often used by authors
of media research.

The author analyses topics and issues of scientific research devoted
to the study of literary criticism in the media. It is noted that scientists pay
considerable attention to the study of the history of periodicals, determining
their role in the development of literary criticism and journalism in Ukraine.
Scholars are particularly interested in researching the content of journals
and genre transformations of literary-critical materials. Some modern researchers
consider literary and art magazines, online media, and book blogs not only as an
important part of the literary process but also as a tool for promotion, marketing,
and advertising.

The author also focuses on the debatable issues and challenges faced by
the researcher, considering literary criticism as part of the modern media
space. In particular: terminological differences; functioning of literary criticism
at the intersection of different disciplines; transformation of genre forms and ways
of presenting literary criticism in the media, which related to the development
of information technologies, etc.

Key words: literary criticism, mass media, media studies, social commu-
nication, scientific researches.
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YceHko Onis BayecnasieHa, oLeHT Kabeapw XXypHanicTUKM i HOBKX
Megia IHCTUTYTY KypHanicTukn KniBcbKoro yHiBepcuteTy imeHi bo-
puca lpiHYeHKa, KaHAMAAT iICTOPUYHNX HayK, AoueHT (Kuis, Ykpai-
Ha) / Julia Usenko, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

OBI'PYHTYBAHHSA KPUTEPIIB BMPOBAAXEHHA TA NIATOTOBKU
CYYACHUX MEAIAIOPUCTIB AK OAHOTIO 3 MPUOPITETHUX HAMPAMIB
NPO®ECINHOIO YMOXJIUBJIEHHA OPUANYHOTO 3AXUCTY 3MI

TA XXYPHANICTIB 3 YCIX MUTAHb NPO®ECIVHOI AIANbHOCTI

Maritxe Bci 3aco6y MacoBoi iH(popMalil paHO 4y Mi3HO CTUKAIOTHCS 3 CUTY-
auiero, KOmu XTo-HeOyzb i3 aBTOPIB MeBHMX IIyOIIKaLliil 4u IPOrpaM MOfA€e O
Cy[y II030B IIPO 3aXUCT 4ecTi, TifHOCTi Ta finosoi pemyranii. OcTaHHIM YacoM
TAaKMX [030BIB CTa€ Bce Oifbllle i JaseKo He 3aBX/AY CyAU 0OMpPAIOTh CTOPOHY
KypHanictiB. HaBitp skmo 3MI momacTuth JOBeCTM CBOX MPaBOTY, CYHOBi
PO3IIAAYM 3a3BUYAll TPUBAIOTH Ki/IbKA POKIB i 3a6MPaI0Th YMMAJIO 4acy Ta CITL,
a iHopAi 71 3aco6iB. Sk mpaBMIO, MPUBOAY I MOAIOHNMX MO30BIiB HAKOTH cami
JKYPHaNiCTU — [0 LIbOTO IPU3BOJUTD iXHA IIPaBOBAa HETPAMOTHICTh Ta HEaKy-
paTHe NOBOKeHHA 3i c1oBoM. OKpiM TOT0, 3aKOHOJABCTBO, AKE PEry/II0€ Aif/b-
HicTb 3MI B HamIill KpaiHi, JOBOM HeifjeasIbHe i 9aCTO 3MiHIOETHCS, IO MOCTIl-
HO YCK/IaJiHIOE p06OTY KypHaicTiB. besyMoBHO, ifieabHuM 6y/10 6 06’ejHaHHA
B OffHiiT 0c06i mpodeciitHOro XypHaicTa Ta IpodeciliHOro I0PKCTa, ajie, 3pO3y-
MiJ10, 1110 TaKe HEMOXK/IMBO. AJI)Ke, ITO-TIepllle, BUMaraTyl HasBHOCTI IOPUANIHNIX
3HaHb Y BCiX )KYPHA/iCTiB HepealbHO, a MO-APYre, IiJl 4ac CYJOBMUX 3acCijaHb
[IpaBa )XYPHATICTIB MAIOTh IIPEACTAB/ATY IIpodeciiiti opucTy, 06i3HaHi B Ll
ranysi. [lo Toro >x He MO>KHa 3a0yBaTu IpPO IOCTINHMIT TUCK Ha >KYpHAICTiB
3 6OKY pisHMX CTPYKTYP, 1110 IIOTpebye JOFATKOBOIO 3aXICTY, 30KpeMa i 1opu-
muaHoro. FOpucty, siKi mpamoBaTUMYTh 3 TUMM 91 TUMM 3aco06aMyu MacoBOI
irngopmarii, moBuHHI 6yTy 0613HAHNMM He TiNbKY i3 3aKOHOABCTBOM IIpo 3MI,
a 71 3 yCiM MacMBOM 3aKOHiB, iHIIMX HOPMAaTMBHO-IIPABOBMX aKTiB, BilOMYMX
IHCTPYKIii, a TAKOXK i3 3aKOPJJOHHMM Ta KpUMiHa/JIbHUM IIPABOM.

[TigroToBKa MefiatopuCTiB — Ije HOBMIT HANIpsAM ocBiTH. CIeriamicTiB 1[bOTO
¢axy gysxe Mano. Toxx METOI0 CTBOPEHH: TAKOTO HANIPSIMY € IIiITOTOBKA I0PUC-
TiB y ranysi nmpas 3axucty 3MI, AKi NpalloBaTUMyTh 3 Pi3HMMM 3ac06aMM Ma-
coBol iHpopmauil i HagaBaTMMyTh KBaIi(piKOBaHy IOPUANIHY JOIIOMOTY PelaK-
isiv 3MI i >xypHasticTaMm 3 UTaHb IOPYLIEHHs IXHIX Ipo¢eciitHIX Ipas.

[TigrotoBka Takux ¢axiBuiB Mae mepembavarn: HagaHHS KBasidikoBaHOI
0pUANYHOI floroMory pepakuiaM 3MI i xypHasicTaM 3 IMTaHb MOPYIIEHHS iX-
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HiX mpodeciiiHnX mpas, a TAKOX IHIINM 3al{iKaBJIeHNM OpraHi3allisiM 3 IUTaHb
3aKOHOAaBCTBa po 3MI, cBO6O/M CT0Ba Ta BUPaXKEHHS JYMKH; IPeICTaB/IeH-
Hs iHTepeciB XypHasicTiB i pegakuii 3MI B cymax; npoBefleHHA MOHITOPMHTIB
KOH(ITIKTIB 3a y4yacTi pegakuiit SMI i )XypHaicTiB; 3AiiiCHEHHS IIepef APYKOM
IOPUANYHOI eKCIIepTM3N TUX MyOIIKaliit, AKi TOTYIOTbCS KO BUXOAY, 3 METOIO
HeJOIYLIeHHs JXypPHA/ITICTAMI 3aKOHOABYMX HOPYIIEeHb, IIpaB Ta cBOOOJ iH-
IIMX; 3[i/ICHEHHA aHasi3y i cucTeMaTn3anii 3akoHogascTBa Mpo 3MI Ha OCHOBI
Iep>KaBHOTO 3aKOHOJABCTBA Ta MiXXHAPOJHOTO IIpaBa; IPOBeeHH IOPUANIHNX
eKCIIepPTU3 PeTiOHaIbHMX HOPMATUBHMX aKTiB B iHopMauiitHii cepi, HafaH-
Hs1 JJOIIOMOTYM OpPraHaM BIafyl B pO3poO/IeHHI TaKMX JOKYMEHTIB TOLIO.

Oxkpim TOro, I0pUCTH y ranysi npas 3axucty 3MI noBMHHI MaTy NpaKTUYHI
HaBUYKHU po6OTH Y cepi iMmmemenTanii eBpornericbkoi KonBeHIil mpo 3axucT
paB JIIONHM 1| OCHOBOIIOIOXKHIUX CBOOOJ Ta CYAOBOI IPAKTUKY EBPOIEIICHKO-
ro Cyzy 110710 IIpaB TIOfMHIN.

OT>ke, HE3Ba)KAIOUM Ha IPOTPECUBHI 3aKOHU I[OMIO 3aXMCTY KYPHAiCTiB,
€ Ipo6/IeMN 3 YTIIEHHAM LUX HOPM Y SKUTTSI, aJKe peaIbHIX BUPOKIB y cIIpa-
BaX LOJO IXHBOI AiAZIbHOCTI, HaIla[iB Ha HMUX Ta IHIIMX HENPABOMIPHMX Hil
Malbke Hemae. Taknmit HayKoBuII ITOTEHIia, AK MiITOTOBKA MeialopUCTiB y Ta-
JTy3i aBTOPCHKOTO IpaBa abo I0pUCTiB y ramysi npas saxucty 3MI moxe craTn
TOBOJIi IIEPCIIEKTYBHMM B YMOBAX €BPOiHTETpalliHNUX ITPOLIECiB.

Kntouosi cnosa: MenialopucT, >KypHaIiCT, aBTOpPCbKe IIPaBO, €BPOiHTErpa-
LiJHi IpoLecH, 3aKOHOIAaBCTBO.

SUBSTANTIATION OF MODERN CRITERIA IMPLEMENTATION

AND TRAINING OF MEDIA LAWYERS AS ONE OF THE PRIORITY AREAS
OF PROFESSIONAL EMPOWERMENT OF LEGAL PROTECTION

OF MASS MEDIA AND JOURNALISTS ON ALL ISSUES OF PROFESSIONAL
ACTIVITY

Almost all media outlets sooner or later face a situation where one of the
heroes of certain publications or programs files a lawsuit to protect their honour,
dignity and business reputation. Recently, such lawsuits have become more
frequent, and courts do not always take the side of journalists. Even if the media
is lucky enough to prove itself right, litigation usually lasts several years and takes
a lot of time and effort, and sometimes resources. As a rule, the reasons for
such lawsuits are given by the journalists themselves — this is due to their legal
illiteracy and careless handling of the word. In addition, the legislation governing
the media in our country is quite imperfect and often changes, which constantly
complicates the activities of journalists. Of course, it would be ideal to combine
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a professional journalist and a professional lawyer in one person, but it is clear
that this is impossible, because firstly, it is unrealistic to require legal knowledge
of all journalists, and secondly, during court hearings, and in general, the rights
of journalists should be represented by professional lawyers knowledgeable in this
field. In addition, we must not forget about the constant pressure on journalists
from various structures, which requires additional protection, including legal.
Lawyers who will work with one or another mass media must be familiar not
only with the legislation on mass media, but also with the whole array of laws,
other normative legal acts, departmental instructions, as well as with foreign
and criminal law.

This is a new direction of education, because there are very few specialists
in this field, and therefore the purpose of creating this area is to train legal
professionals who will work with various media and provide qualified legal
assistance to media outlets and journalists in violations of their professional
rights.

The training of such specialists should include: providing qualified legal
assistance to media outlets and journalists in matters of violations of their
professional rights, as well as other interested organizations in matters of media
legislation, freedom of speech and expression; to represent the interests
of journalists and media outlets in courts; to monitor conflicts with
the participation of media outlets and journalists; to conduct, before printing,
alegal examination of those publications of journalists who are preparing to leave,
in order to prevent them from violating the law, as well as the rights and freedoms
of others; to analyse and systematise the legislation on mass media, on the basis
of the state legislation and international law; to conduct legal examinations
of regional regulations in the information sphere, to assist the authorities in the
development of such documents, etc.

In addition, lawyers in the field of media protection must have practical skills
in the implementation of the European Convention on Human Rights and the
case law of the European Court

Thus, despite the progressive laws on the protection of journalists, there are
problems with the implementation of these norms, as there are almost no real
verdicts in cases of journalists’ work, attacks on them and other illegal actions.
Therefore, such scientific potential as the training of media lawyers in the field
of copyright, or lawyers in the field of media protection rights, can become quite
promising in the context of European integration processes.

Key words: media lawyer, journalist, copyright, European integration
processes, legislation.
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KamepuHuy lMempo Bikmopoeuuy, acnipaHT IHCTUTYTY »KypHaniCTUKN
KniBcbKoro HauioHanbHOro yHisepcuteTy iMmeHi Tapaca LlleBueHka
(Kvis, YkpaiHa) / Petro Katerynych, Institute of Journalism, Taras
Shevchenko National University of Kyiv (Kyiv, Ukraine)

CYYACHUIA OCBITHIA XXYPHAJICT: 3HAHHA, BMIHHA
TA TEXHONOr4YHI IHCTPYMEHTU CTBOPEHHA KOHTEHTY
HA TEMU OCBITU

[TOHATTA «OCBIiTHA >KyPHAJIiCTMKa», a TAKOX IHCTPYMEHTU pOoOOTH, 3HAHHSA
Ta BMiHH:A )KYPHAaIiCTiB, 110 CIIeLiani3yr0ThCs Ha CTBOPEHHI KOHTEHTY OCBITHBOI
TeMaTUKM, B YKPAIHCbKOMY JKYPHA/IiICTMKO3HABCTBI HE IOCTaTHHO JOCTi/IKEHI.
Mi>XHapogHMIT JOCBiJ] CBiIYNUTD, 110 OCBITHIN KYPHAJIICT Ma€ BOIOAITH IIMPO-
KUM CIIeKTPOM 3HaHb i BMiHb, @ TAKO’K MaTH YAB/IEHH ITPO Oi/IbITCTh CyYacHUX
TeXHOJIOTill CTBOpeHH:A KOHTeHTY. CaMe PO TaKi TeXHOJOTil 1i/jeTbCA y JONOBi-
#i. Hamoro MeTor0 € CTBOpeHHA IOPTPETY CYYaCHOTO OCBITHBOTO JKYPHAJICTa,
3aBJJaHHAMM — OKPeC/IUTHU {HCTPYMeHTN POOOTH, JOCTIANTI 3HAHHSA Ta BMiH-
Hs1, HeOOXiJHI OCBITHBOMY XXYPHA/TICTOBI AJIs1 CTBOPEHHS KOHTEHTY 1IJOf0 TIPO-
011eM i IepCIeKTUB Pi3HUX ramy3eil OCBIiTHL.

Mu Hamaraemocst BUpImmTH Kimbka mpobmem. Ilo-mepime, Mano mocmif-
HJIKIB aKIJeHTye yBary Ha po3po0ui Ipodimno OCBITHbOIO >KypHalIicTa HaBiTb
Ha CBITOBOMY piBHi, a 3Ba)kalouy Ha TpaHcopMaliiio i TexHOMOri3alii0 0CBIiT-
HBOTO IIPOLIECY BXXIMBUM € IEPENYCiM MePETBOPEHHA OCBITHBOTO >KypPHasli-
cTa B “smart” )KypHaIiCTa, 110 PO3yMieThCsl Ha IHHOBAIIITHUX IIpolfecax i 3xa-
TeH IIMOOKO HOCTIUTHU MPOLeC CYyIacHOI OCBITH, HMepefdadnTi IX pO3BUTOK
Ta MOXnMBi Hacmigku. Ilo-mpyre, cepel yMiHb OCBiTHBOTO >KypHajlicTa — He
IIPOCTO «IPUCYTHICTb B OCBITHbOMY IIpOLieCi» Ta «ITI00a/NbHICTh MUCTEHH»,
a 71 TBOpeHHs MUCTIECEHCIB, TeHepyBaHHs ifieil, poboTa B MY/IbTUMeNIiiHIl pe-
JAKLIi, BOJIOJiHHA IIMPOKNUM CIIEKTPOM Cy4aCHMUX TEXHOJIOTIYHMX iIHCTPYMEHTIB,
AK-OT: PO3IOJI PeJaKIiliHMX 3aBJjaHb 3a JOIIOMOIOI0 CYCTeM KePYBaHHA IPO-
€KTaMI, 3aCTOCYHKU /51 6a30BOro a0 IPOCYHYTOTrO CTBOPEHHs iH(orpadikn,
3acobu 06pobxu Big Data towo. ITo-TpeTe, B YkpaiHi BifcyTHI fOpOOKH 11070
JiZIbHOCTI OCBITHBOIO >KypHalicTa — CIelianisoBaHi IporpaMin MiJroTOBKK
y 3BO, HampaloBaHH: M[OfI0 €TMYHUX PaMOK POOOTI OCBITHBOTO KypHasIicTa.

Haute gocifykeHHsI BUCBIT/IIOE IPOdiNb OCBITHBOIO XXYPHAJIICTA, Ti 3HAHHS
i BMiHHS, IKMMU BiH Ma€ BOJIOAIiTH Ha IiJCTaBi 3[iJICHEHOrO OIVIAlY TEOPeTUY-
HUX JKepeJl, a TAKOXK PeKOMeH/Jallill TpaKTHKiB.

Kntouosi cnosa: ocBiTa, OCBiTHIl XXypHaIiCT, TeXHOJIOTII, 3HaHHA Ta BMiHHS,
MyIbTUMEJiliHA PENAKIis.
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MODERN EDUCATION JOURNALIST: KNOWLEDGE, SKILLS
AND TECHNOLOGICAL TOOLS FOR CONTENT CREATION
ON EDUCATIONAL TOPICS

In the Ukrainian journalism studies the concept of “educational journalism”
has not been researched appropriately, as well as the tools of work, knowledge
and skills of journalists specialising in content creation on educational topics.
International experience shows that an education journalist must have
a wide range of knowledge and skills. An education journalist must have
an understanding of most modern technologies of content creation. Such
technologies are described in our study.

Our goal is to create a portrait of a modern education journalist, and the tasks
are to define the tools of work, to explore the knowledge and skills necessary for
an education journalist to create content related to the problems and prospects
of different branches of education.

In our research we try to solve a few problems. Firstly, not many researchers
pay attention to the development of an education journalist profile even on a
global level. Despite the transformation and technologicalization of the
educational process, it is important to transform the education journalist
into a “smart” journalist who understands innovative processes and is able
to investigate it deeply, to anticipate the development of educational processes
and possible consequences of educational reforms. Secondly, among the skills
of an education journalist is not just “presence in the educational process”
and “global thinking”, but also the generation of ideas, work in a multimedia
editorial office and possession of a wide range of modern technological tools.

In our research we describe the content of the concept “profile of an education
journalist” and characterise the knowledge and skills that an education journalist
should possess.

Key words: education, education journalist, technology, knowledge and skills,
multimedia newsroom.

OBrOBOPEHHA AOMNOBIAEW / REPORTS DISCUSSION
11.30-11.50

MEPEPBA / BREAK
11.50-12.50
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Moodepamop / Moderator:

loHOon OnekcaHopa [imumpisHa / Oleksandra Hondiul, Buknagau Ka-
denpu KypHanicTMKM Ta HOBUX Megia [HCcTuTyTy XypHanictuku Kunis-
CbKOro yHiBepcuTeTy imeHi bopuca lNpiHueHKa.

AOMOBIAlI / REPORTS
12.50-14.35

CowuHcbka Apocnasa €szeHigHa, poueHT HalioHanbHOro TexHiu-
HOro yHiBepcuteTy YKpaiHu «KUIBCbKUIM MOMITEXHIYHUA iHCTUTYT
imeHi Iropsa CikopcbKoro», BUKOHaBuMi anpektop BIO YkpaiHcbka
6i6nioTeuHa acouiauin, HaykoBuiA CNiBPOBITHUK [JepaBHOT HayKo-
BO-neparoriyHoi 6ibniotekn imeHi B.O. CyxoMNUHCbKOro, KaHamaaT
icTopnyHux Hayk (Kuis, YkpaiHa) / Yaroslava Soshynska, National
Technical University of Ukraine “Igor Sikorsky Kyiv Polytechnic
Institute” (Kyiv, Ukraine)

NPOABU B3AEMOBIM/INBIB TA KOHBEPTEHLIT Y MEAIAHIA COEPI

Amnanisyroyy po3BUTOK MeJiliHOI iHAYCTpii 3 MOYaTKy HOBOTO MiJIeHiyMY,
3a3HAYMMO, 110 LIeJl CEKTOP CBiTOBOI €KOHOMIKM IUBUJKO 3POCTAE, IEPERYCiM
IIiJj YIUIVBOM TeXHOJIOTiuHOI KOHBepreHuii. 3 iHmoro 60Ky, crocrepiraeMo Bu-
3HaAyYa/IbHUII YIUIMB MeJlia Ha PO3BUTOK CBITOBOTO CIIIBTOBAPMCTBA, IO BUAB-
JIAIETBCA TepeRyciM y MOMITUYHIN Ta Ky/IbTYpHiit ranyssax. TyT Mefia cnpuAoTh
NOIIMPEHHIO ifIeN, [iHHOCTEN, IUTI0Paji3My YMOK Ta KYJIbTYPHOMY PO3MAITTIO.
3aBAAKM MeJjia CTa€ MOXKIMBOIO B3A€MOJIiA MIOfleN 3 pisHMUX KpaiH, KOHTMHEHTIB,
BiKOBUX Ta COLia/IbHUX TPYII TOLIO.

Taki XxapakTepuCTUKM Mefia, K iHTepaKTUBHICTb Ta KOHBEPTEeHTHICTDb Ta-
KOX 3HaVIIN CBilt BUAB y 6isHec-Mopensx. Lle crioHykano MefiaXonguuru o
nepeOynoBY CBOIX KOPIOPAaTUBHMX CTPYKTYp i HO€fHAaHHA Oi3Hec-mpolecis
BUPOOHMIITBA MeJiaKOHTEHTY, LOCTAB/IAHHA JIOTO JI0 KiHIIEBOIO CIOXKMBaya
Ta HaJlaHHA IMPOKOTO CIEKTpa MefliacepBiciB. 3pocTae B3a€MOBIIIMB IPOMa/-
CbKMX Ta IPMBATHUX Mefia. MefliakoMmaHii, AIKi paHillle KOHKYpPyBaau MiX co-
6010, 37IMBAIOTHCS, a0U 3MIITHUTY CBOIO CTIiJIKicTh B yMOBax (piHaHCOBOI Kpu3u
Ta 3T00YTYU THYYKICTD 3 OIVIANY Ha 3MiHM Yy MefiaciokuBaHHi. TuM caMuM KOH-
BepreHLliA fa€ 3MOry pallioHajIbHillle BUKOPUCTOBYBATU pecypcy, 30iIblIyio-
4) BOJZHOYAC MefiliHy aymuTopito, ToO6TO mocsaraty 6akaHoi epeKTUBHOCTI Ta
BIUIMBOBOCTI.
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Besnepe4yHo, MeiaxONANHIN SIK OCHOBHA IOpUAMYHA Ta 6i3HecoBa CTPYK-
Typa Cy4acHOI €KOHOMIYHOI aKTMBHOCTI, BJIaCHE, i BUSHAYAIOTh TPEHIM Y PO3-
BUTKY iH(OpPMAIiTHIX eKOCUCTeM Pi3HOTO piBHA — Biff I7T06a/IBHOTO IO pe-
rioHasIbHOTO Ta MicieBoro. OCKinbky MeniitHa chepa — 1ie cepefoBuILE, [ie
LYPKYIIOITH He CTUIbKM iIHPOpPMALiliHi IPOXYKTH, K IHTe/IEKTYa/IbHi Ta Ky/Ib-
TypHi apTeakTy, a 0T>Ke — CMUCIH, [ie POPMYEThCs Hallle CBITOCIIPUIHATTA,
TO JJOCTI/I)KEHHs B3aEMOBIUIVBIB 1 KOHBepreHIil y 1iit ranysi HabyBae ocobmu-
BOI aKTYya/JIbHOCT.

Kniouosi cnosa: MeniitHa cdepa, MefiiliHa iHAYCTPist, MeliaxONANHI, KOHBep-
TeHIlisl, B3AaEMOBIIJIVB.

DISPLAYING THE INTERACTIONS AND CONVERGENCE
IN THE MEDIA SPHERE

Making the analysis of the media industry development since the beginning
of the new millennium, we note that this sector of the world economy is growing
rapidly, primarily under the influence of technological convergence. On the other
hand, we observe the decisive influence of the media on the development of the
world community, which is primarily showed in the political and cultural spheres.
Here, the media, respectively, contribute to the dissemination of ideas, values,
pluralism of opinion and cultural diversity. Thanks to the media, it is possible
to interact with people from different countries, continents, age and social
groups, and so on.

Media characteristics such as interactivity and convergence have also
expressed in business models. This has prompted media holdings to restructure
their corporate structures and combine business processes of media content
production, delivering it to the user and providing a wide range of media services.
The interaction of public and private media is growing. Previously competing
media companies are merging to strengthen their resilience in the face of the
financial crisis and to gain flexibility in the face of changes in media consumption.
Thus, convergence allows more rational using of resources, increasing the media
audience, so, it helps to achieve the desired efficiency and impact.

Undoubtedly, media holdings as the main legal and business structure
of modern economic activity, in fact, determine trends in the development
of information ecosystems at different levels from global to regional and local.
On the other hand, the media sphere is an environment where circulate more
intellectual and cultural artifacts than information products, and thereby
the meanings are transferring. That is an environment where our worldview
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is formed. Thus, the study of interactions and convergence in this area becomes
especially relevant.

Key words: media sphere, media industry, media holding, convergence,
interaction.

Anzhelika Savchuk, PhD student, MSc, University of Wroclaw,
Institute of Political Science, Department of Social Communication
and Journalism, Doctoral School of Political and Administrative
Sciences (Poland)

MEDIA AND POLICY IN UKRAINE. ROLE OF TRADITIONAL MEDIA
IN THE PRESIDENTIAL COMMUNICATION

The media and role of presidents in political communication will be
analysed. Very important thing is to show how the politician has impact
on communication process. The argument for writing about this topic is the fact
that there is not much research devoted to the problem of role of political leader
in media context, as well as research conducting on Ukrainian media system
and the actors in communication. Definitely, topic is a relatively new one due
the fact of contempoprary president’s activity in Ukraine.

The proposal topic is conducting with doctoral thesis and will explain as
following hypothesis and research questions:

H1. Volodymyr Zelenskyy’s image presented in the traditional media
is positive and supports his presidency.

H2. The private image of the president dominates over the political image.

H3. There is a difference in the coverage of the president by state and private
media.

H4.The exchange model dominates the relations between the president
and television in Ukraine.

Research questions are the following:

RQI: Is there a difference in the coverage between the state and private media?

RQ2: What features of the president are covered most often?

RQ3: How often is the president covered by Ukrainian television?

RQ4: What are the coverage mechanisms used for portraying president
Volodymyr Zelenskyy?
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RQ5: Does the content of TV programs indicate the relationship between
media and politics?

Current researches conducted with the topic are not week. The scholars from
Ukraine and Europe as well used on their works approach devoted to Ukrainian
media system role of medias in political communication etc. Current researches
provided by N. Ryabinska, D. Orlova included issued of media system in Ukraine.
The role of media system is represented by Hallin D. C, and P. Mancini on their
monograph “Comparing media systems”. Oligarchs and their influence are
involved into the political process. That topic is included to the reserches of
D. Korol, Y. Vinnichuk, D. Kosenko “Informacia — zbroja: komu nalezhat
ukrainski media”. Generally the political system as a subject on scientific
materials of Taylor P. “Global Communications, International Affairs and the
Media since 1945, Ranking of the main TV channels was described in online
sources and materials.

The main tasks:

To allocate research tasks to the remaining time, collect the sources
and literature, show the main components of Ukrainian media system,
describe the causal relationship between media and politics in Ukraine, the role
of political leader on media communication, verify the hypotheses conducted
with the research questions, showed the political portrait of president Volodymyr
Zelenskyy, describe the main methodology (quantitative and qualitative), create
the empirical research with the authentical code book, explain the main terms
and chronological aspects needed in dissertation, show the results of the research
in the conclusions.

Key words: media system of Ukraine, politics, traditional media, presidency,
communication, television, private/state medias.
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CipiHbok-fJoneapbosa KamepuHa [puzopieHa, poueHT Kadeppwu
XKyPHanicTMkn  3amnopi3bkoro  HaLiOHaNbHOrO  YHiBepCuUTeTY,
KaHAMAAT HaykK i3 couianbHMX KOMYHiKauin (3anopixxs, YkpaiHa) /
Katerina Sirinyok-Dolgaryova, Zaporizhzhia National University
(Zaporizhzhia, Ukraine)

Jllo64eHko KOnia BanepiigHa, [oueHT Kadbeapw )KypHanictuky 3ano-
Pi3bKOro HalioHanbHOro yHiBepcuTeTy, KaHAuaaT Hayk i3 couianb-
HUX KOMyHiKauiin (3anopix»ks, YkpaiHa) / Yuliia Liubchenko,
Zaporizhzhia National University (Zaporizhzhia, Ukraine)

€BPOMENCHKI MEAIACTYAII B YKPAIHI:
CTAHAAPTU | LIHHOCTI HE3AJIEXKHOI XKYPHANICTUKI
B EMOXY NOCTNPABAU

Y [omoBifli PO3IIAHYTO CTaH PO3BUTKY €BPOINENCHKIX MeNiacTyxili B YKpa-
iHi. YBary socepefkeHO Ha IpeseHTalil mpoekTy nporpamu €C Epasmyc+
Hanpamy JKana Mone «EBpomneiicbKi Me[jiliHi CTaHapTH i LIIHHOCTi He3a/Ie>XKHOI
ypHanictuku B epy nocrupasau / EU-Indy», mo peanisyerbces y 3amopisbko-
MY HalliOHa/IbHOMY YHiBepCUTETI.

KoHuent, 1o ir B OCHOBY IIPO€EKTY, CTOCYETbCA TOHATTA «iHAIMefia» AK
rno6anpHol Mepexi HesanexxHux 3MI 3 AKiCHMM KOHTEHTOM 0e3 pacusMmy 4u
Oynb-saKux iHmux Gopm KceHodobii i puckpuminanii. Komanpa npoekry nopi-
/1€ €BPOIIENIChKI LIIHHOCTI €JHOCTI y Pi3HOMAHITHOCTI, TOZIEPAaHTHOCTI Ta IIPO-
30pOCTi J1 IMPOKO MpOIArye ix B akajeMivHoMy cepenopumii it SMI.

JJonoBifib NMpefCcTaBUTh OYiKyBaHi pe3y/nbTaTH MPOEKTY, sAKi 30CepeKEeHO
Ha BIIPOBaJKEHHI €BPONENICHKIX MeiacTy/iil y HaBYa/JIbHWIL IVIaH QaKyIbTeTy
)xypHanictuky 3HY, a Tako)X y HiiroTOBLI HaCTaHOB LOAO PeJaKIiiiHOL MOoTi-
TUKM Mac-Meflia Ha OCHOBi €BpONENCbKUX CTAaHAAPTIB XYpPHAMICTUKU. JyCUII-
75 cPOKYCOBaHO Ha IMifiBUINEHHI ITpo¢eciliHOro piBHA MiCLeBUX XYpPHAICTIB
Y BIiIIOBiHOCTi O €BPOIENCHKMUX CTAHJAPTIB 1 LIiIHHOCTEN HE3alIeXXHOI XYp-
HajicTyuky. [HHOBaliIHA 0COONMMBICTD IIPOEKTY MOJIATAE Y MOLIMPEHH] Jioro pe-
3Y/IbTATIB Y 3aK/Ia/laX OCBiTH, AKi NMpaIjoloTh y pamkax mapagurmu HYII, mo
OPi€EHTOBaHa Ha PO3BUTOK B YKPAIHCHKMX JJiTAX OCHOBHMX >KUTTEBUX KOMIIE-
TEHTHOCTeJ, cepef] AKX — MegiarpaMoTHicTh. Po6oTta EU-Indy B nbomy Ha-
NpsAMi CIIPAMYE 3yCUIUIA Ha HABYAHHA BUMTEIIB LIKi/I MeJiarpaMOTHOCTI i1 iHTe-
I'paLlilo €BpONENChKUX CTY/iN Y IXHi HaBYaIbHi IIPOIPaMIAL.
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MeniakoMIOHeHT MPOEKTY Oyfie peanisoBaHMII ¥ CTBOPEHHI BUCOKOSKiC-
HOTO KOHTEHTY [JI CTYHZEHTCbKOTO TIPOMaJICbKOTO OHJIAifH-PaJiOMOB/IEHHS.
inboBa aypuropia — 3amopisbka Monopb. Micid pajjio — mopmaBatu AKiCHY
indopmariio Miciesiit ayauTopii Ta HagaBary iHpOpPMALiio PO JIHofelt i mopil,
AKi HeloCTaTHbO npeficTabneHi y SMI. KoMaH/a MpO€EKTY BUCBIT/INTD CTpATeriio
CTBOPEHHsA KOHTEeHTY A pafiio «lOHiBepc», AK KaHaTy IpOMaficbKOro pajiio-
MOBJIEHH, JII1 HOBUX ayJUTOPill i NOMMpPEeHHA He3aleXKHOI XKYpHATICTUKN Ha
OCHOBI €BPONENCHKIX XKYPHATiCTChKUX CTaHJAPTIB.

Kntouosi cnosa: €pporneiicbKi MefiiacTyfii, Hesale)KHa XypHaIiCTHKa, CTaH-
mapTu, ninHocTi, Epasmyc+, Mmomyni JKana Moge.

EUROPEAN MEDIA STUDIES IN UKRAINE: STANDARDS AND VALUES
OF INDEPENDENT JOURNALISM IN POST-TRUTH ERA

The report examines the state of development of European media studies
in Ukraine. Attention is focused on the presentation of the EU Erasmus + project
of Jean Monnet Modules “European Media Standards and Values for Independent
Journalism in Post-Truth Era / EU-Indy”, which is implemented at Zaporizhzhia
National University.

The idea that formed the basis of the project refers to the ‘indymedia’ concept
emerged in 2000 as a global network of independent media outlets with quality
content without racism or any other forms of xenophobia or discrimination.
The project team shares the European values of unity in diversity, tolerance
and transparency, and promotes them widely academically and though media.

The paper will present the expected outcomes of the project, which focus
on the introduction of European media studies into the curriculum of the Faculty
of Journalism of ZNU, as well as in the preparation of guidelines for editorial
policies of mass media based on European standards of journalism. Efforts are
focused on raising the professional level of local journalists in accordance with
European standards and values of independent journalism. The innovative feature
of the project is also lays in disseminating project results in secondary schools,
which now work within the paradigm of New Ukrainian School, which focuses
on the development of basic life competencies in Ukrainian children, including
media literacy. EU-Indy’s work in this direction will focus on educating schools
teachers in media literacy and integrating European studies into their curricula.

The media component of the project will be realized in producing high quality
talk content for student public online radio broadcasting. The target audience
is Zaporizhzhia youth. The radio’s mission is to deliver quality information to local
audience and provide information about events and people under-represented
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in mass media. The project will develop a strategy for creating content for
the radio Universe as a channel of public-service radio broadcasting for reaching
new audiences and promoting goal of spreading independent journalism based
on European journalistic standards.

Key words: European media studies, independent journalism, standards,
values, Erasmus+, Jean Monnet Modules.

JlicHeecoka AniHa JleoHidieHa, poueHT Kadbeapu >KypHanicTuku
Ta HOBUX Megia [HCTUTYTY »KypHanicTkn KniBcbKoro yHisepcuteTy
imeHi bopuca lpiHyeHKa, KaHAMAAT MefaroriYyHUX Hayk, AOLEHT
(Kwniie, YkpaiHa) / Alina Lisnevska, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

®pykmoea AHa CmaHicnasieHa, [oLeHT Kabeapu XypHanicTuku
Ta HOBMX Mefia IHCTUTYTY »KypHanicTkn KniscbKoro yHisepcutety
imeHi bopuca [piHueHKa, KaHAMAaT nefaroriyHnX Hayk, JOLEeHT
(Knie, YkpaiHa) / Yana Fruktova, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

IMNJIEMEHTALIA B XKYPHAJIICTCbKY OCBITY EBPONMENCBKUX
MPAKTUKU TA BUPEKTUB €C 3 PETYJIIOBAHHA BIJIUBY
AYAIOBI3YAJZIbHOIO KOHTEHTY

E¢exTuBHICTh BI/IMBY ayfiOBi3yaJTbHOTO KOHTEHTY Ha MAcCOBY aygUTOPIIO
CKJIaJIHO TIepPeOLiHNTH, TOMY 1IJ0 caMa IPUPOJA eKPaHHOI fiil € (heHOMEHOM KO-
MyHiKalil 3 MacoBolo ayauTopiero. TexHomoria fae 3Mory cTBOproBaTH Meflia-
peasbHiCTh, AKa 3a ayJiOBi3yaJIbHMMM XapaKTePUCTUKAMU He BifpisHAETbCA
Bif cupapxHbol. [IpoTe, AKIIO B MUCTENTBi L€l MOTYXXHill YIIMB NO3BOJIAE
IIPOCYBaTH IIiHHOCTI CYCIIi/IbCTBA, TO B KYPHA/ICTUILIL BiH € JOBO/I MaHimy-
TMBHMM 3aco6oM. CboroziHi Ha 4aci posyMiHHA daxiBlUAMM MeXaHi3My BIIMBY
ayfioBi3ya/bHOTO KOHTEHTY Ha MAcOBY CBIIOMICTb Ta HIiATOTOBKA MaitbyTHIX
JKYPHAICTiB 3 ypaXyBaHHAM IIeBHUX IPaBWU/I IOfaBaHHA ay[ioBi3ya/nbHOI iH-
¢dopmauii. €EBpornericbki mpakTuku ta Jupextusu €C st Ykpainn € opieHTH-
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poM y 1bOoMY IUTaHHi. TaKo)X 3MiCT I10/I03K€Hb, 1110 TPOIIOHYETbCS /1A BIIPOBa-
IDKEHHs B OCBITY KYPHAJIICTIB, Mae pO3paXOBYBaTy 0COO/NBI YMOBH iCHYBaHHs
YKpaiHCPKOTO MeMiallpocTOpPy B YMOBaX pOCICbKOI arpecii Ta TribpuaHOl
BiliHIL.

Pusuky BIUIMBY BisyasbHOI iH(opMalil Ha MacoBY CBiffOMICTb OY/IM BU3HA-
veHi e y 1995 p. B Pexomenpanisnx 1276 ITapmamenrtcokoi acambyei Pagu €s-
ponu npo «Cuty BisyanpHux o6pasis». Yroa Ykpaina — €C Habyma 4MHHOCTI
01.09.2017 p. 3akoH IIpo ayAioBi3yasbHi IIOCTYTH € OHMM i3 3000B’A3aHb YKpa-
inu mepen €C. YKpaiHCbKIMIT YpsAZ y3s1B Ha ceOe 3000B’13aHHs rapMOHI3yBaTU
YKpalHCbKe 3aKOHONaBCTBO 3 €BPONEICHKMM IPOTATOM JIBOX POKiB 3 BepecHs
2017 p. Tak camo Yroga mpo acouianio Ykpainu 3 €C nepenbadae iMmteMeH-
TyBaTu [lupexTuBu €pporneiicbkoro mapiaamenty i Pagu €C npo aypiosisyaib-
Hi MefiaroCIyry IpOTArOM [IBOX POKIB Mic/is 3aBeplieHHs parudikauil yromu
(89/552/€EC, 2007/65/€C, 2010/13/€C) Ta mpo 3axony Ajs BUCOKOTO CIi/lb-
HOTO PiBHSA 6Ge3mekn MepexxeBux Ta iHdopmauiitaux crctem (2016/1148/€C).
3aKOHOIIPOEKT 6YB po3pobIeHnit 3 JOIOMOroo ekciieptis Pagu €porn B pam-
Kax IOIlepeHiX IPOEKTIiB Ta Mae 3aMiHnTy 3akoH YKpainu «IIpo TenebadeHHs
1 pajlioMOBJIEHH».

IIpo BaXkK/MMBiCTh 3a3HAYEHOTO JOKYMEHTA JJIA YKPAIHCHKOTO CYCIiNIbCTBA
CBiZUMUTD TOI (AKT, 110 3aKOHOIPOEKTH IIfe I LOCI MIUPOKO 0OTrOBOPIOIOTHCS
podeciltHO0 CIiNBHOTOIO, eBHi 6/I0KU BUKINKAIOTh fUCKYycil. Lleit mposopuit
Ipolec — IOKa3HUK JIeMOKPAaTMYHOTO BEKTOpAa PO3BUTKY YKPaiHCBKOTO Cy-
CIi/IbCTBA Ta NOIIMPEHHSA €BPONEICHKMUX LIHHOCTEN B YKpaiHi.

Y 3MiCT XypHAIICTCbKOI OCBITM B YKpaiHi IOTPIOHO IMIIIEMEHTYBaTH 3a-
3HAYEHMIT KOMIIOHEHT, L0 JJa€ 3MOTY 3HU3UTY PUSMKM ay/ioBi3ya/bHOI MaHiIy-
nanil B mpodeciituiit fistpHOCTI )XypHamicTiB. Sk came?

1. 3acobamm MpaKTUKO-OPIEHTOBAHOIO HABYAHHS KOPETYBATH Y CTYAEHTIB
Ta Bi/IbHUX CIyXadiB IIPOrpaM i3 Meia0CBiTH YABY Ta PO3YMiHHSA €BPOIENICHKO-
IO JJOCBifly 3 PM3MKiB MaHIiNy/IATUBHOIO BIUIMBY ayiOBi3ya/IbHOTO KOHTEHTY Ha
CyCIiIbHY CBiOMICTb B iHpOpPMALiTHOMY IIPOCTOPI.

2. 3aoX04yBaTH >XYPHAMICTiB, /iflepiB YMOK /IO HOCTi/[)KEHHs Ta ITOLIN-
PEHHsI €BPOMEIICHKIX IPAKTHUK I[OfI0 BUPOOTIEHHS i PO3IOBCIOKEHH ay/iio-
BisyasbHOI iHopMariii B yMoBax guritasisarii cycrinbcTsa.

3. Ilyxatu onTMManbHi pillleHHA LIONO 3alPOBA/)KEHHA €BPOIENCHKUX
IPaKTHK Y MifTOTOBKY MaltOyTHIX X YpPHATICTIB y ranysi ayaioBisyalTbHOTO BH-
POOHMIITBA B YKPATHCHKOMY MeiallpOCTOPI.

[TpoananizoBaHO HOPMAaTMBHO-NIPABOBi JoOKyMeHTU E€spomneiicbkoro Co-
103y I[OfI0 PUSUKIB ayiioBisyanbHOro BUpOOHUITBA B iHdopMamiiiHiil cdepi,
BUABJIEHO NIIAXM iMIUIEMEHTAllil 3a3HaY€HOr0 KOMIIOHEHTA OCBiTM >KypHasic-
TiB B yMoBax iHdopMaiitHol HebGe3IeKu; y3araJbHEHO €BPOIENIChKill TOCBig
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ayfioBisyanpHOro BUPOOHUIITBA iHPOPMALIITHNX SKYPHAIICTCHKIX MaTepiasis,
1[0 OYAYIOTbCS Ha LIHHOCTAX JEMOKPATUYHOTO CYCIIIbCTBA, BUSBICHO IULIXN
JI0TO iMITIeMeHTAIil B OCBITY )XYPHAICTIB B yMOBaX iHPOpPMALilTHOI BillHIL.

Kniouosi cnosa: aymioBisyanbHWIT KOHTEHT, MaHIMymALis, iHpopMaliiiHa
BilfHa, OCBiTa )KYPHAJIICTiB, EBPOINENICHKI MPAKTUKMA.

IMPLEMENTATION OF EUROPEAN PRACTICES AND EU DIRECTIVES
ON THE REGULATION OF THE AUDIOVISUAL CONTENT IMPACT
IN JOURNALISM EDUCATION

The effectiveness of the impact of audiovisual content on a mass audience is
difficult to overestimate due to the nature of screen acting which is a phenomenon
of communication with a mass audience. Technology allows creating media
reality that is not different from the true audiovisual characteristic. However,
if this powerful influence can promote the values of society in art, then
in journalism it is quite a manipulative tool. Nowadays, it is time for specialists
to understand the mechanism of the impact of audiovisual content on the mass
consciousness and to prepare future journalists, taking into account certain
rules for the submission of audiovisual information. European practices and EU
directives for Ukraine are a benchmark in this matter. Also, the content of the
provisions proposed for the introduction of journalists in education should take
into account the special conditions of existence of the Ukrainian media space
in the conditions of Russian aggression and hybrid war.

The risks of the impact of visual information on the mass consciousness
were identified in 1995 in the Council of Europe Recommendation 1276 on the
power of the visual image. The EU-Ukraine Agreement entered into force
on 1.09.2017. The Law on Audiovisual Services is one of Ukraine’s obligations
to the EU. The Ukrainian government has pledged to harmonize Ukrainian
legislation with European law for two years from September 2017. Similarly,
the EU-Ukraine Association Agreement provides for the implementation of the
European Parliament and Council Directives on audiovisual media services
within two years of the ratification of the agreement (89/552 / EEC, 2007/65 /
EU, 2010/13 / EU) and measures for high common level of security of network
and information systems (2016/1148 / EU). The draft law was created with
the assistance of Council of Europe experts in the framework of previous projects
and should replace the Law on Television and Radio Broadcasting in Ukraine.

This content should be implemented in the content of journalism education
in Ukraine, which reduces the risks of audiovisual manipulation in the pro-
fessional activities of journalists. What are the ways to do it?
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1. To correct students and free listeners of media education programs
imagination and understanding of European experience on the risks
of manipulative impact of audiovisual content on public consciousness in the
information space by means of practice-oriented learning;

2. To encourage journalists, opinion leaders to study and disseminate
European practices for the production and dissemination of audiovisual
information in the context of digitalization of society;

3. To search for optimal solutions for the introduction of European practices
in the training of future journalists in the field of audiovisual production in the
Ukrainian media space.

During the study of the problem the analysis of normative-legal documents
of the European Union concerning the risks of audiovisual production in the
information sphere is carried out, the ways of implementation of the specified
component of education of journalists in the conditions of information danger
are revealed; the European experience of audiovisual production of information
journalistic materials based on the values of a democratic society is generalised,
the ways of its implementation in the education of journalists in the conditions
of information war are revealed.

Key words: audiovisual content, manipulation, information war, education
of journalists, European practices.

A6noHcokuli Makcum PomaHosuy, CTaplunii BUKnagay BonnHcbkoro
HaLioHanbHOro yHiBepcuteTy iMmeHi Jleci YKpaiHKu, KaHangaT Hayk
i3 couianbHUx KomyHikauin (Jlyubk, YkpaiHa) / Maksym Yablonskyy,
Volyn National University after Lesia Ukrainka (Lutsk, Ukraine)

CMELIAI3OBAHA NPECA YKPAITHCbKOI AIIACMOPU B EBPONI:
JPYTA MOJIOBUHA 1940-x POKIB

QopMyBaHHA CIelliaizoBaHOI Ipecu YKpaiHCbKoi fiacmopu y €Espormi
B JIpyriii nonoBuHi 1940-X pOKiB IPOCTEXYEThCA AK AKICHO HOBMII €Tall IIic/s
BUHATKOBO iHpopMaliltHoi ¢yHKIII OoneTeHiB i TY>KHEBMKIB. Y JOMOBiAi 3a-
yBaxkeHO crrenniky QyHKI[iOHYBaHHA CIelliani30BaHMX [IepiOANYHNX BUAAHb
i3 ypaxyBaHHAM BMAaBHMYO-Hoirpadiunux mpobnem. OcobmmBy yBary mpu-
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CBAIYEHO apXiTeKTOHII Buanb. IIpoanasisoBano pybpukariio, crenngiky oro-
JIOLIIEHb, 3pa3KiB peKIaMu, ITrcTpaiit, oopMIeHHS 0OKTagNHKIL.

3ayBa>keHO HACKPi3HICTb IIPOOIEMHO-TEMaTHYHOTO YMHHIKA Y QYHKIIIOHY-
BaHHI noniTn4Hoi npecu («BussosbHa [Tomituka», «Hama Boporbba», «Binbae
CroBo» Ta iH.), peniriiiHux nepiognyHux BuAanb («[I3BiH», «XprUCTUAHCHKMIT
nUIax», «borocnmoBchkuit BicHuk» Ta iH.), BUJaHb IS KOMUIIHIX BilICBKOBUX
(«Mo 36poi», «Ykpaincbkuit Kombarant», «Tpembira»), caTUpUIHO-TyMOPH-
cTuuHuUX yaconucie («/Iuc Mukura», «JIromHsa», «brasenb» Ta iH.).

BikoBumit KpuTepiil Bu3HaYae BHOKPeMIEHHS creludiky BUFaHb LIS Hi-
Tell «CoHeuko», «BoBueHATa», Ay Monofi — «ABaHrappy, «lllnax Momopi»,
«Monope JKutta» Ta in. BikoBuii Ta ifeonoriyHmii YNHHNKM — OCHOBHI Y I/1ac-
TYHCbKUX BUlaHHAX «IImacTyn», «lOnax», «Barpa» Ta in.

