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1. Onuc HAaBYAJIBLHOI AMCHUILIIHI

XapakrepucTHKa
. . AUCUMILIIHM 32
HaijimeHyBaHHS1 IOKa3HUKIB
(popmaMu HaBYAHHA
JAeHHa
Buja pucnumiainm HOpPMaTHBHA
MoBa BUKJIaJaHHSA, HABYaHHA TAa OMiHIOBAHHSA aHTIHChKa, YKpaiHChKA
3arajabHuii 00CAT KpeauTiB / TOTUH 6 /180
6/180 |
Kypc I
Cemectp 1 | 2
KinbkicTb 3MiCTOBMX MOAYJIIB 3 PO3MOAIIOM: 4
4|
O0csr kpeauTiB 6
6 |
OOcsr roquH, B TOMY YHCJIi: 180
AyauTopHi 72
72 |
Mopny/IbHUI KOHTPOJIb 12
12 |
CemecTpoBHii KOHTPOJIb 30
30 |
Camocriiina po6orta 66
66
DopMa ceMeCTPOBOr0 KOHTPOJIIO €K3aMEH

2. MeTa Ta 3aBJaHHA HABYAJILHOI JUCIHUILIIHA

3arajbHa MeTa Kypcy — oJaJiblie BIOCKOHAJICHHS yMIHb YCHOTO 1 MIMCEMHOTO CITIJIKYBaHHS
CTYJICHTIB aHTJIIMCHKOI0O MOBOIO B MEKax BHU3HAYECHOI TEMATHKH, y TOMY 4HCI TpodeciitHoi,
BIZIMIOBITHO /10 MOTPe® MIKKYJIBTYPHOTO CHUIKYBaHHsS Ta MpodeciiiHoi MiArOTOBKH 3a (haxoMm.
HaBuaHHsI 1HO3€eMHOi MOBH y BHUIIOMY HAaBYAJIBHOMY 3aKjajl Mae 3a0e3MeduTH peatizalliio
NPaKTUYHUX, OCBITHIX, PO3BUBAJILHUX, BUXOBHUX Ta MpodeciiHuX I1ieH, a came:

IIpakTHyHa MeTa HABYAHHA IIOJIATa€ B TOMY, I[00 HABYUTH CTYAEHTIB CIIUIKyBaTHCA
AHTJIICHKOI0O MOBOIO B YCHIM Ta MHUCEeMHINH ¢dopMax B MeKax BHU3HAYCHOI TEMATHUKH, IO
3a0e3rneuye yMiHHS €(EeKTHBHO 1 THYYKO BHUKOPHUCTOBYBAaTH 1HO3EMHY MOBY B PI3HOMAaHITHHX
CHUTYAIIiSIX COLIaIbHOTO, HaBYAJIbHO-aKaAEeMIYHOTO Ta MPOQECitHOrO CHIKYBaHHS.

OcBiTHs i po3BHBaJ/IbHA MeTa Tiepeadadae MoK PO3BUTOK Y CTYICHTIB YMiHb 1 HABUYOK
CaMOCTIHHOT TIsTTBHOCTI 3 OBOJIO/IIHHS aHTJIHCHKOI0 MOBOIO, (POPMYBAHHS YMiHb IIPOEKTHOI poOOTH,
PO3BUTOK JIOTIKHM, PO3IIMPEHHS Kpyro3opy Ta HaJaHHS CTyACHTaM 3HaHb KpPaiHO3HABUOTO
CIIPSIMYBaHHSI.

BuxoBHa Mera mosirae y MOJAIBIIIOMY PO3BUTKY Yy CTYIEHTIB CBITOIVIITHUX Ta IIHHICHUX
Opi€HTallil, TOJIEPAHTHOCTI, TaTPIOTU3MY TOLIO.



HocsrHenns mpodeciiitnoi MeTu rmiependavae QopMyBaHHS y CTYACHTIB mpodeciiiHol
KOMIIETEHIIIi MUITXOM O3HAMOMIICHHS 1X 3 ()aXOBOIO JIGKCHKOIO, CIEIIaIbHOIO TEPMIHOJIOTIEIO;
(dhopMyBaHHSI MOBJICHHEBUX CTpaTeriil y cdepi mpodeciiiHoi KOMyHIKallii.

3aBaaHHA:

1. Po3BuBaTH y CTy/AE€HTIB OCHOBH JIIHI'BICTUYHOI, KOMyHIKaTHBHOI Ta
JIHTBOKPAiHO3HABYOI KOMITETEHIIIT aHTJIIHCHKOT MOBH, Y TOMY 4uCHi y chepi
CIIJIKYBaHHS, 110 BU3HAUEHa NpoQeciiiHUMU IHTEepecaMH 1 moTpedamH.

2. HaBuuTH CTyACHTIB CIIBBIAHOCUTH TEOPETHYHI 3HAHHS 3 MPAKTHYHUMH ITOTpeOaMu
Mait0yTHBOT podeciitHOl AISTEHOCTI.

3. Po3BuWBaTH y CTYJEHTIB Mi3HABaJIbHI IHTEPECH, IPATHEHHS /10 YIOCKOHAJICHHS CBOET
npodeciifHoT MiArOTOBKH.

4. Po3BuBaTH yMiHHSI PAIIOBATH 3 HABYAJILHO-METOIUYHOIO JITEPATYPOIO Ta (PaxoBOIO
JTepaTyporo.

5. TligBumuTH piBEHb PO3BUTKY MPOdeCciHHOT KOMITETEHIII1 CTYIEHTIB 3aco0aMu
AHTIHCHKOI MOBH.

3aBnaHHsIM HABYAIBHOI JUCIUILTIHU € ()OPMYBaHHS HACTYITHUX KOMIIETEHTHOCTEI:

3K04 3naTHICTh CIUIKYBAaTUCS 1HO3EMHOKO MOBOIO, SIK YCHO, TaK 1 MMCHMOBO.