Cimerini LiHHOCTI BU3Ha4Ya/IbHi y QYHKIIIOHYBaHHI >KypHalTy yKpaiHCbKOI
ponuHu 3aKopoHOM «KMTTs», TeHIepHMIT aClleKT XapaKTepusye creungiky
yacomnucy «IpoMagsaHKar.

Crrenndika CTyeHTCbKOI MepiOfiVKM BU3HAYAETbCS He TUIbKM HOTpeba-
Mu BingmosigHoi unTanpkoi ayputopii («Crymentcopkmit llnax», «CrymeHTcbki
Bicri», «CrygenTcbkuit BicTHUK» Ta iH.), @ TOAEKYAM 11 IPOdeCiiiHUM CpsMy-
BaHHAM («MequaHMIT BiCHUK», «borocmos»).

IMpodeciituuit kputepiit — OCHOBHMII ¥ pOpMYBaHHsI CIelliaTi30BaHOI Ipe-
cu «Ykpaincpknit Jocnoap», «Ykpaincbknit Censaann», « Texniyni Bicti», opra-
Hy HTII «CporoyacHe 11 Munyme».

YncneHHinitepaTypHO-MUCTelbKi BUAaHHA («JliTaBpn», «3arpaBay, «TeaTp»,
«Apka» Ta iH.) He Manu TpuBanoro XuTTsa. He HaOyma posBUTKY if CHOPTUBHA
npeca («[apt», «Ha crapTi», «3mar»).

Kntouosi cnosa: icTopisa yKpaiHCbKOI )KyPHa/TICTUKMY, apXiTeKTOHiKa BUAHD,
MTOIITUYHA IIPeCca, CATUPUYHO-TYMOPUCTUYHI YaCONMCY, BUJAHHA /1A JiTeld,
JOHALITBAa Ta MOJIOJi, CTYJIE€HTChKa IepiofiuKa, IiTepaTypHO-MUCTELbKI BU-
TaHH:A, CIIOPTUBHA IIpeca.

SPECIALISED PRESS OF THE UKRAINIAN DIASPORA IN EUROPE:
THE SECOND HALF OF THE 1940S

The formation of a specialized press of the Ukrainian diaspora in Europe
in the second half of the 1940s can be traced as a qualitatively new stage after
the exclusively informative function of bulletins and weeklies. The specifics
of the functioning of specialised periodicals taking into account the publishing
and printing problems are noted. Special attention is paid to the architecture
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of publications. The rubrication, specifics of announcements, samples
of advertising, illustrations and cover design are analysed.
The pervasiveness of the problem-thematic factor in the functioning of the

» « »

political press (“Liberation Policy”, “Our Struggle”, “Free Speechy’, etc.), religious

» o«

periodicals (“Bell”, “Christian Way”, “Theological Herald”, etc.), publications

» < » o«

for former military (“To Arms’, “Ukrainian Combatant’, “Trembita”), satirical
and humorous magazines (“Fox Mykyta’, “Lyushnya’, “Clown’, etc.) is noted.

The age criterion determines the specifics of publications for children “Sun’,
“Wolf”, for young people —“Vanguard”, “Way of Youth”, “Young Life” and others.
Age and ideological factors are the main ones in Plast’s publications “Plastun’,
“Yunak®, “Vatra”, and others.

Family values are decisive in the functioning of the magazine of the Ukrainian
family abroad “Life’, the gender aspect characterizes the specifics of the magazine
“Gromadyanka”

The specificity of student periodicals is determined not only by the needs
of the relevant readership (“Student Way”, “Student News”, “Student Bulletin’, etc.),
but sometimes by professional orientation (“Medical Bulletin”, “Theologian”

The professional criterion is the main one in the formation of the specialized
press “Ukrainian Master”, “Ukrainian Peasant”, “Technical News”, “Present
and Past”.

Numerous literary and artistic publications (“Timpani”, “Zagrava’, “Theater”,
“Arch’, etc.) did not have a long life. The sports press (“Gart’, “At the Start’,

“Zmag”) did not develop either.
Key words: history of Ukrainian journalism, architectonics of publications,

political press, satirical and humorous magazines, publications for children
and youth, student periodicals, literary and artistic publications, sports press.
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ToHOton OnekcaHopa JmumpieHa, Buknapay kadbeapw XypHanictu-
KN Ta HOBUX Megia IHCTUTYTY XypHanicTnkn KniBCbKoro yHisepcute-
Ty imeHi bopuca lpiHueHka (KuiB, YkpaiHa) / Oleksandra Hondiul,
Borys Grinchenko Kyiv University (Kyiv, Ukraine)

MEZAIA AK YYACHUK MIXKHAPOAHUX BIAHOCUH:
«JIILUEH3IA» HA MOXJIUBICTb 3MIHUTU CBIT

AKTyasIbHICTD TeMU IOJIATAE B TOMY, 1[0 B CYYaCHOMY CBiTi He0OXifjHe mepe-
ocMucieHHs poni Menia. JKyprarmicTiika He MOXXe IIPOOBXyBatu OyTu jiniie
«I3epKasoM» IpobIeM, a Ma€ CTAaTU AKTUBHIM yJaCHIKOM 3MiH Ta IHCTpyMeH-
TOM, IIJ0 320X04yBaTMMe CYCIiZIbCTBO /10 [Jill. AJPKe HUHI )KypHaliCTNKa — Iie
He IIPOCTO OllepaTyBHe iIHPOPMYBAHHS PO IOAII, 110 BiOyBAOTbC HA MiX-
HapopHill apeHi. Mefia cTaiy IOBHONPAaBHMMI aKTOPAMM MiXKHApOJHUX IIPO-
ecis. OkpiM GopMyBaHHs MOPSAKY AEHHOTO i IPIOPUTETIB CYCIiBHUX 06TO-
BOPEHb Mefjia Ma€ MOX/IUBICTb 6yTH mxepernoM pitenb. CycIinbCTBY HOTpibHA
indopmartis mist 3MiH. SIKIIO MOCTINIHO OTPUMYBATH HETaTUBHI HOBMHI, TO He
Oyne MOTUBail IIOCh 3MIHIOBATHU Ta BLOCKOHAIIOBATH. IIpOTe, K 3a3HAYAIOTH
ynTadvi, pillleHHA H0Ci 3a/TUIIAI0THCA HEJOCTATHLO IMpencTaBaeHnMy B 3MIL.

3Ba)KaIOUM Ha Ile, )KyPHaJIiCTMKA pillleHb MPeNCTaBIAEThCA IOTYKHIM Ba-
JKermeM, 3TaTHMM BiTHOBMUTH 3B’5130K MK 3MI ta rpomapsHaMu. Bona Takox
37aTHA BiZHOBUTHU 6amaHC MiX iH(QOPMAIII€I0, 1110 HOLINMPIOETHCS B CYCIIUIBCTBI.

Pe3ynprati HOCHPKEHHS] AE€MOHCTPYIOTh He JIMIIE NO3UTMBHUIT edeKT
«KYPHATICTUKM pillleHb», a i1 MiiTBePIKY0Th (PAKT, IO pOJIb Mefia AKiCHO 3Mi-
HIJIACh Y CBITi, BifiTIOBIHO, i caMi Mefjia MAIOTh ITOCTIITHO BIOCKOHATIOBATH cebe
Ta CTaBaTK OLIBILI COLia/IBHO BiAIIOBifaIBHUMI, IPOAKTUBHUMM YIaCHUKAMU
MDKHApOIHUX BiTHOCMH. AJl)Ke fKILO BOHNU CaMi /10 IIbOTO He JilifyTh, iX 3My-
CATD 30BHIIHI YMHHUKM, pealii Ta CyCIliNbCTBO.

Kntouosi cnosa: Mi>xHapoIHi BiTHOCMHM, Mefiia, KYPHa/IiCTHKa pillleHb, CO-
IjiaJIbHA BiAMIOBiATBHICTD, BIINB, TI06ATi3a1list, CTannit PO3BUTOK.

MEDIA AS AN ACTOR IN INTERNATIONAL RELATIONS:
A“LICENSE”TO CHANGE THE WORLD

The relevance of the topic lies in the need to rethink the role of media in the
modern world. Journalism can’t continue to be just a “mirror” of problems, but

79



should be an active participant of changes and a tool to encourage society to take
action.

After all, nowadays journalism is not just prompt reporting on events taking
place in the international arena. The media have become full-fledged actors
in international processes. In addition to shaping the agenda and priorities
of public discussions, the media has the opportunity to be a source of solutions.
Society needs information for changes. If we constantly receive negative news,
there will be no motivation to change and improve something. But according
to readers, the decisions still remain underrepresented in the media.

With this in mind, solutions journalism is a powerful lever capable
of restoring communication between the media and citizens. It is also able
to restore the balance between the information disseminated in society.

The results of the research not only demonstrate the positive effect
of “solutions journalism’, but also confirm the fact that the role of the media
has changed qualitatively in the world. Accordingly, the media must constantly
improve themselves and become more socially responsible, proactive actors
in international relations, because if they do not understand or achieve this
themselves, they will be forced by external factors, realities and society.

Key words: international relations, media, solutions journalism, social
responsibility, impact, globalization, sustainable development.

MaweHko bozdaH [puzoposuy, acnipaHT KadbeLpy MacoBOi Ta MiX-
HapopaHoi komyHikauii ®C3MK [HinpoBCcbKOro HaLioHaNbHOMO YHi-
BepcuteTy imeHi Oneca [loHuapa ([Hinpo, YkpaiHa) / Bohdan
Pashchenko, Oles Honchar Dnipro National University (Dnipro,
Ukraine)

€BPOIMEI3ALIA TA IHTEFPALIA MEAIA Y CBITOBUA IHOOPMALIIAHUIA
MNPOCTIP (HA MPUKNALI NIKKEI TA FINANCIAL TIMES)

CporofiHi SITOHCbKA MefliaMOfie/Tb € OffHI€I0 3 HAlOIIbII POSBUHYTUX KPOC-
MeqiltHuX cucreM y cBiti. JIlogu MaoTh HOCTYI o 6ynb-siKoi iHdopmaii de-
pes pisHi KaHa/mM KOMYyHiKalii Ta IpUCTPOi. I3 KOXXHMM JHEM CUCTeMU KPOC-
Mefiia CTAITh CKIAfHINIMY, a TIPOBiHI CBITOBI Mefiia CTBOPIOIOTH BCe Oinblie
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Pi3HUX CIIOCOOIB B3aeMOJIl 3 ayfUTOpi€l0 Yepe3 pisHi MediakaHamu. Y cydac-
Hiit Meniacdepi Kpoc-MeniiiHi wiaThopmu He nuine iHGOPMYIOTh ayAUTOPIIO,
a it 06’eIHYIOTh, HABYAIOTh Ta [AIOTh 3BOPOTHIN 3B’s130K. Kpoc-Mepia Takox
TicHO mOB’s13aHi 3 mporecamu rnobanisarii, Auritamisanii Ta eBporeisarii mpo-
BiffHMX CBiTOBUX Mepia. [mo6anisanis Menia Ta Buxin mokanpuux 3MI y cBito-
Buit iHOpMaLiiTHNIT IPOCTIP CYNPOBOKYETHCS KOHBEPTeHTHUMH IIPOLieCaMu
BcepeauHi cBiToBOro Mefiafuckypcy. Tak, samoHcbka rasera “Nikkei” cTBopmta
posrany>keHy CUCTEMY Meflia, IO Telep OPIEHTYETbCA He TibKM Ha MiCILEBY,
a 11 Ha CBITOBY ayAMTOpil0, KYNMBIIN BilOMy OPUTAaHCHKY €KOHOMIYHY ra3eTy
“Financial Times”. Buueno nporjecu eBponeisarii CBiToB1X Mefiia Ta iXHI0 iHTe-
rpalliio 3i CBiTOBOIO cHi/TbHOTO0. OKpPiM 11bOTO, HAILIOI0 METOIO € aHaJIi3 YCiX efte-
MmeHTiB Kpoc-MexiitHol mratgopmu “Nikkei”, mo He o6MexeHa juiire ra3eToxw.
Ile ckmagHa cucreMa, sika OB’ sI3aHA TAKOXK 13 TemebadeHHsIM, Pajio, OHIAIH-
pecypcamu, MOOITBHIMH JJOfATKAMI Ta HAaBiTh elleMEHTaMI J[OIOBHEHOI pe-
a/IbHOCTI. MM po3IysigaeMo, depes siki kanamn komyHikanii “Nikkei” amentoe o
aypuTopii 3a Mexxamu ATOHil, AK aJJanTye CBill KOHTEHT [/ €BPOIENICHKOTO 91 -
Tava, [0 Cripusie I106aisalii CBITOBMX Mefia, a TAKOXK SK IXHIil TOCBIX MOXKHA
BUKOPUCTATU B YKPaiHChKMX peaniax. JIOCHipKeHHA € aKTyanbHUM, TOMY 110
IJIA PO3BUTKY YKPaiHChKOTO MeJliallpOCTOPY, JOT0 iHTerpaii o Cy4acHUX €B-
POMENChKMX peatilt MOTPi6GHO 3BaXKaT! Ha OCBif KpallyX CBITOBUX Mefia, 110
YCIIIIHO MPOXOAATD 1ieil IIAX, Ta 3PO3YMITH, AKi MOXK/IMBOCTI BiH BiIKpMBae
TSI HAIIX Mepia.

Kntwouosi cnosa: kpoc-Menia, eBporeisariis, rmobanisaunis, “Nikkei”, “Financial
Times”.

EUROPEANIZATION AND INTEGRATION OF MEDIA IN GLOBAL INFORMATION
SPACE (ON EXAMPLE OF THE NIKKEI AND THE FINANCIAL TIMES)

Nowadays Japanese media model is one of the best-developed cross-media
systems in the world. People have an access to any information via different
channels of communication and devices. Day by day cross media systems
become more complex, and leading media around the world create more ways
to interact with an audience through different media channels. In contemporary
media sphere cross-media platforms not only inform the audience, but unite,
educate and give the feedback. Additionally, cross media are closely connected
with globalization, digitalization and Europeanization processes of leading
global media. Globalization of local media when they reach international
information space is accompanied by convergence processes within global media
discourse. Thus, Japanese newspaper The Nikkei created a diverse media system,
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oriented towards local as well as global audience, when it bought well-known
British economic newspaper The Financial Times. Our research work scrutinizes
the processes of Europeanization of global media and their integration into
international community. On top of that, our purpose is to analyse all elements
of The Nikkei cross media platform, which is not only a newspaper. It is a complex
system, which includes television, radio, online resources, mobile applications
and even the elements of augmented reality. We consider which communication
channels Nikkei uses to appeal to its audience abroad Japan, how it adapts
its content for European reader, what factors contribute to the globalization
of international media and how their experience can be used in Ukrainian
realities. The research is of current importance because it is helpful to inherit
the experience of the best global media to see which opportunities it opens for
our media, and how it can be implemented in development of the domestic
media sphere.

Key words: cross-media, Europeanization, globalization, The Nikkei,
The Financial Times.

OBrOBOPEHHA AOMNOBIAEN / REPORTS DISCUSSION
14.35-14.55

MEPEPBA / BREAK
14.55-15.10
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Moodepamop / Moderator:

JoceHko AHxenika KocmaHmunieHa / Anzhelika Dosenko, noueHT kade-
OPW KYPHaNiCTUKN Ta HOBUX Mefia [HCTUTYTY XXypHanicTkn KuiBcbko-
ro yHisepcuteTy imeHi bopuca piHueHKa, KaHanaaT HayK i3 couianbHUX
KOMYHiKaLin.

AOMOBIAlI / REPORTS
15.10-17.20

Xos100 Onekcanop Muxatinosudy, 3aBigyBay Kadbeapu KypHanicTuky
MpriKapnaTcbKoro HauioHanbHOro yHiBepcuTeTy imeHi Bacuna Cre-
daHvKa, JOoKTop OINoNoriyHMX Hayk, goueHT (IBaHo-OpaHKiBCbK,
YkpaiHa) / Oleksandr Kholod, Vasily Stefanyk Precarpathian National
University (Ivano-Frankivsk, Ukraine)

MEAIAHA MAHINYAATUBHA NPAKTUKA YKPAIHOMOBHOI MPECU
1917 POKY 3 NO3ULIi ENICTEMHOI MCUXOMIHIBICTUYHOT IHMYTALLIT
CYCMNINbCTBA

Bip vaciB o6panHs Bapyre (24 cepmHs 1991 poky) YkpaiHOw He3ase)XHOTO
LIIAXY PO3SBUTKY BifICYyTHI 3HaHHA IIPO HAABHICTb IICUXO/IIHIBICTMYHNX IHCTPY-
MEHTIB MaHIIy/IALil CBIJOMICTIO YMTAYiB y TEKCTaX YKPaiHOMOBHOI IIPECK B I10-
niTM4HO Kpusosomy 1917 p.

Mera foc/if>XeHHA 0/IArana B NOMYKY Ji ONNUC [ianasoHy, CTPYKTypy Ta
(YHKIIII ICUXOMIHIBICTUYHNX IHCTPYMEHTIB MaHIny/ALil cBifomicTio unTavis
AK MapKepiB iHMyTalii CyCIiJIbCTBa B YKPaIHOMOBHIJ IIpeci NOMITUYHO KpU30-
Boro 1917 p. B YkpaiHi.

MeTORMKO JOCTII>KeHHs BIU3HAYEHO TaKi IIOLIYKOBi mpouenypu: 1) Bifbip
TUX JPYKOBAaHMX YKPaiHOMOBHIUX IEPiOAMYHUX BUJjaHb, 1[0 BUXOIV/IN Ha Te-
puTopil YKpaiHy IpOTATOM MOMITUYHO Kpu3oBoro 1917 p.; 2) popMymoBaHH:A
riOTEeTMYHOrO BU3HAYEHHA IICUXOJIHIBICTMYHMX IHCTPYMEHTIB MaHIiIy/ALil
CBiZJOMICTIO YMTa4YiB YKPAaIHOMOBHMX NIEPIOMYHMX BuaHb 1917 p., mo Buxonu-
71 Ha TepuTopii ToroyacHoi Ykpainu; 3) popMymoBaHH: BI3HAYEHHS MapKepis
iHMyTalii CycHiJIbcTBa B yKPalHOMOBHIII Ipeci NOMTUYHO Kpusosoro 1917 p.
B YkpaiHi; 4) IOIIYK, OMIC Ta BU3HAYEHHS JIialla30HY ICUXOTIHTBICTUYHNX iH-
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CTPYMEHTIB MaHIIy/ALil CBiIOMICTIO YMTa4iB AK MapKepiB iHMyTallii CyCIIinb-
CTBa B yKpaiHOMOBHIlI Tpeci mosiTi4HO Kkpusosoro 1917 p. B YkpaiHi; 5) Bu3Ha-
YeHHs CTPYKTYPHU i1 QYHKIUIN IICHXOMIHIBICTUYHNX IHCTPYMEHTIB MaHIMy/IALil
CBi/IOMICTIO YMTaYiB AK MapKepiB iHMyTaljil CyCIi/IbCTBA B YKpaiHOMOBHII ITpe-
ci momiTnyHO Kpu3osoro 1917 p. B Ykpaii.

BucHoBku. Ha movaTky foc/ifKeHHs: MU COPMY/IIOBA/IN TillOTe3y Mpo Te,
110 B TEKCTaX IepIIOi CTOPiHKM IBAHAJIATY YKPAaIHOMOBHUX IePiOfNYHUX BU-
TaHb, 0 BUXOAUIN MPOTATOM 1917 p. Ha TepuTOpii TOro4acHoi YKpainu, aB-
TOPU-IONNCYBadi BUKOPUCTOBYBA/IM IICUXOJIIHIBICTUYH] iIHCTPYMEHTH) MaHiIy-
ALl CBiOMICTIO YMTaviB y GOPMi TaK 3BAHUX «TAPHUX» i «IIOTaHMX» CIHOTYK
3-x — 5-tu 3ByKomitep. Bymo mepen6adeHo, 110 3rafiaHi IICUXOMIHIBICTHYHI
IHCTPYMEHTH MaJIu CBili Aialla3oH, CTPYKTYPY, BUKOHYBa/IM MeBHi QyHKIIT i MO-
JKYTb POSIJIAIATUCA AK MapKepy iHMyTallii CyCIiIbcTBa B yKpalHOMOBHIlI IIpeci
HOITUYHO Kpu30Boro 1917 p. B YkpaiHi.

Kntouosi cnosa: ykpainomosHa npeca 1917 p., inmyranis, Mefiiina MaHimy-
NATUBHA NPAKTHKA, TICUXOMIHIBiCTUYHI iHCTPYMEHTH.

MEDIA MANIPULATIVE PRACTICE OF UKRAINIAN LANGUAGE PRESS
OF 1917 FROM THE POSITION OF EPISTEMIC PSYCHOLINGUISTIC
SOCIETY INMUTATIONS

Since the election of Ukraine for the second time (August 24, 1991), there has
been no knowledge of the existence of psycholinguistic tools for manipulating
the minds of readers in the texts of the Ukrainian-language press in the political
crisis of 1917.

The aim of the study was to find and describe the range, structure
and functions of psycholinguistic tools for manipulating the consciousness
of readers as markers of the inmutation of society in the Ukrainian-language
press of the politically crisis of 1917 in Ukraine.

The research methodology we have identified the following search
procedures: 1) selection of those printed Ukrainian-language periodicals that
were published on the territory of Ukraine during the political crisis of 1917;
2) formulation of a hypothetical definition of psycholinguistic tools for
manipulating the consciousness of readers of Ukrainian-language periodicals
of 1917, published on the territory of contemporary Ukraine; 3) formulation
of the definition of markers of inmutation of society in the Ukrainian-language
press of the political crisis of 1917 in Ukraine; 4) search and description, as well
as determination of the range of psycholinguistic tools of manipulation of readers
consciousness as markers of inmutation of society in the Ukrainian-language
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press of the political crisis of 1917 in Ukraine; 5) definition of the structure
and functions of psycholinguistic tools of manipulation of readers consciousness
as markers of inmutation of society in the Ukrainian-language press of the
political crisis of 1917 in Ukraine.

Conclusions. At the beginning of the study we hypothesized that in the texts
of the first page of twelve Ukrainian-language periodicals published in 1917
on the territory of contemporary Ukraine, the authors used psycholinguistic
tools to manipulate the minds of readers in the form of so-called “good”
and “bad” compounds of 3 to 5 sound letters. It was envisaged that the mentioned
psycholinguistic instruments had their own range, structure and performed
certain functions and could be considered as markers of the inmutation of society
in the Ukrainian-language press of the political crisis of 1917 in Ukraine.

Key words: Ukrainian press of 1917, inmutation, media manipulative practice,
psycholinguistic tools.

CudyH IpuHa BonooumupieHa, 3aBifyBay Kadeppw nepiogmyHoi
npecu Ta MegiapefaryBaHHA OfecbKoro HalioHaNbHOro yHiBepcu-
TeTy imeHi L.I. MeuyHrKoBa, KaHaMAaaT icTopuyHKX Hayk (Opeca, Ykpai-
Ha) / Iryna Sydun, Odessa I. |. Mechnikov National University, Faculty
of Journalism, Advertising and Publishing (Odesa, Ukraine)

OCOBJINBOCTI BUCBITSIEHHA EBPOMENCbKOI MPOBJIEMATUKMU XIX cT.
HA WNANBbTAX FA3ETU «OAECCKU BECTHUK»

Taseta «Opecckmit BecTHuk» y XIX cT. 6y/a HallaBTOPUTETHILIOW Ha MiBAHI
Pociiicbkoi imnepii. OcHOBHI MUTaHHA, AKi MOPYLIYBAINCA Y MaTepianax, — Iie
MOJIiTUYHe, eKOHOMiUHe Ta cycminbHe >kUTTA Onecu Ta cBiTy. Ilopii y cBiti mpep-
CTaBJIeH] HallaKTyalbHIIIMMM HOBMHAMU. Y raseTi 6yma cdhopMoBaHa Ta 4iTKO
IIPOCTEXYEThCA CAMOCTIIHA TOMITUKA BULAHHA.

Pepaxtop O. TpoitHMUbKMIT 3a MATPUMKM TybepHCbKOI amMiHicTparil
y 1837 p. pomircs Bix [0710BHOTO yIIpaBIiHHS LIeH3Ypy [IpaBa pOOUTH MOTITHY-
HUIT OIVIAN Ha OCHOBI iHGOpMaLiiHNX TTOBiLOM/IEHb iHO3eMHOI Ipecu. Mare-
piamu s i€l py6puku roryBas caM pefaktop. Py6puka mocTifiHo BOCKOHA-
JOBasIacs, y Hill 3’ABJSUIMCS OpUTiHAIbHI, a YacOM CMinuBi cymxenHs. Unradi
OIlepaTMBHO OTPMMYBaIM BilOMOCTI IIPO IOfii 3a KOPIOHOM. Y TOCTIIKyBaHMIA

85



nepioy mpiopurtetHoo 6yna iHdopmaris 3 Takux KpaiH, sk AHris, OpaHiisa
Ascrpis, Itanis, [Ipyccis. B oxpewmi icropuyHi mepiofy B iy HOMTHYHKX 06-
CTaBUMH Ha Ilepllle MiClle BUCYBA/IUCA IePXKaBY, IOl B AKMX Ha IIEBHMI 9acC IIPU-
BepTamu Ao cebe yBary rpoMasiCbKOCTI.

B emoxy peBOIOLIHIX IIOTPACIHD, 110 BUOYXHYIM B KpaiHax 3axigHoi €B-
porn y 1848-1849 pp., LleH3ypa MOMITUYHMX 3BiCTOK Ha HINAIbTaX PerioHaIbHOl
npecy Oy/a mepefaHa Iifi KOHTPonb MiHiCTepcTBa 3aKOPHOHHMX CIIpaB. Ypsn
Muxkonu I, mobororounce BIIMBY Ha Pocilo €éBpOIeNChbKIX PeBOIIOL, Pi3Ko
06MexuB y mpeci indopmariiio 3 kpain 3axony. «OfgeccKuit BeCTHUK» CTaB Ha
TOJ1 4ac €IVHMM OPraHOM IPOBIHLIMHOL IIpecH, AKNUI HaBaXKUBCA INOMICTUTH
iHgopMaliio Ipo PeBOIOLIITHI BUCTYNN B €BPOII, OTPUMYIOUNM BiffOMOCT Oes-
IIOCEPENHDO 3 ABCTPINICHKIUX i MPYCCHKMX raser.

OTxe, Ha mmanbrax «OfeccKoro BeCTHMKA» MIPOCTEXYETbCSA PETy/IsipHe BU-
CBIT/IEHHA €BPOIIENCHKMX MUTAHD BiJl CTBOPEHHA [0 3aHENazy raseTu. Bumanna
TpUBAINIT Yac 6yI0 eMHUM KepenoM iHdopmanii Ha miBpHi Pocificbkol iM-
nepii oo moxiit 3a kopgoHoM. Haitbinblire mogaBano BaroMoCTi raseTi Te, 1[0
yO/IiKyBa/INCs TepeBa>KHO OpUTiHA/IbHI aBTOPChKi crarTi. [lepenpyku i3 1jeH-
TpPa/IbHMX BUJJAHD JI/IsI HbOTO He Oy XapaKTepHi.

Kniouosi cnosa: nepiognyana mpeca, Opeca, 19 cToniTTA, €BpoIneiichKi MuTaH-
H4, iHopmaris.

FEATURES OF COVERAGE OF EUROPEAN ISSUES OF THE 19TH CENTURY
ON THE PAGES OF THE NEWSPAPER “ODESSKIY VESTNIK”

The newspaper “Odesskiy Vestnik” in the 19 century was the most autho-
ritative in the south of the Russian Empire. The main issues raised in the ma-
terials are the political, economic and social life of Odesa and the world. World
events are represented by the latest news. The newspaper has formed and clearly
traces the independent policy of the publication.

Editor O. Troynitsky, with the support of the provincial administration
in 1837, obtained from the Main Directorate of Censorship the right to conduct
a political review on the basis of information messages from the foreign press.
Materials for this column were prepared by the editor himself. The column was
constantly improved, and original and sometimes bold judgments appeared in it.
Readers promptly received information about events abroad.

In the study period, priority was given to information from countries such as
England, France, Austria, Italy, Prussia. In some historical periods, due to political
circumstances, states came to the fore, events in which attracted the attention
of the public for some time.
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In the era of revolutionary upheavals that erupted in Western Europe
in 1848-1849, censorship of political news in the regional press was transferred
to the control of the Ministry of Foreign Affairs. The government of Nicholas
I, fearing the influence of European revolutions on Russia, sharply limited
information from Western countries in the press. The “Odesskiy Vestnik®
became the only provincial press at the time to publish information about
revolutionary demonstrations in Europe, receiving information directly from
Austrian and Prussian newspapers.

Thus, the columns of the “Odesskiy Vestnik” show regular coverage
of European issues from the creation to the decline of the newspaper. For
a long time, the publication was the only source of information in the south
of the Russian Empire about events abroad. What added to the newspaper’s
importance was the fact that mostly original author’s articles were published.
Reprints from the central editions were not typical for him.

Key words: periodicals, Odesa, 19 century, European issues, information.

Kapace Makcum AnHamonitioguy, [oLeHT Kapeapun »KypHanicTuKm
Ta HOBUX Mefia IHCTUTYTY XypHanicTkn KniBcbKoro yHiBepcutety
imeHi bopuca [piHueHKa, KaHampaT GINOMOriYHMX HayK, OOLEHT
(KviB, YkpaiHa) / Maksym Karas, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

CYKYMHUW PENTUHT TASETHUX BUAAHDb B YKPATHI Y 2019 POLII

Y momosifii po3INAHYTO CTaH raseTHoi nepioguku y 2019 p. ABrop 3ocepe-
IPKye yBary Ha II€PCIIEKTMBAX Ia3€THOI Ialys3i Ha yKpaiHCbKOMY PMHKY B KOH-
TeKCTi CBITOBUX TeHJeHIiil. 30KpeMa, ITpOaHaIi30BaHO MaTepiann 3BiTy Bce-
cBiTHBOI rasetHoi acorianii (WAN). 3asHaueHo, 10 xo4ua undpoBisaitis 3HAYHO
BIIMBA€E Ha NPOLIeC 3MEHIIEHHA TUPAXIiB i IPUIIMHEHHA BUIYCKY APYKOBaHMUX
BepCiii, 3arajioM ramaysb 3acBigdye mpuOyTKOBICTD i cTaMMit pO3BUTOK. Y HOCTI-
IPKeHHI HaBeleHO OKpeMi KeliCy ra3eTHNUX BUAAHD i3 HAMOUIbLIIMMY THPaXKaMu
B 2019 p. Tasera «Cinbcbki BicTi» Buxopmma tupaxkem 210 TrcAY mpUMipHU-
KiB Ha TYDKZEHD (TPeTs IMO3MIlisl HAa PUHKY). BICOKMIT piBeHDb XYPHAMTICTCHKIX
CTaHJApTIB JaB 3MOTy BUAHHIO OYTY MaliJaHIMKOM MJIs1 JIifiepiB rpoMajicbKoi
OYMKU 1 MiATpUMYyBaTU MOJE/Ib KOMEPLINHO YCIIIHOrO mignpuemMcTsa. lasera
«Tomoc Yxpaiun» (gpyra mosuiiist Ha puHKY 3a TrpakeM 300 TVCSIY IPUMIPHMKIB
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Ha TIDKZIEHDb) NOoeAHye (YHKLIT 0illiitHOTO 610/IeTeHs OPraHiB Aep>KaBHOI BJIa-
11 B YKpaiHi Ta CyCIIiIbHOTO Mefiia. PO3ITIAHYTO TaKOX iHIII IPMK/Iafy BULAHb.
3po6reHo BIUCHOBOK IIPO Te, 110 radeTHa iHAyCTpis B YkpaiHi Hafami cKopouy-
€TbCs, MeJIifiHI IIpoLlecy PO3BUBAIOTHCSA BiITIOBIHO O €BPOIENCHKUX i CBiTO-
BUX TeHJEHIIill.

Kntouosi cnosa: rasera, TMpak, peiiTUHT, CYCII/IbHI MefTia, epiofuKa.

THE 2019 GENERALIZED RATING OF NEWSPAPER PUBLICATIONS
IN UKRAINE

The subject of the report is the ansalysis of Ukraine’s newspaper publications
in 2019. The author describes the situation in the newspaper market in the
world trends’ context. Speaking about the World Association of Newspapers
report it can be concluded that though the process of digitalization in mass
media the circulation declines, in general the newspaper industry maintains its
dynamics. The research contains a number of case studies. In 2019, the Silski Visti
newspaper was published with a circulation of 210.000 a week. This is the third
position in national rating. The newspaper holds the high level of journalism
standards. This enables the publication to be the reliable marketplace of ideas
and support its successful commercial model. The Golos Ukrainy newspaper has
the second largest circulation of about 300.000 per week. It combines the roles
of official bulletin of Ukraine’s authorities and a public media. As a conclusion,
the newspaper industry in Ukraine in the year of 2019 faced decline. But it was
not dramatic. Its futher development corresponds to the European and global
media trends.

Key words: newspaper, circulation, rating, public media, publication.
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IpoHa Hamanisa BikmopieHa, Buknagay lNpunyLbKoro rymaHitapHo-
neparoriyHoro Konepxy imeHi 1.A. ®paHka, JOKTOP neparoriyHmx
Hayk (Mpunyku, YkpaiHa) / Natalya Grona, |.Ya. Franko Pryluky
Humanitarian and Pedagogical College (Pryluky, Ukraine)

NPOBJIEMA AHAMI3Y IMMNILUTHUX ENIEMEHTIB
NYBAILUCTUYHOTO TEKCTY MAMBY THIMU
OAXIBLIAMU-MERIAHUKAMM

AHaJi3 CKIaJHNUKIB PiBHEBOI CTPYKTYPU TEKCTY JA€ MOXK/IMBICTh BUIIINTA
eKCIUTIMTHWIT Ta IMIUTINTHNIT TaHyn. EKCITinTHMIT TepenaeMo BepOanbHO
Ta HmapaBepOanbHO (KypCuB, mMpuUQT, MATIOHKY, KPECIeHHs, CXeMt, (GOpMyin
tomo). IMIUTIMTHMIT IJIaH TEKCTY € HOro ITIMOMHHOI0 CTPYKTYpPOIO, SIKa B3a-
€Mofie 3 BepbOa/IbHOIO OpraHisalli€lo TEKCTOBOrO MaKpo3Haka i popmye indop-
MalifiHMII aCIIeKT, IMOPOKYBaHUII ajpeCaHTOM i cupuitHATUI afpecatoMm. Ie
HeSABHMII, IIPUXOBAHMII, HEBUPAXEHMIT 3MicT MoBeHHA. Cepef [OCTiHUKIB
HEMa€ OJHOCTAMHOCTI B IIOHATTEBOMY OKPECTIEHHi JOCIi/[)KyBaHOTO acIIeKTY.
Mu posrnagaeMo iMIUTIIUTHICTD AK TEKCTOBY KaTeropilo, AKa I'PYHTYETbCA Ha
KOMyHiKaTuBHIilt npuponi tekcry (mocmimkennsa B. Kyxapenko, H. 3apy6inoi,
I. Tanbriepina). IMIIIMTHMIT 3MICT TEKCTY aKTyasi3yeThCsl B MOBHUX 3ac00aX,
AKi MicTATh IMIDTIIUTHY (HeABHO BMpaXKeHY, IpUXOBaHy) iHdopmanio. Mait-
OyTHi paxiBIji-MeAiTHNKY IOBMHHI OBOJIOAITH BMIHHIMY [epefaBary ii, 3a0es-
IIeYyIo4y LiicHICTD Ta 3B’A3HICTD TeKCTY. JJOLIbHICTD JOCIIKeHHA BU3HaYa-
€MO 3 OIVIAAY Ha 00’€KTMBHY HeOOXiHICTb y IPYHTOBHIII (axoBiil MAroTOBL,
30KkpeMa (pOpMyBaHHI TEKCTOBOI KOMIIETEHTHOCTI Mail0yTHBOTO MefilfHUKA.
Oco6mBy yBary 3BepraeMo Ha pO3yMiHH: 3aCO0iB BIpaXKeHHs IMIUTIUTHOCTI,
aJpKe TEKCT He TIIbKY TBip, HANIMCAHMIT aBTOPOM, a 1 3aci6 KOMYHiKallii.

Mait6yTHiil MefilHUK Ma€ YCBIZOMUTH, LIO CTPVDKHEM TBOPY € ITIMOMH-
Ha (IMIUIINWTHA) CTPYKTYpa, fIKa € BTUIEHHAM 3MICTy TeKCTy. IMIImiumTHiCTD
TEKCTY, 3 OFHOTO OOKY, peaisyerhbcst 3a JOIIOMOTOK0 MaTepiabHOI CybOcTaHIil,
MOBHUX 3ac00iB, a 3 iHIIOro — QYHKIOHYE AK NPOMDKHA JTaHKa MDK aBTOPOM
Ta YMTaveM, Jie IPUXOBaHI CMUC/IM aHATI3yEMO He AK YaCTHHY CIOBECHOTO TeK-
CTY, a SIK [IOBiJIOM/ICHHA BiJj aBTOpa 4MTa4eBi, 110 JIeKUTb HabaraTo rnbme.

[Izsixom aHami3y i cMHTe3y HayKOBO-METOAMYHMX ifielt €.B. €EpMakoBoi Mu
BU3HAYWJIM, 1O Y CBiJOMOCTI YMTa4a MOCTITHO OPMYIOTLCA IiOTeTUYH] IIpo-
ex1il (3moraziku, TirnoTesu), OB sI3aHi 3 TeKCTOBUMU akTamu. IMIUtinuTHMI
aHajIi3 MyOMLMCTUYHOIO TeKCTY A€ MOK/IUBICTh 3pO3YMITH IMIUTIIMTHICTD 5K
B/IACTUBICTh MOBHUX 3aC00iB MOPOMKYBaTy HOBi cMUCIN. IleperyMOBOIO po3-
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KPUTTSA iIMIUTILUTHOTO CMUCTTY XyJOXKHBOTO TEKCTY PELIMUITIEHTOM € eKCIUTIMTHA
iHgopmariist (KOHTEKCT) Ta HAsIBHICTD Y YMTa4Ya BiAMOBiAHMX (POHOBUX 3HAHD.

Kntwouosi cnosa: iMIUTIUTHICTD, TeKCT, $axiBlii-MeIilTHUKN, TEKCTOBA KOM-
MIETEHTHICTh, KOMYHiKaIis.

THE PROBLEM OF ANALYSIS OF IMPLITIC ELEMENTS
OF PUBLICISTIC TEXT BY FUTURE MEDIA SPECIALISTS

Analysis of the components of the level structure of the text makes it possible
to distinguish between explicit and implicit plans. Explicit is conveyed verbally
and paraverbally (italics, font, drawings, sketches, diagrams, formulas, etc.).
The implicit plan of the text is its deep structure, which interacts with the verbal
organization of the textual macro-sign and forms the information aspect
generated by the addressee and perceived by the addressee. This is the implicit,
hidden, unexpressed meaning of speech.

There is no unanimity among researchers in the conceptual definition of the
studied aspect. We consider implicitness as a text category, which is based on the
communicative nature of the text (research by V. Kukharenko, N. Zarubina,
I. Halperin). The implicit content of the text is actualized in the linguistic
means, which contain implicit (implicitly, hidden) information. Future media
professionals must master the skills of transmitting it, ensuring the integrity
and coherence of the text.

The expediency of the research is determined taking into account the objective
need for thorough professional training, in particular the formation of the textual
competence of the future mediator. We pay special attention to understanding
the means of expression of implicitness, because the text is not only a work
written by the author, but also a means of communication.

The future mediator must realize that the core of the work is a deep (implicit)
structure, which is the embodiment of the content of the text. The implicitness
of the text, on the one hand, is realized through material substance, linguistic
means, and on the other — functions as an intermediate link between the author
and the reader, where hidden meanings are analyzed not as part of the verbal
text, but as a message from the author to the reader.

By analyzing and synthesizing scientific and methodological ideas
of E. Yermakova, we determined that in the mind of the reader are constantly
formed hypothetical projections (assumptions, hypotheses), which are
related to textual facts. Implicit analysis of a journalistic text makes it possible
to understand implicitness as a property of linguistic means to generate new
meanings. Prerequisite for the disclosure of the implicit meaning of the artistic
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text by the recipient is explicit information (context) and the presence of the
reader’s relevant basic knowledge.

Key words: implicitness, text, media specialists, textual competence,
communication.

Bacekie Mukona Cmenanosuy, npopecop Kapeapu »KypHanicTukm
Ta HOBUX Mefia IHCTUTYTY XXypHanicTnkn KniBcbKoro yHisepcuTeTty
imeHi Bbopuca [piHyYeHKa, AOKTOpP ¢inonoriuHnx Hayk, npodecop
(KviB, YkpaiHa) / Mykola Vaskiv, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

OCOBJINBOCTI XKYPHAJIICTCbKUX NYBAIKALIA
B'AYECJIABA MEABEAA-KOJTYMHICTA

HenosHa 6i6miorpadis my6mikaniit HexynoxHix TBOpiB B’ssuecaBa Mense-
ms (1951 p. H., maypeata HarionanbHoi npemii Ykpainu imeni Tapaca IlleBuen-
Ka) y mepioaguiyi Hamivye moHax 150 mosuuiii, i3 HuUX 6iblle COpOKAa — B aB-
TOPCHKMX KOMOHKaX. KoMyMHICTMYHA His/IbHICTD NMCbMEHHMKA IPUIIAZIA€
Ha 1997-2001 pp., konu BiH BiB KOMOHKM-PyOpuknu «JlitepaTypHi cTOpiHKK
B’siuecnaBa MepnBenisi» B raseTi «YkpalHcbKa MOBa Ta JiiTeparypa» (40Tupu 1Iy-
oOmikaii), «3 BepumiH i Hu3uMH» — y raseti «[Jenp» (BiciMm my6mikaniit), «Csit-
710 1 TiHb» — y raseti «YkpalHcbKe cnoBo» (20 my6mikaniit) i «A63aw Big Mep-
Befs» y «KHIDKHMKY-review» (I'siThb myOmikanin). Y pybpuxax «Jliteparyphi
cropinkm» i «Kmyoxank-review» B. Mensiny BusiBisie cebe SIK jtiTeparypHuii
KPUTUK, IyOTiKyouM B Hepliiil i3 HuX pelueHsil Ha aHTO/MOrI cydacHOI JiTe-
parypu i KOpOTKi JiTepaTypHi HOpTpeTH Cy4acHuKiB — y pgpyriit. Ily6mikanii
B KOJIOHKaX «3 BepIIMH i HU3MH» Ta «CBiT/IO0 i TiHb» BifJ3HAYAIOTHCA OMMCOBUM,
eceiCTMYHMM XapaKTepoM. BOHM MOfaoTh iHAMBIAYaNTbHO aBTOPChKe OadeHHs
mpo6jIeM Cy4acHOCTi Kpi3b IPMU3MY iHAMBIfyaTbHOrO OYTTS OKpeMOl TIORMHI
i 4epes ynuCyBaHHA B 3aTa/JbHNUII KOHTEKCT YKpaiHChKoi icTopiil. IIncbMennuka
LiKaB/IATh 0cO6MMBOCTI popMyBaHHs i 36epeXkeHHsT Hallii, HAIllOHAIBHOI Ky/Ib-
TypH, IO3Ha4YeHi TPMBOTOIO 3a TEIEpillTHiil i 3aBTpaIIHiil KeHb, cToinuamMoMm. Ta-
KoX B. Mensinp BinTBOpIOE GespajicHe cTaHOBMIIE YKPAaIHCHKOTO MMCTEITBA
/1 YKPaIHChKOTO MUTIIS HA MEXKI TUCAYOIIITh, 3HAXOAUTD €K3MCTEHIia/liCTChKIII
BUXIiJl Y HaIo/ernusiit TBopuocTi, 6e3 Hapii Ha my6ikarnio TBopiB. Ily6minnu-
CTMKa NMMCbMEHHMKA [TO3HAYEeHa IIPUTYEBOI0 HaPalli€lo, He JJa€ B TEKCTi BMCHOB-
KiB, y3ara/JbHeHb, CIIOHYKA€ 4uTaya caMOMYy IX (opMyIoBaTi 3 BUKIALY IIO-
Iiil, OIMCIB, PO3AYMIB y TekcTax my6mikaniii. Take mMcbMO BYMAarae BYCOKOTO
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IHTe/IeKTya/IbHOTO PiBHs YUTAYiB, IPU3HaUeHe [/ By3bKOI eiTapHOI myO/IiKiL.
Tomy B. MenBinb 6yB KOJIYMHiCTOM Y BiJITIOBiTHMX YaCOMNMCAX, AKi IO3UIIOHY-
Banu cebe BUCOKOIHTeNIEKTYaTbHVIMMY, Ta OO CIIiBIIpaIid HaBiTh i3 TAKMMU ra-
3eTamiu Oy/Ta BilHOCHO HEJIOBIOTPUBAJIOK.

Kntouosi cnosa: B staecitaB Mensinb, KOJIYMHICTHKa, eceicTuKa, py6p1/u<a, ne-
PIOAMYHICTD.

FEATURES OF JOURNALISTIC PUBLICATIONS
OF COLUMNIST VYACHESLAV MEDVID

The incomplete bibliography of publications of non-fiction works by
Vyacheslav Medvid (b. 1951, winner of the Taras Shevchenko National Prize
of Ukraine) in the periodical has more than 150 items, of which more than
forty — in the author’s columns. The writer’s columnist activity dates back
to 1997-2001, when he wrote columns “Literary Pages of Vyacheslav Medvid”
in the newspaper “Ukrainian Language and Literature” (four publications),
“From the Heights and Lowlands” — in the newspaper “Day” (eight publications),
“Light and Shadow” — in the newspaper “Ukrainian Word” (20 publications)
and “Paragraph from Medvid” in the “Review Book” (five publications). In
the rubrics “Literary Pages” and “Librarian-review” Vyacheslav Medvid finds
himself as a literary critic, publishing in the first of them reviews of anthologies
of modern literature and short literary portraits of contemporaries — in the
second. Publications in the columns “From the Heights and Lowlands” and “Light
and Shadow” are descriptive, essayistic. They present an individual author’s vision
of the problems of modernity through the prism of the individual existence of an
individual and through fitting into the general context of Ukrainian history.
The writer is interested in the peculiarities of the formation and preservation
of the nation, national culture, marked by anxiety for the present and tomorrow,
Stoicism. Vyacheslav Medvid also recreates the joyless situation of Ukrainian art
and Ukrainian artist at the turn of the millennium, finds an existentialist way out
in persistent work, without hope of publishing works. The writer’s journalism is
marked by a parable narrative, does not give conclusions, generalizations in the
text, encourages the reader to formulate them himself from the presentation
of events, descriptions, reflections in the texts of publications. Such a letter
requires a high intellectual level of readers, intended for a narrow elite audience.
Therefore, Vyacheslav Medvid was a columnist in the relevant magazines, which
positioned themselves as highly intellectual, but his cooperation even with such
newspapers was relatively short-lived.

Key words: Vyacheslav Medvid, columnistics, essays, heading, periodicity.
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bukosa Onvza MukonaisHa, poueHT Kadeapw XKypHanicTUK/ Ta HO-
BMX Meflia I[HCTUTYTY XKypHanicTukn KniBCbKOro yHiBepcuTeTy iMeHi
Bopuica MpiHueHKa, KaHAMAAT HayK i3 couianbHMX KOMYHiKaLin (Kuis,
YkpaiHa) / Olha Bykova, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

«3AYAPOBAHUW KPA»:
BIJTOPYCb Y NITEPATYPHUX PEMOPTAMAX C. CKNIAPEHKA

¥ nmomosifi iineTbcA Mpo HafI3BMYaliHe MOIMPEHHA JIiTEPaTyPHOTO perop-
Ta)Xy Ha MaHJIPiBHY TEMaTUKy, IO YBIJIIOB B YKPAaiHCbKY PafAHCBKY Xyp-
Ha/liCTUKY B IIepiofi HaljiOHaTbHO-KY/IbTYPHOIO BilpOJPKEHHs, 11O JIiCTaB Ha-
3By «KOpeHisaljis» 30KpeMa, IPyHTOBHO IIpOaHa/li30BaHO pernopTaxi CeMeHa
Crxispenka 3 Binopyci, siki ysiituumm B 36ipky «Tpu pecry6mixm» (1930). 3a-
3HaueHo, o C. CKIApeHKo, AK XypHamlicT rasetu «IIponerapcbka mpasia»,
y 1926-1929 pp. nepebyBas y BinpamkenHi y Binopycokiit Pecrry6mii.

O6’eKTOM XapaKTepUCTUKY y HOMOBifii CTalyM BPaKeHHs aBTOPIB Bif pe-
¢$bopM paisHCHKOI BlIafil B eKOHOMIYHOMY, IIOTITHYHOMY, COLIiaTbHOMY, KY/Ib-
TYPHOMY >KUTTi pecIyOmiKim.

XpOHOIOTIYHMIT TUII KOMIIO3MIiI, Ky BMOpaB >XYpPHAJICT, a€ 3MOTy He
TiZIbKM ONMCYBATU TOAil, a M BiIMTUCA BIACHUMU BPaKEHHAMM Ta TyMKaMu
Bix mobavenoro. [TogopoXkHi COCTEpeXKeHHsT pernopTepa YacTO CKIALAITHCS
3 (DiKCyBaHHS YCAKUX APIOHUIID, AKI BiITBOPIOIOTH HETIOBTOPHUIT OIOPYChKMIL
KOJIOPHT.

Y [0mOBifli HAro/MOUIyeThCsA Ha TOMY, 1[0 MoBa penopTaxis C. CkiApeHKa
HaJI3BMYAITHO TIPOCTA, HedopMatizoBaHa. CKIafaeTbCst BpOKEHHs, 110 XKypHa-
JICT IIPOCTO TOBOPUTH 3i CBOIMU YMTAYaMI i JOHOCUTD IO HUX HeOOXifHY iH-
dbopmariito.

ABTOp HamMaraBcs1 3pOOUTH CBOI PEIIOPTaXKi AKOMOTa IHKaBIIINMI IJIST YUTa-
va. CaMe TOMY BiH YBOANUTD y TEKCTH A€TAJI, sIKi pOOIATS IX IiKaBilllMMI, BifBO-
MKaITh YMTAYiB BiJf MOHOTOHHOTO Ta XPOHiKa/IbHOTO OIMCY CaMOi MaH/PiBKI.

JliteparypHi pernopraxi Ha MaH7piBHY TeMaTuKy C. CKIsIpeHKa, He3BaKa-
104 Ha JIeBSTHOCTO POKIB i3 4acy iX HAaIMCaHHS, YUTAIOTHCS 3 I[iKaBICTIO Ta €
aKTya/lIbHUMMU 71 CbOTOfHI. AJ>Ke BOHU IiiKaBi, Ii3HaBa/IbHi, 3aXOIUINBI, IpMBa-
OII0I0Th CYYaCHUX YUTAYIB CBDKICTIO BITUYTTIB, IHTPUTYIOUMM BUK/IAIOM IIepe-
JKITOTO 1 T06AYeHOT0, IOKa3yl0Th KapTUHY XUTTs PagsHcpKol Bimopyci Ha-
npukinmgi 1920-x pokis.

Kntouosi cnosa: nitepaTypHuit penoprax, Manzapuy, npeca, C. CKIsapeHKo.
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“THE ENCHANTED LAND":
BELARUS IN THE LITERARY REPORTS OF SEMEN SKLYARENKO

The article deals with the extraordinary spread of literary reporting
on wandering subjects, which became a part of Ukrainian Soviet journalism
during the period of national and cultural revival, named “rooting”.

In particular, the reports of Semen Sklyarenko from Belarus, which were
included in the collection “Three Republics” (1930), are thoroughly analysed.
It is noted that Semen Sklyarenko, as a journalist of the newspaper “Proletarska
Pravda’, in 1926-1929 served a business trip in the Republic of Belarus.

The object of characterization in the article was the authors’ impressions
of the reforms of Soviet power in the economic, political, social and cultural life
of the republic.

The chronological type of composition chosen by the journalist allows not
only to describe events, but also to share their own impressions and thoughts
from what they saw. The reporter’s travel observations often consist of capturing
all sorts of little things that reproduce the unique Belarusian flavour.

It is emphasized that the language of the reports by Semen Sklyarenko is
extremely simple, unformalised. It seems that journalist talk to their readers
and bring the necessary information to them.

The author tries to make the reports as interesting as possible for the reader.
That is why he introduces into the texts details that make it more interesting
and on the other hand, distract readers from the monotonous and chronic
description of the journey itself.

The literary reports on the wandering theme of Semen Sklyarenko, despite
the ninety years since their writing, are read with interest and are relevant today,
because they are interesting, informative, fascinating, attract contemporary
readers with fresh sensations, intriguing presentation of experiences and seen,
and show a picture of the life of Soviet Belarus in the late 1920s.

Key words: literary reporting, journey, press, Semen Sklyarenko.
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Xamedosa Onebea AHamoniigHa, ROLEHT Kadeapy XypHanicTUKM
Ta HOBUX Mefia IHCTUTYTY KypHanicTukn KuiBCbKOro yHiBepcuteTy
imeHi Bopuca [piHueHKa, KaHAMZaT GINONOriYHMX Hayk, AOLEHT
(Kwnis, YkpaiHa) / Olga Khamedova, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

FEHAEPHI NYBNIYHI AUCKYCIT B YKPATHCbKOMY MELIAHOMY AUCKYPCI
1920-1930-x POKIB

Y pomoBini mpoaHamizoBaHO MyOMivHi AUCKYCIl PO COLiaNnbHy POIb Y0JIO-
BiKiB i XiHOK y MefiliHOMY mmcKypci 1920-1930-x pokis. Pesonanchaum y pa-
IAHCBKOMY CycHinbcTBi 6yB «Komekce 3aKkoHiB 1po cimM’1o, OImmiKy, U106 i akTn
rpoOMafiAHChKOTO cTany B YCPP».

Tema «poskpimadeHHs» >XiHKM, I HOBOI coljanbHOI posi IOB’sA3yBanacs
3 peOpMYBaHHAM MOOYTY PafsIHCHKOI CiM 1.

B yxpaiHChKill pajiAHCBKill IIpeci CTBEpPIXKyBaNoCs, 0 HOBi 3aKOHM CIIPU-
SITUMYTD 3MII[HEHHIO UUTIO0Y pajisiHChKMX TPOMAJISH, KM OYAYETbCsT HA CBO-
6oxi BubOpy i B3aEMHOMY KOXaHHi, HATOMICTb y Oyp)Kya3HUX KpalHAX {HCTUTYT
1T 6y epebyBae y IepMaHEHTHil Kpusi.

Ha my6mivHux AUCKyCifx XKIHKM i Y0/IOBiKY 1O-Pi3HOMY OLiHIOBa/IX HOBUI
kofekc. JKiHKM cxBamoBamy ifer0 oQimiifHOro M0y, HATOMICTb YOTOBIKK
611l CXM/IBHI OYIM MiTPUMYBATH KOHIIEMI{I0 «BiIbHOrO KOXaHHs». BopHo-
9ac JKiHKM BMC/IOB/IIOBA/IMCA Ha JUCITYTaX 32 3BiIbHEHHA BiJ HEOITa4yBaHOI
JAOMAIIHbBOI IIpalli, 3alIpOBa/PKEHHS KOJEKTUBHUX KYXOHb, IIPAJ/IeHb, ACeN i K-
TAYUX CATKiB.

SIK cBif4aTh HEIOOAMHOKI MyO6yiKalil TOro Yacy, Yo/loBiKM YacTO MaHimy-
JII0BAIY KOMYHICTMYHOIO ifIe€lo IIpO Te, 0 Y HOBOMY CYCIIiIbCTBI XKIiHKM 1 40-
NOBiKM OYAYTb BIIBHMMU y CBOEMY BMOOPI If YONIOBIKM He 0OMEXYBaTMMYTh
cB0OOMY JKIHKH, @ TPAKTyBa/IN ii AK MOXXIMBICTb Oe3BiAIOBINaIBHIX CEKCyalb-
HIUX CTOCYHKIB.

Kntwouosi cnosa: mybmiuni guckycii, mpeca, reHaep, XiHka, 40/0BIK, UUII00,
. >
cim’'s.

GENDER PUBLIC DEBATES IN THE UKRAINIAN MEDIA DISCOURSE
OF THE 1920S AND 1930S

Public discussions on the social roles of men and women in the media
discourse of the 1920s and 1930s are analysed in the article. Resonant in Soviet
society was the “Code of Laws on Family, Guardianship, Marriage, and Civil
Status,” which provoked heated discussions in the press.
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The theme of “emancipation” of women, her new social role was associated
with reforming the life of the Soviet family.

The Ukrainian Soviet press argued that the new laws would help strengthen
the marriage of Soviet citizens, which was based on freedom of choice and mutual
love, while in bourgeois countries the institution of marriage was in permanent
crisis.

In public debates, women and men evaluated the new code differently.
Women supported the idea of formal marriage, while men were more inclined
to support the concept of “free love”.

At the same time, women argued for relief from unpaid housework,
the introduction of collective kitchens, laundries, nurseries and kindergartens

According to numerous publications at the time, men often manipulated
the communist idea that in the new society women and men would be free
to choose and men would not restrict a woman’s freedom, but interpreted it as an
opportunity for irresponsible sexual intercourse.

Key words: public debate, press, gender, woman, man, marriage, family.

Kpaesuenko OneHa JleoHidigHa, poLeHT kKadbeapu ykpaiHcbKoi dino-
norii Ta »KypHanictnkn CxigHOYKpaiHCbKOro yHiBepcuTeTy imeHi Bo-
nogumupa [Hans, kaHgugat dinonoriyHmx Hayk (CeBepopoHeLbK,
YkpaiHa) / Kravchenko Olena, Volodymyr Dahl East Ukrainian
University (Sievierodonetsk, Ukraine)

®edomosa Hamanis MuxaiinieHa, foueHT Kadpedpn MapKeTUHry
HauioHanbHOro yHiBepcuTeTy XapyoBUX TEXHOMOrIN, KaHAugaT
dinonoriyHnx Hayk (Kuis, YkpaiHa) / Fiedotova Nataliia, National
University of Food Technologies (Kyiv, Ukraine)

NPOABUA HOBOIO rYMAHI3MY B CYHYACHUX XKYPHAJIICTCbKUX
TA PEKJIAMHUX TEKCTAX PI3HOI MPOBJIEMATUKU

Y momogifi BUCBITIEHO, K 3a IOIIOMOTOI0 Pi3HOXXaHPOBMUX XKYPHAMICTCHKMX
TEKCTiB, COLia/IbHOI 11 KOMEPLIHOI peK/JIaMy IONYIAPU3YIThCA OCHOBHI 3a-
cajii HOBOTO, «IUIAHETAPHOTO» I'yMaHi3MYy, AKMII 3a BUILY LIiHHICTb Cy4acHOIO
PO3SBUTKY BU3HAE JIIOICHKE XKUTT.
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Y posBifui 3pificHeHO clIpo6y BUOKPEMUTU B MefiaTeKCTaX TaKi TeHAeHIil
HEOT'yMaHiCTMYHOTO CBiTOITIANLY.

1. CaMOpO3BUTOK, CaMOIIi3HaHHA i1 caMopeaisallis JTOfUHY TPOTATOM
ycboro xutTTsA. SMI HafaloTh collia/IbHy MiATPUMKY iHAUBINY 71 yTBepIKeHHA
HEBMYEPIIHOCTI J10r0 Mi3HaBa/IbHUX, aJAIITUBHIX, IIEPETBOPIOBA/IBHIX 1 TBOP-
4YIX 3Mi6HOCTEIN.

2. Tlpuxnagunit xapakTep $GOpPMYBaHHS HOBUX L[iHHOCTEl depe3 IeMOH-
CTpaljifo KOHKPeTHUX Jiill KOXKHOI yfofyHM (opraHisanii, crinbHOTHM) 3a/71s J10-
CATHEHHs 3aTa/IbHOI [7100a/IbHOI METHL.

3. Ilomara mo Ky/JIbTypHOTO Pi3HOMAHITTH, 1O IPOABIAETbCA Y€PE3 3aITy-
YeHHsI 1O MeiaBUPOOHNUIITBA 0Ci6 pisHOI HAaI[iOHAIBHOCTI.

4. TymaHi3alis He TiIIbKM BHYTPIilIHBOTO CBITY JIIOJVHMY, a i IPUPOJHOIL Ta
conianpHOI cdepy. 3MiHa IIIHHICHUX YCTAHOBOK TapMOHI3ye CyCIIiIbHEe OYTTH,
BiTHOCHHI JIIOAVHM 3 JOBKI/UIAM. KOHTEHT Jla€ 3MOTYy CTBEPIKYBaTH, 110 IPO-
CYBa€ThCA ified UMBili3allii AK OpraHivYHOI €JHOCTI IPUPOAN I COLIiyMY.

5. InmkmosMBHMIT XapaKTep TyMaHICTMYHOI IIApafUIrMU B IIMPOKOMY
KY/IbTYPHO-OCBITHPOMY Ji T'yMaHiTapHO-€KOJIOTiYHOMY 3HAyeHHi: BU3HAHHA
TIOCHKOI TiTHOCTI KOXKHOTO yYacHMKA CIJIBHOTH ¥ JOCTYIHICTh y4acTi B CO-
LliaIbHOMY >KUTTI, IIJO Peaisy€eTbCsA 4epes3 NeMOHCTPAIIiI0 TaKOl OBENIHKM 0CO-
OucTOCTi.

6. IlpuitHATTA I YCBiJOMIEHHA HE3HMIEHHOCTI NEeCTPYKTUBHMX CXUJIb-
HOCTeil iHAMBI/a, 1110 CIIOHYKAE IO [TOSIBU TEKCTIB PO MUSLTBO, Oy/IiHI, HACU/Ib-
CTBO TOIIO, 5IKi BYaTh KOHTPOJIIOBATH TaKy MMOBEAIHKY Ta 3amobiratu ii BIINBY
Ha iHIIMX YIEHIB COLiyMY.

OTxe, MpoaHasi3oBaHi )XypHA/IICTChKi 71 peK/llaMHi TeKCTU OpiEHTYIOTb pe-
LUIIEHTA HA peaslisallilo HOBOTO IyMaHi3My, siKuit 6paB 6u o yBaru Gararo-
MaHITHICTb corianbpHOl i KyIbTypHOI crrenndiku, popMyoUn 3araabHi TOAChKI
IiHHOCTI.

Kntouosi cnosa: HOBUI T'yMaHi3M, )KyPHa/TiCTCbKIUI TEKCT, PEK/TAMHII TEKCT,
1HKJTI03151, IIHHOCTI.

NEW HUMANISM MANIFESTATIONS IN MODERN JOURNALISTIC
AND ADVERTISING TEXTS ON VARIOUS ISSUES

The report highlights how the basic principles of a new, “planetary”
humanism are popularised with various genres of journalistic texts, social
and commercial advertising, which recognises human life as the highest value
of modern development. In the investigation, an attempt is made to single out
the following tendencies of the neohumanist worldview in media texts:
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1. Person’ self-development, self-knowledge and self-realization throughout
their life. The media provide social support to the individual to assert
the inexhaustibility of his cognitive, adaptive, transformative and creative
abilities.

2. The applied nature of the formation of new values through
the demonstration of specific actions of each person (organization, community)
to achieve a common global goal.

3. Respect for cultural diversity, which is manifested through the involvement
of people of different nationalities in media production.

4. Not only the human’s inner world humanization, but also the natural
and social spheres’ humanization. Changing values harmonizes social life, human
relations with the environment. The content suggests that the idea of civilization
as an organic unity of nature and society is advancing.

5. Inclusive nature of the humanistic paradigm in a broad cultural, educational
and humanitarian-ecological sense: recognition of the human dignity of each
member of the community and the availability of participation in social life,
which is realized through the demonstration of such individual behavior.

6. Acceptance and awareness of the indestructibility of the destructive
tendencies of the personality, which encourages the emergence of texts about
drunkenness, bullying, violence, etc., which teach to control such behavior
and prevent its impact on other members of society.

Thus, the analysed journalistic and advertising texts orient the recipient
to the realization of a new humanism, which would take into account the diversity
of social and cultural specifics, forming common human values.

Key words: new humanism, journalistic text, advertising text, inclusion,
values.

OBrOBOPEHHA AOMNOBIAEN / REPORTS DISCUSSION
17.20-17.50
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CEKIIIA /SECTION 11

CYYACHE PEKIAMO3HABCTBO TA TIPAKTUKA
PEKJIAMHOI JIA/TBHOCTT:
MEJIVIHI ACIHEKTHU JTOCBIY €C B YKPATHI

MODERN ADVERTISING AND ADVERTISING PRACTICE:
MEDIA ASPECTS OF THE EU EXPERIENCE IN UKRAINE

10.00-15.00

Moodepamop / Moderator:

Hosoxameoko JleoHio Muxatinosuy / Leonid Novohatko, 3aBigyBau Kade-
APV peknamy Ta 3B'A3KiB i3 rpOMafCbKiCTIO [HCTUTYTY »KypHanicTuKkm
KuniBcbkoro yHiBepcuTeTy iMeHi bopunca piHueHKa, JOKTOP iICTOPUYHNX
HayK, npodecop, 3ac/y>XeHnl 4iay HayKuy i TexHiKn YKpaiHu.

AOMOBIAlI / REPORTS
10.00-11.30

Hempe6a Mapzapuma MukonaieHa, poueHT kabeapu peknamu
Ta 3B'A3KIB i3 rpoMagcbKicTio KniBcbkoro yHiBepcuTeTy imeHi bopu-
ca piHyeHKa, KaHAMZAT HayK i3 couianbHUX KOMyHiKauin (Kuis, Yk-
paiHa) / Margaryta Netreba, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

KPEATUBHUIA CKNAQHUK MIA YAC NIATOTOBKU OHNANH-NMPE3EHTALLIT
MEJLIAMPOEKTY

CyvacHa TpeseHTalis OyAb-AKOr0 IPOEKTY 0a3yeTbCcsA Ha JBOCTOPOHHIII
B3a€MOJIi MDX JIFOfbMM Ha OCHOBI ZOBipy Ta gormoMarae BubynyBaTu eexTus-
Hy KoMmyHikarito. IIpore y 38’13ky 3 COVID-19 nporenypa TpaguuiitHol mpe-
3eHTalil 3a3HaJIa 3MiH: YCi CIiKepy OHJIAMH IIPE3EHTYIOTh CBOI IIPOEKTU Yepes3
wiathopMi Bileo3B’A3KY Ta BifeoKOHpepeHIIiil.
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CroropHi oHmalH-IIpeseHTallil MefiallpOEKTy — Ije He IIPOCTO OfHA 3 a/lb-
TepHATMB B YMOBaX MaHfeMil, a K/mo4oBuit GpopmMar KOMYHIKallil B MaiiOyTHbO-
My. BuMmymenuii nepexif fae crikepaM He NMPOCTO MPEACTaBIATH CBOI Meflia-
MIPOEKTH, & 11 MOYK/IUBICTh PO3BUHYTU HaBUYKM OH/IAH-BUCTYIIB i IOCUIUTI
CBOIO IIpe3eHTAlli€l0 KpeaTVBHMM CKIafIHUKOM. Taka KpeaTMBHA IIpe3eHTallis
3 IPAaBMJIbHMMI aKIIEHTaMy Ta apryMeHTaMy — Iie TIOTY>KHUII IIePEKOHTUBUI
IHCTPYMEHT I LIi/IbOBOI ayUTOPIi.

MeTo10 JOCTimKeHHS € cnpo6a BUABUTY KpPEaTVBHI CKIAJHVKIV OHJIANIH-
HpeseHTalil Ta OLIHUTY CTYIIHDb CIPUIHATTSA I 3alaM sITOBYBaHH: MeZiarpo-
€KTY.

Marepianu 3/i/icCHEHOTO JOCTIPKeHHA Jal0Th 3MOTy OTPMMATH BifiMOBifli Ha
TaKi sanmMTaHHA: JIK KpeaTMBHO IIPE3EHTYBATH CBill Me[[iallPOEKT I ayfAUTOPii
yepes OH/IANH-IHCTpyMeHTU? SIKuit iHCTpyMeHTapiit Hat6INbII ONTUMATbHMUI
I/l CTBOPEHHSA KpeaTMBHUX Npe3eHTalil?

Y pocnifi>keHHI NOfJaHO METOOIOriI0 MiATOTOBKM KpeaTUBHOI IIpe3eHTallii,
OOIPYHTOBAHO [JOLIIBHICTD Ta eheKTUBHICTD IPUITOMIB /ISl OIIYKY KpeaTuB-
HUX iflell, CMCTeMaTU30BAaHO MOXX/IVMBI KpPeaTMBHI iIHT€PAKTMUBU M B3a€MOJIL
3 AyJUTOPIEIO Iifl YaC OH/IAH-IIPE3E€HTaLlil Me/liallpOEKTY, a TAKOXK BUCBIT/IEHO
HOBi YMOBY IIpefiCTaB/IeHH: MeiallpO€EKTY Yepes IIaTopMH Bile03B’ A3KY 1A
MO3UTUBHOI IMHAMIKM Yy PO3BUTKY IIPE3EHTALIIIHAX HABUYOK.

PesynbraTu mOCHiI>KeHHA 3acCBiYYIOIOTH, IO KPEATMBHMIL CKIaJHUK
OHJIAJIH-TIpe3€eHTalLii JoIloMarae IIpe3eHTYBaTV MEJiallPOEKTM 3MiCTOBHO
Ta KOHCTPYKTUBHO.

Kntouosi cnosa: oHnaiH-TIpe3eHTallisd, MefiallpO€eKT, JUCTaHIIi/IHe HaBYaH-
Hs, KpeaTuB.

CREATIVE COMPONENT IN PREPARING AN ONLINE PRESENTATION
OF A MEDIA PROJECT

The modern presentation of any project is based on two-way interaction
between people based on trust and helps to build effective communication.
However, due to COVID-109, the traditional presentation procedure has changed:
all speakers present their projects online through video conferencing platforms.

Today, online presentations of a media project are not just one of the
alternatives in a pandemic, but a key format of communication in the future.
The forced transition gives speakers not only to present their media projects,
but also the opportunity to develop online speaking skills and strengthen their
creative component with t presentation. Such a creative presentation with
the right accents and arguments is a powerful convincing tool for the target
audience.

100



The aim of the study is to try to identify the creative components of the online
presentation and assess the degree of perception and memorization of the media
project.

The materials of the research allow to get answers to the following questions:
how to present creatively a media project to the audience through online tools;
which tools are most optimal for creating perfect presentations.

The study provides a methodology for preparing a creative presentation,
substantiates the feasibility and effectiveness of techniques for finding creative
ideas, systematises possible creative interactives for interaction with the audience
under online media project presentations, as well as new conditions for
presenting media project through video communication platforms development
of presentation skills.

The results of the study confirm that the creative component of an online
presentation helps to present media projects in a meaningful and constructive
way.

Key words: distance education, online defense, media project, creative,
presentation.

AdpaHacees Inna KOpitiogsuy, [oueHT Kadenpu peknamm Ta 3B'A3KiB
i3 rpPOMaACbKICTIO IHCTUTYTY KypHanicTukn KniBCbKoro yHisepcute-
Ty imeHi bopuca piHYeHKa, KaHAMAAT iICTOPMYHKX HayK (KiniB, YKpai-
Ha) / lllia Afanasiev, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

EJIEKTPOHHA (DIGITAL) PEKJIAMA B EBPONEACbKOMY COIO3I
2015-2019 pp.: OCHOBHI METOAU 1 PE3YNIbTATU AOC/IAMKEHD

Y 2010-1i poxu eeKTpOHHI Mefiia, a pa3oM 3 HMMM Ji eIEKTPOHHA peKIaMa,
Iy>Ke IIBUKO BUO3MiHIOBANINCA, BIOCKOHAITIOBAINCA 11 olypioBanmucs. Tomy
aHaJi3 UMX 3MiH, HAaBiTh y HalIpPO3BMHYTIIINX KPAiHAX, JMILIE PO3IIOYMHAETHCA.
PiBeHb )XMTTS 1 TeXHOTIOTI, SIK i Bennde3HMit 06¢AT BHYTPIIHBOrO puHKY €C
(Espormeiicbkoro Coro3y), CIpUAITh 3HAYHO LIBUJIIOMY PO3BUTKY Teopii Ta
IPAKTUKM €IeKTPOHHOI peknamu B KpaiHax €C, HiX B Ykpaini. BuByenns njiei
YaCTMHM HOBITHBOTO €BPOIIENICHKOIO OCBiAY, opin 2015-2019 pp. Moxe gatu
3HAYHUIT TO3UTUBHUIT ePeKT /I YCIIIIHOTO PO3SBUTKY eeKTPOHHOI peKIaMu
B YKpaiHi.

JlonoBigp MICTUTH TpU KIIOYOBI CKIAAHMKI: 1) OISR OCHOBHUX pKepes
i MeTOZiB BUBYEHHS eleKTPOHHOI pekaamu 2015-2019 pp. y €C; 2) anarnis tep-
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MiHOJIOTIi, fKa BXUBAETbCA B KpaiHax €C 00 pi3HOMAHITHUX BUJIB eJleK-
TPOHHOI peK/IaMI Ta CyMDKHUX ABMII; 3) KOMIUIEKCHA XapaKTePUCTUKA €BPO-
HeIICbKOTO PUHKY elIeKTpOoHHOI pekmamu 2015-2019 pp. Ta itoro BifobpakeHb
B aHaJIiTUYHil, 30KpeMa HayKOBiil, TiTepaTypi.

Y momoBifi BUCBIT/IEHO OCHOBHI IOfIil €BPONEICHKOTO PUHKY €1€KTPOHHOI
pexmamu fipyroi nmonosyuHy 2010-X pOKiB, a€TbCA KOPOTKA XapaKTepUCTUKA
11 kmacuikaliss OCHOBHUX TPAaBIIB I[bOTO PUHKY, KIIOUOBYX 3aMOBHUKIB 1 BU-
KOHABI[iB PeK/IaMHUX IPOAYKTiB. 3raJlaHO OCHOBHI 3MiHM IOPUANYHUX HOPM,
SAKUMU PErynoeTbCA AiANbHICTD Ha IbOMY PUHKY. KopoTKo BMCBiT/IEHO OCHO-
BHIi TeXHiuHi iHHOBallil, MapKeTMHIOBI IiIXOAY JO BUKOPUCTAHHA €/IEKTPOHHOI
pexnamu B kpainax €C.

Y monosizi 3[iliCHEHO OITIAJ, APYKOBAHMX i €IEKTPOHHUX JKepel i3 TUTaHb
CY4aCHOI €BPOIIEIICHKOI eIeKTPOHHOI peK/IaMy: MOHOrpadiii, HepiofuIHNX Ha-
YKOBIUX i 6i3Hec-BUaHb, IHTepHET-MOPTAIB, 6/1oriB Tomo. Ha ocHOBI 3i6panoi
iHgopMariil 3amponoHOBaHO HMU3KY PeKOMEH/ALill YKPalHCbKUM peKIamMicTaMm
17151 BIOCKOHA/IEHH: YKPaiHCbKOT'O PEKTAMHOTO PMHKY, a TAKOXX NPUIIBU/IIIEH-
Hs HAyKOBOTO aHaJIi3y Cy4acHOI peK/IaMIL.

Kniouosi cnosa: enekrpoHHa pekiama, Digital pexiama, enekTpoHHI Mefia,
HOBI Mefjia, peK/laMHMIT puHOK E€Bpomneiicbkoro Cosy.

DIGITAL ADVERTISING IN THE EUROPEAN UNION DURING 2015-2019:
THE MAIN METHODS AND RESULTS OF RESEARCHES

During the 2010s, both electronic media and electronic advertising were
changing, improving, and spreading very quickly. Therefore, the analysis of that
changes is just beginning, even in the most developed countries. The standard
of living and the level of technology, as well as the huge volume of the internal
market of the EU (European Union), contribute to a much faster development
of the theory and practice of electronic advertising in the EU than in Ukraine.
The study of this part of the latest European experience, the events of 2015-
2019, can provide a significant positive effect on the successful development
of electronic advertising in Ukraine.

The report contains three key components: 1) the overview of the main sources
and methods of studying e-advertising in 2015-2019 in the EU; 2) the analysis
of terminology used in the EU countries in regard with various types of electronic
advertising and related phenomena; 3) complex description of the European
e-advertising market in 2015-2019 and its reflections in the analytical literature,
including academic papers.
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The report covers the main events of the European market of electronic
advertisinginthesecondhalfofthe2010s, givesabriefdescriptionand classification
of the main players on this market, key customers and performers of advertising
products. The main changes in the legal norms governing the activity on this
market are mentioned. The main technical innovations, marketing approaches
to the use of electronic advertising in the EU countries are briefly described.

The report also contains an overview of printed and electronic sources
on modern European e-advertising: monographs, academic and business
periodicals, web portals, blogs, etc. Based on the collected information,
a number of recommendations to Ukrainian advertisers are offered to improve
the advertising market of Ukraine, as well as to accelerate the academic analysis
of modern advertising.

Key words: electronic advertising, Digital advertising, electronic media, new
media, advertising market of the European Union.

benogpacmoea Taicia IOpiieHa, poueHT Kadbeppu peknamu
Ta 3aB'A3KiB 3 POMAACHKICTIO [HCTUTYTY XypHanictuku KniBcbkoro
yHiBepcuTeTy iMeHi bopuca piHueHKa, KaHAMAAT NefaroriyHnX Hayk
(KviB, Ykpaita) / Taisiya Bielofastova, Borys Grinchenko Kyiv
University (Kyiv, Ukraine)

PO3BUTOK KOMYHIKATUBHOT KOMMNETEHTHOCTI 3ACOBAMMU
HABYAJIbHOI AUCLMMIIHU «MYBJIYHI KOMYHIKALIT»

Y [OmoBifli POSINIAHYTO INUTAHHA PO3SBUTKY KOMYHIKaTMBHOI KOMIIETEHT-
HOCTi cTyfeHTa 3acobamu BubipkoBoi gucrtmiviiny «Ily6miuni KoMmyHiKarii».
L1s1 HaBYa/IbHA JUCLMIDIIHA 3yMOB/IEHA BUOOPOM CaMOTO CTY/IeHTa B MeXXaX BU-
3HAYEHMX CTAaHAAPTAMIU OCBITU KpPeAMTiB, fAKi 3abe3IedyioTh peaisallio 0co-
6ucricHo-mpodeciitanx morpebd. [Ipu okpecrenHi 060B’sI3KOBO BCTAHOB/IEHNX
BIUMOT s iITOTOBKY BITYM3HAHMX (axiBIliB, 30PI€EHTOBAHUX HA POPMYBAHHI
CHCTeMM 3aTa/lbHUX Ta MPOdeciiiHNX KOMIETeHTHOCTeI!, SIKi IIPOIMCaHi OCBIT-
HIMM CTaHJApTaMu YKpaiHM Ta OPi€HTYIOTbCsA Ha IPUITHATI €BPONENChKi CTaH-
JapTH, BEJIbMU aKTYa/IbHUMU 3a/IMIIAETHCS HepeiK BUOIPKOBIX HAaBYa/IbHUX
TVICIIATITIH.

ITpesenTtoBaHoO crenudiky po3BUTKY KOMYHIKaTUBHOI KOMIIETEHTHOCTI CTY-
IeHTiB crenianbHoCTi «KypHamicTuka» 3a PisHMMM OCBIiTHIMM IIporpaMaMm.
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€ unmano BUMOr 70 (axoBoi MiArOTOBKM MaitOyTHIX paxiBuiB. AHasis OCBiT-
HIX IIporpam BUsB/IsI€ TaKi BUMOTY 1070 (GOPMYBaHHSA KOMYHIKaTMBHOI KOM-
IIETEHTHOCTI (paxiBLiA: BOMOAIHHA HaBMYKaMV BUKOPUCTaHHS iHPOpMaL{iiHIX
Ta KOMYHIKaTMBHUX TE€XHOJIOTil; 3JaTHICTD O IMMCbMOBOI Ta YCHOI KOMYHiKaIil
IIep>KaBHOIO Ta IHO3eMHOI0 MOBaMU; 3IaTHICTb [0 MPOeciiiHOro KOMyHIKyBaH-
HA 3 YPaxXyBaHHAM HOPM MDKHApOJHOIO AMUIUIOMATMYHOIO €TUKETY, KyIbTyp-
HIJIX HOPM Ta CTepeOTHUIIIB KpaiHy, y sKiil 37iiiCHIOeTbCs podeciliHa AifNIbHICTD;
3JIaTHICTh M0 ny6nquo'1' [isUIBHOCTI; KY/JIbTyPa MOBJIEHHS, KOMyHiKa6eaniCTb,
TOJIEPaHTHICTb, APTUCTUYHICTb. OTXKe, MepeliK KOMYHIKaTMBHOI KOMIETEHTHO-
cTi, BUOpaHmii 3 pi3HNUX OCBITHIX Iporpam crernianpHocTi «061 JKypHamicTukar,
BU3HaYaeThcsl crienudikoo npodecirinoi koMmnereHTHOCTI. OfHAK 3a3HAYVIMO,
0 I (’paxiBuiB Ha3BAHOI CIIEia/IbHOCTI BEKTOP Hy6}Ii‘{HOCTi B KOMYHIKallii €
OYEeBMHUM 1 BelbMM aKTyaaIbHYUM. [Tpo Ije cBifuuTh i BUOIp CTy/EeHTIB.

[MTogo BU3HaUeHHA AKOCTElN, MPUTAMAHHMUX CY4aCHOMY CTYHEHTY Ta Ioro
O4iKyBaHHAM, ToTpe6a 6yTHM KOMYHiKabenbHUM CTabilbHO MOCimae Tepiry
TPINIKY SKOCTEN, MMOPYY i3 HOTpe6OIO 6yTM npauemo6HMM Ta BIIIIOBiga/IbHUM.
Take cymKeHHs1 6a3yeTbCsl HA OCHOBI Pe3y/IbTATIB COLHONIOTIYHUX OIMUTYBAHb,
IpOBeleHNX cepef] TepIIOKYPCHUKIB YHiBepcuTeTy IpiHdyeHKa, MOYMHAIOYM
3 2012 p. Y pesynbTaTi IpoBefieHUX OMUTYBaHb OYy/IO 3’COBAHO, 1O Bif yacy
BCTYILy 3aK/Iafl BULOI OCBiTU CIIPUIIMAETHCA CTYAEHTaMU 31e61IbIIOTO HE Ti/lb-
KU sIK COLIOKY/IBTYPHMUIT IHCTUTYT MpodeciitHol BUIOI OCBITH, a 1 SIK OCepeoK
posrany>KeHoi KOMyHiKaljii.

Kntouosi cnosa: xomyHikanis, my6miyHicTh, My6midHa KOMYyHiKallisd, OcBiT-
Hill CTaHAapT, BUOIpKOBAa AMCIUIIIIHA, KOMYHIKQTMBHA KOMIIETEHTHICTB,
Ynisepcuter IpiHueHKa, XypHamicTuKa.

DEVELOPMENT OF COMMUNICATIVE COMPETENCE WITH MEANS
OF THE DISCIPLINE “PUBLIC COMMUNICATIONS”

The report considers the issues of the student’s communicative competence
development with the help of the elective discipline “Public Communications”.
This selective discipline can be chosen by students within the limits set
with the Standards of Education loans, which ensure the implementation
of personal and professional needs. Given the mandatory requirements
definition for the training of domestic professionals focused on the formation
of a system of general and professional competencies, which are prescribed by
the educational standards of Ukraine and focus on accepted European standards,
the list of elective subjects remains very relevant.

The specifics of the development of communicative competence of students
majoring in “Journalism” in different educational programs are presented.
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The output data is the various requirements for the professional training of future
professionals. The analysis of educational programs reveals the following
requirements for the formation of communicative competence of the specialist:
skills in using information and communication technologies; ability to lead
written and oral communication in official native and foreign languages;
ability to communicate in a professional formal style, taking into account
the norms of international diplomatic etiquette, cultural norms, and stereotypes
of the country in which the professional activity is carried out; lead public
activity; speech culture, sociability, tolerance, artistry. Thus, the communicative
competence list, selected from different educational programs of the specialty
061 Journalism, is determined by the specifics of professional competence.
However, it should be noted that for specialists in this field, the vector of publicity
in communication is obvious and very relevant. This is evidenced by the choice
of students.

In terms of defining the qualities inherent in the modern student and his
expectations, the need to be sociable consistently occupies the top three qualities,
along with the need to be hardworking and responsible. This judgment is based
on the results of sociological surveys conducted among freshmen at Kyiv Boris
Grinchenko University since the 2012 year. As a result of the researches, it was
found that from the first year, the university is perceived by students mostly not
only as a socio-cultural institute of professional higher education but also as
a center of extensive communication.

Key words: communication, publicity, public communication, educational
standard, elective discipline, communicative competence, Grinchenko
University, journalism.

Mukaniok PomaH Bonodumuposuy, cTapwnini BuKnagay kKadeppu
XKypHanictnkn LleHTpanbHOYKpaiHCbKOro feprkaBHOro neparoriy-
Horo yHiBepcuteTy imeHi Bonogummpa BuHHUYeHKa, KaHanaaT ¢i-
nonoriyHmx Hayk (KponusHuubkuii, YkpaiHa) / Roman Pykaliuk,
Volodymyr Vynnychenko Central Ukrainian State Pedagogical
University (Kropyvnytskyi, Ukraine)

IEHTU®IKALIA HATUBHOI PEKJTAMU B YKPATHCbKUX
IHTEPHET-BUAAHHAX

HaruBHa peknama € Hapasi OZHUM i3 HaMOiNbLI TONYIAPHUX PeKIaMHUX
¢dopmaris. [Ina iHTepHeT-BUAaHb BOHA € BXIMBUM JPKEPENIOM IIPUOYTKY.
BopHouac HeoOXiIHOIO YMOBOI pPO3MillleHHs HAaTMBHOTO KOHTEHTY B iHTep-
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HET-BUJIAHHAX € iX MapKyBaHHA. lle formomarae ynTayaMm BifJpisHATU XKypHa-
JCTCHKUIT KOHTEHT Bifi pexnaMHoro. HeoOXifHICTh MapKyBaHHS HAaTUBHOTO
KOHTEHTY 3aKpiIlIEHO B 3aKOHAX IIPO PeK/JIaMy B HM3Ii KpaiH CBiTy. ¥ 3aKOHO-
maBcTBi YKpainy mpo pexnaMy GyHKI[iOHYBaHHsI HATMBHOI peKIaMit Hapasi He
BperyIboBaHe, TOMY lie MUTAHH:A JIOKUTb Y IUIOLIMHI eTUKHM Ta mpodeciitHux
CTAaHJAPTIB PEeK/IaMHOI AiI/TbHOCTI.

Y momoBifi mpoaHaIi30BaHO TUIIOBI 3ac00M MapKyBaHHs HATUBHOI peKJIa-
MU B iHTepHeT-BUJJAHHIX: TO3HAYEHHs MaTepiaay XelreraMmu abo IJIalIKaMu
«Pexmama», «CroHcopcpkmit Marepian», «CHELIIPOEKT» TOIO, 3a3HaueH-
Hsl CIIOHCOpa PyOPMKM B JIifi PEKIAMHOTO Martepiany, 300pakeHHs JIOTOTUIY
CIIOHCOpa ToII0. BusHaueHo, 110 GiIbLIICTD aHA/MIB0BAaHNX BUAHb 3aCTOCOBYE
ofipa3y HeKinbKa 3acobiB ifeHTH}iKalii HATMBHOTO KOHTEHTY (HaifdacTiire —
HO3HAYeHHsI MaTepiay sIK CIOHCOPCBKOTO 1 BKasiBKa OpeH/y CIIOHCOpa B I,
piAliie 10 KX 3aCO0iB JOZAETHCS 300paXkeHHsI IOTOTUITY CIIOHCOpa). BogHouac
y HU31i BUJjaHb HATUBHUI KOHTEHT ITO3HAYAETbCA sAK «CrenmpoekT». Lle Moxke
BBOJVTY B OMaHy YMTa4iB, OCKi/IbK) BOHM CIIPUIIMAIOTh TaKi MaTepiaan K CyTO
JKyPHaTiCTChKi.

BisyasbHi 3aco6u MapKyBaHHs HATUBHOTO KOHTEHTY (BUIIEHHS KOIBOPOM,
300pa)keHH:I JIOTOTHITY CIIOHCOPa TOLIO) MiABUIYIOTh Bi3ya/IbHY BUAMMICTD Ma-
Tepiay, OflHaK MEHIIOK MipOI0 CIIPUAIOTH PO3Ii3HaBaHHIO Jioro yurTadamu. Ha-
ABHICTb JIOTOTUITY B MaTepiali TaKOXX MPU3BOAUTD O HENPABUIBHOTO CIIPUII-
HATTA JIOTO YUTAaYaMM AK OKPEMOI PEK/IaMI Ha CTOPiHLi. Y JOOBizi 3a3HaveHi
MO>K/IMBI IIUISIXM MTOKPAIeHHs 3ac06iB MAPKYBaHHs HATUBHOTO KOHTEHTY, 110
HiIBUIUTD JOBiPY YMTaYiB [JO iIHT€PHET-BUMIAHb, AKi MiCTATh HATUBHY PEK/IaMy.

Kniouosi cnosa: pexnama, HATUBHA peKlaMa, pefaKIiliHNII KOHTEHT, iHTep-
HeT-BUJAHHA, CIOHCOPCHKUIT KOHTEHT.

IDENTIFICATION OF NATIVE ADVERTISING IN UKRAINIAN
INTERNET-MEDIA

Nowadays native advertising is one of the most popular advertising formats.
It is an important source of income for online publications. At the same time,
labeling native content is a requirement for placing them in online publications.
This helps readers to distinguish editorial content from advertising. The need
to label native content is enshrined in advertising laws in a number of countries
around the world. The legislation of Ukraine on advertising does not currently
regulate the functioning of native advertising, so this problem lies in the field
of ethics and professional standards of advertising.
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The typical means of marking native advertising in online publications are
analysed in the report. They include marking the material with hashtags or dice
“Advertising”, “Sponsored Material”, “Special Project’, etc., indicating the sponsor
of the column in the lead of advertising material, image of the sponsor’s logo
etc. It is determined that most of the analysed publications use several means
of identification of native content (most often — marking the material
as sponsored and indicating the sponsor’s brand in the lead, less often to these
means is attached the image of the sponsor’s logo). At the same time, in a number
of publications, native content is referred to as “Special Project”. This can be
misleading to readers, as they perceive such materials as editorial.

Visual means of marking native content (color highlighting, sponsor’s logo
etc.) increase the visibility of the material, but to a lesser extent contribute
to its recognition by readers. The presence of a logo in the material also leads
to a misperception by readers as a separate advertisement on the page. The report
outlines possible ways to improve the means of labeling native content, which
will increase readers’ confidence in online publications that contain native
advertising.

Key words: advertising, native advertising, editorial content, online
publications, sponsored content.

YxxaHcoka TemsaHa InnieHa, ctapwnii BUKNagay kadenpu peknamm
Ta 3B'A3KIB i3 TPOMAACHKICTIO IHCTUTYTY XypHanicTukn Kuiscbkoro
yHiBepcuTeTy imeHi bopuca piHueHKa, HaropogxeHa 3Hakom «Bia-
MiHHUK OocBiTU YKpaiHu» (Kui, YkpaiHa) / Tetiana Uzhanska, Borys
Grinchenko Kyiv University (Kyiv, Ukraine)

OCOBJINBOCTI MPOBEAEHHA MAPKETUHIOBUX AOCNIAMKEHD
PEKJTAMHOI AIANIbHOCTI

Pexnamua pianpHicTh AnA peamisallii MmocTaB/eHOI Iepel He MeTU
06’€KTUBHO TOTPeOye NPOBENEHHS MAPKETHHTOBYUX JOCTIIKEHb.

Sk BifoMo, cydacHy npodecioHaIbHy AiSTBHICTD y cepi MapKeTMHIOBUX
KOMYHiKalliif 4aCTO Ha3MBalTh PEKJIAMHOI0. Y K/IaCMYHil MapKeTUHTIOBIl JTiTe-
parypi omicaHo CTyIeHi e(eKTUBHOCTI e/IeMEHTIB MapKeTMHIOBMX KOMYHiKa-
Lij IIifl 9ac IPOCYBAHHA PiSHMX KaTeropii ToBapis.
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[MpyHIUNN peKTaMHOI AisTIBHOCTI GOPMYIOTHCS B Pe3Y/IbTaTi IIOCIiJOBHO-
rO aHa/Ii3y IPMHIVIIB yIPABIiHHI B MAPKETUHIY Ta Creludiky peKIaMHOI fi-
SIBHOCTI, i 06MeXKeHb BIiIIIOBITHO O 3aKOHOJABCTBA IIPO PEKIaMy Ta MiXHa-
POHOrO KOfIeKCY peK/IaMHOI IIPaKTUKM, HassBHOTO METOAMYHOTO 3a0e3edeHHs
LIOfI0 YIIPaB/IiHHA PEKIaMHOIO JiA/IbHICTIO 1 TEH/IEHL|i/l PEKTAMHOI IIPAKTUKMU.
HeBusHaHHA NPMHINIIB IPU3BOAUTD O MOPYIIEHD IiicHOCTI (edeKTUBHOCTI)
KepyBaHHA MEXaHi3MOM pEeKJIaMHOI Jis/IbHOCTI 11, BiIIOBiHO, NO 3HIDKEHHA
pe3ynbTaTiB peKIaMHOI KaMITaHii K TOIOBHOTO Ta BIVIMBOBOTO iHCTPyMEHTA.

PexnmaMHa HRis/IBbHICTD AK HAyKOBUJI HAIpSAM y MapKeTHMHTY (YHKIIOHYE
B MeXaX HasBHUX MapKeTVHIOBMX KOHIMNIill, IIpoTe Ma€e pi3HOOiIuHi Teope-
TUYHI TIIXOIN.

HocnifxeHo MpUHUMIN: OOIPYHTYBaHHs MeTM MapKeTHHIY sIK BeKTOpa
PeKIaMHOI [is/IbHOCTI, BIANOBIFHOCTI IONUTY Ha peK/IaMy 3 GOKY CIOKMBada
(pexaMozaBIIs) MIOAO IPOIO3UIIil PEKITAMHOTO PMHKY; IPUHIIUIT HAYKOBO-00-
I'PYHTOBAHOTO IJITAHYBAaHH:A PeK/IaMHOI KaMITIaHii; IPpUHINII IVTaHYBaHHA po6o-
TU peKIaMOJIaBlliB i3 CIIO)KMBaYaMM peK/JIaMU [ MOACHEHHA NPUPOJY i TeH-
IeHIIilT CTIOXXMBaHHsA, @ TAKOXK PO3YMIiHHSA CHOXKMBAYa; IPUHIUII 60pOTHOU 3a
CIIOKMBAYa 3a JIOMOMOTOI0 BUAB/IEHH: Oi/IbII AKICHUX PeKITaMHUX 3ac06iB, AKi
TOCATAIOTH i 3a/I0BONIbHAIOTH 1I/IbOBOTO CIIOXKMBava. PesyrbraTyt Takoro Jociii-
IKEHHA JalyTh MOX/IMBICTb e(peKTUBHO KePyBaTH PeK/IaMHOIO [Jif/IbHICTIO.

€ IIeBHi HaIpsAMN JOCT/KEHHA PeKIaMy, a caMe: MOTMBALilTHI JOCTiKeH-
Hf, JOCTII>KeHHSA KOMYHIKalliflHUX KaHaiB, JOCIIPKeHHA e(eKTUBHOCTI pe-
K/IaMU, JOCTIPKEHHs PeKaMi KOHKYPEHTIB TOLIO.

OTKe, A1 YCITIIHOI peK/IaMHOI JisTbHOCTI HeOOXi/fHI He TiNbKM MapKeTHH-
TOBi JOCTIi/KeHH: caMoi peKk/IaMHOI is/IbHOCTI (peklaMHa cTparerisi, pekiam-
Ha IPORYKIiA, po3MillleHHA peKIaMHOI IpORYKILii), a 11 MapKeTMHIOBi JOCIi-
I>KeHH: 30BHILIHIX (paKTOpPiB peK/IaMHOI Tis/IbHOCTI.

Knouoei cnosa: mpuHLUNNM PeKIAMHOTO [OC/IPKEHHS, HANpsAMU [OCIi-
JOKE€HHA peKIIaMI/[, 06YPYHTYBaHH}I JIOCIIi,[[)KeHHH, €aHa Teopiﬂ peK]IaMI/I.

THE FEATURES OF CONDUCTING MARKETING RESEARCH OF ADVERTISING

Advertising objectively requires conducting marketing research for achiev-
ing its goals. It is well known that modern professional activity in the field
of marketing communications is often called advertising. Traditional marketing
literature describes the degree of efficiency of marketing communications
elements in promoting various product categories.