3K08 31aTHICTh CIIUIKYBATHUCS 3 TPEACTABHUKAMH 1HIIUX TPO(ECIiTHUX TPyl Pi3HOTO
piBHSI.

CKO05 3patHicTh 3p03yMiJI0 1 HEIBOZHAYHO JOHOCUTH BJIACHI BUCHOBKH 3 IMUTAHb
KYPHATICTUKH, a TAKOXK 3HAHHS Ta MOACHEHHS, 1110 X 0OTpyHTOBYIOTb, 10 (haxiBLiB 1
He(daxiBIIiB, 30KpeMa 710 0Ci0, STKi HAaBYAIOThCA.

CKVY10 3naTHicTh BAKOPUCTOBYBATH MOBH1 IHCTPYMEHTH JJIsi CTBOPEHHS €PEKTHUBHHUX 1
KOPEKTHUX MEJIWHUX TPOIYKTIB 3 YpaxyBaHHSIM JIIHTBOKYJIBTYPHOI CHTYAITii.

3. Pe3yJbTaTH HABYaHHSA 32 JUCUHUILIIHOKO

PHO4 BinbHO crminkyBaTucs IEp>KaBHOIO Ta 1HO3EMHOIO MOBAaMH YCHO 1 MHCHMOBO, JJIS
00roBopeHHsI TpodeciiiHoi AISUTBHOCTI, Pe3yibTaTiB JOCIIKeHb Ta IHHOBAIlM, MOIIYKY Ta
aHayi3y BIJMOBIIHOT iH(OpMAITii.

PHO7 [duckytyBath 31 CKJIagHUX KOMYHIKAIHHUX MpoOyieM, TPOMOHYBAaTH 1
OOTpYHTOBYBATH BapiaHTH iX PO3B’ AI3aHHS.

PHVY17 3natn 0coOGIMBOCTI MOBHOTO CHUIKYBaHHS, MpaBHJIa ONTHMAJIbHOI MOBEIIHKH B
KOMYHIKQTUBHUX CHUTYyaIllIX CIUIKYBaHHS PIJHOIO Ta 1HO3EMHOK MOBaMH, PO3YMITH
eTHocnenn(iky CydacHOi MDXHAPOTHOI KOMYHIKaIlii.

VY pe3ynbTaTi BUBUCHHS HABYAJIHHOI JUCIUILIIHU CTYICHT TOBHHEH

3HamMu:

— JIEKCUYHUHN MIHIMYyM OJMHUI NPOodeciiiHOi TeMaTHKY;

— HOPMH IPABOIUCY Ta BAMOBH MOBHUX OJMHUIIb aKTHBHOI (DaXOBOI JIEKCHKH;

— OCHOBHI IIpaBUJIa CIIOBOTBOPEHHS;

— 0co0JIMBOCTI Mepekiaay npodecitHoro TeKCTy;

— TOPSAJOK CJIB Y peUEHHI, TUITH PEUYEHb 32 CTPYKTYPOIO Ta METOIO BHCIIOBIIOBAHHS;

— OynoBy 6€30c000BUX pPEUCHb;

— TpaBWJIa YTBOPEHHS Ta BYKWBaHHS YaciB B AKTHBHOMY Ta ITAaCHBHOMY CTaHi,

— yTBOpEHHs Ta BKuBaHH:A crtoco6iB aieciis (The Indicative Mood, The Subjunctive Mood);

— ©e3oco60Bi popmu aiecmosa (The Infinitive, the Gerund, the Participle), dopmu indiniTuBy
Ta OCHOBHI KOHCTpYKIii 3 iHdiniTHBOM (The Complex Subject, the Complex Object);

— IO0JATKOBI 3HaYEeHHS MOIAJIbLHUX I1€CIIB;

— TpaBWIA Y3TOJUKECHHS YaciB;



— CHHTAaKCUYHI OCOOJMBOCTI CIIOJY4Y€Hb CIIiB B aHTIICHKOMY PEUYCHHI.

emimu:

— BXHBaTH (PaxoBy JIEKCUYHY TEPMIHOJIOTIIO Yy MIATOTOBICHOMY Ta HEIMIATOTOBICHOMY
MOHOJIOTIYHOMY Ta JiaJIOTiYHOMY MOBJICHHI;

— PpO3YMITH 3arajibHUi 3MiCT (PaXOBUX TEKCTIB, 30KpeMa By3bKOCHELiaIbHUX, OTPUMYBATH HOBY
iH(pOpMalliIo 3 aHTTIOMOBHUX JKepen MpoeciiiHoro crpsiMyBaHHS;

— YHTAaTH OpUTiHAJBHY (axoBy JiTepaTypy 31 CIOBHUKOM, IepeKiafatd Ta pedepyBaTH
AHTJIOMOBHY CIHEIliabHY JIITepaTypy;

— CIpUHAMAaTH MOHOJIOTIYHE Ta JIaJIOT1YHEe MOBJICHHS Ha CIIyX O0e3mocepeIHbo Ta y (OHO3aIuUCy;