The principles of advertising are formed as a result of consistent analysis
of management principles in marketing and the specifics of advertising,
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restrictions on advertising under advertising legislation and the International
Code of Advertising Practice, existing methodological support for advertising
management and trends in advertising practice. Rejection principles are integrity
violations (efficiency) control mechanism for advertising and therefore leads
to lower results of the campaign, as the main and powerful tool.

Advertising, as a scientific field in marketing, operates within the existing
marketing concepts but has a variety of theoretical approaches. Research
of principles: substantiation of the purpose of marketing as a vector
of advertising activity, conformity of demand for advertising from the consumer
(advertiser) to the offer of the advertising market. The principle of evidence-
based planning campaign; the principle of planning the work of advertisers
with consumers of advertising to explain the nature and trends of consumption,
as well as consumer understanding; the principle of struggle for the consumer
by identifying better quality advertising tools that reach and satisfy the target
consumer. The study of these postulates will enable the effective management
of the promotional activities.

There are certain areas of advertising research, namely motivational research
study communication channels, advertising effectiveness research, research
competitors’ ads and more.

Thus, for successful advertising it is necessary not only marketing research
ofadvertising (advertising strategy, advertising products, placement of advertising
products), but also marketing research of external factors of advertising.

Key words: principles of advertising research, research directions
of advertising, substantiation of research, unified theory of advertising.

OBrOBOPEHHA JOMNOBIAEN / REPORTS DISCUSSION
11.30-12.00

MEPEPBA / BREAK
12.00-13.00
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Modepamop / Moderator:

AgaHacees Inns tOpitiogud / lllia Afanaciev, noueHT kKadbenpu peknamm Ta
3B’A3KIB i3 rPOMaACbKICTIO [HCTUTYTY XKYpPHanicTukn KMiBCbKOro yHiBep-
cuTeTy iMeHi bopuca piHueHKa, KaHANAAT ICTOPUYHMX HaYK.

AOMOBIAlI / REPORTS
13.00-14.30

Apemuyk Onez Muxatinosuy, ctaplinin BuKknapad kageapu peknamm
Ta 3B'A3KIB i3 rPOMafCbKICTIO IHCTUTYTY >KypHanicTnkn KniBcbKoro
yHiBepcuteTy imeHi Bbopuca [piHueHka (KuiB, YkpaiHa) / Oleg
Yaremchuk, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

TEHAEHLIT ®OPMYBAHHA LUOPOBUX KOMMETEHL,IA TA BI3YAJIbHO-
KOMYHIKATUBHUX HABUYOK B YMOBAX LIUOPOBI3AL|IT CYCNIIbCTBA

OcsiTa 1 HayKa He MOXXYTb BifjcTaBaT! Bif 3MiH, 110 BiZOYBalOTbCA B CY-
CIiIBCTBI, HOTPiOH] BNU/IKe OCMMCIEHHS Ta Al Talliss METOLO/IOTil HaBYaIbHIX
mpoleciB. AKTyanbHICTb 3MiH METO/IONIOTIYHOTO allapaTy B eI0Xy iHTeHCUBHOTO
BBelIeHH: IM(POBUX TEXHONOTIN B yCiX HAIPAMaX CYCIiTBHOTO XWUTTS 3yMOB-
7IeHa BIIPOBa/I)KeHHAM B eKOHOMiKY KoHIenuii «[IpoMucnosicTs 4.0», a Takox
YMHHYKAMY, 1O IX CIpUYMHAE Hepebir BcecBiTHBOI emimemil. Metowo pmoci-
IDKEHH:A CTaJio BUSHAUEHH MiAX0MiB 0 GOpMyBaHHA IM(MPOBUX KOMIIETEHIII
Ta Bi3ya/IbHO-KOMYHIKaTMBHIX HaBMYOK MeliaocBiTh. JJocmikeHH BUABUIN,
1[0 3HAYMMICTh 1M(POBUX KOMIIETEHIIIN /I CEKTOPIB eKOHOMIKM i coljiasb-
HOI iHTerpauil 3pocTae, piBeHb BOMOAIHHSA LMPOBMMIU HABMYKAMI BY3HAYAE
YCHIiLIHICTD >XUTTA MIOAMHY i NepCIeKTUBY NpanesaamTysanHsa. OkpiM Toro,
3POCTa€ MOTEHLia/l KYyJIbTYPHUX i KPEAaTUBHUX iHYCTPill HA CEKTOPU €KOHOMi-
KM, 10 MifITBepKyeThCs Hu3Kot pekomenpaniit FOHECKO crocoBHO Toro, K
HeoOXiTHO OL{iHIOBAaTH JI y3arajbHIOBAaTV CTATUCTUYHI JaHI PO eKOHOMIUHMIT
BHECOK KYIbTYpHMX iHiycTpitt. OCBiTHI 3aKmajgyu, CTY/IeHTH i BUITyCKHUKY Ha-
BYA/IIbHIX 3aKIafiB € Oe3locepefHiMM y4acHMKaMM Ipouecy Ludposisaii,
aJlalTYIO4MCh O YMOB HOBOTO YK/IaJy CyCIIiZIbCTBA, KYIbTYPU Ta €KOHOMIKM.
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ToMy BaXX/IMBO CTBOPUTU MOXK/IMBICTD [JIs1 YCHIIITHOTO i sIKiCHOTO (OpMyBaH-
HA 3aTpeOyBaHMX LUPPOBMX KOMIIETEHIil1 Ta HaBu4oK. CydacHe CyCIiIbCTBO
noTpebye daxiBiiB, sKi BMIIOTb MBUAKO afalTyBaTUC KO 3MiH 3MICTy mpalii,
3[JaTHUX OCBOIOBATY HOBi 3HAHHA, OIIAHOBYBAT! HOBi BMiHHA B KOPOTKi TepMi-
HI1. 3HAYHOIO MipPOI0 PO3BMBAIOTHCS HOBI HANIPsIMI, OB SI3aHi 3 KY/IBTYPHUMU
Ta KpeaTVBHUMIU iHAYCTpisMu. 3’5ICOBAHO, 1[0 CYyYacHMIT Meia0CBITHIII IIpoljec
OpIEHTOBAaHNUII Ha OCBOEHHs aKTYaJIbHUX HABUYOK 3 YPaXyBaHHIM LUPPOBUX
KoMrreTeHIiit. Ile MOXIMBO HacaMIlepef depes yIpoBaXKeHHs Oe3lepepBHOTO
HaBYaHH, Peali30BaHOTO IIPOTATOM XKUTT, sIKe Ma€ OyTU THYIKMUM, pisHOMa-
HITHUM, IOCTYTIHIM, a/JalITOBaHMM, 33[JOBONIbHAIOYY CY9aCHi BUKIMKI.

Kntwouosi cnosa: meniaocsiTa, MeTOROMOTISA OCBITH, 1 POBi KOMITETEHII], Bi-
3ya/IbHO-KOMYHIKaTHBHI HaBUYKM, 11 poBa OCBiTa.

TRENDS IN THE FORMATION OF DIGITAL COMPETENCIES AND VISUAL-
COMMUNICATION SKILLS IN THE CONTEXT OF SOCIETY DIGITALIZATION

Education and science must not lag behind the changes, which are occurring
insociety, thereisaneed in quick comprehension and adaptation of the educational
processes methodology. The relevance of changes in the methodological
apparatus in the era of intensive integration of digital technologies in all areas
of social life, due to the implementation into the economy of the “Industry 4.0”
concept and factors provoked by the global pandemic. The aim of the study
is to identify approaches to the formation of digital competencies and visual-
communication skills in media education. The researches have shown that
the importance of digital competencies for the economic and social integration
sectors is increasing; the level of digital skills determines the success of human life
and employment prospects. Furthermore, the potential of cultural and creative
industries for economic sectors is raising, what is substantiated by the issuance
of a number of UNESCO recommendations on how to assess and summarize
statistics on the economic contribution of cultural industries. Educational
institutions, their students and graduates are proximate participants in the process
of digitalization, adapting to the conditions of the new system of society, culture
and economy. Therefore, it is important to create an opportunity for successful
and high-quality formation of the required digital competencies and skills.
Today's society needs specialists who are able to quickly adapt to changes in the
content of work, able to acquire new knowledge, obtain new skills in a short time.
New trends in the cultural and creative industries are evolving. It is established
that the modern media educational process should be aimed at the development
of relevant skills, taking into account digital competencies, which is possible, first
of all, through the implementation of continuous learning fulfilled throughout
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the lifetime and must be flexible, diverse, affordable, adapted, while meeting
the needs of the modern challenges.

Key words: media education, education methodology, digital competencies,
visual communication skills, digital education.

Angoopos AHOpili Mukonatioguy, CTaplwiuvin BUKNagay Kadempu
ayAiosisyanbHOro mmucteytea XapKiBCbKOI fepxaBHOI akagemii gu-
3aliHy Ta mucTeuTB (XapkiB, YkpaiHa) / Andrew Alferov, Kharkiv State
Academy of Design and Arts (Kharkiv, Ukraine)

MPOBJIEMA AEPXABHOIO KOHTPOJIIO
HAA PEKJIAMHUAM KOHTEHTOM HA IHTEPHET-CEPBICAX

Croropui cBiTOBa NMpaKTMKa peKIAMHOI HifTbHOCTI JeMOHCTpPYE 1ije 3alle-
Ky 60porbby 3a PUHKIM Ta CIIOXXMBAYiB, aHDK JIeCATUIITTSA TOMY. Y LIbOMY
IPOTUCTOSIHHI MaHfeMis pi3Ko 36i/mblyIa MOKXIMBOCTI 36aradeHHs TaKMX Ti-
TaHTiB iHTepHeT-cepBiciB, sk Apple, Google, Facebook Ta Amazon, sixi BusBumm
arpeciio 1070 HeBEMMKMX iHTePHET-NAaTGOPM 3 IX PeKIaMHVMMU CTPATeTiAMMI.
HiticHo, y o6y iHpopMaliifHOTro KamiTanisMy caMe TeXHOTITaHTY MAalOTh 3MOTY
B reOMeTPMYHIiT mporpecii mifBuigyBaTu cBoi npubyTku. Lls ob6cTaBuHa 3My-
CHJIa aMEPUKAHChKMX KOHTPECMEHIB IOCUINTY KOHTPO/Ib 32 JIiAMbHICTIO TOMIB
BigTech. SIki >k HOpYLIEHHs eTUKM B PeK/IaMHill Zis/IBHOCTI BUSBIU/INM KOHTPeC-
MeHn? 3rigHo 3 3anucoM cnyxaHb y Konrpeci CIIIA, okpiMm IjeH3ypyu KOHTEHTY,
AKy npakTukyBamyu FB ra momrykosa cucrema Google, cepen ocHoBHMX 6i3Hec-
nopyueHH:. Facebook HamaraBcs xomitoBaTu cepBicUM KOHKYPEHTIB, a TaKOX
¢iui y Snapchat. Google mopyuus 06ilsiHy aHOHIMHICTB, 1110 3pO6MIIO Or0 KO-
pucTyBadiB 6e33axuCcHUMH B KibeppocTopi, a mpogax Instagram Binbyscs miz
TMCKOM PyIHyBaHHsA 6i3Hecy sk Takoro. HekoHTponboBaHuil i3 60Ky fepxaBu
36ip MmepcoHaMbHUX NAaHMX /I peKaaMHuX Lineit Tomamu BigTech BusBuBcs
Hall0i/IbIIIOI0 3arp0O30I0 AEeMOKPATUYHOMY CYCHINbCTBY. Bymo Takox mifgTBep-
IPKeHO, 1o Amazon BUMKOPUCTOBYBasa y CBOIll pekiaMi IaHi CBOIX IapTHepIB,
He MOBifoM/IsTuy M 1po 1e. OKpiM Toro, 6y/I0 BUABIEHO, 110 Ha Liil m1atdopmi
aKTVMBHO PeK/IaMyeThcs (eiikoBa MPOAYKLisa 3 Asii.

JoBenieHo, 1110 HABITh MOMPY HEMMHYYi KOHKYpPEHTHi BilfHM Ha CBiTOBOMY
PeKITaMHOMY PMHKY He MOXKYTb OYTM BUIIPaBJaHi MOPYIIEHHSA eTUYHNX HOPM

112



pexnaMHoOi fiisinbHOCTI. Ko>kHa fepkaBa Ma€e CTBOPUTY IIPABOBI Ta iHIi iHCTPY-
MEHTH 3aM00iraHHs MOPYIIEHHIM LUX HOPM i aKTUBHO peasi3oByBaTH ix.

Kntouosi cnosa: pepxaBHUII KOHTPONIb, peKIaMHUII KOHTEHT, iHTEpHET-
cepsicn.

THE PROBLEM OF STATE CONTROL OVER ADVERTISING CONTENT
ON INTERNET SERVICES

Today, the world practice of advertising demonstrates an even fiercer struggle
for markets and consumers than a decade ago. The pandemic has dramatically
increased the chances in this fight for the giants of Internet services — Apple,
Google, Facebook and Amazon, who have behaved extremely aggressively
towards small Internet platforms with their advertising strategies. Indeed, in the
age of information capitalism, it is the tech giants who are able to increase their
profits exponentially. This circumstance forced US congressmen to tighten control
over the activities of BigTech tops. What violations of ethics in advertising did
congressmen find? According to the record of the hearings in the US Congress,
in addition to the censorship of content practiced by FB and the Google search
engine, the main violations were business violations. Facebook tried to copy
the services of competitors, copied features in Snapchat. Google has violated its
promised anonymity, making its users vulnerable in cyberspace. And the sale
of Instagram took place under the pressure of destroying the business as such.
The state does not control the collection of personal data for advertising purposes
by BigTech tops and it led to the greatest threat to a democratic society. Besides,
it was confirmed that Amazon used data from its partners in its advertising
without providing information to them. In addition, it was found that fake
products from Asia are actively advertised on this platform.

It turns out that despite the inevitable competitive wars in the global
advertising market can not justify violations of ethical standards of advertising.
Each state must create legal and other instrumental precautionary violations
of these norms and actively implement them.

Key words: state control, advertising content, Internet services.
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Konuneuak Xpucmuna CmenanieHa, acnipaHT YKpaiHCbKoi akafiemil
apykapctea (NlbBiB, YkpaiHa) / Krhrystyna Kopylchak, Ukrainian
Academy of Printing (Lviv, Ukraine)

CMINIbHOTA LWAHYBAJIbHUKIB KOMIKCY:
OCOBJINBOCTI ®OPMYBAHHA CNOXNBYOI AYOUTOPI|

Y nomosifi mpoaHanizoBaHO CIIOCTEPEXKEHHS 3a COIjia/IbHOI KOMYHiKallifo
¢anHaTiB KOMIKCIB Ha pi3HOMaHITHMX OHJIAlH-IIaTdopMax. PosrisaHyTo unTadis
KOMIKCIB SIK TPYILy, U1 IKOI XapaKTEePHi [Bi CIiZIbHI pPUCKH — HasABHICTb CIIiJIb-
HOTO iHTepecy ;0 KOMIKCIB Ta crioci6 itoro BupaxenHs. Cepenosuiie ¢aHaTiB
KOMIKCIB 3HaYHO BiJIpi3HAETHCA BiJj CEpeHbOCTATUCTUYHUX YNTAYIB, AKi KyIIy-
I0Thb KHIDKKOBY Ipopykuiro. Ha BigMmiHy Bix iHIMX migrpym, siki GopMyoThCs
HAaBKOJIO CIIi/IPHOTO iIHTE€PECY, LIaHYBa/IbHMKM KOMIKCiB CTBOPIOIOTD YiTKi Ipynn
3alliKaB/IeHNX i HaJAI0Th MlepeBary 0coOMCTUM PEKOMEH/AIiAM YIeHiB (aHart-
CBbKOI CIIIZIbHOTY, aHDXK ITOPajjaM IPOAiaBlIiB Y KHIDKKOBOMY Marasusi. KynpTypa
(aHaTiB KOMIKCIB € MOPOPKEHHAM CY4acHOI KYIbTYPU CIIOXXVMBAHHA MacOBUX
MeIiIHUX IIPOAYKTIB, KA CTUPAE YCi FeHEPHI, BIKOBI Ta COLIia/IbHiI paMKI.

Y nmomnoBifi 3pificHeHO cripo6y JOBECTH, 10 YMTa4di KOMIKCIB — Iie YHiKaIb-
Ha CyOKy/IbTypHa TPYIIa, AKY JOBOII CKIaJHO OXapaKTepU3yBaTy 3a KOHKPET-
HYIMJ O3HaKaMM, OCKiZIbKY BOHa JJy>Ke HeOlHOpifiHa. BifbIIicTh aMepuKaHChKMX
TOCTIIHUKIB BM3HAYa€ TaKi CIIUIBHI PUCH, 110 00 €[HYIOTh YMTAYiB KOMIKCIB —
YMTAIbKi 3BMYKM Ta BUOip iHPOpMALiiIHOrO KOHTEHTY.

Y nmomnosipi IpefcTaBIeHO Pe3yabTaTH TOTO, AKi caMe MeceKi TPaHCTIOTh
(daHaTV KOMIKCIB Yepe3 coljianbHi Mepexxi, AK 0OMIHIOITbCS PeKOMeHAALisIMM
i un BIIMBaE e Ha POPMYBAHHS HOINUTY Ha KOMIKCHL.

Y xopi focmimxeHHA 6y/10 3°ACOBAHO, IO YHIKaIbHOIO PIUCOIO Iii€l Ky/IbTypH
€ 3[JaTHICTh CaMOOPTraHi3oByBaTHCA Ta GOPMYBATY CBOEPIJHI «IPYIM 3alliKaB-
JIHUX», fKi, CBOEIO 4eproio, GOPMYIOTh YMKY YMTAUiB OO0 HOBMX MaJIbOIIN-
CiB Ta BIUVIMBAIOTh Ha IPOJAKi BUJABHNIITB.

Kntouosi cnosa: rpadiyna miteparypa, YKpaiHCbKMII KOMIKC, BUJaBHUYMIL
PMHOK, MbKOCOOMCTICHA KOMYHIKallist, popMyBaHHS IPyIIN.
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A COMMUNITY OF COMIC BOOK FANS:
FEATURES OF FORMING CONSUMER AUDIENCE

The report analyses observation on social communication of comic book
fans on various online platforms. Comic book readers are considered as a group
that can be defined by two features — their common interest in comics, as well
as a way of expressing this interest. The environment for comic book fans is very
different from the average reader who buys books. Unlike other subgroups that
form around a common interest, comic book fans form clear interest groups
and prefer the personal recommendations of members of the fan community
to the advice of bookstore sellers. The culture of comic book fans is a product
of modern culture of mass media consumption that erases all gender, age
and social frameworks.

The report attempts to prove that comic book readers are a unique subcultural
group, which is quite difficult to characterise on specific grounds, as this group
is very heterogeneous. Most American researchers identify one feature that
unites comic book readers — reading habits and choice of information content.

The report presents the results of what messages are broadcast by comic book
fans through social networks, how recommendations are exchanged and whether
this affects the formation of demand for comics. The environment for comic
book fans is very different from the average reader who buys books..

The research finds out that a unique feature of this culture is the ability
to self-organize and form a kind of “groups of interested”, which in turn form
the opinion of readers about new paintings and influence the sales of publishers.

Key words: graphic literature, Ukrainian comic book, publishing market,
interpersonal communication, community building.
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Mimyuk BnaoneHa IOpiieHa, acnipaHT KWiBCbKOro HawioHasbHOro
YHIBEpCUTETY KyNnbTypW i MUCTeUTB, BMKaAay Kadpenpu peknamu
Ta 3B'A3KIB i3 rPOMaACbKICTIO IHCTUTYTY XXypHanicTukn KniBcbkoro
yHiBepcuTeTy iMmeHi Bopuca piHueHka (Kuis, YkpaiHa) / Vladlena
Pittsyk, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

NPOCYBAHHSA 3AKJAZIB BULLIOT OCBITU YEPE3 COLIIAJIbHI MEPEXI

[l IpuBepHeHH: yBary Cy4acHoi MOJIOfii HeOOXiTHO BIaBaTHCH 1O HECTaH-
JApTHUX Ta TPEHJOBMX peKMaMHUX pilleHb. Cyd4acHa MONO/Ib HAJIEKUTh fIO I10-
KOJIHHA «Z», IJI IKOTO XapaKTepHe KOPUCTYBAHHA COLiaJIbHMMI MepeXaMu,
cinmora 1o 3BUYaliHOI, 6aHa/IbHOI peKIaMy Ta BUCOKUIT piBeHb HOBipK 10 6710-
repiB a6o aBTOpUTETHMX 0Ci6 BcepenyuHi ixHboro koM '1oHiti. Tomy 6penu Ta
oprasisaii, 1[0 BuOpasy LiNbOBOK ayAUTOPIEI0 MOJIOAD, MAIOTh Oy TV IPUCYTHI
y conjanbHUX Mepexxax (6es3rnocepeHiM cepefoBuUILeM IIepeOyBaHHA MOIOUX
JIofielt) Ta BiICTeXXyBaTy TPpeH 0B Tedii, popMyloun Ha Liili 6a3i CBOIO peKnIaMy
I PEK/IaMHi MeceKi.

Ockinbku 3akmany Buoi ocsitu (3BO) 6esnocepenHbo BUOYIOBYIOTH CBOIO
KOMYHiKallio 3 mifmitkamy, iHpopMyIoun IX IIpo HaIIpsAMY HaBYaHHS Ta ariTyio-
4J1 1O BCTYILY, C/Tif BlaBaTUCA He TIIbKM 1O 3BUYHIX Ta KOHCEPBAaTUBHIUX 3ac00iB
peKxmaMu, a 11 akTuBHO IpeseHTyBaty 3BO y fimxuTan-cepesoBuli, 30KpeMa
COLIiaJIbBHMUX Mepeskax. 3aXo/A4M B coljia/lbHi MepesKi IfofiMHa IIparHe Ai3HaTucsA
IIpO Te, L0 BinOyBaeTbCA Y XKUTTI iXHIX Apy3iB, a TAKOXK BiOMMX JIIofiell — Bce
Ile HaJIALITOBYe Ha HeOpMajbHe CIIJIKYBaHH:A, 30MVDKeHHS Ta IPUXWIAE IO
TOBip4MX po3MOB. bepyun fo yBarm BulllecKasaHe, YHiB€pCUTETH MOXYTb BU-
CBIT/IIOBATY HaBYa/IbHUI IIPOLEC, CTYIEHTCbKE XUTTH, IPOBOAUTH IIPAMI TPaH-
cnanii y popmari «imuranHs — BignoBigb». Take SkMBe CHIIKYBaHHA LOIIOMO-
Ke He TIIbKM 3aBOIOBATH JOBIpY Ta IPUXMIbHICTD abiTypi€HTIB i CTYIEeHTCTBa,
a J1 gisHaTMcsA 60, CTpaxy, XBWIIOBAHHA LIITbOBOI ayAUTOpil, 110, CBOEIO Yep-
IO, IOCIyIye BUOYAOBYBaHHIO e(eKTUBHOIO Jia/ory abo IpONMCYBaHHIO
CKPUIITIB.

Jobupary cTparerito IpocyBaHHA MOTPIOHO iHAMBINYaNTbHO LA KOKHOTO
3BO. OcHOBHMMM MONOADKHUMI MepeXkaMyl BBa)KaIOTbCA TIKTOK Ta iHCTarpam,
IIpY YOMY JUII KOXKHOI collia/IbHOI Mepexki HeoOxifnHO (opMyBaTy YHiKaIbHUI
KOHTeHT. CepeJ; BUMOT JJO OCTAaHHBOTO CIiJ| 3a3HAYNUTU Ki/IbKa OCHOBHUX: TPEH-
TOBMII, 3 [yMOPOM, FapHOI AKOCTi, KOpMcHMII iHpopMaTyBHUIL. B YkpaiHi € rap-
Hi IIPMKJIaJiy CTOPiHOK YHIBEPCUTETIB Y COLIia/IbBHUX MepeXKax, AKi BiJIIOBi1al0Th
3aIyUTaM MONOADKHOI ayauTopii. [langemia npumBuammIa mpouec gimpKuTati-
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3arii Ta mepexofy O6iIbIIOCTI cep XNUTTA B OHIANH-IIPOCTIP, TOMY Ipe3eHTa-
11is1 yHIBepCUTETIB Yepes3 COLianbHi Mepexxi CTae BCe OI/IbII aKTyalbHOIO.

Kntouosi cnosa: conianbHi Mepexi, peknama, IiIboBa ayAuToOpidA, 3aKIagu
BUIIOI OCBITH.

PROMOTION OF UNIVERSITIES USING SOCIAL NETWORKS

To attract the attention of modern youth, it is necessary to resort to non-
standard and trendy advertising solutions. Today’s young people belong
to Generation Z, which is characterized by a presence on social networks, blindness
to ordinary, banal advertising, and a high level of trust in bloggers or authoritative
people within their community. Therefore, brands and organizations that have
chosen young people as the core of the target audience need to be presented
in social networks (the immediate environment of young people) and follow trend
directions, forming their advertising and advertising messages on this basis.

As higher education institutions directly build their communication
with adolescents, informing about the areas of study and campaigning for
admission, it is necessary not only to resort to the usual and conservative means
of advertising but also to actively present universities in the digital environment,
including social networks. Because, from a psychological point of view, going
to social networks, a person seeks to learn about the life events of their friends,
look at the lives of famous people — all this sets up for informal communication,
rapprochement, and has a trusting conversation. Taking into account the above,
universities can show the educational process, student life, conduct live broadcasts
in the format of “question-answer”, such live communication will not only win
the trust and commitment of applicants and students, but also learn the pain,
fears, concerns of the target audience. Which in turn serves to build an effective
dialogue, or scripting.

The promotion strategy should be selected individually for each university.
The main youth networks are TikTok and Instagram, and for each social
network, it is necessary to create unique content. Among the requirements for
the content should be noted a few basic ones: trendy, humorous, good quality,
useful, and informative. In Ukraine, there are good examples of university pages
on social networks that meet the needs of young people. The pandemic has
accelerated the process of digitalization and the transition of most spheres of life
to the online space, so the presentation of universities through social networks
is becoming increasingly important.

Key words: social networks, advertising, target audience, universities.
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Cmaxie Mapia PomaHieHa, acnipaHT YKpaiHCbKOi akafemii apy-
kapctBa (JlbBiB, YkpaiHa) / Mariia Stakhiv, Ukrainian Academy
of Printing (Lviv, Ukraine)

NPUXOBAHA PEKJIAMA B YKPATHCbKUX MIAPYYHUKAX HYLU

3ayBaxkeHH1 o migpyuHukis Hooi ykpaincekoi mkonu (HYIIT) BuHuKamm
1je y mpolieci ix cTBopeHHs. YacTuHy 3 npobIeMHNX MOMEHTIB BUAABII yCy-
HY/IM Ha eTalli eKCIepTHusy, aje 6araTo Hefo/iKiB MOTPAIIIO 1O APYKOBAHUX
I eIEKTPOHHUX BEPCiil UUX BUJAHb Ta €IeKTPOHHUX IiIPyYHMKIB, CTBOPEHUX
Ha iX ocHOBI. Ile cTano ofHi€ro 3 NpUYMH IPU3YIMHEHHA OCBITHBOIO €KCIIEPH-
MeHTY «EnexTpoHHMIT MiPyYHMK OJIA 3arajbHOI cepeqHboi ocBiTi». Kpim 3a-
YBa)KeHb JIO BifIIOBITHOCTI TUIIOBMM HaBYaJbHMM IIpOTpaMaM Ta IPMHIMIIAM
KOMIIETEHTHICHOTO HaBYaHH:A, 3aCTApi/loro AM3aiiHy Ta HEYYTIMBOCTI [JO TeH-
IlepHOTO 6asyaHCy, BUABIEHNUX opdorpadiyHmx Ta CTUIICTUYHNAX HOMUIOK OTHY
i3 HeYMCIeHHUX TIPYyIl Bi3yaJlbHOTO Ta TEKCTOBOTO KOHTEHTY, L0 MOXe OyTu
IMCKYCiIHMM, CTAHOBUTDH BUKOPVCTAHHA CIIPaBXKHIX TOPTOBUX MapOK, peK/IaM-
HMX TIOBIIOMJIEHb Ta 00 €KTiB pekaamiu. [HKONM Ile BMOTMBOBAHO HAsIBHICTIO
3aBJjaHb Y HaBYa/IbHUX IPOTpaMax 3 IeBHUX AUCUMIUIIH, iHOAi K HeJOLi/IbHO.
[Topexynu pexnaMHi 300pa’keHHs Ta IOBIJOM/IEHHS 3 ABJISIIOTHCS SIK CBOEPiAHI
easter eggs (HABMICHO NPUXOBaHi IOCUIAHHS), SIKi € 3pO3yMITMMU He YYHAM,
a BYMTE/IAM Ta iHIIMM JOPOCIUM, 110 KOHTAKTYIOTD 3 LIMMU BUJAHHAMU.

MeTow HONOBifi € aHasIi3 BUABIEHNUX €/IEMEHTIB, BU3HAYEHHA iX NpU3HAa-
YeHHs Y TEKCTaX IiJPy4YHMKIB, a TAKOX IX JOLIIBHICTh Y LIbOMY BUJIi BUJAHb.
BcraHoBeHo, 110 y 61IbIIOCTI MiAPYYHMKIB TaK UM TaK TPAIUIAIOTHCS 300pa-
JKEHHsT MDKHapOJOHMX Ta YKPAlHChbKUX OpeHAiB, mormirpagivyHol mpoayKuil Bu-
TABHUITBA, sIKe IPUYETHE [0 CTBOPEHH: caMe IMX Iipy4YHMKIB i BUJjaHb iH-
IIMX BUJABHUITB, IEPCOHAXKIB MAacoBOi KylIbTypu. TakoK peKaMoo MOXKHa
BBakaty QR-Kopy 3 MOCMTAHHAMM Ha MaTepiany CTOPOHHIX aBTOpIB, IO He
MaroTh cTOCYHKY o HYIII i ocBiTu 3aranom. AKicTh Bifeo- Ta aymionpomyKuii
Ha IHIINX Pecypcax € OKpeMIM 00’ €KTOM JI/ist 0OTOBOpPEHHS Il aHalisy.

Kntouosi cnosa: HYI, HoBa ykpaiHcbKa IIKOMA, peKIaMa, YKpaiHCbKi

MiJPYYHUKN, MiJPYYHMKM I IIOYATKOBOI LIKOIM, XY[JOXKHbO-TE€XHiuHE
oopMIeHHs.
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HIDDEN ADVERTISING IN UKRAINIAN TEXTBOOKS FROM THE PROGRAM
“NEW UKRAINIAN SCHOOL"

Textbooks for the New Ukrainian School had shortcomings in the
early stages of creation. Publishers have eliminated some disadvantages
during the examination phase, but many defects have been found in printed
and electronic versions of the same publications and electronic textbooks
based on them. This was one of the reasons for the suspension of educational
experiment “Electronic Textbook for Secondary Education’, which began
in 2018. The remarks made to these publications were in line with typical
curricula and principles of competency-based learning, outdated design
and insensitivity to gender balance, spelling and stylistic errors. Using genuine
brands promotional messages and advertising sites are one of the groups of small
amount of visual and textual content in textbooks which use can be controversial.
Sometimes their use is motivated by the presence of tasks in the curriculum
of certain disciplines, sometimes it is impractical, sometimes advertising images
and messages appear as a kind of easter eggs (intentionally hidden links), which
are clear not to students but to teachers and other adults who will contact these
publications.

The purpose of the report is to analyse the identified elements, determine their
purpose in the texts of textbooks and whether their presence is appropriate in this
type of publication. It is found out that in most textbooks in one way or another
it is caught the image of international and Ukrainian brands, printing products
of the publishing house, which are involved in the creation of these textbooks
and editions of other publishing houses, characters of mass culture. Advertising
can also be considered QR-codes with links to materials by third-party authors
that have nothing to do with the New Ukrainian School and education in general.
The quality of video and audio products on other resources is a separate object
for discussion and analysis.

Key words: NUS, New Ukrainian school, advertising, Ukrainian textbooks,
textbooks for primary school, artistic and technical design.
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Cokonoscbka Mapeapuma OnezigHa, ctyneHTKa IV Kypcy cneuianb-
HoCTi «Peknama i 38’A3KM 3 rpOMaACbKiCTIO» IHCTUTYTY XKypHanicTukm
Kuiscbkoro yHiBepcuteTy imeHi bopuca lpiHueHka (Kuis, YkpaiHa) /
Marharyta Sokolovska, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

BIAEOCKPAUBIHI AAK IHCTPYMEHT MPOMOLIi OCBITHbOI YCTAHOBU

CyuacHe iHdopMaliliHe cepefoBuile IepexxuBae LMUQPOBUIL Ta Bidyasb-
HUIT 6YM, B IKOMY Bidya/ibHa peabHICTh HacH4YeHa He IPOCTO 3BUYAIIHOI0 iH-
¢dopMalli€ro, a TaKox, 110 BUKOHAHA 3a JIONIOMOTOI0 Pi3HMX Bi3yalbHUX TEXHiK
Ta TEeXHOJIOTiil. Bucoka monynapHicTh i pisSHOMaHITHICTD BifIeOKOHTEHTY IpH-
BepTae yBary pisHMX KOMIIaHill Ta 6penpis. IlomiOHa BimeokoMyHikauis 3 mji-
TbOBOIO AYAUTOPIEI0 POSITALAETCA AK ePEKTVBHUII HANpAM Yy CY4acHOMY
iHTepHeT-MapKeTuHry. ToMy Takuil pi3HOMaHITHUII Bi/JEOKOHTEHT, 30KpeMa
MaJIbOBaHi polMKM Ta BifeonpeseHTalil 0co611BO, HAOYBalOTh BCe 6i/IbIIO]I IT0-
IIy/IAPHOCTI.

Cyuacui 3BO Texx akTMBHO 3a/1y4aloTh TPeHOBi Bifeodopmary, 30kpema
BifleOCKpaiibiHT, AKMII CHOTOLHI PO3LIVPIOE MOXKIMBOCTI I/ FBOCTOPOHHDOI
KOMYHiKallii 3 1inboBoI0 ayguTopiero. KuiBcbkmii yHiBepcuret imeni bopuca
IpiHyeHKa aKTMBHO BMKOPYCTOBYE BileOCKpaiiOiHT [/I MOMy/IApK3aLii OCBiT-
HiX IIPOEKTIB, ITpe3eHTalil HOBUX OCBITHIX IIporpam A/is abiTypieHTIB, a TAKOX
inpopmyBaHH: Ta 3BITHOCTI cepey OCBITSH, IHTEPAaKTMBHOIO HAaBYaHHSA, COLI-
aJIbHOI poOOTM BUILOT LIKO/N i1 PO3BaXKa/IbHOTO OCBITHBOT'O KOHTEHTY.

Y ZHOmOBi#i BUCBITIEHO ROCHIIfKEHHS BifleOCKpaibiHry sK IHCTpyMeHTa
IPOMOLil OCBiTHBOI YCTaHOBHU, 3ZATHOIO e(EeKTMBHO BIUIMBATM Ha LiTbOBY
aymuTOopilo yepes Bisyanisanito indopmarii Ha mpukai ocBiTHIX mporpam YHi-
BepcuTeTy IpindeHka.

Emnipiyny 6a3y mocmifKeHHs CKIana cepis poiukis poro 3BO B TexHini
Bifeockpaiibinry, po3MileHnx Ha oiliifHUX coLlia/IbHMX ITaThOopMax yHiBep-
CHUTETY.

Y pocnimKeHHi MpoaHalisoBaHO IIOKPOKOBUII aITOPUTM CTBOPEHHSA Bifieo-
CKpaitbinry mis nomyspusanii ocBiTHix mporpam KmiBcbkoro yHiBepcurery
imeni bopuca Ipinyenka. BusHaueHo KaHanyu MOUIMPEHH:A aHiMalliliHUX Bifeo-
CKpaiibiB 3 MeTOI0 JOHECeHHs IO Li/IbOBOI ayfuTOpil MOBHOI, BITKPUTOI Ta aK-
TyanpHol iH$popmarii mpo 3BO Ta itoro ocitHRO-npodeciitHi nporpamu, mif-
TPUMKM [TO3UTHBHOTO 00pasy yHiBepcuTeTy, GOPMYyBaHHA IPOMA/ICHKOI TyMKH
i1 iHTepeciB o momynApHUX npodeciit 3 60Ky abiTypieHTIB Ta IPOMaCHKOCTI.

120



TakoX OLIiHEHO edeKTMBHICTb IPOMOLl OCBITHIX MpOrpaM y TeXHili Bigeo-
ckpaitbinry sa gomomoroio KPI ta BebaHa M THKIL.

Kniouosi cnosa: BisyanbHa KOMyHIKalisl, Bifle0CKpaiibiHT, IPOMOLLisi, OCBiT-
Hiil IPOEKT, BilEOKOHTEHT.

VIDEO SCRIBBING AS A TOOL FOR PROMOTION OF AN EDUCATIONAL
INSTITUTION

The modern information environment is experiencing a digital and visual
boom, in which the visual reality is saturated not just with ordinary
information, but with information that is made with the help of various
visual techniques and technologies. The high popularity and variety of video
content attract the attention of various companies and brands, because such
type of communication with the target audience is considered an effective
direction in modern Internet marketing. Therefore, such a variety of video
content, including cartoons and video presentations in particular, are becoming
increasingly popular.

Modern institutions of higher education are also actively attracting trendy
video formats, video scribing specifically, which today expands opportunities
for two-way communication with the target audience. Borys Grinchenko
Kyiv University actively uses video scribing to promote educational projects,
present new educational programs for entrants, to inform and report among
educators, for interactive learning, as well as for social work of higher education
and entertaining educational content.

Therefore, the aim of the research is to study video scribing as a tool
for promoting an educational institution that can effectively influence the target
audience through the visualization of information on the example of educational
programs at the University of Grinchenko. The empirical basis of the study
is a series of videos of Borys Grinchenko Kyiv University in the technique of video
scribing, which are posted on the official social platforms of the institution
of higher education.

A step-by-step algorithm for creating video scribing to promote educational
programs at Borys Grinchenko Kyiv University was analyzed in the study.
Channels for the distribution of animated video scripts have been identified
in order to convey to the target audience complete, open and relevant information
about free educational and professional programs, as well as to maintain a positive
image of the university, formation of public opinion and creating interest
in popular professions on the part of entrants and public. The effectiveness
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of the promotion of educational programs in the technique of video scribing
with the help of CRI and web analytics is also evaluated.

Key words: visual communication, video scribing, promotion, educational
project, video content.

OBrOBOPEHHSA JOMOBIJEW / REPORTS DISCUSSION
14.30-15.00
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CEKIIIA / SECTION I11
THOOPMAIIIITHA ITOTITUKA B JIATIO31 «€C — YKPATHA»
INFORMATION POLICY IN THE “EU — UKRAINE DIALOGUE”

10.00-12.00

Moodepamop / Moderator:

Mickopcbka fanuHa AHOpiisHa / Hanna Piskorska, noueHT Kadenpu pe-
Kramm Ta 3B'A3KIB i3 F(POMafCbKiCTIO IHCTUTYTY XypHanicTnukm Kniscbko-
ro yHiBepcuteTy imeHi bopuca IpiHYeHKa, KaHAUAAT ICTOPUYHUX HayK.

AOMNOoBIAl/ REPORTS
10.00-11.30

Nina Zrazhevska, Doctor, Professor of Journalism and New Media,
Borys Grinchenko Kyiv University (Kyiv, Ukraine)

“CHAOS” AND “COMPLEXITY” AS SYSTEMATIC TOOLS
FOR STUDYING THE MODERN INFORMATION SPACE

The problems of misinformation, post-truth, dirty technologies
and the modern communication tools of influence on mass consciousness
require an in-depth study of the theoretical and applied basis of these processes,
an explanation of how and why postmodern chaos theory has successfully
become a practice in the new media. It is the new media that are the product
of an uncontrolled process of creating and disseminating information that fit
very clearly into chaos theory. The modern world is becoming more complex,
traditional theories are less able to explain it.

The economics of the digital space review five fundamental paths
to the modern understanding of the digital age: cultural, political, economic,
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scientific, and aesthetic, and connect them together to form a holistic view
to demonstrate how critical thinking can be configured through a methodological
approach, which uses “chaos” and “complexity” as systematic tools for studying
the modern information space.

The theory of nonlinearity in the field of basic sciences has acquired the status
of fundamental in the postmodernist paradigm. Poststructuralists proposed
the term “chaology” in the early 1980s. Postmodernists experienced changes
in the general emotional climate in Western Europe’s perception of the new
worldview. This condition can be called “soft postmodernism”, when a person’s
consciousness adapts to the new postmodern environment. The people begin
to worry more about quality of life, private values, the search for individual
happiness, autonomy. This trend is increasingly leading to agreement with
reality. How the media event does not serve the linear perception, but rather
provokes chaos. We will rely on several ideas of chaology and try to illustrate our
hypothesis with concrete examples. Recent events related to the coronavirus have
shown that the media literally exploded with reports of conflicting events in the
interpretation and presentation of this event (various versions and interpretations,
conspiracy theories and various expert opinions — this is real chaos, which
is impossible to organize and comprehend). This situation raises the question
power and control in the media — who and why it is profitable to cover the event
in one way or another.

Key words: chaos, post-truth, pseudo-reality, media control, misinformation.

Mickopcbka lanuna AHOpiisHa, [oLEeHT Kadbenpu pekiamm Ta 3B'A3KiB
i3 rPOMaACHKICTIO IHCTUTYTY >XKYpHanicTUKn KNiBCbKOro yHiBepcuteTy
imeHi bopuca piHueHKa, KaHanAaaT icTopnyHUX Hayk (Kuis, YkpaiHa) /
Galyna Piskorska, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

«BUTBA HAPATUBIB» Y KOTHITUBHOMY BUMIPI IHOOPMALINHOIO
MNPOCTOPY

BaxmBOXO 03HAKOIO CTPATEriYHOrO HAPATUBY € T€, IO BiH € KOTHITMBHUM
MIPOAYKTOM, CKOHCTPYJIOBAaHVM /I JOCATHEHH:A CTPATeTiYHNUX IIizeit. 3a3Hade-
HO, IO CTPATETiYHMII HApaTUB 3a YMOBY CTBOPEHHA HaJIeXKHOTO 3MICTY Ta J10T0
ajlanranii 1y1A pisHUX LiTbOBMX ayJUTOPil 3 ypaXyBaHHAM iXHIX 0co0MmmBOCTEIN
CIIPUIHATTS, L{iHHICHMX YCTAHOBOK TOIO MOXKe CTaT! e(eKTHBHUM MeXaHi3-
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MOM MIPOCYBaHHsI IHTepeciB [iep)XaBu Y PyXIUBoMy iH(opMaIiitHOMy cepeno-
BUIII.

Kntouosi cnosa: cTpaTeriynmii HapaTus, CTpaTerivyHi KoMyHikaii, inboBa
ayauTopid, iHpopManiiHuil IpocTip.

“BATTLE OF NARRATIVES” IN COGNITIVE DIMENSION
OF INFORMATION SPACE

The important feature of strategic narrative is that it is a cognitive product
designed to achieve strategic goals. It is mentioned that strategic narrative,
if created with the proper content and its adaptation for different target audiences,
taking into account their peculiarities of perception, values, etc., can become
an effective mechanism for promoting the interests of the state in a mobile
information environment.

Key words: strategic narrative, strategic communications, target audience,
information space.

3eneHiH Bcesonod Bonodumuposud, foueHT Kadenpun nonitmyHol
NCUXONOTii Ta MiXXHapPOAHUX BiAHOCMH HauioHanbHOro negaroriyHo-
ro yHisepcuteTy imeHi M.I1. JparomaHoBa, KaHANAAT NCUXONOTYHNX
HayK, foueHT (Kuis, YkpaiHa) / Vsevolod Zelenin, National Pedagogical
Dragomanov University (Kyiv, Ukraine)

rPAHA-HAPATUB Y MIOGOAU3ANHI: TETEMOHIA CBITOBAYEHHA

Bynb-Axnit Mip — Lie caMoOyTHilT cBiT. Y HbOMY IIPUCYTHI He TibKY TEKCT,
IIOHATT:, iflel YM CUMBOJ/IY, a /I CUCTeMa AKCiONOTiYHMX KOOPAVHAT, COLlia/IbHa
KOHBEHIIis, BIICOKOXYTOXHI CI’KeT Ta 0a30BUiT IUCKYPC — TpaH/-HapaTHB
(master narrative, metanarrative) 100 IpUITHATHNX CLleHApiiB CycHiIbHMX Bifi-
HOCHH Ta [IePCIeKTIUB PO3BUTKY fepkasu. [Tix qac indopmariiitHol BiftHM TaKuii
HapaTUB Mae KJIIOUOBe 3HAUEHHs i1 POPMYBAHHs €JUHOI KapTUHU CBITY 5K
3aIIOPYKM Hal[iOHa/IbHOI 6e3mekn YKpaiHm.

Bopnouac cnmip 3a3HauMTH, IO Y IOCTMOJEPHICTCHKOMY MeMliaMCKypci
TpafULIiiiHI TPaHJ-HAPATUBYU Hapasi M030yBaOTbCs CBOEL TOMOBHOI (QYHKIIIT —
neriTMManii CMICIIiB, JOCBifly Ta 3HaHHA IIPO iCTOPMYHY CIAJKOEMHICTD i 3a-
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rajibHy CIPAMOBAHICTh IUBIMi3al[ilIHOrO PO3BUTKY CyCIinbCTBA. e cipuynnm-
mm y XX CT. «<HapaTUBHI MAIIMHU» 3 BUPOOHUIITBA KY/IBTOBMX KapTIH CBITY, SIKi
TOTA/IbHO iHJOKTPUHYBAIN MacH, 10 3TOJJOM BUK/IMKA/IO Y OCTAHHIX CKENCUC
i Bifipasy 10 BCIMAKMX if€OIOTiii Ta MPU3BENIO [0 €K3UCTEHLIIHOTO TO/IOAY He
TinbKy B YKpaiHi, a if y 6araTbox iHIIMX MOCTKONMOHIaMbHMX KpaiHax CBiTYy.

ToMy cpoOrofHi BiTUM3HAHMIT TPaH/-HAPATUB Ma€e PO3B’A3yBaTH Hia/IeKTIY-
He 3aBJJaHHA — 3aJJOBOJIbHUTY TOCTPY NOTPeby B yHiBepCa/IbHUX CEHCAX Y CU-
Tyalil, KoM MacK HIiTTiCTUYHO rOTOBI 3HEI[iHUTK 1 T036aBUTH CMUCTY OyHb-
AKY ifero.

B ymoBax, Komu Ha 3MiHy €IOXM IIOCTMOJEPHI3SMY IPUXOZUTb MeTaMO-
IepHi3M Ta MeTaryMaHisM, Mi(ofusaiiH K Cy4acHa METOJOJIOTIA if MOTyXHa
IICUXOTEXHONOTiA MefliaBIIMBY Ha KOJIEKTMBHE HECBiZlOME IOCTAE BaXXK/IMBUM
iHCTpyMeHTapieM He TIMbKM AJIsL iHTerpamii cBiToOGaueHHs yKpaiHIIB Ta IIpo-
TUCTOAHHA MeJiaTepOpU3MY, a i JI BifTBOPEHHA I'paH/I-HapaTMBiB, 3JaTHUX
J0 TETEMOHII Ha CBiTOBOMY DiBHI.

Kntwouosi cnosa: mipopusaiity, rpaHf-HapaTuB, ICUXOTEXHOOTIS, iIHJOKTPH-
HalI[is, MeTaMOJIepHi3M, MeTaryMaHisM, Iepej-HapaTuB, CBiTOOaIeHH .

GRAND NARRATIVE IN MYTHODESIGN: HEGEMONY OF OUTLOOK ON LIFE

Any myth is a unique world. In this world there are not only text, concepts,
ideas or symbols, but also a system of axiological coordinates, social convention,
highly artistic plot and basic discourse — grand narrative (master narrative,
metanarrative) on acceptable scenarios of social relations and prospects for
the development of the state. During the infowar such a narrative is of key
importance to the formation of unified picture of the world as a guaranty of the
national security of Ukraine.

At the same time, it is important to note that in postmodern media discourse
traditional grand narratives are currently losing their main function —
the legitimation of ideas, experience and knowledge about the historical
continuity and general direction of the civilizational development of the society.
This was caused by “narrative machines” for the production of cult pictures of the
world, which totally indoctrinated the masses in the twentieth century. Later it
generated skepticism and disgust to all sorts of ideologies and led to existential
hunger not only in Ukraine but in many other postcolonial countries of the world.

Therefore, today the domestic grand narrative should solve a dialectical
task — to satisfy the pressing need for the universally applicable concepts in the
situation where the masses are nihilistically ready to devalue and make useless
any idea.
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In circumstances where the era of postmodernism is replaced by
metamodernism and metahumanism, mythodesign as a modern methodology
and a powerful psychotechnology of media influence on the unconscious
collective it becomes an important tool not only for the integration of the
outlook on life of Ukrainians and confrontation of media terrorism, but also for
the reproduction of grand narratives capable of hegemony at the global level.

Key words: myth design, grand narrative, psychotechnology, indoctrination,
metamodernism, metahumanism, antenarrative, outlook on life.

Llleguyk 304 BonooumupieHa, ctaplunii BUKnagay Kapenpu pekna-
MU Ta 3B'A3KIB i3 rpOMafCbKicTIO IHCTUTYTY XKypHanicTnkn KniBcbko-
{ © TO yHiBepcuTeTy imeHi bopuca piHueHKa, KaHanAaT GinonoriyHnx
Y ,  Hayk (KwiB, YkpaiHa) / Zoia Shevchuk, Borys Grinchenko Kyiv
# University (Kyiv, Ukraine)

NPOBNIEMA YNCTOTU IHOOPMALLITI B YMOBAX 361JIbLUEHHA
IHTETPOBAHOCTI 1 HACUMYEHOCTI IHOOPMALIMHOIO Nnons

[Tpobnema uncroTn inopmanii, ii TPUHIMIIOBOI MOXIMBOCTI Ta KOLND-
HOCTi 0COO/IMBO FOCTPO NOCTAE B YMOBaX 30i/IbIIeHHS IHTETPOBAHOCTI 71 HACK-
4yeHOCTi iHpopMaliriHoro mons. Bemnki o6caru iHdopMaliil, 110 reHepyThCA
3acobamu MacoBol iHdopmanii Ta iHIIMM yYacHMKaMU MefiiacepefoBuina (30-
KpeMa, 3a JOIIOMOTOI0 COLIia/TbHUX Mepex), IPU3BOJATD IO CHHApoMY iHdop-
MaliifHoi BToMM ayguTopii. BiH XapakTepusyeTbcad KPUTUYHUM 3HIDKEHHAM
y peLuIi€eHTa 3[aTHOCTI aHamidyBaTy BXigHi iHopmaniiiHi moTokm Ta age-
KBaTHO OLiiHIOBaTy iHdopMaliliHe mose. B uyx ymoBax ayguTopil gepasi cuib-
Hillle 3aJIeKaTh Bifl HAMipiB BiflIpaBHMKA IIOBiJOM/IEHHA: BiJj 3aK/Ia/IeCHUX HUM
iHCTpyMeHTIB BIUIMBY, IIPO30POCTi BlIaCHe MOBiJOM/IEHH, 30iry KOZiB Ha eTami
KOJIYBaHHA i JIEKOJlYBaHHS IIOBiIOM/IEHHH, JOCTOBIPHOCTI HaBeJEHOI B HbOMY
indopmanii Ta 0UiKyBaHb, yCTAHOBOK i1 yIIepemKkeHb peunmienta. Ha cygacHo-
My eTali po3BUTKY iHOPMALIIIHOTO CYCHiNbCTBa MOXKHA CTBEPHXKYBATH, IO
JIOAVHA IepebyBae Iifl IOCTITHUM TUCKOM 3 OOKY 4MCTIEHHMX areHTiB pisHoO-
CIIPAMOBAHOTO BIUIMBY. 3 OITIAAY Ha Te, IO CUMBOJIYHA PealbHICTh, 3adik-
coBaHa BepbarbHO Ta 00pas3Ho, B iHGOpMaLiIHOMY CYCHIIBCTBI CUIbHIIIA 3a
IiICHICTD, KOX€eH, XTO Oepe y4acTh Y CTBOPEHHI, OLIMpPeHH] Ta KOMEHTyBaHHI
indopmaniitHux MaTepiaiB, [OMTYy4a€TbCs O MiCUIEHHA CMY/IbOBAHOI peasib-
HOCTi. A OCTaHH1, Y CBOIO 4epry, 6a3yeThcs Ha 06pasax pisHOTO CTYIEHS pernpe-
3eHTalil #ifiCHOCTI — Bij YiTKOro MaIlyBaHHA [0 CUMYJAKPY. TakMM 4MHOM,
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Ipo6IeMaTHYHO TOBOPUTH IIPO IPUHIIUIIOBY MOXK/IMBICTD YMCTOTH iIHPOpPMALLil
Ta 1i edpeKTMBHOTrO NoumMpeHHs. ToMy IOCTae MUTAHH, Y1 He € OI/IbII eTUIHNIM
O[O0 peLuilieHTa (POPMYBAHHS TAaKOi CHCTeMHU KOMYHIKAMLill, B sIKiil KOXeH
YYaCHUK CaMOCTiifHO 260 3a [[OIIOMOTOI0 30BHIIIHBOTO HE3a/IEXXHOTO ayANUTY
(30KkpeMa, 3a ZOIIOMOTO0 IITYYHOTO iHTeNIeKTY) y pea/lbHOMY 4aci OLiHIOETbCSA
3 NOINAMLY JOCTOBIPHOCTI, TOBHOTM, MOTUBIB CBOIX MECHUIXiB, TOHaJIbHOCTI,
OLIIHOYHMX CYJKEHb TOLIO.

Kniouosi cnosa: indopmariis, Bivus, indopmartiiiiHe more, inGopMyBaHH,
4ucTora iHpopMalil, perpeseHTalliss, CUMYJIALIs.

THE PROBLEM OF INFORMATION PURITY IN TERMS
OF INCREASING INTENSITY AND INTEGRITY INFORMATION FIELD

The problem of information purity, its fundamental possibility and expediency
is especially acute in terms of increasing intensity and integrity information
field. Large amounts of information generated by the media and other
participants in the media environment (including through social networks),
lead to a information fatigue syndrome of the audience. It is characterized by
a critical decrease in the recipients ability to analyze incoming information
flows and adequately assess the information field. In these conditions, audiences
increasingly depend on the intentions of the message sender: the influence tools,
the message transparency, the coincidence of codes at the stage of encoding
and decoding the message, the reliability of information and expectations,
attitudes and prejudices of the recipient. At the present stage of information
society development, it can be argued that people are under constant pressure by
numerous multidirectional influence agents. Due to the fact that symbolic reality,
recorded verbally and through the image, in the information society is stronger
than reality, everyone who creates, shares and comments information materials,
joins the amplification of simulated reality. This is based on images of varying
degrees of representation of reality: from strict mapping to simulacrum. Thus,
it is problematic to talk about the fundamental possibility of information purity
and its effective dissemination. Therefore, the question arises whether it is more
ethical for the recipient to form such a communication system in which each
participant independently or through external independent audit (including
artificial intelligence) is assessed in real time in terms of reliability, completeness,
motives of their messages, tonality, evaluative judgments, etc.

Key words: information, influence, information field, informing,
informationpurity, representation, simulation.
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LllesyeHko OneHa BonooumupieHa, [OLEHT IHCTUTYTY MiXXHapOZHUX
BiAHOCMH KMWIBCbKOro HaLiOHanbHOro yHiBepcuteTy imeHi Tapaca
LlleByeHKa, KaHAmAaT noniTMyHux Hayk (Kui, YkpaiHa) / Olena
Shevchenko, Institute of International Relations, Taras Shevchenko
National University of Kyiv (Kyiv, Ukraine)

KOMYHIKAUIAHUA CKNAQHUK AIANIbHOCTI MKHAPOOHUX
OPTAHI3ALIN WOAO MNMOBAJIbHUX 3MIH KNIMATY

Bupintenns npo6nemu r1o6anpHol 3MiHM K/IiMaTy aKTyasisye HUSKY Iep-
II0YEePTOBMX 3aBJIaHb, 30KPeMa, BU3HAYEHH YIaCHMKIB IIPOLeCy, 00CATiB IXHil
KoMmeTeHIiit i cdep BigmosiganpHOCTi. OXHMMM 3 HANBIUIMBOBIMINX aKTOPIB
€ MbKHapojHi opranisanii, sokpema OOH ra ii cnenianbHi cTpyKTYypH, Iporpa-
MU 1 TPOEKTH, AisTBHICTD SIKMX CIIPSMOBaHa Ha BUpIilIeHHs Tpo6iemMu rmobab-
HOI 3MiHM KJTiMaTy, 3alpoOBa/pKeHHs il 3 afanTanii Ta oM sIKIIeHHs HaCif-
KiB 3MiHM KmiMarty. JIo TakuX crienianisoBaHMX CTPYKTYp Hanexxuthb ITporpama
OOH 3 HaBKOMMITHBOTO CepefioBMIIa, BcecBiTHA mporpama 3 HOCiIKeHb KiIi-
mary, [TobanpHa cucTema crmocrepeXxeHb 3a KiimaroM, [o6anpHa cuctema
CIIOCTEPEXXEHDb 3a OKeaHOM, MiXypsA/oBa IpyIly eKCIepTiB 3i 3MiHM KiMary
Tom0. Harononryerbcs, 10 BaXX/IMBYM €/IEMEHTOM YCIIIXY JifA/bHOCTI 3a3Have-
HUX CTPYKTYP 3 YPeTy/II0BaHH: I06aTbHUX KIIMAaTUYHNX BUK/IMKIB € BUKOPU-
CTaHH:A e(eKTUBHUX KOMYHIKaTUBHMX iIHCTpyMeHTiB. IloKasaHo, [0 B IpaKTu-
i crenianisoBanux cTpykryp OOH BMKOPMCTOBYIOTbCA TakKi KOMYHiKaTMBHI
IHCTpYMEHTH, K OL[iIHOYHI, CIleljia/ibHi Ta TeXHIYHi JOIIOBifi, pe3oMe, 3BiTH, iH-
dbopmariiniai 6ro/meTeHi, MeTOAMYHI OCIOHMKY, BiTeoMarepianm, OPidHI KOH-
depentil, TematnyHi cemiHapy, cneriaabHi iHbOpMaIiiiHi akIil TOIO.

Kniouosi cnosa: rmobanbHa 3mina knimary, OOH, MI'E3K, knimaTnyHi Ko-
MyHiKaIil.

COMMUNICATION COMPONENT OF INTERNATIONAL ORGANIZATIONS’
ACTIVITIES ON GLOBAL CLIMATE CHANGE

Resolving the issue of global climate change addresses a number of topical
issues, including the identification of participants and the scope of their
competences and areas of responsibility. One of the most influential actors are
international organizations, in particular the UN and its special structures,
programs and projects, which activities are aimed at tackling global climate
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change, adaptation and mitigating the effects of climate change. Such specialized
entities include the United Nations Environment Program, the World Climate
Research Program, the Global Climate Observation System, the Global Ocean
Observation System, the Intergovernmental Panel on Climate Change, etc. It
is emphasized that the use of effective communication tools is an important
element in the success of these global climate change response structures. It is
shown that in the practice of UN specialized agencies such communication tools
as evaluation, special and technical reports, summaries, reports, newsletters,
methodological guides, video materials are used, annual conferences, thematic
seminars, special informational actions, etc. are held.

Key words: global climate change, UN, IPCC, climate communications.
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O bapHa Onez CmenaHoseuy, HapoaHW aenyTaTt YKpaiHu 8-ro cknn-

" KaHHA, acnipaHT JIbBIBCbKOro HaLiOHaNbHOMO YHiBEpCUTETY iMeHi
IBaHa ®paHka (JIbBiB, YkpaiHa) / Oleg Barna, lvan Franko National
University of Lviv (Lviv, Ukraine)

MAHIMYJIIOBAHHA CBIAOMICTIO TA MEQIATEPOPU3M
AK CKNAAHUKU 3ATPO3U JEMOKPATU3ALIII CYCMIIbCTBA
TA HALIOHANIbHOI BE3NEKW: MPUYUHU | HACNIAKU

JlomnoBigp MpuUCBAYEHO [OCTIHKEHHIO Tpobiemu iHbopMariiHol 6e3mexn
Ta 3aXJCTy HALIOHAIIBHOTO iH(GOPMAITHOTO IPOCTOPY Bif HETaTMBHUX MaHi-
MyIATUBHO-TICUXONIOTIYHMX BIUIMBIB. 3MilICHEHO aHaNi3 MefilfHOrO NPOCTOPY
YKpaiHu Ta BCTaHOBJIEHO IIPMYMHHO-HACTIAKOBMII 3B 30K BMHUKHEHH iHdOp-
MaLli/iHMX MaHIIy/ AL, Me[ifiHOro TepopusMy. BucsiTieHo y4yacTp, fio i mpo-
THU/i0 3ac06iB MacoBoi iHopmaii i KOMyHiKamil B iHpOpMaIiiHUX MaHIITy/Is-
LisIX Ta ponb y L{bOMY NTIOACHKOro dakropy. IlogaHo mpakTuyHi pekoMeHpanii
I[Of0 BOCKOHATEHHs AepyKaBHOI iH(OpMauiiiHOI MOTITHKY, 3alIPOIIOHOBAHO
HUTAXM DPOTUAILT iHQOpMaLiiHNM MaHINy/ALIAM i MeniaTepopusmy sK GaxTo-
paM pgecrabimizanii HaljioHambHOI OesIeky YKpaiHM I 3arposu AeMOKpaTn3a-
LI/IHMX TIPOLECIB.

Kntouosi cnosa: inbopMaLiitHuil TepopusM, MaHIITy/IIOBaHHS CBIZOMICTIO,
3arposa, HallioHa/lbHA OeslleKka, MeliaTepopusM, MpaBOBe PeETyIIOBaHH,
JKYPHAJIICT.
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CONSCIOUSNESS MANIPULATION AND MEDIA TERRORISM
AS THREAT COMPONENTS OF SOCIETY DEMOCRATIZATION
AND NATIONAL SECURITY: CAUSES AND EFFECTS

The article is devoted to the study of the problem of information security
and protection of the national information space from negative manipulative
and psychological influences. The analysis of the media space of Ukraine
is carried out and the causal connection between the occurrence of information
manipulations and media terrorism is established. The participation, action
and counteraction of mass media and communication in information
manipulations and the role of the human factor in it are described. Practical
recommendations for improving the state information policy are presented
and ways to counteract information manipulation and media terrorism as factors
of destabilization of national security of Ukraine and threat of democratization
processes are offered.

Key words: informative terrorism, manipulation, threat, national safety,
mediaterrorism, legal adjusting, journalist, consciousness.

OBrOBOPEHHSA JOMOBIAEW / REPORTS DISCUSSION
11.30-12.00

131



CEKIJIA / SECTION IV

BIB/TIOTEYHO-THOOPMAIIIITHI YCTAHOBM TA HOBI MEJIIA:
E€BPOIIEVICBKII JOCBIN] B YKPATHCHbKMX PEATIIAX

LIBRARY AND INFORMATION INSTITUTIONS
AND NEW MEDIA:
EUROPEAN EXPERIENCE IN UKRAINIAN REALITIES

10.00-12.20

Moodepamop / Moderator:

BockobouHikosa-lTyzesa OneHa BikmopieHa / Olena Voskoboinikova-
Huzieva, 3aBigyBau Kadeppu 6ibnioteko3HaBcTBa Ta iHpopmornorii IH-
CTUTYTY »KYPHanictukn KniBcbKoro yHiBepcuteTy iMmeHi bopuca Ipin-
YeHKa, JOKTOp HayK i3 couiaibHUX KOMYHiKaUii, CTapwnin HayKoBUN
CNiBPOGITHYIK.

AOMOBIAlI / REPORTS
10.00-11.45

BockoboliHikosa-ly3esa OneHa BikmopieHa, 3aBinyBau Kadenpu
6i6nioTeko3HaBCTBa Ta iHGoOpMonorii IHCTUTYTY XKypHanicTuku Kuis-
CbKOro yHiBepcuteTy imeHi bopuca piHueHKa, AOKTOp HayK i3 coui-
NbHUX KOMYHiKaLil, CTaplUnii HayKoBWIA CriBpo6iTHWK (YKpaiHa) /
Olena Voskoboinikova-Huzieva, Borys Grinchenko Kyiv University
(Ukraine)

MEAIAKYJIBTYPA Y BUMIPAX BIBNNIOTEYHUX, APXIBHUX
| MUCTELbKMX NPOEKTIB EBPOMNENCbKUX KPAIH

Y ponosifi mpoaHani3oBaHO MYJIBTUMENIHNII CKTagHUK IM(POBUX IPO-
€KTiB 616/1i0TeK, apxiBiB i My3eiB €Bpomm. O6’exTamu JOCTiKeHHA € EBpoIieli-
cbka nugposa 6iomioreka (Europeana.eu), enexrponta 6i6mioreka Harionans-
Hoil 6i6mioTexy ®panuii i naprHepis Gallica (gallica.bnf.fr), Myseit nudposoro
mucrenrsa y [Tapyxi (Paris digital art museum) ta inmmi mpoexru.
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Jns [oCmipKeHHA 3aCTOCOBAHO METO/IM CCTEMHOTO aHali3y, KOHTEHT-aHa-
M3y Ta y3arajJbHEHHA.

€sporericbka nudposa 6i6mioTexa — Ije iIHTepHET-IIOPTAI, IKUIT HAJIA€ JO-
CTYII 10 Mi/IbIIOHIB JOKYMEHTIB — KHUT, IepioANKY, 300parkeHb KapTuH, (inb-
MiB, My3elfHUX ITpeAMeTiB Ta apXiBHMX 3aNNuCiB, sKi 6yn oy poBaHi 1mo BCiit
€spori. € OZHNM 3 KTIOYOBUX IIPOEKTIB 3 OLU(PyBaHHs iCTOPUKO-KYIBTYPHOL
crafgmuHn EBpONN.

Ludposa 6ibmiorexa Gallica 30cepemkye yBary Ha mpefcTaBIeHH onud-
pOBaHUX IPYKOBaHMX MaTepiasliB, pyKOINUCiB, ay[iOBisyalbHUX KOJEKIIil, 110
36epiraoTbest v Harjionanpaiit 6i6mioreni @panumii. Gallica mictuts mOHaf
6 MiNbIIOHIB JOKYMEHTIB 1 BBO)KAE€ThCSI eHIMKIONEAUYHOI0 6i6Ti0TeKO0, sIKa
nobynoBaHa Ha OCHOBI Bke icHylounx konekiit. Gallica sk enexrponHa 6i6/io-
TeKa BIAKPUTOTO MOCTYIIy caMa Io cobi e Mefiapecypcom, a 3 iHIIOro 60Ky,
BK/II0YA€ KOMEKIHI Meflia, 30KpeMa Bifieo- Ta ayjiogoKyMmeHTiB. Ha yac anamisy
B OHJIAIH-OCTYII 6y/I0 mpeacTaBieHo 2232 Bifeo, 51 166 ayxiosanucis pisuu-
M MOBaMI CBITY, sIKi po3mimeti y ¢pongax Hanionanbroi 6i6miotexu OpaHii
i MapTHEpPiB MPOEKTY.

[TpencTaBieHO TAKOX HOBITHI JOCBIf i3 GYHKI[iOHYBaHHS CBITOBUX My3eiB
¢ poBOro MIUCTENTBA, 30KpeMa Paris digital art museum.

3po6/1eHO BUCHOBOK, 1110 3-TIOMDX €BPOIEICHKIX IPOEKTIB 3 OIMPyBaHHS
MO>XHa BUIUINTY TaKi OCHOBHI KaTeropii: HallioHa/IbHi cTparerii, BifoMdi Ipo-
€KTHU, PerioHasbHi iHilliaTMBM, BIACHI cTpaTerili YyCTaHOB KynbTypu. Po3BuTOK
TaKMX MPOEKTIB (OPMYE MeIIapoCTip €BPOMECHKOI KYIbTYPH, € BAXK/INBIM
CK/TaJJHMKOM €BPOIIENChbKOI KyNbTYPHOI MOMiTHKK. Bci mpoektn — pesynbraTt
HMapTHEPCHKOI CIiBIpalli yCTaHOB pisHOro Tuiy — 6i6miorek, apxiBiB, MyseiB,
YHIBEPCUTETIB, HAYKOBO-IOCIIIHAX iIHCTUTYTIB.

Kntwouosi cnosa: apxis, 6i6mioTeka, €Bporneiicbka Ky/IbTypHa IO THKA, Meflia-
KY/IBTypa, Mefiapecypcu, MUCTELTBO, My3ell, LU(PPOBi KOMEeKIIil.

MEDIACULTURE IN THE DIMENSIONS OF LIBRARY, ARCHIVAL
AND ART PROJECTS OF EUROPEAN COUNTRIES

The report analyses the multimedia component of digital projects of libraries,
archives and museums in Europe. The European Digital Library (Europeana.
eu), the electronic library of the National Library of France and Gallica partners
(gallica.bnf.fr), the Paris Digital Art Museum and other projects were selected
as research objects.

Methods of system analysis, content analysis and generalization are used
for the research.
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The European Digital Library is an online portal that provides access
to millions of documents — books, periodicals, paintings, films, museum objects
and archival records that have been digitized across Europe. It is one of the key
projects for digitizing the historical and cultural heritage of Europe.

The Gallica Digital Library focuses on the presentation of digitized printed
materials, manuscripts, and audiovisual collections stored in the National Library
of France. Gallica contains more than 6 million documents and is considered
an encyclopedic library, which is built on the basis of existing collections. Gallica
as an open access electronic library is in itself a media resource. On the other
hand, it includes media collections, including video and audio documents.
At the time of the analysis, 2,232 videos and 51,166 audio recordings in different
languages of the world, which are in the funds of the National Library of France
and the project partners, are available online.

The latest experience in the operation of world digital art museums,
in particular the Paris Digital Art Museum, is also presented.

It is concluded that the following main categories can be distinguished
among European digitization projects: national strategies, departmental projects,
regional initiatives, own strategies of cultural institutions. The development
of such projects forms the media space of European culture, is an important
component of European cultural policy. All projects are the result of partnership
cooperation of various types of institutions — libraries, archives, museums,
universities, and research institutes.

Key words: archive, library, European cultural policy, media culture, media
resources, art, museum, digital collections.

KonaHnesa Bikmopia OnekcaHopigHa, nupekTtop HaykoBoi 6ibnioTe-
K1 HauioHanbHOI akagemii KepiBHUX KagpiB KynbTypu i MUCTELTB,
KniBcbKknin yHiBepcuTeT imeHi bopuca lpiHueHKa, kKaHanaaT ictopuny-
HUX Hayk, goueHT (Kwie, YkpaiHa) / Victoria Kopanieva, Borys
Grinchenko Kyiv University (Kyiv, Ukraine)

BIBJIIOTEKA LLOCTOIO TEXHOJIOT4YHOI O YKNAAQY

OpranisyBaru [iisfi/IbHiCTh — O3HaYa€ BIOPAAKYBATU LiTICHY CUCTEMY 3 JiT-
KO BY3HAYEHVMMM XapaKTePUCTUKAMMU, JIOTIYHOIO CTPYKTYPOIO i IMpoliecoM ii pe-
ajrisanii, a Ipy IpPOBeJeHHI HAYKOBUX PO3BiJOK — 3abe3lednTy HacamIepen
BCTAQHOBJIEHHSI METOHO/IOTiYHOro 6asucy (KI040Bol KOHIeNIii). Y posi Takoro
6asucy (npu opranisanii popmyBaHHs (QPOBOro NPOCTOPY HAYKOBUX 3HAHD)
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IOLIbHO BUOMpATH IMIIepaTUB IIEPEXOAY Bil «HA3OTaHIIOUOI» O «BUIEpe-
mxaiodol» Mofeni po3BuTKy. OCHOBOIO KOHIIEITYa/IbHO-MeTOfO/IOTiYHOro 6a-
31ICY OCTaHHbOI POSINAIAETHCA ANPO IIOCTOTO TEXHONOTIYHOIO YKLy, AKUI
6asyerbcst Ha 00’ e[HaHI Ta CUHEPreTUYHOMY ITOCUJIEHH] JOCSTHEeHb HaHO-, 6io0-,
iHpopmManiitHNX, KOTHITMBHUX i comianpHUX TexHoyorii. Takox 6asmc Mae
BK/IIOYATV BUBipEHi 3araJlbHOHAYKOBIi Ta CIlellia/IbHi METOIM IIPOBE/IEHHA Hay-
KOBOTO Mi3HaHHS (CMHEPreTYHMIT, CUCTEMHMIT, iIH)OMETPUYHMIT, KOTHITUBHIIT
Ta icropmunnii). 11i MeTony MOBMHHI Opi€HTYBATICA Ha CHPUAHHA: iHTeTparil
6i6mioTeuno-iHpoOpMariitHOI chepi 3 ZOCTITHUIBKIM, BUABHUYNM i HAYKOBO-
QHAITUYHIM CepeOBUIIeM; BI3HAYEHHIO KOHIIETITya/IbHOI MOfieni 6i6mioTexn
B cepeoBuili 11ppoBOI HAYKY; BUSBIECHHIO B IU(PPOBUX PeCypcax JTaTeHTHUX
3aKOHOMIpHOCTEN i HOBMX 3HaHb; KOTHITUBI3allil HAayKOBMX KOMYHiKallili; aHa-
i3y TpaHcOpMaLiitHNX TIPoLeciB y 6ibmioTewni B mpoteci ii icTOpUIHOro pos-
BUTKY.

Kniouosi cnosa: 6ibmioreka, Hayka, Iudpose cepefoBMINe, MeTORONIOTiA,
CMHepris, PyHKLIOHAIbHO-CTPYKTYpPHi TpaHcopMariii.

LIBRARY OF THE SIXTH TECHNOLOGICAL STRUCTURE

To organize activities means to organize a holistic system with clearly
defined characteristics, logical structure and the process of its implementation,
and while conducting scientific research — first of all to ensure the establishment
of a methodological basis (key concept). As such a basis (when organizing
the formation of the digital space of scientific knowledge) it is advisable to choose
the imperative of transition from “catching up” to “ahead” of the development
model. The basis of the conceptual and methodological basis of such a model
is the core of the sixth technological system, which is based on the combined
and synergistic strengthening of the achievements of nano-, bio-, information,
cognitive and social technologies. The basis should also include verified general
scientific and special methods of conducting scientific knowledge (synergetic,
systemic, infometric, cognitive and historical). These methods should focus
on promoting: integration of the library and information sphere with research,
publishing and scientific-analytical environments; defining the conceptual model
of the library in the environment of digital science; detection of digital latent
patterns and new knowledge in digital resources; cognitiveization of scientific
communications; analysis of transformation processes in the library in the
process of its historical development.

Key words: library, science, digital environment, methodology, synergy,
functional and structural transformations.
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Makapoea Mapisa BonooumupieHa, foueHT Kadeppun 6i6nioteko-
3HaBCTBa Ta iHpopmonorii IHCTUTYTY »KypHanicTukn KniBcbKoro yHi-
BepcmuTeTy iMeHi bopuca lpiHueHKa, kKaHanAaT KynbTyponorii (Kuis,
Ykpaina) / Maria Makarova, Borys Grinchenko Kyiv University (Kyiv,
! | Ukraine)

KOMM'IOTEPHA BIPTYAJIbHA PEAJIbHICTb
AKNEPEAYMOBA NOABU HOBUX BUAIB TBOPYOCTI
TA ®OPM AIANIbHOCTI IHOOPMALIIAHUX NPALIIBHUKIB

Mera fomoBifii — cxapakrepusysatu Internet AK po3BuBajbHE CEpENOBHUILE
CIJIKYBaHHA, 1[0 NPOIOHYE iHAMBINY HOBiI MOXK/IMBOCTI JJIs peaisalil cBOiX
3mi6HOCTeI, 3a0OBOIEHH Ii3HABAa/IbHIX, KOMYHIKaTMBHMX, KPEATUBHMX i pe-
KpeauiltHux notpe6. Po3sutok Internet Ta moumMpeHHst TeXHOJIOTit BipTyanbHOI
pearbHOCTI ja/Iy 3MOTY BipTyaIbHO BifBimyBaTu My3el, 616mi0oTeKn, KOHIIepTHI
3a/M, KapTUHHI rajiepei. MeTogomorisA JoCIiiKeHHA MO/IATa€ y 3aCTOCYBaHHi 3a-
raJIbHOHAYKOBYMX METO/IB i Ii/IXO/iB, 30KpeMa JIiaIeKTUYHOTO, O A€ MOXK/IN-
BiCTb PO3ITIAHYTU COLIia/IbHi Ta KOMYHIKaTUBHI ITpoLlecy B iX OpraHivyHii mimic-
HOCTi. BipTyanbphi My3ei 3a6e3medy0oTb 6€3KOIITOBHUIT JOCTYII 10 KY/IbTYPHUX
30006y TKIB yCiM colLlia/IbHUM IPyIIaM, 30KpeMa if TIOfsAM 3 0OMEKEHIUMIU MOX-
JMBOCTAMM, 1[0 € YMHHMKOM 3a7Ty9eHHA HaceleHH:A Y CBIiT KynpTypu. HaliBax-
nuBinra GyHKLiA BipTyaIbHUX My3eiB — 306epe>KeHHs KyIbTYPHOI CIafIINHIL,
1110 3a6e3Ievye BUCOKIIT piBeHb Mi3HABAILHOCTI, OETHAHMI i3 3a0e3IedeHHAM
HOBHOI 30epe>XeHOCT] eKCIIOHATIB. 3aB/sIKY TeXHOJIOTII BIpTya/lIbHOI peasbHOCTI
BipTyasbHi My3el — OfHe 3 KOMIIPOMICHUX BUpillleHb Ipo6IeMy, 1110 3HIMae
HPOTUPIYYSA «HOMYIAPU3aLisl KYIbTYPHOI CIAIUINHN — 30epeKeHHs KyIbTyp-
HOI CIIafImuHI». BipTyanpHi Mysei po6mATh iCTOTHUIT BHECOK B OXOPOHY HeMa-
Tepia/IbHOI KY/IbTYPHOI CIIA/IIMHA 32 JOIIOMOTOI0 OL[M(PYBAHHsI 1 TOKA3yBAHHS
Y CBOIX KOJIEKIIisIX HAPOIHNX 3BUYAIB Ta 0OpANiB. [HTepHeT-My3el Hal0Th TAaKOX
MOLITOBX PO3BUTKY MUCTELTB Ha OCHOBI CMHTE3Y XYJOXKHIX JJOCATHEHD Pi3HUX
KY/IBTYP, BiIPO)KEHHs HaPOZHUX TPaAuLiil B oundpoBaHiit Gpopmi ta iHANBI-
IyanpHUX iMIIpoBisaniit. PazoM 3 TuM BipTyasbHi My3el, sk i 6i6ioTeku Ta apxi-
B, BipTya/IbHi MarasuHu Ta iHIIi YyCTaHOBYM, HAMAralOTbCA BiITBOPUTH BUTJIAL,
TOTO {HCTUTYTY, SIKOMY BOHU YIIOAIOHIOIOTHCS, CTBOPUTY BIpTya/IbHMII aHAIOT
peanbHOI collianbHOi B3aemopii. CTBopeHH:A B Internet BipTya/lbHUX «XpaMiB
MUCTENITBa» MEPEKOHYE, IO J/Is CYYacHOTo IaHyBa/JbHMKA MY3 BaXK/IMBa He
npocTo indopmariis Ipo GopMy Ta 3MICT IIeeBPiB MUCTEIL[TBA, @ KOMIIEHCALIis
3a JIOIIOMOTrOI0 00pasiB, HEAOCTATHIX AJIsI HHOTO PealbHUX eCTeTUYHUX IPaK-
THK. BipTyanpha 6i6mioreka, Myseii, apxiB — Ije OpraHi3oBaHa CyKYIHICTb 06-
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pasiB fjokyMeHTiB. Kuury, )xypHany, i Matepiany, AKi B HUX OJAIOTbCS, He
MO>KHa IOTPMMATH B PyKaX, 3aTe BOHM (i3NIHO He 3aliMalOTh MiClis, 110 Haf-
3BMYAITHO BOX/IMBO B YMOBAX HecTadi IUIOLI JyIsi 30epiraHHs; ix 0O6pas MOX-
Ha TMPaKyBaTK CTIMbKM PasiB, CKIIbKM 3BepHETHCs MIOfell Ha BeOCTOPIHKY, Ha
AKIiVl BOHM IIP€JCTaBJIeH].

«BipryanpHa», abo oHmaiiHOBa-6i6mioTeka, — Ie 6iOmioreka, sKa icHye
B MOX/IMBOCTI, 30Mpae eeKTpoHHY iH(popMaliilo, BHOPAAKOBYE 1I i Hajae Ko-
pucrysadesi. Bipryanpnicte HagaHoI indopmanii mepegbdadae, 1o B Oyab-AKuit
MOMEHT BOHa MO>Ke 3MinmTICs. Takuit iHpopManiitHuit IPofFyKT, sk 6i6moTey-
HUIt (My3eitHnit, apxiBamit) GOHA sAB/Isie cO60I0 OpraHizoBaHe 3i0paHHS peasb-
HMX NIePBYHHMX TOKYMEHTIB, €KCIIO3NUIIis — TeX 3i0paHHA pealbHNX TOKyMeH-
TiB yacTVHU POHLY, IpU3HAYEHNX [/ IIOKa3y, i TOMY CIlelliaIbHO 0(OopMIIeHE;
6i6mioTeyHnit KaTajor — Mofienb (GOHAY, IO CKIafjaeThcA 3 6ibmiorpadivnmx
OINCiB IIePBMHHMX JOKYMEHTIB, CTBOpeHa MIIA iHGOpPMyBaHHA IPO CKIAf
¢doHAY Ta MIBUJIIOTO MOLIYKY fOKyMeHTIiB. IIpu Bciit pisHumi 1ux indopma-
LifiHMX NIPOJAYKTIiB 3arajIbHUM € He JIMIIE Te, 10 BOHU TPaHCIIOITh KyIbTYpY,
a 11 IX IpegMeTHICTD (IIpegMeTHUMM € IePBUHHI JOKYMEHTH, SIKi iX CTAHOB/IATD,
6i6miorpaciuni kaprtky, imocrpanil Tomo). Cepen YKpalHChKUX BipTyanbHMX
6i6mioTex BapTO Bim3HAUMTH eNMeKTpOHHY 6i6mioreky «Kymbrypa Ykpainm» —
npoexT HanionanpHoi 6i6miorexn Ykpainu imeni ApocmaBa Myzporo, MeToro
AKOTO €, 30KpeMa, iHTerpanis KylIbTypu HapOJiB YKpaiHM Yy €BPOIENChKUI
i ciTOBUII iHGOpMALIiTHMIT IPOCTIp, 3MIL{HEHHS KYIbTYPHUX 3B SI3KiB i popmy-
BaHH: IO3UTUBHOIO iMi/[Ky YKpaiHM y CBiTi; a TAKOXX CTBOPEHHS €/1eKTPOHHMUX
KOIIiJl APYKOBaHMX JOKYMEHTIB, po3MillleHux y ¢poHpax 6i6miorek Ta iHIMX 3a-
KJIafliB KYJIBTYPI, 1A 30epexkeHHA KynbTypHoi ciapmuuay (http://elib.nplu.org/
index.html).

AKTya/nbHICTb HOCTIPKEHHA IPOAMKTOBAHA TUM, IO MiX MOKOMiHHAMMU
(bopMyeTbCs TPOCTip PO3yMiHHS, B3aEMHOTO IIPUITHATTS, BUHIMKAE «30HA CIIiI-
KyBaHH:». KoMITIoTepHa BipTyanbHa pealbHICTD € HePeyMOBOIO IIOSBJ HOBUX
BIAIIB TBOPYOCTi Ta pOopM HisnmbHOCTI iHopManiitHux npaniBHuKiB. CaMme Take
¢$yHKIIIOHYBaHHA B Me)XaX €AMHOI iHpopMaIiiiHOI Mepexi folloMarae He juiie
noenHaTy iHpopMaLifiHMX MPaliBHKKIB, SKi Ai0Th HAa 3HAYHIN BifcTaHi ouH
Biff ofHOrO, a 11 MaT! cBOGOAY [OCTYIy HO HeobOxigHOI iHpOpMaLil, 3ailicHIO-
BaTM CIIJIBHY pOOOTY 3aMOBHMKIB, IOCTa4ya/IbHIKIB, BUKOHABIIIB 1 KEPiBHUKIB
Y pe>XXUMi OH/IaliH.

BucHOBOK. 3acTOCYBaHHs TEXHOJIOTiNl KOMITIOTepHOI BipTya/lbHOI peab-
HOCTI pyBesno fo TpaHcopMalii Bxe icCHyIoUMX BUAIB MUCTel[TBa (IiTepaTy-
Pa, KiHO Ta iH.) Ta CTBOpeHHs abCOMOTHO HOBMX. | Hajasi Taka TeH/eH s Tuiie
MIOCU/IIOBATUMETHCA. BUHMKATUMYyTh BCe HOBi BUIM MUCTELTBA, IO CIIMPATH-
MyTbCA Ha BUKOPMCTAHHA MOTEHIialy TeXHOJIOTiil BipTya/JbHOI PeanbHOCTI, 3i
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CBOIMM OCOOIMBOCTSAMU 1 KPUTEPIAMU OLIHIOBAaHHSI, XaHPAMU 1 HaIpsMaMI,
y6/IiKOI0 i KPUTHKOIO.

Kniouosi cnoéa: KOMITIOTEpHa BipTyalbHa peajbHICTb, OLMQpPYBaHHA,
OHJIaiTHOBa-6i6/mioTexa, iHdopMaLiiiHNIT IPOAYKT, BIPTya/nIbHUII My3eit, pe-
JKVIM OHJIaiH.

COMPUTER VIRTUAL REALITY AS A PREREQUISITE FOR THE EMERGENCE
OF NEW TYPES OF CREATIVITY AND FORMS OF INFORMATION WORKERS

The purpose of the report is to describe the Internet as a developmental
communication environment that offers the individuals new opportunities
to realize their abilities, meet cognitive, communicative, creative and recreational
needs. The development of the Internet and the spread of virtual reality
technologies have made it possible to virtually visit museums, libraries, concert
halls, art galleries. The research methodology consists in the application
of general scientific methods and approaches, in particular dialectical, which
makes it possible to consider social and communicative processes in their organic
integrity. Virtual museums provide free access to cultural achievements to all
social groups, including people with disabilities, which is a factor in attracting
people to the world of culture. The most important function of virtual museums
is the preservation of cultural heritage, which provides a high level of visibility,
combined with ensuring the complete preservation of exhibits. Thanks to virtual
reality technology, virtual museums are one of the compromise solutions
to the problem, which removes the contradiction “popularization of cultural
heritage — preservation of cultural heritage. Virtual museums make a significant
contribution to the protection of intangible cultural heritage through “digitization”
and display in their collections of folk customs and rituals. Online museums
also give impetus to the development of the arts through the synthesis of artistic
achievements of different cultures, the revival of folk traditions in digital form
and individual improvisations. At the same time, virtual museums, as well as
libraries and archives, virtual shops and other institutions, try to recreate
the appearance of the institution to which they resemble, to create a virtual
analogue of real social interaction. The creation of virtual “temples of art” on the
Internet convinces that for a modern admirer of muses it is important not just
information about the form and content of masterpieces of art, but compensation
with images of insufficient real aesthetic practices. A virtual library, museum,
archive is an organized set of images of documents. Books, magazines, other
documents submitted in them cannot be held in your hands, but they do not
physically take up space, which is extremely important in the absence of storage
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space, their image can be reproduced as many times as people turn to the Web-
page on which they are presented.

A “virtual” or “online” library is an existing library that collects electronic
information, organizes it, and provides it to the user. The virtuality of the
information provided implies that it may change at any time. Such an information
product as a library (museum, archival) fund is an organized collection of real
primary documents, the exposition is also a collection of real documents of the
fund intended for display, and therefore specially designed, a library catalog
is a model of the fund consisting of bibliographic descriptions of primary
documents created to inform about the composition of the fund and faster search
for documents. For all the difference between these information products, it is
common not only that they broadcast culture, but also their subjectivity (subject
are the primary documents that make them up, bibliographic cards, illustrations,
etc.). Among Ukrainian virtual libraries it is worth noting the electronic library
“Culture of Ukraine” — a project of the National Library of Ukraine Yaroslav
Mudry, which aims, in particular, to integrate the culture of the peoples of Ukraine
into European and world information space, strengthen cultural ties and form
a positive image; and the creation of electronic copies of printed documents for
the preservation of cultural heritage in the funds of libraries and other cultural
institutions (http://elib.nplu.org/index.html).

The relevance of the study is dictated by the fact that between generations
a space of understanding, mutual acceptance is formed, there is a “zone
of communication”. Computer virtual reality is a prerequisite for the emergence
of new types of creativity and forms of information workers. It is this functioning
within a single information network that helps not only to connect information
workers who operate at a considerable distance from each other, but also to have
freedom of access to the necessary information, and to carry out joint work
of customers, suppliers, contractors and managers online.

Conclusion. The use of computer virtual reality technologies has led
to the transformation of existing arts (literature, cinema, etc.), as well as
the creation of completely new ones, and in the future this trend will only
intensify. All new types of art will emerge, based on the use of the potential
of virtual reality technologies, with their own features and evaluation criteria,
genres and directions, the public and criticism.

Key words: computer virtual reality, digitization, “online” library, information
product, virtual museum, “online” mode.
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CowuHcbka Bikmopis €gzeHigHa, [oLeHT kKadbeapn 6ibnioTeko3HaB-
cTBa Ta iHdpopmonorii, cekpeTap BUEHOI paau IHCTUTYTY XKypHanicTu-
Kn KuiBcbkoro yHiBepcuteTy iMeHi bopuca lpiHueHKa, KaHAupaT
HayK i3 couianbHMX KOMyHiKaLin (Kuis, Ykpaina) / Viktoriia Soshynska,
Borys Grinchenko Kyiv University (Kyiv, Ukraine)

BIBNIIOTEKU Y ®OPMYBAHHI MEAINHOI KYIbTYPU CYCMNIIbCTBA

[Mounnaroun 3 fpyroi momoBuHN XX CT. TIOACTBO GOPMYE HOBY KYIBTYPY —
MepiitHy. CyTHICTh OCTAHHBOI MOXKe Oy TV OCMICIIeHa Yepe3 peHOMEH KY/IbTypu
SIK CIIOCi6 6YTTS COLiyMY Ta HOHATTS «Mefia» sIK HOBUII €/IEMEHT KY/IbTYPHOTO
IIPOCTOPY, 10 [OfIa€ Y KY/IbTYPy HOBI iHTepIpeTalii BiloMIX CEHCIB Ta CIIpUAE
($bOpMyBaHHIO HOBUX.

MepiitHa Ky/lIbTypa y KOHTEKCTi CIIJIBHOT Ta CYCIIIbCTBA B LIIZIOMY Xapak-
Tepusye CHOCOOM CIPUITHATTA 1 iHTepIHpeTarii HUMM MefilfHOI pearbHOCTI.
SIKII0 K pO3ITIALATI MeJiiiHy Ky/IbTypy OCOOMCTOCTI, TO TYT HAETbCs mpo ii
00613HaHICTh Ta JOCBI] CIIPUIIMATH, PO3YMITH, 3aCBOIOBATI Td BUKOPUCTOBYBATH
MeJianpOAyKIilo, 34aTHICTD O KPUTUYHOTO aHa/li3y MelialloBijoM/IeHb, BMiH-
HS CTBOPIOBATH 1 IIepefaBaTy BIaCHI TOBIOM/IEHHS 3acobaMu Mefia.

OpuuM i3 iHcTpyMeHTIB popMyBaHHsI MeNiltHOI Ky/IBTyp) € MefiiiHa OCBi-
ta. | came 6i6mioTekn € akTMBHUMM Cy6’€KTaMy B opratisanii HepopmambHOI
Ta iHdopManbHOi OCBITM CBOIX KOpuCTyBauiB. BoHH, 30Kpema, BMPOOIAIOTH
HpaKTUYHI HaBUUKYU epeKTUBHOI Ta Ge3redHOl B3aEMOJil KOPUCTYBadiB 3 Me-
Ziia, pO3BUBAIOTh IXHE OCOOMCTICHE Ta OL[IHOYHE CTAB/ICHHS KO MeialpOofyKIil,
TOMOMAralTh IM CTBOPUTH B/IACHUI MefiampocTip. OkpeMuM BaX/IMBUM 3a-
BJIaHHAM 6i6/mi0oTeKapa € Opi€eHTallisl KOPUCTYBAYiB Ha MOLIYK i BUKOPUCTAHHS
ABTOPUTETHMX iHOPMALITHIX IKepert.

[Mupokuit crextp 6i6mioTedHNx 3aco6iB BIUIMBY Ha PO3BUTOK MeHilfHOI
KY/IBTypJ TIPELCTAB/IeHO aBTOPCHKUM KOIEKTUBOM 3 MUKoIaiBCbKOro obmac-
HOTO iHCTUTYTY MiC/IALUIUIOMHOI ITefaroriynoi ocsiru, HaykoBo-nemarorianoi
6i6mioTexn M. Mukosaesa Ta MuKonaiBCbKoi 06/1acHOI 6i6/1i0TedHol aconiallil
Yy HaBYa/IbHO-METOAMYHOMY KOMIIIeKci «Bifi MefiarpaMOTHOCTI 10 MefjiaKyb-
Typu» (2016), cTpaTeriYHNMN CKIAAHUKAMIU SKOTO € Me[iarpaMOTHICTb, Mefia-
OCBiTa, MefliallpOCBiTa, MeNiaKOMIIETEHTHICTb Ta MefliaKy/lIbTypa. 3allpOIOHO-
BaHi TeMaTMKa, IporpaMa, MeTOAMKa i popMa MpoBefeHHsT Melia3aHsATh YiTKO
coxycoBaHi Ha oTpebax OKPeMIX LiTbOBYUX IPYII i MOKYTb Oy TH peanizoBaHi
SIK B 0¢/IaliHOBOMY, TaK i B OHTalfHOBOMY (popMaTax, 110 € HaA3BUIAIHO aKTy-
ambHNM B ymoBax nanfemii COVID-19. V ubomy »x Hampsmi npaigioe 6i6miore-
Ka YHiBepcurery [piHuenKa, IpOMOHYIOUM KOPUCTyBadaM OIAHYBaTV HaBUYKN
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epeKTMBHOTO BUKOPUCTAHHS IM(POBMX IHCTPYMEHTIB /IS HOCTIAHULIBKOL MIi-
SITTBHOCTI.

Kniouosi cnosa: 6i6nioreka, MefiiiHa KyIbTypa.

LIBRARIES IN THE FORMATION OF MEDIA CULTURE OF SOCIETY

From the second half of the twentieth century, humanity has formed a new
culture — media culture. The essence of media culture can be understood through
the phenomenon of culture as a way of society and the concept of “media”
as a new element of cultural space, which adds to the culture the new
interpretations of known meanings and promotes the formation of new ones.

Media culture in the context of communities and society as a whole
characterises the ways in which they perceive and interpret media reality.
If we consider the media culture of an individual, then we are talking about its
awareness and experience to perceive, understand, assimilate and use media
products, the ability to critically analyse media messages, the ability to create
and transmit its own messages through the media.

One of the tools for the formation of media culture is media education.
And libraries are active actors in the organisation of non-formal and informal
education of their users. In particular, they develop practical skills of effective
and safe interaction of users with the media, develop their personal and evaluative
attitude to media products, help them create their own media space. An important
task of the librarian is the orientation of users to search for and use authoritative
information sources.

A wide range of library tools to influence the development of media culture
is represented by the author’s team from the Mykolaiv Regional Institute
of Postgraduate Pedagogical Education, Scientific and Pedagogical Library
of Mykolaiv and Mykolaiv Regional Library Association in the educational
complex “From Media Literacy to Media Culture” (2016), its strategic components
are media literacy, media education, media competence and media culture.
The proposed topics, program, methodology and form of media classes are
clearly focused on the needs of individual target groups and can be implemented
in both offline and online formats, which is extremely relevant in the context
of the COVID-19 pandemic. The library of Grinchenko University works in the
same direction, offering patrons to improve the skills of effective use of digital
tools for research.