— BMITH BHCJOBIIOBAaTH CBili IOMIAA HAa OCHOBHY NpOOJIEMYy, apryMEHTYBaTH CBOIO TYMKY,
BUKOPHCTOBYIOUM BiAMOBIAHI MOBHI 3aCO0M, KOMYHIKaTUBHI TaKTHUKM Ta CTpaTerii mija dac
JTUCKYCii Ha podeciiiHi TeMu;

— TOTYBaTH TMOBIAOMJICHHS, TIPE3CHTYBATH JIOTOBII aHTJIIMCHKOIO MOBOIO Ha KOH(EPEHINSX,
KOHIpecax, CeMiHapax 3 MUTaHb MIKKYJIBTYPHOI KOMYHIKaLlii;

— BECTM CIUIKYBaHHS y MHUCHMOBIA (opMi 3a TEMaTHUKOIO, IependavyeHo0 Mporpamolo,
CIIUPAIOYMCh Ha mpaBuia rpadiku ta opdorpadii aHTIIHCHKOT MOBH.

4. CTpyKTypa HABYAJbHOI JUCUMILITIHA

Temaruunuit miaH s AEHHOT HOPMU HAaBYAHHS

Po3nofisn roguH Mixk BUIaMu pooit

AynutopHa

Ha3zBu 3micTOBUX MOAYIIB 1 TeM

CamocTiiiHa

Jlexmii
[MpakTuani
MoaynbHui

VYcebworo

CemecTpoBuii
KOHTPOJIb

I nmiBpivusn
3micToBuii moayJb 1. Journalism in the globalized world. Newspaper s and magazines.
KypHaJjicTuka B riio0anizopaHomy cBiti. I'azern i :xypHain.

Tema 1. Responsibilities and roles of journaists.
Newspaper articles. BinmoBiganpHicTh 1 poui | 12 6 6
KypHajicta. ['a3eTHi cTarTi.

Tema 2. Customs and traditions. Magazine cover.

. 12 6 6
3Buuai 1 Tpaaumii. OOKIaIMHKA )KypHAITY.
Tema 3. Looking ahead. The contents of a magazine.
. . 10 6 4
[Tornsan y MaliOyTHE. 3MICT XKypHAy.
MoaynbHUN KOHTPOJIb 2 2
Pa3om 3a 3microBum moayJsem I | 36 18 | 2 16

3microBuii moayJs II. International media. Radio, television and the Internet.
Mixnapoani mezia. Pazio, Tene6aueHHs, iHTepHeT.

Tema 4. Wildlife. Radio. News and their

characteristics. )XuBa npupoza. Panio. HoBunu ta ix (12 6 6
XapaKTEPUCTUKH.

Tewma 5. Health and fitness. TV programmes.

Interviewing and questions.3gopoB’s 1 diTHEC. 12 6 6

Tenenporpamu. [HTepB’ 10 i 3anUTaHHS.




Tema 6. Supernatural phenomena and unusual events.
The Internet.HagnpupoaHi siBuma i He3BUYaiiH1 10 6 4
noxii. [HTepHeT.
MoayabHUN KOHTPOJIb 4 4

Pa3zom 3a 3mictoBum moayJiem I1 38 18 | 4 16

3microBuii moayas III. International journalism and communication. New media.
MikHapoaHa )KypHaJicTuKa i komyHikanisi. HoBi Meia-TexHoJiorii.

Tema 7. Traces of the past. Digital media projects.
Baxnusi monii munynoro. [{ludposi menianpoektu. (12 6 6
Tema 8. Communication and big issues. Content
production of digital media projects.
KomyHnikartis 1 BaXXJIuB1 TpoOJIEeMH ChOTOICHHS. 12 6 6
KonTtent-npoatocyBaHHs UH(POBUX MEI1APOEKTIB.
Tema 9. Crime and punishment in a society. Blogs
and podcasts.
37104MH 1 MOKapaHHs B cycninbcTBi. bimorn i 10 6 4
MOJIKACTH.
MonynbHUN KOHTPOJIb 2 2

Pa3om 3a 3micTroBuM moayJiem 111 (36 18| 2 16

3microBuii moxyan IV. Advertising and marketing. Pekiama i MapkeTHHT.
Tema 10. Buying and selling. Creating adverts. 12 6 6
KymniBas i nponax. CTBOpeHHS peKJiaM.
Tema 11. Entertainment and art. Marketing strategy. 12 6 6
Cdepa posBar i muctentBo. CTparerisi MApKETHHTY.
Tema 12. Environment. Creation and promotion of
media projegts. JoBkisutss. CTBOpeHHs Ta MPOCYBaHHS 12 6 6
MeA1anpoeKTIB.
MopaynbHUN KOHTPOJIb 4 4
Pa3om 3a 3micToBuUM MoayJiem |V 40 18 | 4 18
Ex3amen 30 30
¥Yceboro (180 72 | 12 30 66

5. IIporpamMa HaBYAJIbHOI JUCHUIIIHA

I niBpivusn

3micToBuii MoayJb |. Journalism in the globalized world. Newspaper s and magazines.
KypnagiicTuka B riodaiizopanomy cBiti. I'azern i :xypHann.

Theme 1. Responsibilities and roles of journalists. Newspaper articles.

BiamoBimanbHICTh 1 poJil XypHaicTa. ['a3eTHi cTaTTi.

Jlexcuunuit marepian: Character adjectives. Newspaper headlines.