Key words: library, media culture.
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i ,%/. . Cmamé6on lzop leaHosuy, foueHT Kadefpu 6ibnioTeko3HaBCTBa
Ta iHpopMmonorii IHCTUTYTY XKypHanicTukun Kuiscbkoro yHisepcutety
imeHi bopuca lpiHYeHKa, KaHAMAaAT icTopnyHUX Hayk (Kuis, Ykpai-
Ha) / lhor Stambol, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

BIOrPA®IKA HA CTOPIHKAX FA3ETHOI MEPIOAUKU YKPATHI
OCTAHHIX POKIB

biorpadis € ogHNMM 3 HAMIONY/LAPHIIINX JKaHPIB y pi3HOMaHITHUX I'yMaHi-
TapHUX DOCTIKeHHAX Ta myoOminucruni. Tenpenuii sxypHanbHol 6iorpadiku,
MeTOI0 AKOI € IOIy/IApy3alia onyO/IikoBaHUX Ipo0JeM, Ta KHIDKKOBUX BU-
JaHb, HA BiIMiHYy BiJj ra3eTHUX, JOCUThb no6pe pocnimkeni. IIpoananisyBaBumm
raseTHy 6i6miorpadito mounnaroun 3 2014 p. (IKuit MOXKHA BBXXAT! PyODLKHIM
W1 OUIbIIOCTI Tamysell KyIbTYpM Ta HayKu YKpaiHU) O IepIIOl HOJIOBUHU
2020 p., MOXKHa KOHCTATyBaTH, IO OimbmIicTh Giorpadiunmx crareil TOpka-
€TbCA ICTOPUYHMX ITOCTATEN HAYKM, KYIbTYPU, MOMITUKM Ta BilICHKOBOI CIIpa-
Bu. OcHOBHIM jpKeperoM 6ibmiorpacgil B3sito BropuuHy 6i6miorpadito, a came
«JliTommcy ra3eTHUX CTaTeil», ymopsAaKoBaHi KHIDKKOBOIO mamaToro YKpainm.
Ha BigMiny Bif 3axigHoi Ipecy, cy4acHMUM IIOJITMKAM y ra3eTax pecnyOmikaH-
CbKOTO 3HAYeHHsI IPUCBSIYEHO He 6araro crareil, Ta 30BCIM Malo BUKPUBAIb-
HUX YU PO3CIigyBaHMX MarepianiB. BogHouac 6ararto raseTHux Iy6mikarii
CTOCYETHCA OKPEMMUX €Ii30/iB Iis/IbHOCTI BiJOMUX YMHOBHMKIB Ta IOJITUKIB,
1110 Oi/IbIIle CTOCYETBHCS CaMe MOMITUYHOI iCTOpil Ta Teopii, a He biorpadicTuxm.
Ti crarTi, sIKi BMIilIleHO Ha CTOPIHKAaX 3a BKa3aHMWII IIePiofl, € epeBaKHO my6ri-
IMCTUYHOTO CIPAMYBaHHA. [XHi aBTOpM MepeciiayoTh MeTy, mo mepenbadae
He IyO/Kaljilo HOBMX MaTepiaiB 4y BifJKPUTTS CTOCOBHO IIEBHUX IIOCTATEN
abo rpym, a momyagpusanino 3a6yTUX iMeH Ta HArOJIOLIEHHS Ha BaXXIMBOCTI
iXHbOI JIANMBHOCTI B KOHTEKCTI Cy4aCHOTO Jiep>KaBOTBOpPeHH:A. BHaCTiMOK 11b0-
IO TpAIUIATbCA daKTorpadivHi IOMIIKA Ta CyllepewInBi TBepkeHHA. Yac-
TO CTWIb OIIVCY HOCATHEHDb IIOCTaTell MiCTUTD Ay>kKe MOMITHI rnopudikaniiiui
a60 x BiBepTO HaiBHI eleMeHTH. [HIIO0 O0COOMUBICTIO TakuX My6iKanii € ix
HpMB’;IsaHiCTb 710 IIaM SATHUX [aT, 30KpeMa [0 I0BineiB BifoMux pisgis. ¥V go-
HOBifli 37iicHeHO posmnopin 6iorpadivnmux ny6mikaniil Ha Tpynyu BigIoBigHO KO
POJIi IOCIIPKYBAHOTO fifiYa Ta LiHHOCTI BUK/IAJEHOr0 MaTepiany it 6iorpa-
¢igHOrO >XaHpY.

Kniouosi cnosa: 6iorpadist, razern, 6i6miorpacis, cTaTTi, )KypHamicTHKa.
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BIOGRAPHIES IN UKRAINIAN NEWSPAPER PERIODICALS OF RECENT YEARS

Biography is one of the most popular genres in various humanities research
and journalism. Trends in magazine biographies and books are well researched,
in contrast to newspaper publications, which aim is to promote published issues.
Analysing the newspaper bibliography from 2014 (which can be considered as
a milestone for most branches of culture and science of Ukraine) to the first half
of 2020, we can state that most biographical articles concern historical figures
of science, culture, politics and military affairs. The main source of bibliography
is the secondary bibliography, namely — “Chronicles of Newspaper Articles’,
organized by the Book Chamber of Ukraine. Unlike the Western press, not many
articles in newspapers of national importance are devoted to modern politicians
and very few are exposing or investigative materials. At the same time, many
newspaper publications concern individual episodes of the activities of well-
known officials and politicians, which is more concerned with political history
and theory than with biography. Those articles that are placed on the pages
for the specified period are, mostly publicistic. Their authors pursue the goal,
which is not to publish new materials or discoveries about certain figures
or groups, but to promote forgotten names and emphasise the importance
of their activities in the context of modern state building. As a result, factual
errors and contradictory statements are occurring. Often, the style of describing
the achievements of the figures contains very noticeable glorifying, or naive
elements. Another feature of such publications is their attachment to memorable
dates, in particular to the anniversaries of famous people. The report divides
biographical publications into groups, according to the role of the researched
perons and the value of the presented material for the biographical genre.

Key words: biography, newspapers, bibliography, articles, journalism.
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TepeweHko Hamanis MukonaieHa, poueHT Kadeapu 6ibnioTeko-
3HaBCTBa Ta iHbopmonorii IHCTUTYTY XKypHanicTrkn KniBcbKoro yHi-
BepcuTeTy iMeHi bopuca lpiHueHKa, KaHAMAAT nefaroriyHMxX Hayk,
goueHT (Kuis, YkpaiHa) / Nataliia Tereshchenko, Borys Grinchenko
Kyiv University (Kyiv, Ukraine)

HANPAMU ®OPMYBAHHA KOMNETEHTHOCTEN
BIBJIIOTEYHUX ®AXIBLIIB:
MEJIAKYJIbTYPHUN ACNEKT

V [OmOBifli PO3KPUTO 3MIiCT KOMIIETEHTHOCTEN 6ibmioTeunnx ¢axiBIiB
y poreci ix ¢popMyBaHHA Ta 3 ypaXyBaHHAM BJMMOT i BIUIMBY MeiaKy/IbTyPHO-
IO CepeloBMINA. Y3araJbHEHO OCHOBHI BUVM KOMIIETEHTHOCTEN 6i6mioTeqHnx
¢axiBLiB, KOXXHA 3 AKUX € KOMIUICKCHOIO i peasi3yeTbcs 3a SOIOMOIO0 iHIINX
KOMIIETEHTHOCTEl Ta yMiHb. POpMyBaHHS KOMIIETEHTHOCTEN 3JilICHIOETHCA
IUIAXOM IpOeciiiHol MiArOTOBKY, MigBMUIeHH:A KBasTidikalil, cTa)XyBaHHA Ta
olepaTyBHOI aKTyati3alil 3HaHb He)OPMaJTbHIMI OCBITHIMIU KaHa/IaMI.

BusHaueHo, 1110 HaAMIPHICTh Ta MIBUAKICTH iHYOPMALiTHNX TOTOKIB, 3aro-
cTpway ToTpeby y dopMyBaHHI MepiitHOI Ta iHGOpMaLilfHOI IpaMOTHOCTI Ha-
cenenHs. Came 6i6miorexu ta 6i6moredHi daxiBLi MOXyTb i ITOBMHHI OTyYM-
THCA B0 GOPMYBaHHA I PO3BUTKY Me[iarpaMOTHOCTI MIMPOKOI KOPMCTYBAIbKOI
aypuropii. [npopmaniitHa KOMIIeTeHTHICTD, iHpOopMaliiiHa i MeliarpaMOTHICTB,
KPUTMYHE MUC/ICHHA € HeBi eMHUMM CKJIafHMKaMy y popMyBaHHi nmpodeciii-
HUX KOMIIETEHTHOCTel 6i6mioTednnx ¢axiBiiB, 3TaTHUX BiAIOBiaTK 3anmmuTamMm
npodecii Ta morpe6aM CycIibCTBa, fomaTy iHOpMaLiliHi IepelIKoan i Bilb-
HO opieHTyBaTMCA y iHpOopMalilfHOMY cepeoBMII.

Kntouosi cnosa: indopmariis, npodeciitHa KOMIETEHTHICTb, iHpoOpMariiiiHa
KOMIIETEHTHICTb, 6i6TioTeKap, MefiarpaMOTHICTb.

DIRECTIONS OF FORMATION OF COMPETENCIES
OF LIBRARY SPECIALISTS:
MEDIA-CULTURAL ASPECT

The content of the competencies of library specialists in the process
of their formation and taking into account the requirements and influence
of the media and cultural environment is revealed in the report. The main
types of competencies of library specialists are generalised, which are complex
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and are realised with the help of other competencies and skills. The formation
of competencies is carried out through professional training, advanced training,
internships and rapid updating of knowledge through non-formal educational
channels.

It is determined that the redundancy and speed of information flows have
exacerbated the need for the formation of media and information literacy of the
population. It is libraries and librarians who can and should be involved in the
formation and development of media literacy of a wide user audience. Information
competence, information and media literacy, and critical thinking are integral
components in the formation of professional competencies of librarians, able
to meet the demands of the profession and the needs of society, overcome
information barriers and navigate freely in the information environment.

Key words: information, professional competence, information competence,
librarian, media literacy.

Moniwyk TemaHa lzopigHa, ctaplunii BUKnagay kapenpu 6ibnioteko-
3HaBCTBA Ta iHpopmonorii IHCTUTYTY XKypHanicTukmn KuiBcbKoro yHi-
BepcuTeTy imeHi bopuca [piHuyeHka (KuiB, YKkpaiHa) / Tetiana
Polishchuk, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

COUIANbHI MEAIA TA NPOCbIOMEPU3M
B POBOTI ®AXIBLA IHOOPMALIINHO-BIBJIIOTEYHOI COEPU

CroropHi iHpoOpManiitHO-6i6mioTedHNM ycTaHOBaM IOTPIOHO He nuiue
OyTV IPUCYTHIMU B COLiaTbHMX MepPeXKax, a I 3a/IMIIATUCA B Mepexi, 1106 MaTn
MOXXIVBICTD BifICTeXyBaTH, pO3yMiTu Ta aHamisyBatu iHpopmarnito. [Iuranus
PO3BUTKY BJIaCHUX CTOPIHOK y HOBMX Mefjia Ta po3pOOKM KOHTEHTY I 3ay-
YeHHs YUTAYiB € Jy)Ke aKTyaJbHMM. AJl)Ke caMe AKIiCHMII KOHTEHT BUBOJUTD
indopmaniitHo-6i6mioTeYHI yCTaHOBM Ha iHIINMIT piBeHb CMINIKYBaHHA 31 CBOIMM
KOPUCTYBayaMI.

AKTyaZlIbHUM € POSIIMPEHHs BJACHOTO MefiacepefoBuIla YKPaiHChKUMMU
6ibmioTexaMu, omaHyBaHHA MeJiallpaKTUK 3 IIOJA/NBIINM IX 3aCTOCYBaHHIM
Ha CTOpiHKax KHMT030ipeHb y collialbHUX MepeskaX. MeTolo € aHasli3 3acTocy-
BaHHsI CyYaCHNUX MefianpakTuK 6i6mioTekami, BUBYCHHS MeiaKOHTEHTY, KU
BOHM IPOIIOHYIOTb KOPHUCTYBady, Ta BUSHAUEHHs IpuBabmuBux GopM mopadi
indopmanii y corjianbanx Megia.
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Mertopu BOCTi>)XeHHA 3yMOB/IEH] 3aBJAHHAMMY i BUMAaralTh 3a/ly4YeHHA eJle-
MEHTapHOTO TEOPETUYHOTO aHa/Ii3Y, CUHTE3Y Ta COLIOKOMYHiKailii. Bubpano ta
IIPOAHa/Ii30BaHO HAYKOBi IIpalli 3 CYMDKHMMM TeMaMI. Y XOZi TOCTiIKEHHA JIi-
SUIBHOCTI YKPaiHCPKUX KHUTO30ipeHb MU IPOBEIN ONMUTYBAHHs CIiBPOOITHM-
KiB, IpOaHa/Ii3yBaIy IXHi CTOPiHKM B COLia/IbBHUX MepeXkax, TeMN IIyOiKariiit,
KiIBKIiCTD YMTaviB, 4aCTOTY IyO6IiKalliil, 3MICT Ta METOM 3a/Ty4eHHS HOBUX KO-
pUCTYBadiB.

Byno BusiBneHo epeKTMBHICTb MPUCYTHOCTI 6i6mioTeky B MemialpocTopi
3aJIe)KHO Biff METU Ta 3aBIaHb caMoi KHUT0306ipHi, il IparHeHHs [0 BifKPUTOTO
cminkyBaHHA B IHTepHeTi 3 KopucryBadeM. BusHaumnm, 1m0 Ha MOMYIAPHICTh
CTOPIiHOK y COLIia/IbHMX MePEeXKax Ta 3pOCTAHHA KiIbKOCTI YNTa4iB BIZIMBAE AK
CTBOPEHHA BJIACHOTO IIIKaBOTO KOHTEHTY, TaK i 4acTOTa OHOBJIEHHA IIOBifl0-
miieHb. IIpariBHukam iHpOpMalitHO-6i6Ti0TeYHNX yCTaHOB HEOOXifHI 3HAH-
Hs1 111 pOBOI KyIbTYpPM Ta MeRIaNPAaKTUK [JIsI CTBOPEHHS BIACHOTO KOHTEHTY.
AXe aKTMBHe BUKOPUCTAHHS HOBUX Mefjia y IXHiil po60Ti fa€ MOX/IUBICTD iH-
¢dbopMyBaTH PO CBOIO [AisIbHICTD, IPONATyBaTU KHUTY Ta 3aTy4aTyl MOJIOAb JI0
6i6mioTex.

Kntwouosi cnosa: HOBI Mefjia, mpocboMepu3sM, 6ibmioTeka, comianbHi Mepexi,
6i6mioTeuHa XXypHaTICTHKA, MEFIAIIPOCTIp.

SOCIAL MEDIA AND PROSUMERISM IN THE WORK OF A SPECIALIST
IN THE FIELD OF INFORMATION AND LIBRARY

Today, information and library institutions need not only to be present
in social networks, but also to remain online to be able to track, understand
and analyse information. The issue of developing own pages in new media
and developing content to attract readers is very relevant. After all, it is quality
content that takes these institutions to another level of communication with their
users.

It is important for Ukrainian libraries to expand their own media
environment, to master media practices and then use them on the pages of book
collections on social networks. The aim is to analyse the application of modern
media practices by libraries, to study the media content they offer to the user
and to identify attractive forms of information presentation by libraries in social
media.

Research methods are determined by the tasks and require the involvement
of elementary theoretical analysis, synthesis and sociocommunication. It is
selected and analysed scientific papers on related topics. During the study of the
activities of Ukrainian book collections, we conducted a survey of employees,
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analysed their pages on social networks, topics of publications, number of readers,
frequency of publications, content and methods of attracting new users.

In the course of the research we found the effectiveness of the library’s presence
in the media space depending on the purpose and tasks of the book collection
itself, its desire for open communication on the Internet with the user. It was
determined that the popularity of pages on social networks and the growth in the
number of readers is influenced by both the creation of your own, interesting
content and the frequency of updating messages. Employees of information
and library institutions need knowledge of digital culture and media practices
to create their own content. After all, the active use of new media in the work
of these institutions provides an opportunity not only to inform about their
activities, promote books and attract young people to libraries.

Key words: new media, prosmerism, library, social networks, library
journalism, media space.

OBrOBOPEHHA AOMNOBIAEW / REPORTS DISCUSSION
11.45-12.20
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CEKIJIA / SECTION V

®OPMYBAHHS IHHOBAIIIITHIX BUTABHITYMX CTPATETTII
B YMOBAX €EBPOIIEIICHKOTO PMHKY.
[III®POBI MEJIA Y BUTABHIYIN CIIPABI

FORMATION OF INNOVATIVE PUBLISHING STRATEGIES
IN THE EUROPEAN MARKET.
DIGITAL MEDIA IN PUBLISHING

10.00-14.35

Moodepamop / Moderator:

Macimosa Jlapuca lazikieHa / Larysa Masinova, 3aBigyBau kabenpu Bu-
JaBHMYOI cripaBn [HCTUTYTY »KYpPHanicTUkn KuMiBCbKOro yHiBepcmuteTy
imeHi bopuca lpiHUeHKa, KaHOMAAT HayK i3 CcoUiabHUX KOMYHiKaLin,
[OLEHT.

AOMOBIAl / REPORTS
10.00-11.30

\’iﬁ? \ XeHyenko MapuHa leaHieHa, npodecop kadbefpn BUOAABHUYOT
! = &Y cnpasy Ta peaaryBaHHaA IHCTUTYTY XypHanicTukm KniBcbKoro Hauio-
\‘X.« 5 HanbHOro yHiBepcuteTy iMmeHi Tapaca LLleBueHKa, [OKTOP HayK i3 co-
> 74 . . Y . .
. LianbHMX KOMyHiKaLin, foueHT (Kuis, YkpaiHa) / Maryna Zhenchenko,
= = Institute of Journalism, Taras Shevchenko National University of Kyiv
Tt (Kyiv, Ukraine)

Y,

(=
XeHueHko lzop Bikmoposuu, ctapwnii Buknagay Kabenpu BMaas-
HWYOI cripaBn [HCTUTYTY XYpPHanicTMKn KniBCbKoro yHisepcuteTy
imeHi bopuca lpiHueHka (KviB, YkpaiHa) / Ihor Zhenchenko, Borys
R\ Grinchenko Kyiv University (Kyiv, Ukraine)

s

MEPEXEBI KAHAJIN AUCTPUBY LI BAAABHUYOIO KOHTEHTY

YV ZOmOBifi HOCTIIKEHO MepeXXeBi KaHamu FUCTPUOYLIil KHI>KKOBOTO, Ta3eT-
HOTO Ta )XYPHA/JIbHOI'O KOHTEHTY. ¥ CccTeMi JUCTpUOYLil BUIABHIYIOIO KOHTEH-
Ty Mepe>KeBIMM KaHa/laMi BUOKPEMJIEHO Ta CXapaKTepM30BaHO KaHa/Iu IPAMOL
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mucTpubywii, mo mnepen6avaoTs OesnocepenHilt MpofaX BUAAHD CIIOXIBAYaM
(xaHa/IM HYZIbOBOTO PiBHsL), 1 HeIIpsAMOI ANCTPUOYILIT Yepes 1 POBUX OCEPEN-
HUKIB (O[fHO-, IBOPiBHEBI KaHa/IN): iHTepHeT-KHUTAPHi, OH/IAiTHOBI 1aThopMu
arperatopis JILeH3ITHNX eTeKTPOHHUX BUAAHD, IM(POBI KiOCKU HePiORNIHO
Ipecy TOLIO, sKi (PYHKIIOHYIOTH i3 BUKOPUCTAHHIM Pi3HUX Oi3Hec-Moferneit:
«IHTepHeT-KHUTAPHs», «MIKPOIUTATeXi i hparMeHTallis KOHTEHTY», <e/IEKTPOH-
Ha 6i6mioTeka» («IIpofax JOCTYIY O Bciel 6i6moTex» Ta «IpOJAXK ZOCTYIY
10 OKPEMOTO BUJAHHS»).

BukopucraHHs HpsIMOTO IPOJAXKY Ta CTBOPEHHsI BIACHUX IIATHOPM CTa€E
HOIIVMPEHOI0 ITPAKTHUKOIO, OCKIIbKIL Jiefiasii Oi/blile BU/ABIiB BOJIOTH CIILIKY-
BaTuCA 3 untadamu 6es mocepeqHukiB. Ha 3apy6i>KHOMY BUEAaBHUYOMY PMH-
Ky TaKa IOJITHUKa € CIpo6oo BUiTH 3a Mexi Amazon, Apple, Barnes & Noble
i Kobo mucTpubyirtnux cucrem.

3po6/1eHo BIUCHOBOK, 110 YKPalHChKi KHIDKKOBI BIUAABHUI[TBA, SIKi aKTUBHO
HPALo0Th HA PUHKY 11poBOI AUCTpuOYLii, 37e6iIbIIOr0 BUKOPUCTOBYIOTH
i mpstMuit mpofax, i MpofaXx Yepes MocepefHNKIB — YKPaiHChKUX i 3apyODKHUX
arperaTopis undposoro KoHTeHTy. Cepef BI/IABLiB IePioAIIHOI Ipecy MOCTy-
HOBO HAOYBalOTb MOIIY/IAPHOCTI MPAKTUKMU IIOUIMPEHHS eTeKTPOHHUX Bepciit
raseT, >KYPHaJIiB 3a JOITOMOT'0}0 TEXHOJIOTIN MITYYHOTO iHTE/IEKTY — CITelia/IbHO
po3pobeHnx 4aT-60TiB 1udppoBux MeceHmrepis Facebook, Telegram.

OxpeMmy yBary 30cepemXeHO Ha PO3BUTKY MOOITBHMX 3aCTOCYHKIiB raser
(xypHatiB) Ta Mogeri akTiBHOI AucTpubywii 2.0. ITpofak iHTEpaKTUBHUX MO-
OiIbHMX 3aCTOCYHKIB ra3eT i XypHa/liB 3yMOBUB IIepexifi Bifi TaCHBHOI AUCTPU-
Oyuii (“push and pull”) go axrusnoi grcTpubywii (“pass”) abo gucTpubywii 2.0.
Texnornorii web 2.0 3yMOBWIM HOSIBY TpeTbOI fii, 3a KOl KOHTEHT MOXKHA He
JIMIIE «IITOBXaTW» i «TATHYTW», a i1 «IepefaBaTi», CIPUAIOYY 0O MOLIMPEeH-
HIO 32 JJOIIOMOT' 010 iHTepaKTUBHIX ITOCH/IaHb.

Kniouosi cnosa: tmpposa AucTpuOyLis BUEABHUYOTO KOHTEHTY, KaHa-
nmn mpsMol AMcTpubyLil, KaHamu HempsiMol AMCTpuOyILil, 6isHec-mogmeni
cy0’exTiB udpoBoi AucTpubyuii, sucTpubyis 2.0.

NETWORK CHANNELS OF PUBLISHING CONTENT DISTRIBUTION

The report investigates network distribution channels of book, newspaper
and magazine content. In the system of publishing content distribution through
network channels, direct distribution channels are singled out and characterised,
which provide for direct sale of publications to consumers (zero-level channels)
and indirect distribution through digital intermediaries (single-, two-level
channels): online bookstores, e-bookstores, online digital periodicals, etc., which
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»

operate using different business models: “online bookstore”, “micropayments
and content fragmentation’, “electronic library” (“selling access to the entire
library” and “selling access to a single publication”).

Using direct sales and creating own platforms is becoming common practice,
as more and more publishers prefer to communicate with readers without
intermediaries. In the foreign publishing market, such a policy is an attempt
to go beyond Amazon, Apple, Barnes & Noble and Kobo distribution systems.

It is concluded that Ukrainian book publishers, which are active in the
digital distribution market, mostly use both direct sales and sales through
intermediaries — Ukrainian and foreign aggregators of digital content.
Among the publishers of periodicals, the practice of distributing electronic
versions of newspapers and magazines using artificial intelligence technologies
is gradually gaining popularity: specially designed chatbots of digital messengers
Facebook and Telegram.

Special attention is focused on the development of mobile applications
of newspapers (magazines) and the model of active distribution 2.0.
The sale of interactive mobile applications of newspapers and magazines led
to the transition from passive distribution (“push and pull”) to active distribution
(“pass”) or distribution 2.0. Web 2.0 technology has led to the emergence of the
third step, in which content can not only “push” and “pull’, but also “transfer”,
helping to distribute it through interactive links.

Key words: digital distribution of publishing content, direct distribution
channels, indirect distribution channels, business models of digital
distribution, distribution 2.0.

3eniHcoka Hadis BimaniigHa, 3aBiflyBay kadenpun mefiakomyHikadin
YKpaiHcbKoi akagemii gpyKapcTBa, AOKTOP QiNoMOriuyHMX Hayk
(IbBiB, YKpaiHa) / Nadiia Zelinska, Ukrainian Academy of Printing
(Lviv, Ukraine)

POAOM I3 MUHYNOIO: BUAABHUYI MPAKTUKU
MI>KBOEHHOI TAJINMMHU Y KOHTEKCTI MOLUYKIB
CYYACHUX IHHOBALIINHUX CTPATETIA

ITomryx iHHOBaLiHUX IifXOAiB KO IpOBajykKeHHA e(eKTUBHOI BUaBHMU-
4oi [iANBHOCTI B YKpaiHi, III0 aKTya/li3yeTbcsA B YMOBAaX €KOHOMIYHOI KpU3M,
CTATUCTUYHO 3a(iKCOBAHOTO 3HIDKEHHs IHTepecy MO YMTaHHA Ta IOTYXKHOI
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KOHKYpeHIIil 3 60Ky HOBITHIX Mefiiif, BeIleTbCs IIEPeBAXKHO ¥ CYYaCHUX IPAKTHU-
KaxX BUJABHIYO PO3BMHEHUX KpaiH. Ileit nursix, 6e3yMOBHO, € IPOLYKTUBHUM
(a «mpemapyBaHHA» OKpeMMX «CeMIUIiB» i B3arai yMOXIVBIIIOE NIPAMi 3amo-
3MYEHHS — HaBiTh IPU KapAMHANbHI PO361KHOCTI COLiambHO-eKOHOMIYHIX
KOHTEKCTiB), yTiM He eanHuM. Ilam’sTaoun, 10 «BCe, 1[0 MOXKe OYTM BUHAIL-
TeHO, B)Xe BUHAJIEHO», BAPTO 3BEPHYTU NOCIIHMUILIBKY yBary Ha BiTUM3HAHI
3006yTKM i Hacammepen Ha (peHOMEHAIbHUIT JOCBIl KOHI[EPHY «YKpaiHCbKa
IIpeca», po30ymoBaHOTrO 3yCH/IAMY BUATHOrO BuAaBls IBana Tuxropa. [i-
ANBHICTb KoHLepHY (/IbBiB, 1923-1939), Mayo HOLiHOBaHa y CBill Yac Ta, IOIPH
NOsABY YMC/IEHHMX HAYKOBMX PO3BiJIOK, IPAKTUYHO HEBifjoMa HIMPOKOMY 3a-
raJIoBi CbOTOJHI, Ja€ HAOUHMII IIPUKJIAJ peaisalii MiXoAiB, o 3apa3 CIpuii-
MalOTbCA fAK LIIIKOM iHHOBaLiliHi. HaBiTh 3 «IIOIPaBKOIO» Ha TEXHOJIOTIYHY
PEBOMIOLIII0 Ta MEHTA/IbHI i CBITOITIAMIHI 3MiHM Y YMTALIbKOMY CE€PENOBUIL, 1110
00’€KTUBHO Biff0y/Iicst MaibKe 3a CTOJITTA, 3aCafHUY YCTAaHOBKM, MOK/IafeHi
B OCHOBY JiA/IbHOCTi KOHIIepHY, He BTPATW/IM aKTyalbHOCTi. VeTbcs mepe-
IOBCIM IIPO fieTa/lbHe BUBYEHHs HOTPe6 BUAABHUYOIO PUHKY (IO a0 3MOTY
VCIIIIHO 3alIOBHIOBATH «HillleBi» CeIMEHTN) — IIpM Of[HOYACHOMY BMXOBaHHi
YMTAIbKMX CMaKiB, MiflHeCEHHI KyIbTypu 4YUTaHHA (depe3 CUHXPOHi3oBaHi
3 MOSIBOIO HOBMX BUJJAHb «IIPOCBITHUIIbKI» IIyO/IiKallii aBTOPUTETHNX HAYKOB-
1iB, KpUTHUKiB). UyTINBiCTh KO CYCHiIPHMX 3aIMTiB, IO Majaa Pe3y/lIbTaTOM
THYUKY pelepTyapHy MOTITHUKY, fudepeHiiioBaHa poboTa 3 pisHUMU ayANTO-
pisMI, 3aTy4eHHsI 10 Talysi BUATHNX iHTe/leKTyasIiB CBOEL 06U, pisHOACIIEK-
THa TPOMOLiiHA JiANbHICTD — J[la/ieKO He IOBHMII MEPeiK TOro, 10 yMilfye
6aratumit gocsif TukTopoBoi «Ykpaincpkoi [Tpecn».

Kntouosi cnosa: BujaBHMYA CTIpaBa, iHHOBALIHNIT MifIXif, YNTAIbKi 3aMuU-
TU, penepTyapHa IOMiTHKA.

BORN IN THE PAST: PUBLISHING PRACTICES OF INTERWAR GALICIA
IN THE CONTEXT OF SEARCHING FOR MODERN INNOVATION STRATEGIES

The innovative approaches to doing the effective publishing business in Ukraine
(it is actualising within the conditions of the economic crisis, statistically fixed
reduction of the interest for reading, and severe competition from the new media
side) are searching mostly in the modern publishing practices of the developed
countries. This way, undoubtedly, is productive (“preparation” of samples apart
makes possible direct using — nevertheless the cardinal difference takes place),
but not alone. Keeping in mind that “everything that can be invented has been
invented” the researchers’ interest has to be directed to the native achievements,
first of all to the phenomenal experience of the concern Ukrainian Press, founded
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by the prominent publisher Ivan Tyktor. The activity of the concern (Lviv,
1923—1939) which was so little evaluated at its time, and in spite of appearance
of numerous scholarly works, is practically unknown for wide public today, this
activity gives us the visual example of the realization of approaches that nowadays
are perceived as innovational at all. Even doing correction for technological
revolution, and mental and cognitive changes at the readers’ environment
fundamental conceptions of the activity of the concern did not loose their
topicality. It means first of all the studies in detail the needs of the publishing
market (they have made possible successfully fulfilling the “niche” segments)
and at the same time training the readers’ tastes, upturning the reading culture
(with the help of the “educative” articles of well-known scholars, critics which
were synchronised with publication of new issues). Sensitivity for social requests
that had as result flexible repertoire policy, differential work with different
audiences, engagement of the great intellectuals of that time to the publishing,
diverse promotion activity — it’s not full list of items which the rich experience
of Ukrainian Press by Tyktor represents.

Key words: publishing business, innovative approach, readers’ requests,
repertoire policy.

KpatiHikoea TemsaHa CmenanieHa, npodecop kadeapu BUaaBHUYOT
CnpaBwu Ta pefaryBaHHsA IHCTUTYTY »KypHanicTukn KuiBcbkoro Hauio-
HaNbHOro yHiBepcuTeTy imeHi Tapaca LLleByeHKa, AOKTOP HaykK i3 co-
LianbHMX KOMyHiKaLi, gpoueHT (Knis, YkpaiHa) / Tetiana Krainikova,
Taras Shevchenko National University of Kyiv (Kyiv, Ukraine)

KOHUENTYAJIbHI OCOBJINBOCTI EKOHOMIYHOT KHUXKKU
AIK OCOBJINBOrO PI3HOBUAY NITEPATYPU HOH-®IKLLH

JlocmiKeHH s IPUCBsTYeHe KOHL[ENITYaIbHIM OCOOMMBOCTSIM €KOHOMIYHOI
KHIDKKI SIK 0COO/IMBOTO Pi3HOBUAY JIiTepaTypu HOH-(iKIIH.

Pospo6rieHo aBTOPCHKY AediHilio, 3rifHO 3 SKOK0 €KOHOMIYHA KHUIA €,
O-TIepIIle, BIJOM KHIDKKOBIX BUJJaHb, [0 ClIellia/li30BaHuI HA Ipo6IeMaTuIi
TOCIIOfIapIOBaHHA Ta 6i3Hec-KOMYHiKallilf; IIO-Apyre — KOHKPETHUM Hellepio-
AMYHUM [PYKOBAaHMM ab0 €leKTPOHHUM BUAHHSIM 3 IPOOTeMaTHKM TOCIO-
HaploBaHHA Ta 0i3Hec-KOMYHiKallilf, IiATOTOB/IEHe B IIEBHOMY KHIDKKOBOMY
»aHpi (MOHOrpadis, MAPYIHNUK, TOCIOHNUK, 36ipHK eceiB ToI0). TOXX MOHSATTS
«EKOHOMiYHa KHMTa» MAa€ TUIOIOTIYHMI i IPOAYKTHUI BUMIpH.
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(DyHKIliOHaNTbHE 3HAYE€HH: €KOHOMIYHOI KHUIM MOJATAa€ B Mi3HABAIbHOCTI
Ta IPAKTUYHOCTI: BOHA CIIOHYKAa€ ONIAaHOBYBAaT/ €KOHOMIiYHi 3HaHHS, IlepeiiMa-
TU HaIKpaluil JiTOBMI HOCBiJ, CIPUYMHAETHCA JO MiJHECEHH PiBHA €KOHO-
MiYHOI Ky/IbTYPH 11 iHil[iaTVBY HacelleHHA, MOTUBAllil parii.

Kracudikyoun eKOHOMIUHY KHIDKKY, BUALUIEHO Taki i pisHOBMAU: HAayKO-
Ba eKOHOMiYHa KHUTa (BUCBIT/IIOE pe3y/IbTaTV HAyKOBMX €KOHOMIUHMX HOCIi-
I>KeHb); HaBYa/IbHA €KOHOMiYHa KHUTa (LIKiMbHI Ta BULIIBCHKI MApyYHMKH, TIO-
CiOHMKY, 3aJaYHVKM, IPAKTUKYMM 3 €KOHOMIKM TOIIO); AOBIJKOBA €KOHOMIYHa
KHUTa (CTIOBHUKY, €HIMK/IONENii, JOBITHMKY eKOHOMIYHOTO 3MICTy, B AKUX iH-
dopmaliist IofaeTbCst Y BUMIAAL KOPOTKUX BIIOMOCTeT); AinmoBa KHura (6isHec-
KHUTA, 1[0 JIJa€ IPaKTMYHi HaCTAaHOBM IIOJO 3aIlOYaTKyBaHHA BJIACHOI CIPaBy,
MeHe/KMEHTY, MapKeTUHTY TOLIO0); MOTHBaLliliHa KHUTa (ifjeliHO cIIpsAMOBaHa Ha
KOpPEeryBaHHA IOBEiHKM JIIONVHN — IiIBUIIEHHA [JTOBUX AKOCTEN, iHiliaThB-
HOCTI, BifJIIOBifJa/IbHOCTI, TOTOBHOCTI /10 Aiiit, po60TH Hafl COO0I0, CAMOPO3BUTKY).

ExoHoMiYHa KHUIa € KOHIENTYaJIbHO CKIAJJHUM Ta HEOJHOPIIHMUM JIiTepa-
TYPHUM MacUBOM. 3MiCTOBI Ta fu3aitHepChKi 0cOOMMBOCTI ii piSHOBUAIB, a OTXe
I KOHKPETHMX IPOEKTIB, 3a/Ie)KaTh Biff 0COOMMBOCTEN ayAUTOPIl Ta LiNMbOBOTO
[IpU3HAYEHHsI, MeAIHOI IIaTGOPMH TOLLO.

Kntwouosi cnosa: HOH-(iKIIH, eKOHOMIYHA KHUTA, 3MICTOBA KOHIIEMLis, I1-
3alfH-KOHIIeMNIisl, PYHKIIOHYBaHHS BUJABHUYOTO IPOAYKTY.

CONCEPTUAL FEATURES OF ECONOMIC BOOK AS A SPECIAL FORM
OF NON-FIXED LITERATURE

The research is devoted to the conceptual features of the economic book as
a special kind of non-fiction literature.

It is the author’s definition according to which the economic book is, first
of all, a type of book publications specialised in the field of business and business
communications; secondly, a specific non-periodical printed or electronic
publication on business and business communications, prepared in a specific
book genre (monograph, textbook, manual, essay collection, etc.). Therefore,
the concept of “economic book” has a typological and productive dimension.

Functional importance of the economic booklies in cognition and practicality:
it encourages to acquire economic knowledge, to adopt the best business
experience, it leads to raising the level of economic culture and initiative of the
population, motivation of work.

Classifying the economic book, the following varieties are distinguished:
scientific economic book (highlights the results of scientific economic research);
educational economic book (school and university textbooks, manuals, manuals,
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workshops on economics, etc.); reference book (dictionaries, encyclopedias,
directories of economic content, in which information is provided in the
form of summary information); business book (business book that gives
practical guidance on starting your own business, management, marketing,
etc.); motivational book (ideologically aimed at adjusting human behavior —
enhancing business qualities, initiative, responsibility, willingness to act, work
on yourself, self-development).

The Economic Book is a conceptually complex and heterogeneous literary
array. The content and design features of its varieties, and therefore the specific
projects, depend on the characteristics of the audience and purpose, media
platform, etc.

Key words: non-fiction, economics book, content concept, design concept,
functioning of the publishing product.

LWnak Bikmop lsaHosu4, npodecop Kapeapu BrMAaBHMYOI CNpaBu
IHCTUTYTY XypHanicTukm KniBCbKOro yHisepcuteTy imeHi bopuca
piHueHKa, BOKTOpP icTOPUYHKX Hayk (KuiB, YkpaiHa) / Viktor Shpak,
Borys Grinchenko Kyiv University (Kyiv, Ukraine)

YKPATHCbKA KHUTA: ENIEKTPOHHUW BUMIP

Y Mmatepiazi BUCBIT/IIEHO iCTOPiI0 BUHMKHEHHS Ta CTAaHOBJIEHHSA €IEKTPOH-
HOI KHUTY 5K BUIABHUYOTO IPORYKTY. [IpoananizoBano BinmoBinHi po3poOxu
BITUM3HAHUX Ta IHO3EMHMX HAayKOBLiB. JIOCIIIPKEHO CTaH Ta OCHOBHI TE€HJICH-
LIii pO3BUTKY €1eKTPOHHUX BUJAHb B YKPalHCbKOMY Ta CBiTOBOMY BUMipaXx.
I[IpoinocTpoBaHO IepeBary Ta HeJOMIKM 1[bOro (GOpMATy BUAABHIYOLO IIPO-
nykry. [lokasaHo cTymiHb fep>KaBHOI MiTPUMMKM Ta CyCIiJIbHE CTABJIEHHA [0
eMeKTPOHHUX BUJAHb y Pi3HUX KpaiHaxX. 3’ACOBAHO IUIAXU IPOCYBAHHS Ii€l
BMAABHIYOI MPOAYKLUil. BifHaiimeHo 0cOOMMBOCTI BiTYM3HAHOTO PUHKY efleK-
TPOHHUX BUfIaHb. 3p06/IEHO BICHOBOK IIPO CTasle KiZIbKiCHe i AKiCHe 3pOCTaHHS
€/IEKTPOHHOTO IPOAIYKTY Ha T/Ii TIOCTYIIOBOTI'0 3pOCTAaHHA IPYKOBAHOI BUJABHM-
YOI KHUTY, IPUYOMY TEMIIM POCTY €1I€eKTPOHHOI KHUTY CYyTTEBO BUIIEPEKAIOTh
IpyKoBaHy. BusBieHO TeHJeHIIiI0 Ilepexofy IPYKOBaHMX BU/IAaHDb B €l1€KTPOH-
HUIT popMmar.

Kniouoei cnosa: kaura, BUflaBHUIITBO, €IeKTPOHHA KHIUTA, IPYKOBaHa KHUTA,
YkpaiHa.
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UKRAINIAN BOOK: ELECTRONIC DIMENSION

The report gives the history of the origin and formation of the e-book as
a publishing product. Relevant developments of domestic and foreign scientists
are analysed. The state and main tendencies of development of electronic
editions in the Ukrainian and world dimensions are investigated. The advantages
and disadvantages of this format of the publishing product are illustrated.
The degree of state support and public attitude to electronic publications
in different countries is shown. The ways to promote this publishing product are
clarified. Features of the domestic market of electronic publications are found.
The conclusion is made about the steady quantitative and qualitative growth
of the electronic product on the background of the gradual growth of the printed
publishing book, and the growth rate of the electronic book is significantly ahead
of the printed one. The tendency of transition of printed editions to electronic
format is revealed.

Key words: book, publishing house, e-book, printed book, Ukraine.

Macimoea Jlapuca lazikieHa, 3aBifyBay Kabefpv BMAaBHMYOI Cripa-
B IHCTUTYTY »KypHanicTnkn KniscbKoro yHiBepcuteTy imeHi bopuca
[piHYeHKa, KaHAMAaT HayK i3 couianbHUX KOMYHiKauil, AOLEeHT
(KwviB, YKkpaiHa) / Larysa Masimova, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

KOHTEHT-NPOAIOCYBAHHA: ®OPMYBAHHA KJIIOYOBUX
KOMMNETEHTHOCTEN

Jlorika mo6ynoBu ocBiTHBOI Iporpamu «KoHTeHT-npopocyBanHA 11dpo-
BUX MeJiallpO€EKTIB» HO/IAra€e y 3abe3ledyeHHi HABYAaHHSA CTYNEHTIB 3a YMOBU
Opi€HTOBAHOCTI Ha CyJacHi moTpebu Mefiaramysi, o o3Havae POKyCyBaHHA Ha
nifrorosi mpogecionanis y cdepi mpopocyBaHHA [UPPOBNUX MEIIialIPOEKTIB.

[TapagurMa po3BUTKY Cy4acHOI eKOHOMiKM — KpeaTusHi iHpycTpii. Kpea-
TUBHI iHAyCTpil nepenbadaoTs HOBI Mopeni 6i3Hecy: HecTaHmApTHI imel (KOH-
LIENITH), eMOIiiHNII iHTENeKT, TEXHONOTiuHI iHHOBaIil, MaJeHbKi a00 HaBiTh
MIKpOIANpUEMCTBA, By>ke MOOIbHI, 3acHOBaHi Ha poekTax. CaMe B 11iit cde-
Pl IPOCTEXYIOTHCA IMPOKI MOX/IMBOCTI JI/I IIPALEB/IAIITYBaHHS Ta BUCOKA
OIl/IaTa IPaLli.

Y mporpaMy BHeceHi KypcH, sKi copMmyloTh ¢axoBi KoMIeTeH1ii, HeoO-
XigHi JIA po3yMiHHA MepexeBoi KOMyHiKalii, IpoBefieHHS BeOaHaiTHUKU
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B 1nppoBUX Mefia, IPOAIOCYBAHHS LU(PPOBUX MEIAIPOEKTIB, 3aCTOCYBAHHS
SMM-iHcTpyMeHTIB /1A KepyBaHHA IM(POBUMMI IIPOEKTAMU.

IIporpama Hajlae iHCTpyMeHTH, AKi IOIIOMOXXYTb KepiBHMKAM MeJliallpO€K-
TiB OTPUMATU JaHi I aHAJIi3y 1 MOHITOPUHTY Jill LIi/IbOBOI ayAUTOPIi, a TAKOX
POSIJIAHYTM METOAY Ta CTaHAAPTV BeOaHAMITUKM, MpPOaHaTi3yBaTU CydacHi
BeOCuCTeMY, SIKI BUKOPUCTOBYIOTbCS B iH(opManiiiHO-aHAMTUYHIN Fis/IBHO-
cti mepia. Ieit iHCTpyMeHTapiii foroMara€ BCTAaHOBUTH, M JOXOJWUTD 3MiCT
JIO CIIOKMBAYiB Ta HACKI/IbKM aKTUBHO BiH CIIO)KMBA€ETHCA.

OtxKe, MaricTp ocBiTHbOI porpamu HabyBae (axoBi KOMIIETEHTHOCTI 1A
KepyBaHHA CKIaTHUMI MefiallpoeKTaMy, sAKi eperoadaioTb 6ararornardhopm-
HICTDb i BUKOPUCTAHHA IMPPOBUX MOXIMBOCTEN BUPOOHUIITBA KOHTEHTY, J/IA
3a/lydeHHs MaTepiaZbHUX i HeMaTepia/JbHIMX pecypciB peajisalil IIPOEKTY,
a TaKOX IIPOCYBAHHS OCTAHHBOTO B LU(PPOBOMY CepefoBUILi. 3aBepUIYEThCS
IIporpama 3axyucToM Ipoekty. Cdepa ImpaleBIallTyBaHHA BUITYCKHUKIB: Iud-
POBi Mefiia, KOpIIOpaTUBHI Mefjia, KpeaTUBHI iHIyCTpil.

Kniouosi cnosa: KpeaTuBHi iHAyCTpii, KOHTEHT-TIpoaocep, (axosi KoMIe-
TEHTHOCTI, [U(POBI MeFialpO€eKTH, chepa IpalieBIAIITYBAHHSL.

CONTENT PRODUCTION: FORMATION OF KEY COMPETENCIES

The logic of composition of educational program “Content-production
of Digital Media Projects” is to provide students with a focus on modern needs
of the media industry, which means focusing on training professionals in the
production of digital media projects.

The paradigm of development of the modern economy is creative industries.
Creative industries provide new business models: non-standard ideas
(concepts), emotional intelligence, technological innovations, small or even
micro-enterprises, very mobile and project-based. This industry provides wide
opportunities for employment and high salaries.

The program includes courses that will form professional competencies
needed to understand network communication, web analytics in digital media,
production of digital media projects, use of SMM-tools for digital project
management.

The program provides tools that will help media project managers to obtain
data for analysis and monitoring of the target audience, as well as consider methods
and standards of web analytics, analyse modern web systems used in information
and analytical activities of the media. This toolkit helps to determine whether
content reaches consumers and how actively it is consumed.

Key words: areativindustries, content producer, professional competencies,
digital media projects, employment.
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AnekcaHoposuy MapuHa BacunieHa, noueHT Kadbenpy BULAaBHUYOT
cnpasu [HCTUTYTY »KypHanicTukn KniBcbKoro yHiBepcuTeTy imeHi bo-
puca lpiHueHKa, KaHaupaT dinonoriyHmx Hayk (Kuis, YkpaiHa) /
Maryna Aleksandrovych, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

KHUrOBUAAHHA AK IHCTPYMEHT IHOOPMALIAHOI NONITUKA

Y HONOBifi pO3IZIAHYTO, SIK KHUTOBMAAHHSA MOXKe OyTH eeKTMBHMM iH-
CTPYMeHTOM iH(popMalLiiHOl MO THKY B YKpaiHi.

Hesanexna indopmaniiiHa MOMiTUKA CYCIIIBCTBA BU3HAYA€ BJIACHMIL IIO-
717, OCTAaHHBOTO Ha CTaH peuvell y cBiTi. BoHa Bignosifae 3a MopanbHi opieHTH-
PY CYCIIi/IBCTBA, 32 CIIJIBHY MOJE/b CBITY.

KHMroByuzaHHA yKpalHCHKOIO HOPAJ 3 iHIIVMMU iHCTpyMeHTaMu iHpopMma-
LifiHOI MOMiTUKY B YKpaiHi 3/JaTHe IOCM/IIOBATH TOMMPEHH:A Ta yCTaNneHHA I10-
3UTUBHMX ifieit, Koy (i ToMy 10) npupinse im 6inbie ysaru. Ilig no3utusanmMu
imesAMM Ma€TbCA Ha yBasi CYBEPEHHICTD i HE3a/IEXKHICTh YKPAIHCHKOI JiepKaBl,
CaMOJIOCTATHICTDb i caMOOYTHICTD YKpaiHCBKOI KY/IBTYPH, €AHICTD i CIi/IbHI IjiH-
HOCTi yKpalHChKOT'O Hapopy.

Indopmaniitauit mpoctip Ykpainu 4acTo € mojieM MaHiny/Anii, oco61mBo
nouyyHarouu 3 2013 p. He BUHATOK i cdhepa KHUTOAPYKYBaHHS Ta KY/IbTYPU YU-
TaHHA. 3aPOIIOHOBaHi MMTAHHA [I0 PO3ITIALY B JOIOBifi.

1. YkpaiHcbka KHYDKKaA (TOOTO BMIAHHA KHIDKOK YKPalHCBKOKO) NMOTpebye
IIpOfyMaHol fiep>kaBHOI migTpuMKu. ITpocTuit npukian: oOMeXeHH:A Ha BBe-
3eHHA APyKoBaHOI NpofykKuii 3 P@ crano ogHuM 3i CTUMYNIB 71 PO3BUTKY
KHUTOBUJaHHA YKPalHCHKOIO.

2. YKkpaiHCBKMIT KHYDKKOBUII PYHOK € IPUBAaOIMBYUM LA POCIIICBKOrO KHM-
TOAPYKyBaHH:, 60 IIONUT Ha KHIDKKY i unTaHHA B Ykpaini Buinmii. Tomy pociit-
CbKi BUaBHUIITBA 0OATLCA 100 BTPATUTY 1 peecTpyIoTh B YKpaiHi cBoi gouiphi
BIIaBHMITBA («AJbIiHa mabimeps»).

3. Ilepexnan cy4acHuX CBiTOBUX OecTcelepiB YKpaiHCBKOIO BIIMCYE YMTAa-
4iB B YKPAIHCHKWIT KY/IbTYPHUI IPOCTIp, OCIA0/IIOI0YM KOHIIEIIII0 «PYCCKOTO
Mipa».

4. BufaHHA JUTAYMX KHIDKOK YKPaiHCBKOKO i NMONyNApM3allisi YMTaHHA
CIPUATUMYTH POPMYBAHHIO HOBOTO IIOKOTIHHA YKPaiHOMOBHMX IPOMAaJISH, 1A
AKMX KOHIIEIIIiA «KaKas pasHilla» CTaHe 9y KOI0.

5. IIporpama fmep>kaBHUX 3aKyIiBe/lb KHIDKOK YKPalHCBKOIO B 6i6mioTexu
JA€ 3MOTY YKPAIHCBKill KHVDKIi CATHYTU TY[AM, Ky[gU BOHA HE MOXKE IIOTPAIIATH
yepe3 MepeXXy KHUIOPO3IIOBCIO[PKEHH: a00 0OMe>keHi PpiHaHCOBI MOXK/IMBOCTI.
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Orxe, B yMOBaXx, KO/IU YKPAIHCbKNII iH(OPMALIIiTHILIT TPOCTIP € BPa3nuBUM
[0 HETaTVMBHMX 30BHILIHIX BIUIMBIB, KHUTOBUAHHA YKPAIHCHKOI0 MOBOIO MOXKE
cratu edeKTUBHUM iHCTpyMeHTOM iHopMariiitHol momitukyu B YkpaiHi, 106
00’ €IHYBaTH CYCIIBCTBO CIIIIBHUMMY YKPATHOLEHTPUIHUMY L{iHHOCTSAMIAL.

Kniouosi cnosa: ykpaincbKe KHUTOBUaHHA, iHopMaiiiina 6e3mexa.
BOOK PUBLISHING AS AN INFORMATION POLICY INSTRUMENT

This conference report is about book publishing as an effective information
policy instrument in Ukraine.

Independent information policy of society determines society’s own view
of the state of affairs in the world. It is responsible for the moral guidelines
of society, for the common model of the world.

Book publishing in Ukrainian, along with other information policy
instruments in Ukraine, is able to increase the spread and establishment
of positive ideas when (and because) it pays more attention to them. Positive
ideas mean the sovereignty and independence of the Ukrainian state, the self-
sufficiency and identity of Ukrainian culture, the unity and common values
of the Ukrainian people.

The following issues are proposed for consideration in the report:

1. Thoughtful govern policy is efficient for publishing the Ukrainian books.
For example: the export limitation of books, published in Russia, had powerful
impact on book publishing in Ukrainian.

2. Ukrainian book market is very attractive to Russian publishers because
of higher demand for books and reading. Therefore Russian publishers start their
imprints in Ukraine.

3. Translations of world bestsellers in Ukrainian expand Ukrainian cultural
space and reduce “russkiy mir” in Ukraine.

4. Children book publishing and promotion of reading in Ukrainian will
contribute to the formation of a new generation of Ukrainian-speaking citizens,
for whom the concept of “kakaia raznitsa” (“it does not matter”) will become
hostile.

5. The state programme of procurement of books in Ukrainian for libraries
allows Ukrainian books to reach places where they cannot get through the book
distribution network or limited financial opportunities.

Considering this situation when Ukrainian informational space is
voulanarable to negative external influences, book publishing in Ukrainian must
become an effective information policy instrument to unite society with common
Ukrainian-centered values.

Key words: book publishing, information policy.

158



OBrOBOPEHHA AOMNOBIAEW / REPORTS DISCUSSION
11.30-12.00

MEPEPBA / BREAK
12.00-13.00

Moodepamop / Moderatory:

Xapyerko Onez BaneHmurosuy / Oleh Kharchenko, poueHT kadbenpu Bu-
[aBHMYOI cnpaBu [HCTUTYTY »KypHanicTukn KuiBCbKOro yHiBepcutety
imeHi bopuca lpiHueHKa, KaHAMAAT GINONOriYHNX HayK, OLEHT.

AOMNOBIAl / REPORTS
13.00-14.15

Ocmonoscoka OneHa AHamoniieHa, [OLEHT Kadeapun BUAABHUYOT
cnpasy [HCTUTYTY »XKypHanicTnkmn KniBcbKoro yHiBepcuTeTy imeHi bo-
puca MpiHueHKa, KaHauaaT ictopnyHmx Hayk (Knis, Ykpaia) / Olena
Osmolovska, Borys Grinchenko Kyiv University (Kyiv, Ukraine)

®OPMYBAHHA IHK/TI03MBHOIO MEAIAMPOCTOPY B YKPAIHI.
KHUXXKOBI BUAAHHA Y AOCTYMHUX ®OPMATAX

Ha mopapxy feHHOMY CBiTOBMX BUIaBIIiB ITOCTAIOTh TaKi NMUTaHHA, AK
mocTymHicTb, 6e36ap’epHicTb, iHKMO3iA. CBiUYEeHHAM IbBOTO € MPUITHATTA
27 yepBHsa 2013 p. MapakecbKOTroO IOTOBOPY PO HOJIETIIEHHS JOCTYITy CIIMX
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i0ci6 3 MOpyIIEHHAMM 30PY UM IHIIMMY 0OMeXXeHUMM 3TIOHOCTAMM CIIPUIIMATH
IpyKoBaHy iH(popMalliio [0 omy6TiKOBaHUX TBOPIB, @ TAKOXX 3aIIPOBA/PKEHHS
NPUHINIIB KHUTOBUJAHHA, JOCTYIIHOTO J/IA BCiX 4nTadiB (CTBOpeHHA y 2014 p.
KoHcopuiymy gocrynnux xuur / Accessible Books Consortium (ABC). Ykpain-
CbKMI1 BUJABHIYMIL PMHOK T€X He 3a/IMIIAEThCA OCTOPOHD LUX IIPOLECiB, X04a
i pearye He 3aBX/IM BYUaCHO. AKTVBHE BIIPOBaJKEHHs IPUHINIIIB iHKTI03MBHOI
OCBITH B YKPaiHCHKMX HABYA/IBHUX 3aK/IajaX, HepIIi MOpasKy Ta 3500y TKIM 3a-
cBifumy, 1o B iHdoOpMaLilHil, KyIbTypHill cdepax yKpaiHCbKe CYCIINIbCTBO
oTpebye KOMIIIEKCHOI Ta CUCTeMHOI MATPUMKI Ha HUIAXY KO COPUITHATTS iH-
kmosii. OfHUM i3 HaltleeKTUBHINIMX KPOKiB Ha IbOMY LIULIXY € PO3BUTOK Ta
HONy/IApu3allis IHK/II03MBHOI JIiTepaTypu depe3 (GpopMyBaHHS KOMIUIEKCHOTO
BI/IJABHUYOTO HANPsIMY. Y IIbOMY KOHTEKCTI HEOOXi[HMM € BUBUECHHs MiKHa-
POJHOTO IOCBifY, OCKIIBbKM KiIbKICTh Ta sKICTb 3apYOLKHMUX JOCTIIKEHb Ha-
HAI0Th MOXK/IMBICTb IPYHTOBHO CUCTEMATH3yBaTI MaTepial Ta 3po6UTH MOPiB-
HsJIbHUII aHAJIi3.

Kntouosi cnosa: JoCTyNHICTD, iHK/TIO31s, IHK/TI03MBHA /TiTepaTypa, KHUTOBU-
JlaHHA.

FORMATION OF INCLUSIVE MEDIA IN UKRAINE.
BOOK EDITIONS IN ACCESSIBLE FORMATS

Issues such as accessibility and inclusion are on the agenda of international
publishers. Evidence of this is the adoption on June 27, 2013 of the Marrakesh
Treaty to Facilitate Access to Published Works for Persons Who are Blind,
Visually Impaired, or Otherwise Print Disabled and establishment of the
Accessible Books Consortium (ABC). The Ukrainian publishing market does not
stay away from these processes either, although it does not always react in time.
Active implementation of the principles of inclusive education in Ukrainian
educational institutions, the first defeats and achievements have shown that
in the information and cultural spheres, Ukrainian society needs comprehensive
and systematic support on the way to the perception of inclusion. One of the most
effective steps in this direction is the development and promotion of inclusive
literature through the formation of a comprehensive publishing direction.
In this context, it is necessary to study international experience, as the quantity
and quality of foreign research provide an opportunity to thoroughly systematize
the material and make a comparative analysis.

Key words: accessibility, inclusion, inclusive literature, book publishing.
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PomaHiok Hamans CepeiieHa, noueHT Kadenpu BUAABHUYOT CripaBu
IHcTUTYTY XypHanicTukn KniBCbKOro yHiBepcuteTy imeHi bopuca
lpiHueHKa, KaHAMAAT HayK i3 couianbHUX KOMyHiKaLin (Kuis, Ykpai-
Ha) / Natalia Romaniuk, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

EKOJIOTIYHA TEMATUKA B AOPOBKY YKPAIHCbKUX BUAABHULITB

Y [OomoBifi aBTOPKa 3BepTa€ yBary Ha €KOJIOTiYHY TEMATHUKY B pelepTyapi
YKpPaiHCbKUX BUAaBHUITB. AKLIEHTYE Ha IIiTbOBOMY Ta YMTAIlbKOMY IpU3HA-
JYeHHi BMIaHb, BUOOpPI aBTOPIiB BUJABHUIITBAMI, MaTepialbHOMY BTi/IEHHIO Ta-
KX BUfjaHb (Hamip Oj11 pyKOBaHMX KHUT, HAABHICTb elleKTpPOHHOro gopmary
TOIIO).

IIpoTAroM OCTaHHIX POKiB YKpaiHCbKi BUIaBHMIITBA Jiefla/li JacTilue Io-
Yaju BUJABaTU TaK 3BaHi «€KOKHIVDKKW». LIMM IMOHATTSAM HA3UBAIOTH 1 BUIAH-
HA Ha eKOJIOTiYHY TeMaTHKy (3aXVMCT HOBKi/UIA, 3MEHIIEHHA Ki/IbKOCTi cMiTTH,
BifiIIOBia/IbHe CIIOXMBAHHSA, 3B’5130K 0i3HeCy Ta €KOIOTiYHMX MUTAHb TOILIO),
1 KHVDKKM, AAKi BUKOPUCTOBYIOTD IIEBHI MaTepiasny, 10 € 6inp1 6e3MMeYHMI YN
ApyXHiME #o npupoan. Exosoriuni mpo6memn y HUX HOCTAlOTh K OCHOBHA
TeMa KHIDKKI 260 SIK OfHa i3 CIOKeTHMX JIHIIl — y Xy[JO)KHbOMY BUAAHHI; OfHA
i3 mpo6/IeMaTuK, BUCBIT/IEHNX Y HAyKOBO-IIOIY/IAPHUX, HOIY/IPHUX BUAHHSX,
BUJJAaHHAX JIA TO3Bi/UIA, Mi3HABa/IbHii /iTepaTypi fna mitent. Yuranbka aygu-
TOPisl MO>Ke BapilOBAaTUCA BiJj JOUIKIIbHMKA [0 IOPOCIOro YnTava. «Jopocmmii»
HaIIpsIM IpefiCTaBIeHo y BuAaBHuNTBax «Hika-nenTp», «Ham ®opmar», «Pin-
Ha MOBa», «Pabulum», «Bixona». [lo Temu 3aXUCTY JIOBKI/UIA, BiZlTIOBiZia/IbHOTO
KOPUCTYBaHHA pecypcaMy Y CETMEHTI QUTAYOI JIiTepaTypu 3BEPTAIOTHCA BU-
maBHMITBa «PaHOK», «BupaBaunTseo Craporo Jlepa», «<KM-Bykc», «HaBuanbHa
kHura “bBorgan”. BibluicTh BUIAHD Ha €KOJIOTIYHY TEMATUKY IIepeKIafHi, OffHaK
y’Ke € KHUTYM aBTOPCTBA YKPAiHCBKMX NMUCbMEHHMKiB: «KHIDKKA PO CcMiTTsA»
Tamyuay Txauyk A giteit 7-15 pokis («BumaBaunrso Craporo JleBa»), «104 gui
6e3 mosietnneny» Mapianun Boiiko («Bixoma»).

Knwuosi cnoda: eKOKHIDKKA, €KOJIOTiYHA TEMATMKa, BifIIOBigambHe CIOXKN-
BaHHA, EKOCePis, IIiJIi CTaZIOro pO3BUTKY.
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ENVIRONMENTAL ISSUES IN THE REPERTOIRE OF UKRAINIAN PUBLISHERS

The author draws attention to environmental issues in the repertoire
of Ukrainian publishers. The purpose and readership of publications, the choice
of authors, the material design of such books (paper for printed books,
the availability of electronic format, etc.) are emphasised.

Ukrainian publishing houses have increasingly started publishing
“ecobooks” in recent years. This term refers to environmental publications
(environmental protection, garbage reduction, responsible consumption,
business and environmental issues, etc.) and books that use environmentally
friendly materials (“sustainable design”). Ecological problems appear as
the main theme of the book or as one of the plot lines or one of the issues.
Reader audience ranges from preschooler to adult readers. The adult direction
is presented in the publishing houses “Nika-center”, “Nash Format”, “Ridna Mova’,
“Pabulum’, “Vikhola” The publishing houses “Ranok”, “The Old Lion Publishing’,
“KM-Books”, “ Bohdan Publishing House” publish about environmental
protection, responsible use of resources, etc. Most publications about
environmental issues are written by foreign authors, but there are some books
by Ukrainian writers: “The Book of Garbage” by Halyna Tkachuk for children
aged 7-15 (“The Old Lion Publishing “), “104 Days without Polyethylene”
by Marianna Boyko (“Vikhola”).

Key words: ecobook, ecological issues, responsible consumption, ecoseries,
The Sustainable Development Goals.

@)

Y
boHdap Oneea BikmopieHa, acnipaHT Kadenpu MNP i xypHanicTnkm

YKpaiHcbKoi akapemii gpykapcta (J1bBiB, YkpaiHa) / Olha Bondar,
Ukrainian Academy of Printing (Lviv, Ukraine)

MBPXHAPOZHI NITEPATYPHI NPEMII:
PEIHHOBALIINHA CTPATETIA MEPETUHY KYNIbTYPHUX KOPAOHIB

MixHapopHi niTeparypi npemii Tpu6IN3HO COPOK POKIB TOMy — SIKIIO
NOYMHATK BifyIiK Bii oTpuMannA CanmanoM Pymini 1980 p. BykepiBcbkoi mpe-
Mil — cTanm croco6oM KyIbTypHOro 06MiHy, CIIOYATKy MDK iMITepianicTHIHOIO
i TOCTKOJIOHIa/IbHMMM JIep)KaBaMI, Mi3Hile — MiX yciMma inmmmu. IIporte Mix
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YKPalHChKOIO i CBITOBOIO JIiTEPATypOI0 HABITH 3apas, B YMOBAaX €BPOIHTErpa-
1il, Big6yBaeTbcsl OB OFHOOIYHNUIT OOMIH: POMAHHU €BPOINENICHKUX aBTOPIB
B YKpaiHi IIlepeK/IafjaloTh MaCOBO — BapTO KOMYCh i3 Hux orpumaru Hobernis-
cbKy, BykepiBcbky ab0 iHIy MDKHApOLHY IpeMilo, — a pOMaHM YKPalHChKIUX aB-
TOPIB 3a KOP/JOHOM TlepeKIafialoTb Maso. I e BinbyBaeTbcs Oiblire 3a mpuBar-
HOI {HII[iaTVBM OKpeMMX aBTOPIB, BUAABIB a60 MepeKIafalibKuX pe3nmaeHIiil.
Tomy Te, 10 A CBiTOBOI BUIABHMYOI IPaKTUKM BXKe JABHO He € iHHOBAIII€o,
IUIA YKpaiHChKUX aBTOPIB i BUJIaBLiB CTa€ BUKIMKOM. Ha mpukmagax nepemox-
11iB MDKHapOJHMX JIiTEPAaTyPHUX ITpeMill, 4ui iMeHa 3aBX/1 aCOLiI0I0ThCA 3 iMe-
HEM JIep>KaBI, IPOJEMOHCTPOBAHO, K IIPeMii B rajysi liTepaTypu CTalTh Hali-
HONY/IAPHIIIO CUMBOJIIYHOI TOYKOI0 00’egHaHHsA €Bpormn. IIpukmag Takux
aBTOpiB, AAK Canman Pymipi, Apynpari Poit, Ceitrana AnekcieBud i ykpaincbka
nucbMeHHNLA [acpka IuaAn, AKi cranmu nepeMoxuamu bykepiBcbkoi, Hob6enis-
cbkoi npeMilt i JlitepaTypHoi mpemii €spomneiicbkoro Corosy, TOBOAUTD HasB-
HICTb OYiKyBaHb €BPOIENCHKIX YMTAYIB BiJl aBTOPiB HEEBPOIENCHKMX KpaiH Jie-
MOHCTpaIil B iXHIX TBOpax KyIbTYPHUX Bi]MiHHOCTell MiXK HUMI. A OTKe, JLA
CY4acHOI YKpaiHChKOI JliTepaTypy OTPMMaHHA ii NpeCTaBHUKAMI MiKHapOJ-
HUX JITepPaTypHUX IpeMilt — Iie croci6 6yTu MpUITHATO i YCBiZOM/IEHOIO Ha
CBiTOBOMY piBHi. YpaXOBaHO i PO3I/IAHYTO TaKOXX BaXK/IMBi /1 YKpainu i e1o
irHOpOBaHi YMHHNUKY BIUIMBY Ha PO3LIMPEHHS «TOYKYU BXOly» IO KY/IbTYPHOTO
o6Miny 3 kpaiHamu €Bporneiicbkoro Corosy: BiltHa Ha [lon6aci i mangemis Kopo-
HaBipyCHOI XBOpOOM, 3aBAAKM SIKMM LIUISAX O EBPOINNU Yepe3 OTPUMAHHS MiXK-
HaPOJIHMX JIiTePAaTyPHUX IPEMill I YKpaiHM CTae peiHHOBALIIHYM.

Kniouosi cnosa: M>XHapOHa TiTepaTypHa IMpeMisi, KyIbTypHMil 06MiH, cy-
9JacHa yKpaiHCbKa JliTepaTypa.

INTERNATIONAL LITERARY PRIZES: RE-INNOVATION STRATEGY
OF CULTURAL BOUNDARIES CROSSING

International literary prizes about forty years ago — if we start counting
from 1980 when Salman Rushdie won The Booker Prize — had become an
instrument of cultural exchange, at first between the imperial and postcolonial
countries, and afterward — between all others. Nevertheless, even now, in the
context of European integration, the process of changing between Ukrainian
and World literature is more one-sided: novels by European authors are mass
translated into Ukrainian — as soon as one of them wins The Nobel Prize
in Literature, The Booker Prize or another international prize — but the novels
by Ukrainian authors are little translated aboard. And it happens more with
the private initiatives of individual authors, publishers, or translation residences.
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So, the international literary prizes have long been an innovation for world
publishing practice, but they have become a challenge for Ukrainian authors
and publishers. On the examples of winners of the international literary prizes,
whose names always are associated with their countries’ names, it displays how
the prizes in the literary field are becoming a very popular symbol point of the
unification of Europe. An instance of such authors as Salman Rushdie, Arundhati
Roy, Svetlana Alexievich, and Ukrainian writer Haska Shyyan, who had become
the winners of The Booker Prize (Rushdie, Roy), The Nobel Prize in Literature
(Alexievich), and EU Prize for Literature (Shyyan), proves a presence of European
readers’ expectations from non-European authors to demonstrate of cultural
differences between them — Europe and non-Europe — in their novels. So, for
contemporary Ukrainian literature the receiving of the international literary
awards by their participants — is the way to be accepted and recognised on the
world level.

Key words: international literary prize, cultural exchange, contemporary
receptin literature.

€xuxaHcoka TemaHa CepeilgHa, cTaplnii BUKNagay Kabegpw Bu-
[AaBHMYOI CIPaBu IHCTUTYTY XKypHanicTukn KNiBCbKoro yHiBepcuTeTy
imeHi bopuca lpiHueHka (KuiB, YkpaiHa) / Tetiana Yezhyzhanska,
Borys Grinchenko Kyiv University (Kyiv, Ukraine)

BUKOPUCTAHHA BPEHAUHTY Y BUAABHUYIN TANY31 B YKPAIHI

BupaBHMYa crpaBa TpajfuUIifiHO POSINANAETbCA AK KpeaTMBHA Taysb,
a He fAK 6i3Hec, i X04a Ile IOCTYIIOBO 3MiHIOETHCS, BUAABIIAM IIOTPiOHO 3acTO-
COByBaTy pUHKOBMII miaxin. Ile BuMarae cTBOpeHHs CTpaTerili OpeHAyBaHHA
IJIA IiIBUIIEHHA PiBHA BU3HAHHA Ta JIOA/IBHOCTI CIIOKMBAYiB cepefl IOKYIILiB
KHMT. XapaKTep KHUTY fIK IPOAYKTY CTBOPIOE TPYAHOIL i3 3aCTOCYBaHHAM Te-
opii 6penpuury B ramysi. OCHOBHOIO METOI0 HOCTIIKEHH: € 3’sICyBaHHSA poji
OpeHMHIY Y BUjaBHNYIi ranysi B YkpaiHi. Ile focmimkeHHs fae yaABIeHHA IPO
mmpo6eMy, OB’ A3aHi 3 OpeHyBaHHAM BUJJaBHMUIITBA Ta aBTOPa, i BUCBITIIIOE,
AK flesiKi BupjaBLi BUpIiLIyooTh i mpo6nemu. Po3Bifka TaKo)X BUBYA€E CYCIIiIb-
He CHPUIHATTA OpeH/iB Ta OCTIKYE, AKUIT BIUIMB Maiy OpeHa) BUaBliB Ha
CIIO>KMBaya.
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Cucremarusanis niTepaTypHMX JiKepes Ta HifXOfiB /0 BUPILIEHHS IIPO-
671emyt OpeHAMHIY Y BUAABHUIN ramysi CBITYNTD TIPO Te, 1IJ0 HEJOCTATHS yBara
HIPUJIIAETbCS BUSABHUYNM KOMYHIKalLiAM, sIKi 3a0esmedyiots moiHdopmoBa-
HICTb YMTa4iB PO yKpalHChKi BUAAaBHMYI OpeH/M, BIIISHABaHICTh BUAABHNITB
YUTAYaMU-TTOKYIISIMU. AKTya/IbHICTD pillleHHs Li€i HayKOBOI IIpo6/IeMH MOJLs-
rae B TOMY, IJO KHUTOBU/IaBLli YKpaiHM 1e HeJOCTaTHbO BUKOPUCTOBYIOTH ITO-
TeHIlia/1 MapKeTUHTY Ta PR [/ CTBOpeHHS i MIATPUMKYM BUAABHIYIOTO OpEHLY,
1[0 0COO/INBO aKTya/IbHO y Kp130Bi dacu. O6’€KTOM eMITipUYHOTO JOCTIIKEeHHS
€ BifBigyBaui HailOUIBIIMX KHIDKKOBMX (pecTuBaniB Ykpainn — KHikkoBoro
Apcenany ta Popymy BusiaBliB y J/IbBOBi, a/pke caMe 11i PECIIOH/IEHTH € aKTUB-
HUMM CHOXMBadaMM MPOAYKIil BUAaBHULTB. Pe3ynbraT ommMTyBaHHA IpOfie-
MOHCTPYBaB, 1[0 HAMBifOMIIII cepef YNTadiB YKPaiHChKI BUAABHNYI OpeHnn —
KuiBcbKe BugaBHULTBO «A-BA-BA-TA-JIA-MA-TA» i nbBiBCbKe «BumaBHUIITBO
Craporo JleBa». [locmifiyKeHHsI eMIIIpMYHO MiATBEPIKYE Ta TEOPETUYHO JTOBO-
IUTH, IO XOUYa BUABHUUMIT OPEH]T He € BUPIIIaIbHUM (PaKTOPOM /ISl CIIOXKU-
BayYiB IIiJ] Yac KyIiB/Ii KHUTY, JIOTO BIIi3HABAHICTD CIIPUAE YTBEPKEHHIO MIO3M -
TUBHOTO iMiJI)Ky BUJaBHUIITBA, 3MiIJHEHHIO JI0TO pemyTalii.

PesynbraTi JOCTIIXEHHS MOXKYTh Oy TI KOPUCHUMM 17151 €(peKTUBHOI KOMY-
HiKallii BUJJaBLiB 3 yciMa CerMeHTaMU LiTbOBOI ayJuTOpii, 30KpeMa JIjis 1epe-
TBOPEHHS YMTaYiB Ha IIPUXWIbHUKIB BUJABHIYOTO OPEHTTY.

Kniouosi cnosa: 6penp, GpeHMHT, MAPKETHHT, BUAaBHULTBO, PR, KoMyHi-
Kalrii.

THE USE OF BRANDING IN THE PUBLISHING INDUSTRY IN UKRAINE

Publishing has traditionally been seen as a creative industry rather than
a business, and although this is gradually changing, publishers need to take
a more market-based approach. This requires the development of branding
strategies to increase levels of recognition and consumer loyalty among
the book buying public. The nature of the book as a product presents difficulties
in applying branding theory to the industry. The main purpose of the study
is to clarify the role of branding in the publishing industry in Ukraine. This study
provides an insight into the issues involved in branding the imprint and the
author and examines in what way some trade publishers are addressing these
issues. The study also examines the public perception of brands and examines
how much impact publishers’ brands have made with the consumer.

The systematization of literary sources and approaches for solving the problem
of branding in the publishing industry shows that insufficient attention is paid
to publishing communications, which ensure readers’ awareness of Ukrainian
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publishing brands, recognizability of publishers by readers-buyers. The relevance
of the decision of this scientific problem is that Ukrainian publishers still do
not sufficiently use the potential of marketing and PR to create and maintain
a publishing brand, which is especially relevant in times of crisis. The object
of the empirical research is the visitors of the largest book festivals of Ukraine —
the Book Arsenal Festival and the Book Forum Lviv, because these respondents
are active consumers of publishing houses. The result of the survey showed that
the most famous Ukrainian publishing brands among readers are the publishing
house ABABAHALAMAHA (Kyiv) and The OIld Lion Publishing House
(Lviv).

The research empirically confirms and theoretically proves that although
the publishing brand is not a decisive factor for consumers when buying a book,
its recognition contributes to the establishment of a positive image of the
publishing house, strengthening its reputation.

The results of the research can be useful for effective communication
of publishers with all segments of the target audience, in particular for
the transformation of readers into supporters of the publishing brand.

Key words: brand, branding, marketing, publishing, publishing house,
publishing industry.

BuwuHcbka OneHa OnekcaHopisHa, BuKnaaad kabeapwv BugaBH1Yor
cnpasu [HCTUTYTY »KypHanicTukn KniBcbKoro yHisepcuteTy imeHi bo-
puca piHueHKa (Kuis, YkpaiHa) / Olena Vyshynska, Borys Grinchenko
Kyiv University (Kyiv, Ukraine)

BNOT AK IHCTPYMEHT NONYNAPU3ALLIT TA MPOAAXY BUAAHHA

BukopucraHHs OHTAH-IHCTPYMEHTIB 3 MeTOI0 e(DeKTUBHOTO MPOJAXY BU-
IaHHs [IOB’s3aHe i3 HM3KOKI MUTAHb, 30KpeMa il TeOPETUKO-MeTOLOMTOTiTHOTO
XapakTepy.

OpHa 3 0CHOBHMX IIpo6IeM — edeKTHBHe BUKOPUCTAHHS 0C061CTOrO0 6710TY
B iHCTarpami Jyis MpOJaKy BIaCHOTO BU/IaHHA.

ABTOp [OCTIIXYeE HOCBiA yKpaiHCBKUX 6710repiB 3 MPOAaXXy BIACHMUX BU-
TaHb, aHa/Ii3y€e iIHCTPYMEHTHI IIPOMOLi.
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Merta monoBifi — oAz i ynopAaKyBaHHA METOJIIB Ta iIHCTPYMEHTIB ITpoja-
XKY BUAQHHSA JJIs1 BUKOPUCTAHH B 0COO1CTOMY 671031, [leTanbHO ONMCaHO ajro-
PUTM IPOTPiBY, aKTUBHOTO 3aljiKaBJIEHHA Ta 3a/[y4YeHHs ayIUTOPii ;O IOKYIIKHA.

BcTaHOB/IEHO, IO y CydacHUII mepiof; eeKTMBHe BUKOPUCTAHHA iHCTpY-
MEHTIB iHCTarpamy cripusie po3BUTKY 6i3Hecy i KHIDKKOBa cepa He € BUKIIIO-
YEHHSIM.

Kntwouosi cnosa: 6morocdepa, 67or, iHcTarpam, MpoMollis BUJAHHSA, 0COOMU-
cTuit 6710T.

BLOG AS ATOOL FOR PROMOTING AND SELLING BOOKS

The use of online tools for the effective sale of the publication is associated
with a number of issues, including theoretical and methodological.

One of the main problems is the effective use of a personal blog on Instagram
to sell own publication.

The author researches the experience of Ukrainian bloggers in selling their
own publications, analyses the tools of promotion.

The purpose of the report is to review and organize the methods and tools
of selling the publication for the use in a personal blog. The algorithm of warming
up, active interest and involvement of the audience in the purchase is described
in detail.

It is established that in the modern period the effective use of Instagram tools
promotes business development and the book industry is no exception.

Key words: blogosphere, blog, receptin, promotion, personal blog.

OBrOBOPEHHSA JOMOBIJEW / REPORTS DISCUSSION
14.15-14.35
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CEKIJIA / SECTION VI

MOBA I METAMOBA CYYACHOI'O MEJIA3HABCTBA
B CUCTEMI OCBITU TA ®AXOBINT KOMYHIKAIIII:
HAPATVIBU YKPATHU TA €C

LANGUAGE AND METALANGUAGE OF MODERN MEDIA
STUDIES IN THE SYSTEM OF EDUCATION AND PROFESSIONAL
COMMUNICATION: NARRATIVES OF UKRAINE AND THE EU

10.00-12.00

Moodepamop / Moderator:

lsawerHko Bikmopis JliodsizieHa / Victoria Ivashchenko, npodecop Ka-
denpun BMAABHUYOT cnpaBy, 3aCTyMHUK AUPeKTopa 3 HayKoBoi pobo-
M [HCTUTYTY XypHanicTmkn KniBcbKoro yHiBepcuteTy iMmeHi bopuca
[piHYeHKa, ronosa TepmiHONOriYHOT KOMICii npy MixKHapogHOMY KOMi-
TeTi cnaBicTiB, JOKTOP GINONOriUHUX HaYK, CTapLUNA HAYKOBUIA CMiBPO-
GITHVIK.

AOMOBIAlI / REPORTS
10.00-11.30

"M Jllo6umosa CeimnaHa AHamorniigHa, [OKTOPaHT KMIBCbKOro Halio-
HaNbHOrO NIHrBICTUYHOIO YHiBEpCUTETY, KaHAMAAT inonoriyHmnx
Hayk (KuiB, YkpaiHa) / Svitlana Lyubymova, Kyiv National Linguistic
University (Kyiv, Ukraine)

PENPE3EHTALIA AMEPUKAHCbKUX COLIOKYJIBTYPHUX CTEPEOTUMNIB
Y BJIOFTOCOEPI

B enoxy undpoux TexHosnoriit 6morocdepa mpencrasisie co600 colianb-
HIJT IHTePaKTUBHUIL IIPOCTIp, B AIKOMY BiOyBaeThCsl OOMIH IOITIA/IB, TOYYTTIB
i ontiHoOK. By10T € anbTepHaTUBHMM [KeperioM iHpopMail, 1110 CKIagaeTbCs i3 3a-
IJCiB y 3BOPOTHOMY XPOHOJIOTiYHOMY HOPSAIKY MEPEXEBOTO 1[0fleHHMKA OfIHO-
ro abo fmexinbkox aBTOpiB. SIK A3epkama rpoMasicbKoi TyMKH, 610ru Bimobpa-
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JKAIOTh CTEPEOTUIN B OHNOCEPEIKOBAHOMY IyOTiYHICTIO CHIiIKyBaHHI, TOMY
aKTVMBHUX 610TepiB MOXXKHaA BBaXKaTu TuMi migepamu (social media influencer),
110 YKPIIIIOIOTh CTEPEOTUIIN 4M BIIMBAIOTh Ha ix sMinu. Haltdacrime y ame-
PUMKaHCHKMX 6/10Tax BiIBEPTO OOTOBOPIOIOTHCS €THIUHI i TeHIEPHI CTePeOTHUIN.
Yepes JOCTYNHICTh BUC/IOB/IIOBAHHA y COLIiaIbHMX MepeXKax MapriHanisoBaHi
TPYyIM HAMaraloTbCs CIPOCTYBATU XUOHI YsIBIEHHs, YKOPIHEHi y cTepeoTnmax.
MoBHa pernpe3eHTallisl CTEPEOTUIIB y 67I0TaX CYIPOBOMKYETHCS Bi3yaIbHOIO,
110 3a6e3Meuye eKCIPeCUBHICTb 300paXKyBaHOTO.

CruictiyHe opopM/IeHHA TeKCTy Y 671031 3amexxutsp Bif itoro tumy. Emo-
1[ilTHO 3abapB/IeHy MOBY OCOOMCTHUX O/I0TIB JOCTIFHUKN HA3MBAIOTh IIPUK/IAIOM
>KIHOYOTO CTUIIIO MIChMa, TOMI SIK TEMAaTU4YHi O6/I0TM 3a3BMYall MiCTATb Oiblie
CTMTICTUYHUX OCOOMMBOCTEI, IPUTAMAHHMX YOTOBIKaM, HE3aJIe)KHO Bifl TeH-
IepHOi mpMHaneXXHOCTi aBTopa. CBo60fa coBa y 6/10rax HiYMM He 0OMeXXeHa,
TOMY 6710T IpeACTaB/Is€ MOBHMIT MaTepia, 6M3bKIUIL 1O CTBOPEHOTO B €KCIIe-
PMMEHTA/IbHUX YMOBaX, KOMM YYaCHMKAM [AIOTh 3aBJAHHS BUCIOBUTU CBOIO
ILYMKY 49U OLIHKY, HiunM 1i He o6Mexyroun. JlocmifpkenHs 6morocdepu fae 3Mo-
Ty HOCIHMUKY BPaxoBYBaTU 3MiHM Ta IepeTBOPEHHs, sKi IOCTIiTHO BizbyBa-
I0TbCA Y HALIOMY PO3YMiHHIi COLIIOKYIBTYPHUX CTEPEOTUIIIB.

Kniouosi cnosa: 6morocdepa, COLIOKYIBTYPHUI CTEPEOTHIL, IOT/IAAN, OLiH-
KM, CTU/TIICTUYHi O3HAKM, eKCIIEPUMEHTA/IbHI YMOBI.

REPRESENTATION OF AMERICAN SOCIOCULTURAL STEREOTYPES
IN BLOGOSPHERE

In the age of digital technology, the blogosphere has become a social interactive
space in which people freely interchange their opinions, feelings, and assessments.
A blog is an alternative source of information that consists of entries, written by one
or more authors, that appear online in reverse chronological order. As mirrors
of public opinion, blogs reflect stereotypes in public-mediated communication,
so active bloggers can be considered social media influencers, who reinforce
stereotypes or influence their change. Ethnic and gender stereotypes are often
issues of discussion in American blogs. Due to the availability of information
in social networks, marginalized groups try to refute misconceptions deeply
rooted in stereotypes. Linguistic representation of stereotypes in blogs
is accompanied by visual means, which ensure the expressiveness of statements.

The stylistic characteristics of texts in a blog depends on its type. Researchers
consider emotionally colored language of personal blogs typical for women’s
writing style, while thematic blogs tend to contain more stylistic features
inherent in men, even if they are written by women. Freedom of speech in blogs
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is not limited, thus a blog presents the language material close to that researcher
receives in experimental conditions, when participants are given the task
to express their opinion or assessment without any restrictions. Therefore,
the study of the blogosphere allows the researcher to take into account the changes
and transformations that are constantly occurring in our understanding of socio-
cultural stereotypes.

Key words: blogosphere, socio-cultural stereotype, opinion, assessment,
stylistic features, experimental conditions.

Kocmerko Bikmopis leHHadiieHa, poLeHT Kadenpu iHO3eMHKX MOB
i3 1aTUHCbKOIO MOBOIO Ta MEANYHOIO TEPMIHOMOTIEI0 YKPaiHCbKOT Me-
OVNYHOI CTOMATOJONUHOI akagemii, KaHanZaT OiNonoriyHnx Hayk
(MontaBa, YkpaiHa) / Viktoriia Kostenko, Ukrainian Medical
Stomatological Academy (Poltava, Ukraine)

OCOBJINBOCTI MI>)KHAPOZIHOIO FAJIY3EBOIO XXYPHANY
31 CTOMATONOrII K FNEP>KAHPY

Mepianpocrip HaykoBo-IpodeciliHoi cdepu nepedyBae y HOCTITHOMY pO3-
BUTKY, 3yMOBJ/IECHOMY BIUIMBOM HOBITHIX €/IEKTPOHHUX TEXHOJIOT1, IIOABOX HO-
Bux tnniB 3MI, mibeparmizali€io CyCminbCcTBa, 3pyILIEHHAMN Y HAIPMI IeMOKpa-
THU3alii Hayku, 3MiHaMU 3ara/IbHOMOBHMX TeHJIeHIIil1. 3Ha4ymicTh mpodeciiinol
TiAMbHOCTI y crCTeMi colfiambHNX MPaKTHK 3yMOBW/Ia HEOOXiIHICTh peTenmbHOTo
pi3HOOIYHOrO BMBYEHHSA 0COOMMBOCTEI (PaXOBOTO CIIJIKYBaHHS, 30KpeMa, y TUX
cdepax, 0 € KIIOYOBUMI SK Y SKUTTi OKPEMOI JIIOMHY, TaK i CYCIi/IbCTBA 3a-
rajioM. JJocmimpkenHa npodeciliHuX AUCKYpciB Ta IpodeciitHoi KoMyHiKaIil
CIIpyisi€ IPYHTOBHINIOMY pO3YMiHHIO IIPOLECiB, 110 BifOyBaloThCA y pisHUX cde-
pax nmpodeciitHOI AiANbHOCTI, IPOrHO3YBaHHIO IX MEPCIEKTUB, Ja€ MOXIIUBICTD
IIPOCTEXUTY BUHMKHEHHA TEOPeTMYHMX ifeil, ix mpodeciiiHe OCMUCTEHHA
Ta BIPOBA/PKEHHA y IIPaKTMKy. MeTa 3alIpOIIOHOBAHOI pOOOTY — BU3HAYUTH
3arajibHi XapaKTEPUCTUKM CYy4aCHOIO AHIJIOMOBHOIO MDKHAapOJHOIO Tajayse-
BOTO JKYPHasy 3i cToMarosnorii Ak rinep>xanpy. limepkaHp posrnAmaeMo AK
HApaTNB PO MeBHY cepy AisIbHOCTI IIOUHN, KNI SIB/ISIE COOOI0 KOMITIEKC
B33a€MOIIOB A3aHUX >KaHPiB, 1[0 MAIOTh CIIi/IbHI KOMYHIKaTUBHI Li/li Ta TEKCTO-
Buit mpoctip (Jerncosa H.B. (2009), Axonrosa T.B. (2014)). byno BusBieHo,
IO Cy4yacHa IpodeciiiHa KOMYHIKalis, 3 OGHOrO OOKY, TsKi€ TO TpajuIiiiHIX
dbopm i MeroniB, mporTe, 3 IHIIOrO, 3MICTOBHO i (OpManbHO BUIO3MIHIOETH-
Cs1, AEMOHCTPYIOUM Y TaKWil CHOCIO 3MiHY caMol Mpupoaym i€l KOMyHIKaTuB-
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HoI IomuHK, 60 Gopma, SIK BifOMO, 3aBKAU 3yMOB/IEHa 3MICTOM 1 BOJHOYAC
MaKCUMa/IbHO JOIIOBHIOE i po3KpuBae 1ioro. JJocmipKyBaHi ranysesi BULaHHA
Bifj06paXKaloTh CKIAJHY CUCTeMY iepapxil cIeljialbHMX 3HaHb, HacaMIepes
MeJVIKO-610/T0TiYHOTO i TEXHIYHOTO CIIPsIMYBaHH, Ta iCHYI04i MOJie/li B3aEMO-
Hil y4acHMKIB — HAyKOBILiB, JiKapiB-CTOMATO/MOTIB Pi3HMX HpPOdINiB, Kepis-
HUKIB IEeBHUX IHCTUTYLiHMX YCTAaHOB Ta iXHIX IifIpO3MiNiB, BUK/Iafa4iB —
B YMOBAaX CUTYyallii IpodeciifHOro CIiIKyBaHH:L.

Kniouosi cnosa: xaHp, rinep>xanp, mpodeciitna KOMyHiKariis, mpodeciitanit
IVCKYPC, Taly3€BUI )Xy PHaJL.

INTERNATIONAL SPECIALIZED JOURNAL IN DENTISTRY AS A HYPERGENRE

The mediaspace of scientific and professional spheres is an ever-evolving
process considerably influenced by the latest electronic technologies,
the emergence of new types of media, shifts towards the democratization
of the science, and new trends in the language development. The significance
of professional activity in the system of social practices necessitates the thorough
and comprehensive investigation of professional communication. The study
of professional discourses and professional communication contributes
to a deeper understanding of the professional standards and conventions as
well as enables researchers to trace the conceptualization of theoretical ideas,
their gaining in relevance in the context of professional reflections, ways
of their practical implementation. The purpose of this report is to investigate
the characteristics of the dentistry international journals, which are regarded
as a hypergenre. Hypergenre is definied as a narrative about a particular field
of human activity, a ramified set of interconnected genres sharing common
communicative purposes and text space. The results obtained have demonstrated
present-day professional communication, on the one hand, tends to traditional
forms and methods, but, on the other hand, it is undergoing some modifications
regarding its content and modalities, and thus demonstrating a transformation
in the very nature of this communication plane. The study of the dentistry
specialized journals reflects a complex hierarchy of special knowledge combining
the achievements in medical, biological and technical fields, reveals typical
models of interaction between discourse participants, scientists, clinicians,
heads of differend dentistry institutions, educators in scenarios of institutional
professional communication.

Key words: genre, hypergenre, professional communication, professional
discourse, specialized journal.

171



Jlakomcbka IHHa BanepiisHa, foueHT Kadeapu XypHanictuku, pe-
Knamu Ta MefiakomyHikauinn OgecbKoro HalioHanbHOro yHisepcute-
Ty imeHi |.I. MeyHnKkoBa, kanauaaTt dinonoriuHmx Hayk (Opeca, Ykpai-
Ha) / Inna Lakomska, Odessa |. . Mechnikov National University
(Odesa, Ukraine)

OPA3EOJIOTI3MU Y CKJZIAAI MEAIANOBIAOMJIEHD:
OYHKLIVHA CNELUODIKA

Y momoBizi 3a3HaueHoO, IO B MOBi Cy4yaCHMX YKPaiHCBKMX Mac-Mefiia CIIO-
CTepiraerbcs aKTVMBHE 3aTyYeHH: (Ppas3eooriYHuX pecypcis, 110 ONTUMI3YIOTh
CpuitHATTA iH$OopMallil Ta MaIOTh IOTY)XHI BTaCTUBOCTI BIUIMBY. Baromy ponb
¢dpaseororismMu BifiirpaloTh y CTPYKTYpi ra3eTHUX 3arONOBKIB, /e BOHM BUCTY-
IIAI0Th X 3HAYEHHEBMM 1 CYTeCTMBHUM KOHLIEHTPOM. [Jo OCHOBHMX O3HaK ¢pa-
3€0JIOTIYHMX OFMHUIIb YHAJIEXKHEHO JTAKOHIYHY (OPMY Ta CMMUCIIOBY MICTKICTD,
€MOLI/IHO-eKCIIPECUBHY 11 OLJiHHY BIUPAa3HICTDh, 1[0 CTBOPIOE L[i/liCHE, IelITaIb-
TOBaHE CIIPUITHATTS MEJiIHOTO IOBiJOM/IEHHA Y IIPOrHO30BAaHOMY HAIIPAMI.

HarosoleHo Ha MpOJyKTUBHOCTI BXXMBaHHA (ppaseosorismMiB y MemiltHux
3aroJIOBKaX, OCKi/IbKY TaKi OfMHMI MICTATb CBOEPIAHI «MiKpoOOpasu» KoleK-
TYBHOTO 0e3CBiOMOro Ta aKyMY/IIOIOTh IOTY>KHe 3HaYeHHs, IIHHOCTI, OfBiyHi
iICTUHN.

Y pos3Bifui cxapakTepu3oBaHO OCHOBHI (pyHKIiI, sIKi BUKOHYIOTb (paseo-
JIOTiYHI OFMHMUII, e O0COOMUBY yBary 0y/Io aklleHTOBaHO Ha (PYHKII BIUIMBY,
sKa, CBOEIO YEPIrol0, pealisyeTbCs Yepes 3aljiKaB/IeHH, 3IMBYBAHHA Ta yTPUMY-
BaHH: yBaryu 4MTadva; MigKpecTeHHs BaxamMBol iHdopMmauii, TO6TO «IOri4HOro
HarosoCcy»; QyHKIiI0 CTBOPEHHA CaTUPHU 71 TYMOPY; 3aBya/JbOBYBaHH:A iH(Op-
Mallii; BUpa>keHHsA aBTOPCHKOI OLIIHKM; CTBOPEHHA 00pasHOI Ta eKCIpeCcUBHOI
BUPA3HOCTI, @ TAKOXX Yepe3 ONTHMi3allilo acOL[iaTMBHOTO MVC/IEHHA pelyIlieHTa
Ta CTBOPEHHSA €CTETUYHOI HACO/IOAY Y IPOLEC] COPUIHATTA IOBiJOM/IEHHS.

Y 3’acyBaHHi BIUIMBOBOI (YHKIIIT 3ar0JIOBKOBUX (Ppa3eoIoridyHNX OFVHUIL
3a/7Ty4€HO IIOTIOKEHHs HEeMPOJIHIBICTMYHOIO IPOrPaMyBaHHA i CyreCTUMBHOI
miHrBicTuKU. BcTaHOBIeHO, 10 (paseornorisMm yKpaiHCbKOI IIpecu € ONITH-
MaJIbHMM 3aC000M BIUIMBY Ha 4MTaya, L0 Hependadae 0O00B’A3KOBY alleALilo
o J10ro eMOlliit, 3allikaBleHH:A iHpopMalli€lo, akTUBi3ye MUC/IEHH 11 yBary. Bu-
PaKeHH: IParMaTU4HOI 0cOOMUBOCTI Pppa3eonorisMiB cIMpaeTbcsl Ha BUCOKUI
CTYIiHb y3araJbHEHOCTi 3HAaYEHHA Ta eKCIIPECUBHO-EMOLiI/IHY HAIIOBHEHICTb.

Kniouosi cnosa: 3acobu macopoi indopmauii, ¢paseonoriuni opuHui,
Mefiia3aronoBoK, GpyHkuii ppaseonorismis.
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PHRASEOLOGICAL UNITS IN MEDIA MESSAGES: FUNCTIONAL SPECIFICITY

The article determines that the modern Ukrainian mass media witnesses
an extensive use of phraseological resources that optimize information
perception and have great impact possibilities. Phraseological units play
a significant role in the newspaper headline structure where they act as their
semantic and suggestive concentrates. They feature concise forms and semantic
capacity, emotional and evaluative expressiveness, which creates a holistic, gestalt
perception of a media message in a predictable direction.

The report highlights productivity of phraseological units usage in media
headlines, since such units contain the distinct “micro images” of collective
unconscious and accumulate powerful meaning, values, and eternal truths.

The research defines the phraseological units main functions, focusing on the
impact effect, which is implemented with interest, amusement and keeping
the reader’s attention; crucial information recepting, i.e. “logical stress”
the function of satire and humour creation; author’s assessment expression;
figurative and emotional expressiveness, as well as optimization of the
recipient’s associative thinking and creation of aesthetic pleasure while recepting
the message.

Headline phraseological units impact effect consideration involved
the principles of Neuro-Linguistic Programming and suggestive linguistics.
The Ukrainian media phraseological units have been determined to be
the optimal influence approach that appeals to the reader’s emotions
and interest in information, and boosts thinking and attention. The expression
of phraseological units’ pragmatic peculiarities is based on the high degree
of meaning generalization as well as expressive and emotional fullness.