['pamarnunmii maTepian: Present tenses.

Theme 2. Customs and traditions. Magazine cover.
3Buuai i Tpaguii. OOKIagHKa KypHAIY.




Jlexcumunwmit matepian: Easily confused words. The language of magazine covers.
I'pamatuunmii matepian: Gerunds and Infinitives. Relative clauses.

Theme 3. Looking ahead. The contents of a magazine.

[Tornsan y MmaiiOyTHE. 3MICT XKypHATy.

Jlekcuunuit marepian: Phrasal verbs with up and down. The language of magazines.
['pamarnanmii matepian: Future forms.

3micTroBmii MoayJb | 1. International media. Radio, television and the I nternet.
Mixnapoani mexia. Pajgio, Teied0auenns, iHTepHer.

Theme 4. Wildlife. Radio. News and their characteristics.

’Kupa npuponga. Pagio. HoBuHm Ta iX XapaKTEepUCTUKH.

Jlekcuunuit marepian: Expressions with animals. The language of radio production.
['pamatnunmii maTepian: Past tenses.

Theme 5. Health and fitness. TV programmes. Interviewing and questions.

3n0poB’s 1 ditHec. Tenenporpamu. IHTEepB’ 10 1 3aIUTaHHA.

Jlexcuunuit marepian: Health and fithess expressions. The language of television production.
I'pamaruunmii matepian: Direct and indirect speech.

Theme 6. Supernatural phenomena and unusual events. The Internet.
Hannmpuponni sBuma i He3Buvaiini noxaii. [HTepHer.

Jlexcuunuit marepian: Verbs of moving and looking. Vocabulary of the Internet.
['pamarnunmii matepian: Modal verbs.

3micToBuii MmoayJsb III. International journalism and communication. New media.
MixxHapoaHa xypHajdicTuka i komyHikanis. HoBi Mexia-TexHoJiorii.

Theme 7. Traces of the past. Digital media projects. Baxxnusi nonii munynoro. Hudposi
MeJ1alpOEKTH.

Jlexcuunuii matepian: Phrasal verbs with off and in. The language of digital media projects.
['pamatuunuii matepian: Participle clauses.

Theme 8. Communication and big issues. Content production of digital media projects.
KomyHnikanis 1 BaxauBi npo6iaemMu chorogeHHs. KoHTeHT-TpoAoCcyBaHHI HU(POBUX
MeJI1alpO€EKTIB.

Jlekcuunmit Matepian: Expressions with big issues. The language of the production of digital
media projects.

I'pamarnunumii matepian: Conditionals.

Theme 9. Crime and punishment in a society. Blogs and podcasts.

3704YMH 1 MOKapaHHs B CYCIIbCTBI. biioru 1 moakacTw.

Jlexcuunuii matepian: Expressions related to crimes and punishment. The language of blogs and
podcasts.

I'pamatnunmii matepiain: Passives.

3micToBuii moxyan IV. Advertising and marketing. Pexsiama i MapkeTHHT.

Theme 10. Buying and selling. Creating adverts. KyniBus i nponax. CTBOpEHHS peKIaM.
Jlexkcuunwuii Mmatepian: EXpressionswith business and words connected with shopping. Vocabulary



of adverts.
I'pamarnunmii matepian: Mixed conditionals and wishes.

Theme 11. Entertainment and art. Marketing strategy. Cdepa po3Bar i MUCTEITBO.
Crpareris MapKETHHTY.

Jlekcuunuii matepian: Three-part phrasal verbs. The vocabulary of marketing strategies.
['pamatnunmii matepian: Comparatives and superlatives.

Theme 12. Environment. Creation and promotion of media projects. Jlopkisis. CTBOpeHHS
Ta MPOCYBaHHA MEIIalIPOEKTIB.

Jlexkcuunuit Mmatepian: Expressions with earth, world and ground. The vocabulary of media
projects promotion.

I'pamaruunuii matepian: Emphasis.

6. KoHTpoJIb HAaBYAJILHUX 10CATHEHb

6.1. CucreMa OLiHIOBAHHS HABYAJBHUX JIOCATHEHDb CTY/1EHTIB

1-i cemecTp

Ne Kinbk KinpkicTh Ycnoro
n/n Buj gisanHOCTI icTh OIMHHUIB 10
0aJiB | po3paxyHKy

1. | BigBijyBaHHS MPaKTUYHOTO 3aHATTS 1 36 36
2. | PoboTa Ha mpaKTUYHOMY 3aHSTTI 10 36 360
3. | BukoHaHHs 3aBJ. 11 CaMOCT. poOOTH 5 16x5 80
4. | MoaynbHa KOHTpOJIbHA po0oTa 25 6X%25 150
626

MaxkcumaJjibHa KiJIbKicTh 0aiB 626, koedinienT 626 / 60 = 10,43
Ex3amen — 40 6ajiB
(60+40 6aiB)

6.2. 3aBraHHs 111 cCaMOCTIITHOI po0OTH Ta KpUTepil OLiHIOBAHHSA

IuTaHHs, 110 BUHOCATHCS HA CAMOCTiliHe ONIPALIOBAHHS

HazBa Temu
3/1

1-ii cemecTp
3micmosuit modyns 1. Journalism in the globalized world.
Newspaper s and magazines.
KypHagicTuka B rjodajnizopanomy cBiti. ['azeru i skypHaan.

1 | Tema 1. Jlekcuko-rpamaruunuii Tect (50 peyeHs).




Tewma 2. Jlekcuko-rpamatuynuii TecT (50 peueHs).
Tema 3. Jlekcuko-rpamatuynuit TecT (50 peueHs).
Oco06MBOCTI HaMMMCAHHS CTATT1 IS Ta3eTH a00 KypHAITY.

3micmosuit modyns 2. |nternational media. Radio, television and the Internet.

Mixnapoani meaia. Pazgio, Te1e6aueHHs, iHTepHeT.

2 | Tema 4. Jlekcuko-rpamatuuHuii TecT (50 peueHs).
Tema 5. Jlekcuko-rpamatuunuit TecT (50 peueHs).
Tema 6. Jlekcuko-rpamatuynuit TecT (50 peueHs).
[Ipe3eHTalis Tenenporpamu.

3micmosuit modyns 3. |nternational journalism and communication. New media.
MikHapoaHa )KypHaJicTuKa i komyHikanisi. HoBi Mmexia-TexnoJorii.

3 | Tema 7. Jlekcuko-rpamatuunuii TecT (50 peueHs).
Tema 8. Jlekcuko-rpamatuynuit TecT (50 peyeHs).
Tema 9. Jlekcuko-rpamatuunuit TecT (50 peueHs).
[Ipe3enraris 1udpoBOro MeIianpoeKTy.

3micmosuit modyns 4. Advertising and marketing. Pexiama i mapkeTusr.

4 | Tema 10. Jlekcuko-rpamatuunuii Tect (50 peyeHs).
Tewma 11. JIekcuko-rpamatuaamii Tect (50 pedeHs).
Tema 12. JIekcuko-rpamatuunuii tect (50 pedeHs).
[Ipe3enTaris cTparerii mpocyBaHHS IU(POBOTO METIANPOEKTY.

Kpurepii oniHioBaHHs

baxa

Kpurepii

CTYZCHT 3aCBOiB TEOPETUYHUN MaTepiaj, 10 BUHECEHHH Ha caMOCTiiHY poOoTy,
BUKOPHCTaB HE JMIIE PEKOMEHIOBaHY, a ¥ JOMATKOBY JiTepaTypy; I'pPaMOTHO
BXKHMBA€ JICKCUYHUH 1 TpaMaTUYHUNA MaTepial B YCHOMY Ta MMCEMHOMY MOBJICHHI,
3aCTOCOBY€E TBOPYHUH MIIX1/1 10 PO3B'sI3aHHS KOMYHIKATUBHUX CHTYAITIH.

CTYACHT 3aCBOIB TEOPETHUYHHUI MaTepial 3 BiANOBIAHOT TEMH,I0 BUHECEHUI Ha
CaMOCTItHY pOOOTY, OPIEHTYETHCSA B HHOMY, Y IPAKTUYHUX 3aBJIaHHSIX IEMOHCTPYE
chOpMOBaHICTH MOBHOI Ta MOBJICHHEBOI KOMIIETEHIIIM 32 HASBHOCTI HE3HAYHUX
MTOMHUJIOK 200 HE 30BCIM MOBHHUX CYDKCHB Y MTPEACTABJICHUX MHUCHbMOBHUX POOOTaX.

CTYJIEHT HE IOBHICTIO 3aCBOIB TeMy [JIi CAMOCTIHHOTO OIpaIlfOBaHHS, HE
JOCKOHAJIO BOJIOJII€ JICKCHYHUMHU 1 TPaMaTUYHUMH HaBUYKAMH, MA€ HEJOCTATHHO
copMOBaHi BMiHHS TOBOPIHHS, ay/IOBaHH:, YNTAHHS 1 MTMCbMA, HETIEPEKOHIMBO
BIJIMOBi/Ia€, TOJATKOBI NMHUTAHHS BHUKJIMKAIOTh HEBIIEBHEHICTH a00 BiJICYTHICTBH
3HAHb.

1-2

CTYJICHT HE OTTaHYBaB HaBUAJIbHUI MaTepial 3 BIMOBITHOT TEMH JIJIsi CAMOCTIHHOTO
OTIPAIIOBaHHS, HE 3HA€ OCHOBHHUX TOHATH 1 TEPMIHIB, HE BOJOJi€ HABHYKAMHU
MPAKTUYHOTO BHKOPUCTAHHS JICKCMKO-TPAMAaTHYHUX 3aco0iB B YCHOMY Ta
MUCEMHOMY MOBJICHHI, POOUTH 3HAUHY KUIBbKICTh MOMMUJIOK. Y IIJIOMY 3acBiIdye
HU3BKHUI PIBEHh pOOOTH 3 aHTJIOMOBHHUM TEKCTOM.




6.3. ®opmu npoBeeHHSI MOYJIbHOT0 KOHTPOJIIO Ta KPUTEPii OLiHIOBAHHA

BukoHaHHS MOIYJIbHHUX KOHTPOJBHHUX POOIT 3MIHCHIOETHCS B MHCbMOBOMY BUIJISAL Y
CHUCTEMI €JICKTPOHHOTO HaBYaHHSI. MOIyJIbHUI KOHTPOJb 3HAHb CTYACHTIB 31HCHIOETHCS TTICIIS
3aBepILEHHS BUBUCHHS HABYAJILHOT'O MaTepially 3MiCTOBOT'O MOIYJISL.