Key words: mass media, phraseological units, media headline, phraseologisms’
functions.
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IOkceno laaHa 3aipieHa, pnoueHT Kadenpu CNOB'AHCHKOT dinonorii
Ta >KypHanicTVKM HayKoBO-HaBYasIbHOro [HCTUTYTY dinonorii Ta Xyp-
HanicTukm TaBpiiCbKOro HaLiOHaNbHOro YHiBepcuTeTy imeHi B.l. Bep-
HafcbKoro, KaHanaaT dinonoriyHnx Hayk (Kuis, YKkpaiHa) / Gaiana
luksel, V. 1. Vernadsky Taurida National University (Kyiv, Ukraine)

BUKOPUCTAHHA MOBU BOPOXHEYI Y CYYACHUX 3MI KPUMY

AKTyanpHICTD TeMM 3YMOBJI€Ha HEOOXi[HICTIO 3aXMCTy TEpPUTOpPianbHOI
nimicHocTi Ta cyBepeniteTy Ykpainm micnA okymanii ABToHOMHOI Pecry6mi-
k1 Kpum ta M. CeBactonons y 2014 p. i moBepHeHHA TUMYacOBO OKYIMOBAaHMX
TE€PUTOPIIL.

HaykoBa [10II0Bifib perpeseHTye KOMIIIEKCHe TOCIipKeH s TpaHcdopMariii
MmepirtHoro npocropy Kpumy mics okymargii 2014 p. (TepMiH «OKymanis» BXu-
BAETHCSI 3TifHO 3 pesomouieto [enepanbroi Acam6rei OOH 71/205 Big 19 rpyx-
Hs 2016 p. — mpuM. aBT.) Ta OCHOB iH(opManiiiHoi nomiTHKy it iHbopMaLitHOi
peiHTerparii TMM4YacoBO OKYTIOBaHMX TepuTopilt Ykpainu. Crif 3a3HaYnTH, 1110
pe3y/nbTaTu JOCTIIKEeHHA MICTATh 3a00poHeHy B YKpaiHi TepMiHOJIOriIO 11070
TE€PUTOpia/ZbHOI LI/IICHOCTI [jep>KaBy Ta HEraTMBHI eMOLiiHI BUC/IOB/IIOBaHHA
Ha afipecy YKpaiHM i yKpaiHCbKOTO HapOAYy, AKi II/IKOM HajeXXaTb KPMMCbKIM
3MI, i 6y mpounToBaHi SK MpMKIaAU. ABTOp He NOAUIAE JYMKM aBTOPIB
kpuMcbKux 3MI Ta ixHbOI MO311ii i CTOITh Ha MPMHINIIAX YHITAPHOCTI Ta Tepu-
TOpiaZbHOI WinicHOCTI YkpaiHu, HeoOXifHOCTI BMBYEHHs YHiKa/lbHOI il icTopil,
36epesKeHHs CaMOOYTHOCTI Ta iIeHTUYHOCT], MiIBUIIIeHH HalliOHAIbHOI CBif0-
MOCTI.

Mera JONOBifli — ITOKa3aTy MOBY BOPO)KHeUi B CydyacHUX KpUMCcbKux 3MI,
AKa BXMBA/IacA B MaTepiajax, IPUCBAYEHNX YKPATHCHKill TeMaTHII.

O6’eKTOM HOCII/PKEHHsI CTaIM TeKCTOBI >KYpHAMCTChKI Marepianm, sKi
BIUCBIT/IIOBanN Mofil B YKkpaiHi Ta 6yn1u po3noBCIOfKeH] Ha iHTepHeT-caliTax,
B KPUMCBKIX IPYKOBAaHMX BUAAHHAX, iHPOpMALiiIHIX areHIlisX, IHTepHEeT-BU-
maHHsx. [Ipenmerom gocmimKeHHs € GopMu Ta BUAM MOBM BOPOXKHEUi K IPO-
ABU KceHo(oOil, sIKi BIIMBaOTh Ha GOPMYBAaHHs 3ara/jibHOro 06pasy Ykpainu
B 3MI Kpumy.

Metoou mocmimpkeHHs. Y MOCTiMKeHHiI 3aCTOCOBaHI COIiONOTiYHi, CTaTuU-
CTUYHI, TiHTBICTUYHI METOIM, METOIM CIIOCTEPEKEHHS, IOPIBHAHHSA, y3araib-
HEHHA.

3araybHa METOJOJIOTiA NPOBEJIEHHA MOHITOPMHIY. Y XOJii MOHITOPMHIY
MIPOAHATI30BaHO KOHTEHT IecTy KpuMcbkux 3MI: raset «Kpumcpka npasgar,
«Kpumcpka ragera», crpiukn iHpopmarinuux arenniin «Kpum-Indopm», «PIA
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Hosuun Kpum», matepiann intepHeT-Bunanb «Kpumcbke exo», «Hosuan Kpn-
My». MonitopuHr spaiiicHioBascs 3 01.01.2020 p. zo 30.06.2020 p., sobip marepi-
aj1iB BifOyBaBCs 3a KTIOYOBMM CJIOBOM IIOIIYKY « YKpaiHa».

¥ MaTepianax cydacHMX KpuMCbKMX 3MI, pucBAYeHnx yKpaiHChbKoOi TeMa-
TUIIi, HalIO1IBII PO3IOBCIOMKEHNM 3a/TMIIAETHCSI BUKOPUCTAHHS MOBU BOPOX-
Hedi yepes MPMHU3/INBE CTaB/IEHHA 10 YKpaiHu fAK Jlep)KaBl, HelmoBara 1o IIpaBa
Ha CyBEpEHITeT Ta TepUTOpiabHy Ge3neKy. BUCIOBIIO0ThC OTUAHI JYMKY Ha
afjpecy yKpaiHCbKOTO HapoAy, sIKi BiffoOpaXKyI0Th HeraTMBHE CTAB/ICHHs 10 Ha-
L[iOHA/IPHUX TPAfULiil, Ky/IbTYPHUX O3HAK, OCOOIMBOCTEN YKPAiHChKOI MOBIL.
dopmyBaHHS HeraTMBHOTO 00pasy Ykpainu B kpuMcbkux 3MI crnpuuntse
CTBOpEHHsI IITY4YHOro iHpopMaliiiHoro (OHY, MOPYILIEHHs iHPOpPMAILiTHOTO
3B’SI3KY Iep>KaBM 3 MEIIKAHISIMH [IiBOCTPOBA.

Pe3ybraTi BOCTIIPKEHHS MOXYTb BUKOPUCTOBYBATUCS /st (POPMYBAHHS
HIPYHINIIB Ta 3acaf iHpopMarilHol momituky Ykpainn mono Kpumy it TOT,
peaisanii 3ax0f1iB CTOCOBHO iH()OPMyBaHHs HaCe/IeHHsI, BCTAHOB/ICHHS KOMY-
HiKarii, 371iiCHeHHsI MOHITOPUHTY I[Of{0 JOTPUMAHHS IIPaB JIIOAVHIU Ta CBOOOAM
cnosa B Kpumy.

Kntouosi cnosa: Kpum, Ykpaina, okymnaris, cBo6ofa C/IoBa, MpaBa ITIONHI,
IIpaBa XYpHAJICTiB, FpOMafiiHChbKa >XypHamicTuka, 3MI, 3MI Kpumy, co-
Lia/IbHI MepeXi, MOBa BOPOKHEY.

HATE SPEECH IN MODERN CRIMEAN MEDIA

The urgency of the topic is based on need for protecting the territorial
integrity and sovereignty of Ukraine after the occupation of the Autonomous
Republic of Crimea and Sevastopol in 2014 and the return of the temporarily
occupied territories.

The scientific report is a part of a comprehensive study of the transformation
of the Crimean media space after the occupation of 2014 (the term “occupation”
is used in accordance with UN General Assembly Resolution 71/205
of December 19, 2016) and the basics of information policy and informational
reintegration of the temporarily occupied territories of Ukraine. It should
be noted that the results of the study contain terminology banned in Ukraine
regarding the territorial integrity of the state, as well as negative emotional
statements directed at Ukraine and the Ukrainian people, which belong entirely
to the Crimean media and were cited as examples. The author does not share
the views of the authors of the Crimean media and their position, and stands
on the principles of unitarity and territorial integrity of Ukraine, the need for
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studying the unique history of the country, preserving originality and identity,
raising national consciousness.

The purpose of the report is to study the language of hostility in modern
Crimean media, which is used in materials on Ukrainian issues.

The object of the study was the textual information of journalistic materials,
which are devoted to the events in Ukraine, and are distributed on the websites
of the Crimean printed newspapers, news agencies and other websites.
The subject of the research is the forms and types of hate speech as manifestations
of xenophobia, which influence the formation Ukraine’s general image in the
Crimean media.

Research methods. The study used sociological, statistical, linguistic methods,
as well as methods of observation, comparison and generalization.

General monitoring methodology. During the monitoring it wass analysed
the content of six Crimean media: the “Krymska Pravda’, the “Krymska Gazeta”
newspapers, “Krym-Inform”, “RIA Novini Krim” news agencies and materials
of the online publications “Krimske Echo”, and “Novini Krimu”. Monitoring took
place since 01.01.2020 to 30.06.2020, the selection of materials was based on the
search keyword “Ukraine”.

In materials of modern Crimean mass media which devoted to Ukrainian
issues, still the most widespread is the use of hate speech through humiliating
attitude to Ukraine as a state, disrespect for the right to sovereignty and territorial
security. Disgusting opinions are expressed against Ukrainian people, which
reflect a negative attitude towards national traditions, cultural features, features
of the Ukrainian language. The formation of a negative image of Ukraine
in the Crimean media contributes to the creation of an artificial informational
background, the violation of the informational connection of the state with
the inhabitants of the peninsula. The results of the study can be used to form
the information policy principles and basis of Ukraine on Crimea and temporarily
occupied territories, implementation of measures for informing the population,
establishing communication, monitoring of human rights and freedom of speech
in Crimea.

Key words: Crimea, Ukraine, occupation, freedom of speech, human rights,

journalists’ rights, citizen journalism, mass media, Crimean mass media,
social networks, hate speech.
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AxoeiHa Hamania BimaniieHa, acncteHT Kadenpu iHO3EMHUX MOB
Ximiko-¢i3nuHmx dakynbreTiB IHCTUTYTY dinonorii Kuiscbkoro Haujio-
HafbHOro yHiBepcuteTy imMeHi Tapaca LleBueHka (Kuis, YkpaiHa) /
Natalia Azhogina, Taras Shevchenko National University of Kyiv
(Kyiv, Ukraine)

AEAKI NIHIBICTUYHI 3BAYBAXEHHA LWOAO KJTbKICHO-AKICHUX
XAPAKTEPUCTUK APYKOBAHOI MPORYKLIT
(HA MPUKNAJAI BEJIMKOBPUTAHII)

B ymoBax MynbpTHKY/IbTypanisMy Bara JIiHTBOKpaiHO3HaBCTBa 3pocTae. lle
3HAHHA CbOTOJHI € ACKPABOIO MAMITPOIO BUABY PiSHOMaHITHMX IIOITIAMNIB Ta CBi-
TOIVIAMHMX 03N, 110 B Hiil Mac-MeJjia 3a/iMalOTh aBaHIAp/IHE MiCLie 3 TOYKU
30py pOpMyBaHHs CyCIIiIbHOI fyMKM. PasoM i3 IpyKoM BifiOyBaeTbCst MpoOpuB
y cycninbctBo Lludpnu, mo y HbOMYy aKTyalbHa collianbHa MefAiaiHpopmaris
CTa€ T/IOM i OfHOYACHO MOTOKOM MaHidecTalil MOmIsAiB i1 OpieHTaliil — B Ha-
HpsIMi TpoMaJisiHIHA — 06°€KTa i cy6’ekTa cycminbHO-conianpHoi Ail. [lomitnyani
MmaHidecranii, B6yxu, mpoTecty, meBHMit 6e3nay i xaoc B coriymax — “riot’,
(bIKCYI0TbCS, aHAMIBYIOTCS Ta TEHEPYIOThCA Mac-Mefjia. M posrsijaeMo crie-
1udiky mMac-Mefiia B I[bOMY KOHTEKCTi Ha NMpUK/Iafi BujaHb BemukobpuraHii,
i AKMX MEBHUM YMHOM IIPOaHasi30BaHO 1i mpobmemu. TyT icTopuyHo cTaBcs
MO/ Tpecy Ha SIKiCHY i MacoBy. BiH BifOyBaeTbcst 3a KiTbKOMa KpUTEpisMIL, 30-
KpeMa: KiIbKiCHI — ayauTopis, popmMar BULAHHS; AKICHI: KOHTEHT, 3aTOIOBKI,
CIiBBiJJHOIIEHHA TEKCTY i Bi3ya/JIbHOTO PANY, piBeHb aHaisy nopiit. Ha anrmiii-
CbKOMY PMHKY MaVbKe IBCTONITTA B3a€MOJiIOTh piBHO 10 momennux i 10 He-
JinmbHMX HanioHanbHMUX raseT. IIofleHHMX raseT BUITYCKA€TbCA IOPiBHY —
5 saxicanx (“Daily Telegraph’, “Guardian’, “Times’, “Independent”, “Financial
Times”) i 5 macoBux (“Daily Mail”, “Daily Express’, “Daily Mirror”, “Daily Star”,
“Sun”). i BUAAHHS aKTMBHO BIIPOBA/PKYIOTh OPUTAHOLIEHTPUSM, 110 BUpaXKa-
€TbCA Y BUBXEHOMY aHaslisi mpob/eM 17106aisMy, pacusMy, HEOKOIOHIami3My,
Ta IX aHTUIIOAIB — AHTMPACKU3MY, AaHTMHEOKOJIOHiaIi3MYy, aHTI/II‘II06a}Ii3My. i
¢dbeHoMeHM BUpOOMIN OMO3NIIiI0 B OPUTAHIIB BiTHOCHO CIIPUITHATTS TPAaHCAT-
JAHTUYHUX Ta €BPA3iJICKUX races MOMyIiCTChKOTO pafinKaJbHOTO XapaKTepy.
[ImanpTy UMX BUJAHb IIPE3EHTYIOTb CTYPOOBAHICTb COLIOKY/IBTYPHUMM Ta
COIIiOeKOHOMIYHMMM HaC/liIKaMM BCeCBiTHBOI emifemii. CboropHi Hampyke-
HO CIiBBiJHOCATBHCA MIrpaliliHi Ta conioafantarupHi npouecu. i1 Bemnko-
OpuTaHil Ile Mae BaX/IMBe 3HAYEHHs, OCKUIBKM CBOTO 4acy BOHA Oyla aKTUB-
HO 3a/jisiHA y BUIUe3TafaHi MOTOKM. TakuM 4MHOM, aHa/Ii3 OPUTAHCHKOI Ipecu
Jla€ MOYK/IMBICTD JOMYIUTHUCA IO HAMCYYaCHIIINX MIPOLIECIB CYCIiIBHOTO KUTTSA
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i BifayTu 17106a/IbHUIT KY/IBTYPHO-aHTPOIIONIOTIYHNIT MTepexif; — Bifi ApyKoBa-
HIX Mac-Mefiia O «<XMapHIX», BeOMeniifHIX.

Kniouosi cnosa: mac-Menia, Benmukobpuranis, mmpokodopmarti ta Tabnoi-
I BUJaHH:, KBaHTU}IKaLig npecy, kBamidikaliis KOHTEHTY.

SOME LINGUISTIC REMARKS ON THE QUANTITATIVE
AND QUALITATIVE CHARACTERISTICS OF PRINTED PRODUCTS
(ON THE EXAMPLE OF GREAT BRITAIN)

In the conditions of multiculturalism the weight of linguistics increases.
This knowledge today is a bright palette of expression of various views
and worldviews, in which the media occupy an avant-garde place in terms
of shaping public opinion. Along with the press, there is a breakthrough in society
Figures, in which relevant social media information becomes the background
and at the same time the flow of manifestation of views and orientations —
in the direction of the citizen — the object and subject of social action. Political
demonstrations, explosions, protests, a certain disorder and chaos in societies —
“riot”, arerecorded, analysed and generated by the media. We consider the specifics
of the media in this context on the example of publications in the UK, which
in some way analyse these issues. Here historically there was a division of the
press into high-quality and mass. It passes according to several criteria, among
which: quantitative — audience, publication format; qualitative — content, titles,
the ratio of text and visual series, the level of analysis of events. Exactly 10 daily
and 10 Sunday national newspapers have been operating in the English market
for almost half a century. Daily newspapers are published equally — 5 quality
(Daily Telegraph, Guardian, Times, Independent, Financial Times) and 5 mass
(Daily Mail, Daily Express, Daily Mirror, Daily Star, Sun). These publications
actively implement British-centrism, which is expressed in a balanced analysis
of the problems of globalism, racism, neocolonialism, and their antipodes —
anti-racism, anti-neocolonialism, anti-globalism. These phenomena developed
opposition among the British to the perception of transatlantic and Eurasian
slogans of a populist radical nature. The columns of these publications present
concerns about the socio-cultural and socio-economic consequences of the global
epidemic. Today, migration and socio-adaptive processes are closely correlated.
This is important for the UK, as it was once actively involved in the above-
mentioned flows. Thus, the analysis of the British press provides an opportunity
to join the most modern processes of public life and feel the global cultural
and anthropological transition — from print media to “cloud”, web media.

Key words: mass media, Great Britain, large-format and tabloid publications,
press quantification, content qualification.
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= Monkoea OkcaHa AHamoniigHa, cTaplunii NnabopaHT Kadbeapu ykpa-
"4 iHcbKOI dinonorii Ta XKypHanicTVKn XepCOHCbKOTO AePKaBHOTO YHi-
‘ BepcuTeTy (XepcoH, YkpaiHa) / Oksana Popkova, Kherson State

"8 University (Kherson, Ukraine)

CKNAHI CNOBA AK 3ACOB/ EKOHOMHOIO
TA EKCMTPECMBHOIO BUPAXKEHHA IHOOPMALLIT
B TASBETHUX TEKCTAX

MenpiitHa cdepa, 6e3yMOBHO IIOB’sA3aHa 3 IIPOL[eCOM KOMYHiKalil, y IMBimi-
30BaHOMY CYCII/IbCTBI BUKOHYE Ki/lbKa BaXXIUBUX (PYHKIiI — mepenycim 36u-
pary, 36epiraTy, nepegaBaTy, moumyposary iHpopmario. O4eBUHIM CbOTOfH]
€ Toll (aKT, 10 Ipeca AK OAMH i3 BUAIB 3ac00iB MacoBoi iHpopMalii 3a3Hae
CTPIMKOTO PO3BUTKY 3 OIJIAAY Ha TiCHMII 3B’ A30K i3 CYCIIIBCTBOM, 1[0 MUTTEBO
pearye Ha 3710607eHH] nopil Ta Mpo6IeMM TPOMaZICBKOCTI, a TAKOX yci cepn
JKUTTA B YKpaiHi Ta 11 y BCbOMY CBiTi 3arajiom, 110 CIpMYMHIOE TOCTIiTHO HOBi
MOBHi momryknu ix aBTopiB. Illo cTocyerbcsa 6e3nocepefHbO MeilIHUX TeKCTiB
(crarTi, 6710TY, peB’1o, IHTEPB’I0 TOLIO), TO Oe33anepeyHrM € (PaKT IPUBEPHEH-
Hf yBaryu YNUTa4iB, JOCATHEHHS eKCIPECUBHOCTI Ta GOpMyBaHHA 0a>KaHOTO BU-
CHOBKY IIiC/IA IPOYMTAHOTO / T0OAYEHOTO caMe 3a JOIIOMOI'OI0 MOBHIX 3aC00iB.
Toxx mosBa y MOBi Cy4acHMX YKpaiHChKIX Ta3eT Ta )XYPHAIIB BeIMKOI KiTbKOCTi
CJIOBOTBiPHMX HOMiHaIill, [0 3TOJOM IIOIIOBHIOIOTh CJIOBHMKOBUI CKJ/IaJ| MOBH,
BUKJ/IMKAE ITOCUJIEHE 3al[iKaB/IEHHA Cepej] MOBO3HABIIIB.

MeTor0 HamIOl JONOBiAl € 3°ACyBaHHA HOHATTA MOBHOI €KOHOMIl, IIpUYUH
JI0TO BUHMKHEHHS, a TAKO)X MEXaHi3MiB peaii3allil B )KypHa/IiCTChKil IIPAKTUIIL
ABMIA KoMIpecil (cKopo4eHHs, 3MeHIIeHH:) Ha JIeKCUYHOMY piBHi, Aii 3axo-
HY eKOHOMii MOBHUX peCypciB, II0 BUABIAETHCA Y HOMIYKY BamuX (KOPOTKUX)
MOBHMX KOHCTPYKIiJ /ISl JOHECEHHA 3PO3YMIJIOL [yMKI) PELIUIIIEHTAM Y Cydac-
Hill MeJiiHi KOMYHiKaIjii.

3MI Ta npecoBi BUaHHA HOPAJ i3 MyOTILMCTUKOIO Ta XyLOXKHBOIO JTiTepa-
TypOI0 — Iie TOJIOBHE JKepPe/I0 OHOBJICHH:, 30aradyeHHs Ta NOIOBHEHHS YKpa-
THCBHKOI IeKCHKY HOBUMY croBamu. CKIaHi C1oBa sik eKOHOMHI 3a GOpMOI0 HO-
MiHAaTVBHi OMHNIIi XapaKTePU3YIOThCA 3HAYHMM CEMAHTUYHUM HAIIOBHEHHAM.
TaxyM 4MHOM BOHU € YacTMM SABUINEM Y MOBi i 4yJOBUM BMpa>kaJbHO-300pa-
XKAJIPHUM CTWICTUYHMM 3ac000M. A/pKe (YHKIIIOBaHHA PO3JIOTUX CKIAJHIX
CUHTAaKCUYHMX KOHCTPYKIiJ, HETUIIOBUX OIVCOBUX 3BOPOTIB TOLO /I MOBIU
3MI € Heba>kaHMM SABUIIEM, a 1€ € IePeyMOBOIO BXXVMBAaHH: B Mac-MeIiifHOMY
IMCKypci 6ibII cTUCINX, a oTXKe Oinpin BrydHux gopM. OTxe, ABUILE MOB-
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HOI eKOHOMII BOJHOYAC € 6a)KaHNUM SIBUIIEM Y JIEKCUYHII crcTeMi yKpaiHChKOI
MOBMU, aJ>K€ Ma€ Ha MeTi MMPOCTOTY i JOCTYIHICTD IOHECEHHA JYMKU PeLIIi-
enToBi. I[Ipore, 3 iHIIOro 60Ky, moIIyK 6ibl BAaaNxX (KOPOTKIX) MOBHUX KOH-
CTPYKLilt iHOAI feI0 BIUIMBAE Ha IIPABMIBHICTD PO3YMiHHs KOPOTKOI BepOasb-
HOI pOpPMIL, 1[0 3YMOBIIIOE MPABWIbHUIL i1OT0 BUOIp.

Kntouosi cnosa: cknapHi cioBa, MOBHa €KOHOMisI, Mac-MeIiifHII IMCKypC.

COMPLEX WORDS AS A MEANS OF ECONOMICAL
AND EXPRESSIVE EXPRESSION OF INFORMATION
IN NEWSPAPER TEXTS

The media sphere, of course connected with the process of communication,
in a civilized society performs several important functions — primarily to collect,
store, transmit, disseminate information. It is obvious today that the press, as one
of the types of mass media, is rapidly developing due to the close connection
with society, which responds instantly to current events and public problems,
as well as all spheres of life in Ukraine and in all over the world in general, which
causes constantly new linguistic searches of their authors. As for the media texts
(articles, blogs, reviews, interviews, etc.), the fact of attracting the attention
of readers, achieving expressiveness and forming the desired conclusion after
reading / seeing is undeniable. As a result, the appearance in the language
of modern Ukrainian newspapers and magazines of a large number of word-
forming nominations, which later replenish the vocabulary of the language,
causes increased interest among linguists.

The purpose of our report is to clarify the concept of language economy;,
the reasons for its emergence, as well as how today journalists implement
the process of compression (reduction, decrease) at the lexical level, namely
the law of saving language resources, which is manifested in search of more
successful (short) language constructions and which corresponds to modern
media communication, which means simply and easily communicate the opinion
to the recipient.

The media and press publications, along with journalism and fiction, are
the main source of updating, enriching and replenishing Ukrainian vocabulary
with new words. Complex words as economical in form nominative units are
marked by a significant semantic content. Thus, they are a frequent phenomenon
in language and an excellent means of expression and style. After all,
the functioning of extensive complex syntactic constructions, atypical descriptive
inversions, etc. for the language of the media is an undesirable phenomenon,
and this is a prerequisite for the use in mass media discourse of more concise
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and therefore more accurate forms. Thus, the phenomenon of language economy
is at the same time a desirable phenomenon in the lexical system of the Ukrainian
language, because it aims at simplicity and accessibility of communication
to the recipient, but on the other hand, the search for more successful (short)
language structures sometimes has some effect on understanding short verbal
determines its correct choice.

Key words: complex words, language economy, mass media discourse.

OBrOBOPEHHSA JOMOBIJEW / REPORTS DISCUSSION
11.30-12.00
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KPYIJINW CTIJ1/ ROUND TABLE

MEJIAOCBITA TA MEJIATPAMOTHICTb:
OOCATHEHHSA €C I ITIEPCIIEKTUBU YKPATHU

MEDIA EDUCATION AND MEDIA LITERACY:

EU ACHIEVEMENTS AND UKRAINE’S PROSPECTS

10.00-17.50

(3acioaHHa Kpyano2o cmosy 3a 0OKpeMor npo2pamoio:
https://cutt.ly/IgFENKG)

ITAHEJIbHA JIVICKYCIA / PANEL DISCUSSION

AKTYAJIBHI ACIHEKTU CYYACHOI
€BPOIIEVICBKOI IHOOPMAIIIVTHOI BE3IEKN

CURRENT ASPECTS OF MODERN EUROPEAN
INFORMATION SECURITY

11.00-12.30

Moodepamop / Moderator:

Kypbax OnekcaHop Bacunvosuu / Oleksandr Kurban, poueHt kadenpu
peknamm Ta 3B’A3KiB i3 rPOMaACbKiCTIO IHCTUTYTY XKypHanicTukn Knis-
CbKOro yHiBepcuTeTy iMmeHi bopuca lpiHUeHKa, KaHaMgaT Hayk i3 co-
LialbHNX KOMYHiKaLil, QOLEHT.



Kypban OnekcaHOp Bacunvosu4, [oOUEHT Kadefpu peknamm
Ta 3B'A3KIB i3 rPOMAACHKICTIO [HCTUTYTY »KypHanicTukn KniBcbkoro
yHiBepcuTeTy iMeHi bopuca piHueHKa, KaHAnAAT HayK i3 couianbHuX
KOMYHiKauiin, aoueHT (Kuie, YkpaiHa) / Oleksandr Kurban, Borys
Grinchenko Kyiv University (Kyiv, Ukraine)

MPAKTUYHI ACNEKTU CYYACHOI IHOOPMAL|INHOI BE3MNEKU

IndopmaniiiHa 6esIeKa € aKTya/IbHUM TPEH[JOM CY4aCHOTO eTally PO3BUTKY
cycninpHyx BifHocuH. OCO6/MIMBO BXK/IMBO 1l CbOTOAHI A71st YKpaiHm, sika mepe-
OyBae B cTaHi Bifkpuroro eramy ribpuaHoi iitau i3 Pociricpkoro ®egepariieto.
Y 1bOMY KOHTEKCTi Ba)X/IMBe 3HAYEHHA Ma€ MOIIMPEHHA Cepell MMPOKMX Ki
TPOMAJICBKOCTI 3HAaHb NP0 Mefiabe3eKy, HAlIPAIIOBAHHs HaBIUYOK KPUTUYHO-
rO MIUCJIEHHS Ta PO3YMiHHs INTaHb Kibepbesnekn. OcobnuBe sSHAYCHHST TAKOX
MATh MPAKTUYIHI HABMYKY B IUIOLIMHI 3aXMCTY IepCOHaIbHOTO iHdopmariii-
HOTO IIPOCTOPY Biff aTak ITOB’sI3aHUX i3 COLIa/IbHOIO IH)KEHEPIEI0 Ta aBTOMATHU-
30BaHMMIU CUCTeMaMU KepyBaHHs iHOPMaLilfHUMM IPOLIeCaMIL.

Kntwouosi cnosa: indopmaniiina Gesneka, iHpopmariiiHa BiitHa, ribpugHa
BilfHa, Kibepbe3mexa.

PRACTICAL ASPECTS OF MODERN INFORMATION SECURITY

Information security is a current trend in the current stage of development
of public relations. This is especially important today for Ukraine, which is in
a state of open phase of a hybrid war with the Russian Federation. In this context,
it is important to spread knowledge about media security, critical thinking skills
and understanding of cybersecurity among the general public. Of particular
importance are also practical skills in the field of protection of personal
information space from attacks related to social engineering and automated
control systems of information processes.

Key words: information security, information war, hybrid war, cybersecurity.
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CmaoHiyeHko Oneea leaHieHa, noLeHT Kadbepy peknamm Ta 3B'A3KiB
i3 rPOMaACHKICTIO |HCTUTYTY KypHanicTUKn KniBCbKOro yHisepcu-
TeTy iMeHi bopuca lpiHYeHKa, KaHguaaT MoNiTMUYHUX Hayk (Kuis,
YkpaiHa) / Olga Stadnichenko, Borys Grinchenko Kyiv University
(Kyiv, Ukraine)

IHOOPMAUIAHUA TEPOPU3M
AKIHCTPYMEHT BMNIUBY Y NOBAJII30BAHOMY CBITI

[mobanisaniss Ak HaOLIBII XapaKTepHa puca Cy4acHOI eIOXV 3HAYHOIO
MipoI0 BU3HAYAETLCA eKCIaHcielo iHdopMamnii AK OCHOBHOIO CTpaTerivyHoOro
pecypcy. Indopmaniiinmit Tepopusm KBamiiKyeTbcs SK BKpail HeOesIeuHe
ABUIE, CIIPSMOBAaHE Ha [Ee30PIi€HTALII0 CBiJOMOCTI JII0[EN 3 METO JeCTPYK-
TUBHOTO BUJJO3MiHM iCTUHHOCTI 3HaHb, CBITOIJIAMY i IYMOK.

CyuacHi iHdpopmaniiiHO-KOMYHIKaTMBHI TeXHOIOTIi 3a6e3MeYyoTh BiTHOC-
HO HeBeJIMKi TepOPUCTUYHI IPYIIM MOTYTHBOIO Ta Hi€BOIO 30POEI0, CBOEPIAHIM
PEeTPaHCISITOPOM HACUIBCTBA. TepopucTy 3 MAKCHMAIbHOK eeKTUBHICTIO BU-
KOpUCTOBYIOTb noTeHIian 3MI s peanisanii mocTaB/ieHNX 1iiieil Ta 3aBJjaHb.

Tepopucty, BUKOPUCTOBYIOUM IMI06a/IbHI iHpOpMaLiliHi IOTOKY, IPAarHyTh
NPUBEPHYTHU yBary rpOMajCbKOCTi [JO TEPOPUCTUYHOI OpraHisamii Ta ii 1jinein
1 chopMyBaTy MacoOBY «T€POPUCTUYHY CBIIOMICTb», HafaTH iHpopMaIiiio, Axa
MO>XKe BUIIPABJIATI 4y JIeTa/li3yBaTy HaCU/IbCTBO, MifiipBaTy CTabiIbHICTD MOTi-
TUYHOTO PEXUMY TOLIO.

IndopmaniitHuit Tepopu3M Bpaxkae BCi OCHOBHI 30HM: HOOYTOBY, KON IO-
paska Hece JIOKa/T1i30BaHMIT 0COOUCTICHMIT XapaKTep; HAYKOBY, KON PYIHYIOTD-
cs1 00’ €KTVIBHO-3aKOHOMIpHI JIOTiuHi 3B’13KM IlepeBipeHNX HaYKOBUX iCTUH; CO-
1ia/IbHO-OMIITUYHY, KOMM Ha HalliOHaJIbHO-JepPXKaBHOMY (BCeCBITHbOMY) piBHi
O0OMAaHIOETbCS BCe HACENIEHH:A JIOACTBA — COLIyMy — CIIJIBHOTM 4MCIEHHUX
HapOJiB — Halill — LMBIi3aLin.

HepooninioBanHa HeOesnekn iH$opMaLiliHOTO TepopusMy i BiICyTHICTH
I0pyAMYHOI KBati¢ikamii o0 1{bOro IMTaHHA He Ja€ MOXKIMBOCTI CYCIIiIbHO-
COLia/IpHilT CHCTeMi JTIOICHKOTO 1 0COOUCTICHOTO caM030epeXKeHHs afieKBaTHO
pearyBaTul Ha Lie pyJiHiBHe ABMIIE.

Kntouosi cnosa: rnobarnisanis, inpopmariis, repopusm, 3arposu, 6esmeka.
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INFORMATION TERRORISM AS A TOOL OF INFLUENCE
IN GLOBALIZED WORLD

Globalization being the most characteristic feature of the modern era,
is largely determined by the expansion of information as a major strategic
resource. Information terrorism qualifies as an extremely dangerous phenomenon
aimed at disorienting the minds of people in order to destructively alter the truth
of knowledge, worldview, and thoughts.

Modern information and communication technologies provide relatively
small terrorist groups with powerful and effective weapons, a kind of repeater
of violence. Terrorists use the potential of the media with maximum efficiency
to achieve their goals and objectives.

Terrorists, using global information flows, seek to: draw public attention
to the terrorist organization and its goals and form a mass “terrorist consciousness”,
provide information that can justify or legalize violence, undermine the stability
of the political regime, and so on.

Information terrorism affects all major areas: domestic, when the defeat
is localized personal nature; scientific, when the objective and natural logical
connections of verified scientific truths are destroyed; socio-political, when
at the national-state (world) level deceives the entire population of mankind-
society-community of numerous peoples-nations-civilizations.

Underestimation of the danger of information terrorism and the lack of legal
qualifications about it does not allow the social system of human and personal
self-preservation, to adequately respond to this destructive phenomenon.

Key words: globalization, information, terrorism, threats, security.
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leaHoea Ipuna bopucisHa, npodecop Kadenpu ynpaBniHHsa colianb-
HUMU KOMYHiKauiamMn XapKiBCbKOro HauioOHanbHOro eKOHOMIYHOro
yHiBepcuTeTy iMeHi CemeHa Ky3Heus, fokTop inonoriyHmx Hayk
(XapkiB, Ykpaina) / Iryna Ivanova, Simon Kuznets Kharkiv National
University of Economics (Kharkiv, Ukraine)

couianbHUMN KOMYHiKaLiaMmy XapKiBCbKOro HalioHaslbHOro eKoHO-
MiyHOro yHiBepcuteTy imeHi CemeHa Ky3Hels, KaHanaaT negaroriy-
HUX Hayk (XapkiB, YkpaiHa) / Kateryna Yaresko, Simon Kuznets
Kharkiv National University of Economics (Kharkiv, Ukraine)

BMIB MAHINYAATUBHUX TEXHOMNOTI
HA NOCTPAAAHCDBKY XYPHANICTUKY:
IHOOAEMIA N MEAIT

JlonoBifb MpuUCBAYEHAa BUBYEHHIO MaHINyIALi y MOCTPaAHCBKUX Mefia
Y COLLOKY/IBTYPHIN JOCIiIHUIIBKII IJIOMHI.

ABTOpamu po3po61eHO OKpeMi TeOpeTHYHi MONMOKEeHHSI KPUTUYHOTO JINC-
Kypc-aHaJli3y, BOX/IMBYX HAIPAMIB Cy4acHOI KOMYHIKaTUBICTHKY, OOIPyHTOBaA-
HO KOMIIJIEKC TEOPETUYHMX IIOHATDH i TEPMIiHIB y IO/ PEeKIaMHOI CTU/IICTUKNA
i MefliaTeKCTy; BU3HAYE€HO OCHOBHI €Taly PO3BUTKY MaHIIY/IALN B MeJianpo-
CTOpi i HOCTpafiAHCbKOMY PeKTaMHOMY BUPOOHMIITBI Ha 3MiCTOBOMY Ta JIiH-
IBOCTWIICTUYHOMY piBHAX. TaK0X y JOTIOBifi IIpe/iCTaB/IeHO OCHOBHI YMHHMKY
eeKTUBHOCTI Ta BIUIMBIB, CTaTyCy /I OCHOBHMX ITapaMeTpiB MaHiIy/ALil.

KpiMm TOro, 3a3HaueHO MOXOPKEHHs, MOBHE BTiI/IEHHs Ta OCHOBHi 0C00-
JIMBOCTi HOBOI KOHIEINNil >KypHaliCTUKM, (AaKTOPM MEHTAJIbHO MapKOBaHOI
KpeaTMBHOCTI B peKIaMi, BU3HA4YCHO JHHIBICTMYHY i cTwiicTuyny crenudiky
MenirtHnx TeKcTiB XXI CT. Ta BifcTe)XXeHO 3MiHM B i/Ie0NOTiUHIN, TeMaTUYHIN
i KaHpOBO-CTWIICTUYHIN cycTeMi pagsHcbkoi xypHanicTukn y XXI ct. Takum
YJMHOM PeIlpe3eHTOBAHO CTUIi3allilo, peKlaMy Ta IIPONaraHfNUCTChKy Midoyo-
rifo SIK XapakTepHi 0co0MMBOCTI cydacHOi iHdomeMil, OCHOBHI 3aKOHOMipHO-
CTi IIPOIATaHAVCTCOKUX 0COOMCTOCTeI, a TaKoXk MefiadakT y Tekcrax XXI cT.
Y xopi BOCTiIKeHHA BCTaHOBJIEHO crienniuHi 0co6MMBOCTI eBOIOLil MaHimy-
nALiN y nocTpagsancbkux 3MIL

Ilo MeTomonorii JOCTIIKEHHS 3aCTOCOBAHO KOMIUIEKCHMI IIimxifm. Buko-
PUCTaHO iHAYKTUBHI Ta JEeAyKTUBHI MeTORM A1 poOOTU 3 TEOPETUYHMM Ma-
TepiaJloM Ta METOJ, MDKAVMCUMIUTIHAPHUX JOCTiPKEHb — JI/IA BU3HAYEHH: CIIe-
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1udivHNX ocobnuBocTelt iHoaemii B Menia, dpinocodii pexmamn. Takox 6y10
BPaxXOBaHO iHTePNPeTATUBHUI MifXiJ|, AKWI 3a3BMYall BUKOPUCTOBYETbCA [
aHa/li3y PEK/IAMHOTO TEKCTY AK CK/IaJHOI CMHTETUYHOI CTPYKTYpH. 3acTOCy-
BaHHA CEMaHTUYHOTO i CTIIICTUYHOTO METOAY BUSHAYMIO CTMIIICTIYHI 3acO6u
OOIPYHTYBaHHS ifle0NOriuHOI, ecTeTNYHOI Ta iHYOPMATUBHOI IIIHHOCTI peK/IaM-
HIX TEKCTIB.

InHOBanilHMiT XapakTep cXifHOeBpomeicbkux 3MI Ta pexmamMuoi iHgycTpii
HOJISITA€ B TOMY, 110 Lie € opMa TBOPYIOro BIUPOOHMUIITBA i MOBEHIiHKY, a He il
ajlanTallig JO KOHKPETHOTO CTW/IIO CHiKyBaHH:A. 3MI TpaHCIIO0Tb XyAOXKHI
3MiCTH, KY/IbTYPHi 3HaY€HH Ta OLiHKM 110 CYTi KOMEPLiliHOI IPOAYKILil.

Kniouosi cnosa: indomemist, MeRiliHUII TEKCT, MaHIMY/ALIHUI BIUIUB, pe-
KJIAMHUI INCKYPC, IUCKYPCUBHI IPAaKTUKY, KBa3DKyPHAMiCTUKA, KpeaTuB-
HICTb.

EFFECT OF MANIPULATIVE TECHNOLOGIES ON POST-SOVIET JOURNALISM:
INFODEMIA AND MEDIA

This is the report researching the manipulation of the post-Soviet media
from the analytics and social cultural viewpoint. In it, the authors develops some
theoretical principles of critical discourse analysis, an important trend in modern
structural anthropology, as well as elaborating a set of theoretical concepts
and terms in the field of stylistics of advertising and media texts and determining
the main periods of the manipulation in media space and post-Soviet advertising
at the content and language-style level. In addition, it establishes principle
criteria of manipulation efficiency and elucidates, its status and characteristics
of the manipulation.

Besides, the report investigates the origin, verbal expression, and main
features line of the new Journalism concept as well as factors of mental
marked creativity in advertising, also determines the linguistic and stylistic
specificity of media texts of the 2Ith century, and tracing changes in the
ideological, thematic, and genre-stylistic system of “Soviet” Journalism
in the 21th century, thus outlining stylization, advertising and propagandas
mythologemes as characterological features of modern infodemia language,
basic patterns of propaganda personalities, and media fact in texts of the 21th
centuries. As a result, the authors establishes specific characteristics of evolution
the manipulation of the post-Soviet media.

The present research is based on the comprehensive approach. The inductive
and deductive methods are adopted to discuss theoretical materials, and the
interdisciplinary research method is used to detect postmodernism’s specific
features as an advertising philosophy, media infodemia. The interpretive
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approach, usually employed to analyse advertising text as a complex synthetic
structure, was also taken into consideration. The application of the semantic
and stylistic method identified the stylistic means substantiating the ideological,
esthetical and informative value of advertising and media text.

The innovative character of Eastern European media and advertising
industry consists in the fact that it is a form of creative production and behavior
rather than its adapting a specific communication style. Media conveys an artistic
significance, cultural meanings and assessments to essentially commercial
products.

Key words: infodemia, media text, manipulation, advertising discourse,
discursive practice, quasi-journalism, creativity.

Mozpe6Hsak IHza BacunieHa, foueHT Kadbeapw *KypHanicTyKM Ta Ho-
BUX Mefia IHCTUTYTY XypHanicTukn KMiBCbKOro yHiBepcuTeTy iMeHi
Bopuca lpiHuYeHKa, KaHAMAaT GinonoriyHMx Hayk, goueHT (Kuis,
Ykpaina) / Pohrebniak Inha, Borys Grinchenko Kyiv University (Kyiv,
Ukraine)

COLIOKY/IbTYPHI MAPKEPU KOMYHIKALLIT:
ICTOPUYHA PEKOHCTPYKLIA CEMIOTUYHUX KOHLIEMNTIB

Y pomnosifi INpoaHami30oBaHO emMiCTONAPIN 3HAKOBMX IIOCTaTeil KiHISA
XIX — movarky XX ct. OCHOBHa MeTa IofArana y JOCTi/[KeHHi emicTonsApiro
YKPaiHCHKOI iHTe/MireHnil 3 Mo3nIlili BUSHAYEeHHA CEMIOTMYHMX 3aCaJ] Ha OCHO-
Bi po3KoflyBaHH:A 3HaKiB y mucrax. EmicTonm posmmproloTh MexXi CHiKyBaH-
HA {HTeNireHuii, TepUTOpiaIbHO MapKYIOTh 4aCOBO-IIPOCTOPOBY iHoOpMaIiiio,
TPaHCIIOTH 1i. BioMo, 1110 ocBiueHa moguHK Ha nokoppoHHi XIX-XX o muc-
TyBaHHs CTaBMIACA 3 OCOOMBMM IIETETOM, JOBIpAIOUN IIaliepy cBOI iHTeNleK-
TyasIbHi 3BepIlleHHs, [yXOBHi MPOABYU, TBOPYi ITYKAHHA, BUPa)KEHHS BIaCHOTO
«SI». AHai3y0un emicTonApil 3a3HaYEHOTO 9acCy, IPOCTEXXYEThCA CTAHOB/IEHHSA
He TiIbKM MDKOCOOMCTICHUX KOMYHIKaIlil, @ 71 IPOsBY MUCTELbKUX eBOJIIOLili-
HIIX JUCKYPCIB B TOOY paHHBOTO MOJIEPHY.

Kniouosi cnosa: emicronsapiii, emicrona, pereniisa, KOMyHiKallisl, eBOMIOLili-
HO-CBITOIVIAMIHI 3acajiyt iHTEMIreHIIil.
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SOCIOCULTURAL MARKERS OF COMMUNICATION:
HISTORICAL RECONSTRUCTION OF SEMIOTIC CONCEPTS

The report analyses the epistolary heritage and receptive details in regard
to well-known persons, in particular, to P. Kulish, I. Nechuy-Levitsky, I. Franko,
M. Kotsiubynsky, O. Kobylianska, Lesya Ukrainka. The aim of this article is to study
the Ukrainian intellectuals’ epistolary of the outlined period from the perspective
of the definition of semiotic principles on the basis of code translation. There has
been observed a substantial interest in the letters of those artists, who exercised
their talent at the turn of 20th century, as they absolutely expose a comprehensive
range of cognition, comprehension, suggestions, the ascents of personality’s
evolutionary worldview. Epistles are enveloped in various forms of outlining
personal ideas, they extent the boundaries of the intellectuals’ interaction,
mark the time-spatial information territorially, and convey it. It is known that
at the turn of the 19-20 c. a man of education perceived epistolary intercourse
with a distinct piety entrusting his or her intellectual accomplishments, mental
manifestations, artistic explorations, and self-expression to the paper. When
analysing the epistolary of the specified time, it is possible to trace the formation
of interpersonal communication, as well as the manifestations of the creative
evolutionary discourses under early modern can also be discernible.

Key words: epistolary, epistle, reception, communication, foundations
of the intellectuals” evolutionary worldview.

OBrOBOPEHHA / DISCUSSION

12.00-12.30

YuacHuku duckycii/ Discussion participants:

Anzhelika Savchuk, [aaHa tOkcens (Gaiana luksel), Onez bapHa (Oleg
Barna), OnexkcaHopa loHOon (Oleksandra Hondiul), AniHa JlicHegcoka
(Alina Lisnevska), OkcaHa OdapeHko (Oksana Odarenko), Bcesosno0 3ene-
HiH (Vsevolod Zelenin), Poman PamywHud (Roman Ratushnyi).
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MJCYMKOBE 3ACIHAHHA /
SUMMARY SESSION

18.00-18.30

Moodepamop / Moderator:

CowuHcbka Bikmopisa €gzenigHa / Viktoriia Soshynska, noueHt kadenpu
6ibnioteko3HaBcTBa Ta iHboOpMonorii, cekpeTap BUeHOI pagun [HcTUTyTy
KypHanictukn KniBcbKoro yHisepcuteTy iMeHi bopuca lpiHueHKa, Kan-
AVAAT HayK i3 couianbHUX KOMYHIKaLil.

3BIT ITPO POBOTY CEKIIIV, KPYI/IUX CTO/NIB
TA MAHEJIbHUX TUCKYCIN (MOTEPATOPH) /

REPORT ON THE WORK OF SECTIONS, ROUND TABLES
AND PANEL DISCUSSIONS (MODERATORS)

MMPUMHATTS YXBAIN MDKHAPOJTHOI
HAYKOBO-IIPAKTUYHOI OHJIAVIH-KOH®EPEHIIIT
«MEJITASHABYI CTY/II B EBPOIIEMICBKOMY JIIATIO3I:
OCBITHIVI TA HAYKOBUI ICKYPC» /

ADOPTION OF THE DECISION OF THE INTERNATIONAL
ONLINE SCIENTIFIC CONFERENCE
“MEDIA STUDIES IN EUROPEAN DIALOGUE:
EDUCATIONAL AND SCIENTIFIC DISCOURSE”
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106 | A6noHcbKuin M.P. YKpaiHa | max.yablonskyy@gmail.com
opr. (org.),
107 | Apemuyk O.M. YKpaiHa I, o.yaremchuk@kubg.edu.ua
K. C.(r.t.)
108 | Apecbko K.B. YkpaiHa | n. a. (p. d.) | katerina.yaresko@gmail.com

Aopeca opexomimemy:
IacturyT xypuanicruxu Kuiscbkoro ynisepcutery imeni bopuca Ipinuenka,

Byn1. Mapmana Tumorenka, 13-B, ximn. 105, M. KuiB, Ykpaina, 04212.
Address of the Organising Committee:

Institute of Journalism of Borys Grinchenko Kyiv University,

13B Marshal Tymoshenko St, office 105, Kyiv, Ukraine, 04212.

Opexomimem Hamazascs 36epeemu 3mictn nodanux mamepianie
mMa 0co6nU80CcMi CIuUI0 asmopie
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