KpuTepii oniHoBaHHs

ban Kpurepii
24-25 BIJIMIHHE BUKOHAHHS JIUIIIE 3 HE3HAYHOIO KUJIBKICTIO IIOMHJIOK
20-23 BHUIIIE CEPEIHBHOTO PIBHS 3 KIIbKOMa TOMHUJIKAMU
15-19 3arajoM MpaBHJIbHE BUKOHAHHS 3 TIEBHOIO KUJIBKICTIO CYTTEBUX TTIOMHJIOK
10-14 HENOTaHo, ajie 31 3HAYHOIO KIJIBbKICTIO HEJOMIKIB
59 BUKOHAHHS 337I0BOJIbHSIE MIHIMAJIbHUM KPUTEPiIM
0-4 HEBUKOHAHHS OUTHIIOCTI 3aBAaHh a00 JOMYIICHHsS 3HAYHOI KIJTBKOCTI
CYTT€BUX MTOMUJIOK

6.4. ®opmMu NpoBeIeHHS CEMECTPOBOr0 KOHTPOJIIO Ta KpUTepil OMiHIOBAHHS

HaBuanbHi 1OCATHEHHS CTYACHTIB 3 IUCHUILTIHA «[HO3eMHa MOBa JIJIsi MeJia» OIlIHIOIOTHCS
3a MOJYJbHO-PEHTHHIOBOIO CHCTEMOIO, B OCHOBY SIKOi MOKJIQJACHO MPUHIUI OOOB’SI3KOBOCTI
MOJYJIbHOT'O KOHTPOJIIO, HAKOIUYYBAJIbHOI CUCTEMH OL[IHIOBAaHHS PiBHS 3HaHb, yMIHb T4 HABUYOK
Ha NMPaKTHYHUX 3aHATTSX Ta i Yac BUKOHAHHS CaMOCTIHHOT poOoTH.

CemecTpoBHii KOHTPOJIb 3HaHb CTYIEHTIB y ¢GopMi €K3aMeHy 3JIMCHIOEThCS TiCHs
3aBepILEHHS BUBUCHHS HAaBYAJIHLHOI'O MaTepially YOTUPHOX 3MICTOBUX MOJIYJIIB.

Ex3amMeH mpoBOAMTHCS y BUTJISAII €IEKTPOHHOTO TecTyBaHHs y cepenoBuiii MOODLE B
€JIGKTPOHHOMY HaBYAJIBbHOMY KypCl AMCIUILIIHY, SKE BKJIIOYA€E 3aBJaHHS HAa PO3YMIHHS TEKCTIB
npodeciiHOTO ChpsIMyBaHHS 1 JICKCHMKO-TpaMaTH4YHI 3aBiaHHS 1 mepeadadae BUOIp OmHI€T
npaBwibHOI BiamoBiai. Kinbkicte cnpod — 1. MakcumanbHa KutbkicTe OamiB — 40. @opma
BUKOHAHHS — IMCbMOBA.

6.5. OpieHTOBHUII MepeJIiKk MUTAHDb VISl CEMECTPOBOI0 KOHTPOJII0

1. Responsihilities and roles of journalists in the globalized world.
2. Newspapers and magazines.

3. Radio, television and the Internet.

4. News and their characteristics.

5. Interviewing. Types of questions.




6. New media.

7. Digital media projects.

8. Communication and big issues.

9. Crime and punishment in a society.
10. Advertising and marketing.

OpieHTOBHHH TEPETIK TPAMAaTHYHUX TEM:
Present tenses.
Past tenses.
Future tenses.
Direct and Indirect speech.
Passives.
Conditionals and wishes.
Gerunds and infinitives.
Modal verbs.
9. Comparatives and superlatives.
10.Relative clauses.
11.Participle Clauses.
12. Emphasis.
13.Nouns. Verbs.
14. Adjectives. Adverbs.

03O DNk W~

3pa30K TECTOBUX 3aBJaHb

An example of a reading task

1.Read the text and state which statement is true according to the news story.

When coal miners were trapped in a collapsed mine in West Virginia, millions of people watched
to see if they would be rescued. When terrorists attacked the World Trade Center in New York
City, people everywhere grieved with the families of the victims. When a young family with a
baby was stranded in the mountains in a snowstorm and the father walked for two days to get help,
people followed the story and rejoiced when the family was founded alive. When a hurricane in
the Gulf Coast destroyed homes and injured people, others rushed to help or send food and clothing
because they cared that human beings were suffering.

a) People exulted at the news of finding the family alive who trapped in the highland areas.

b) When terrorists attacked the World Trade Center in New York City, folks far and wide did not
mourn the victims.

c) Citizenry was not concerned of people suffering when a hurricane in the Gulf Coast destroyed
buildings.

2.Read the text and state whether the given statement istrue or false.

Journalistic texts are written by journalists or by an expert in a subject and, although their main
function is usually to inform, many of them are also written to express opinions or delve into a
topic. They are distinguished from other types of texts by their intention and by the medium in
which they are published.

Journalistic texts are similar to other types of texts as they have the same targets.

a) True

b) False

An exampl e of a task on terminology knowledge



3.Choose the correct option.
A characteristic of a news story about someone whose name or job iswell known and easily
recognized by the public.

A) Prominence

B) Proximity

C) Timeliness

An example of a lexical and grammatical task

4.Choose the correct answer.
He was walking home when a man wielding a knife forced him to hand over. What is the crime?
A arson B forgery C mugging D smuggling

5.Choose the correct answer.

Neither of my parents regret married when they were so young.

A get B getting C toget D to getting
Kiasb- Ouinka 3HayeHHs oUiHKM (icnuT)
KiCTh
0aJiB
37-40 «BigMiHHO» | BusBlieHO TMOBHI Ta MIIHI 3HAHHS Marepiary B 00cCs3i, IO
OaiB A BH3HAYEHO MPOrpamMor0, BHCOKHIi PIBEHh aBTOMAaTH30BAHOCTI 1

CTIMKOCTI MOBHUX HAaBUYOK (MOBHAa KOMIIETEHIIiS); PO3BHHEHI
BMIHHSI 1 CTpaTerii MOBJICHHEBOI IOBEIIHKH; BHCOKHI piBEHb
copMoBaHOCTI ~ KpaiHO3HaBYOi ~ Ta  JIIHTBOKpaiHO3HABYOI
KOMITIETEHIIH, 1m0 3a0e3neuye epeKTUBHE CITUIKYBaHHS B PI3HHX
KOMYHIKaTUBHUX CUTYallisiX; PO3BHHEHE BMIHHS CIIUJIKYBaTHUCS Ha
npodeciiiHi TeMH 1HO3EMHOIO MOBOIO B CTaHAAPTHHX CHTYaIlisX

CIIUJIKYBaHHS.
31-36 «100pe» KoHcTaroBaHO 10CTaTHHLO BHCOKHUIA PIBEHb 3HaHBb MPOTPAMOBOTO
6amniB B MaTtepiajly Ta BiJNOBIIHUI piBEHb aBTOMAaTH30BAHOCTI 1 CTIHKOCTI

MOBHHUX HAaBHYOK (MOBHA KOMIIETEHIIiS); JOCTaTHbO PO3BUHEHI
MOBJICHHEBI BMIHHA 1 CTparerii MOBJICHHEBOI TOBEIIHKH
(MOBJICHHEBA KOMITETCHTHICTB ), KpaiHO3HaBYa Ta
JTIHrBOKpaiHO3HaBYa KOMIETEHTHOCTI Ta MpodeciiiHa iHIIOMOBHA
KOMITETCHTHICTh Ha PiBHSX, SIK1 B IIJIOMY 3a0€31euyI0Th €(heKTUBHE
CHinKyBaHHs. BogHouac OIIHIOBaHHS BUSBUJIO HE3HAYHi Ta
NMOOJMHOKI HeAOJIKM Yy BOJIOJIHHI MOBJICHHEBOIO JISUTHHICTIO Ta
OKpeMi NPOrajJiMHH B 3HAHHSX MOBH.

27-30 «a1o00pe» KoncraroBano cepenHiii piBeHb 3HaHb MaTepially, 110 BU3HAUCHO
OaiB C MporpamMor0, Ta BIAMOBIAHUA pPiBEHb aBTOMAaTH30BAaHOCTI 1
CTIMKOCTI MOBHHMX HaBHYOK (MOBHAa KOMIIETEHIIis); piBHI
c(hOpMOBAHOCTI MOBJICHHEBHUX BMIHb 1 CTparerii MOBJIEHHEBOI
MOBEMIHKK (MOBIIEHHEBA KOMIIETEHTHICTh), KpaiHO3HaBYa Ta
JHTBOKpaiHO3HABYa KOMIIETEHTHOCTI Ta TMpodeciiiHa 1HIIOMOBHA
KOMIIETEHTHICTh, fKi 3a0e3MeuyioTh HOPMajbHY KOMYHIKAIIO.
BomHoyac OIiHIOBAaHHS BHABIWIO HEXOJIKH y BOJIOAIHHI
MOBJICHHEBOIO JISUTHHICTIO Ta MPOTaJIUHN B 3HAHHSIX MOBH.




22-26 «320BLIb- BusiBnieHo npocrtatHiii oOcsr 3HaHb Marepialy, 0 BH3HAYEHO
OasiB HO» MPOTpamMor0 Ta BIAMOBIAHO TOCTATHIi# piBEHb aBTOMATHU30BAHOCTI 1
D CTIMKOCTI MOBHHMX HaBHYOK (MOBHA KOMIICTEHIIis); piBHI
c(hOpMOBAHOCTI MOBJICHHEBHUX BMIHb 1 CTparerii MOBJIEHHEBOI
MOBEIiHKM (MOBIIGHHEBA KOMIIETEHIis), KpaiHO3HABYOi Ta
JIHTBOKPAiHO3HABYOI KOMIIETEHIIIH Ta mpodeciitHol 1HITOMOBHOT
KOMIIETEHTHOCTI, SIKi 3arajJoM YMOXJIUBJIIOIOTh CIIUJIKYBaHHS B
KOMYHIKaTUBHHUX CHTYyaIlisiX. BoaHOYAac OIlIHIOBAaHHS BHUSBHIIO
MOBEPXOBY 0013HAHICTh 3 MOBHOIO CHCTEMOIO Ta HEBHCOKHIA PiBEHb
ABTOMATHU30BAaHOCTI Ta CTIMKOCTI MOBHHUX HAaBHYOK, CYTTEBI
HEAOJiKM Yy MOBJICHHEBIM [SIBHOCTI Ta  IHIIOMOBHOMY
npodeciiHO-OpIEHTOBAHOMY CITUJIKYBaHHI, BiIUYTHi NMPOraJiMHu B
3HaHHAX y cepi KpaiHO3HABCTBA 1 JIHTBOKPAaiHO3HABCTBA.

18-21 3anoBiibHO | BusiBneHo aocratHili oOcsr 3HaHb MaTepiany, IO BH3HAUYEHO
OaiiB E MPOTrpamMor0 Ta BIAMOBIIHO TOCTATHIN PiBEeHb aBTOMAaTH30BAHOCTI 1
CTIIKOCTI MOBHHMX HaBHYOK (MOBHAa KOMIICTEHIIis); piBHI
c(hOpMOBAHOCTI MOBJICHHEBHUX BMIHb 1 CTparerii MOBJIEHHEBOI
MOBEIiHKM (MOBIICHHEBA KOMIIETEHIis), KpaiHO3HABUOI Ta
JIHTBOKPAiHO3HABYOI KOMIIETEHIIIH Ta mpodeciitHol 1HITOMOBHOT
KOMIIETEHTHOCTI, SIKI 3arajloM YMOKJIMBIIIOIOTH CIIJIKyBaHHS 3
HOCISIMM MOBH B KOMYHIKATUBHHMX CHTYaIlisX. Bomaouac
OILIIHIOBAaHHS BUSBWJIO HHU3BKUN pIBEHh aBTOMATH30BAHOCTI Ta
CTIHKOCTI MOBHMX HAaBHUYOK Ta CUCTEMHI HeI0JIIKH Y MOBJICHHEBIH
ISUTBHOCTI  Ta  IHIIOMOBHOMY  Ipo(eciiiHO-OpiEHTOBAaHOMY
CHIJKYBaHHI, a TaKOX 3HA4YHi MPOrajMHM B 3HAHHAX y cdepi
KpaiHO3HABCTBA 1 JJIHTBOKPaiHO3HABCTBA.

1-17 «He3ay0- BusiBneno HexocraTHiii 00csT 3HaHP TPOrPaAMOBOTO MaTepialy Ta
6amniB BiJILHO» BIJNIOBITHO HU3BKUK PIBEHb ABTOMATH30BAHOCTI 1 CTIHKOCTI
MOBHHUX HAaBHYOK (MOBHa KOMIIETEHIIis); C(HOPMOBaHICTh
MOBJICHHEBUX BMIiHb 1 CTpaTerii MOBJIEHHEBOI TOBEIIHKH
(MOBJICHHEBA KOMITETCHTHICTB ), KpaiHO3HaBYa Ta
JIHTBOKpaiHO3HaBYa KOMIETEHTHOCTI Ta MpodeciiiHa iHIIOMOBHA
KOMITETCHTHICTh Ha PIBHSX, K1 HE MOXKYTb 3a0€3ICUNTH aJICKBATHE
CIJIKYBaHHS B KOMYHIKaTUBHUX CUTYaIlisIX.

[Ipu mnepeckiagaHHi €K3aMeHy KpHUTepii OLIHIOBaHHS, Martepianu, Oineru, Gopmu poOOTH
3QJIMINAIOTHCS TAaKUMH K, SIK 1 TiJ] 9ac OCHOBHOI ek3ameHarliiiHoi cecii. CemecTpoBuii Oan
3QIIMIIAETHCS HE3MIHHUM, CTYJEHT MOJKE MOKPAIIUTH TUIBKK ek3ameHariiauii Oan. Ilim dgac
JpyToi cripoOu MepecKiIalaHHs ICIIUTY CTYIEHT Ma€ MOKa3aTy 3HAHHSI Ta MiATBEPIUTH BMiHHS, 110
BUMAararoThCs 3a yMOBaMH po6oyoi porpamu npeaMera.
Tperss cnpoba MOKIWKAaHA BUKIIOUWTH YIEPEIKEHE CTaBICHHS, TOMY CKJIAJaHHS MaTepiany
BIIOYBA€ThCA y MPUCYTHOCTI Komicii 3 3 abo OUIBIIOI KUIBKOCTI HAyKOBO-TIEArOridYHUX
npaniBHUKIB Kadpeapu. @opmu poOOTH 1 KpUTepii OLIHIOBAaHHS aHAJIOTIUHI 10 APYroi crpoOH.
Oxkpemuii MOBTOPHUHM KypC 13 IPEAMETY He Tiepe0aueHui.



6.6. llIxana BigmoBinHOCTI OLIHOK

Peiituarosa  |Omigka 3a S3HAYEHHS OIIHKHA
OLIIHKA CTOOAIBLHOIO
[IKAJIOF0

A 00 — 100 GaxniB [BiaMiHHO — BiIMIHHUI PiBEHb 3HAHB (YMiHB) B MeXKaxX
000B’SI3KOBOTO MaTepiaity 3 MOXJIMBUMHU HE3HAYHUMHU
He0TIKaMu

B 82-89 OaniB  |lyske 100pe — 1OCTATHHO BUCOKUH PiBEHH 3HAHb (YMiHb) B
Mekax 000B’SI3KOBOTO MaTepiary 0e3 CyTTeBUX (TpyOuXx)
[TOMHJIOK

C 75-81 6amie  [lodpe — B 1i10My J00pHit piBEHb 3HAHB (YMIHbB) 3 HE3HAYHOIO
KUJIBKICTIO TTIOMUJIOK

D 69-74 6amie  [3am0BiLIbHO — ITOCEPE/IHINM piBEHb 3HAHB (YMIHB) 13 3HAYHOIO
KIJBbKICTIO HEMOIIKIB, JOCTATHIH I MOJAJIBIIIOT0 HaBYaHHS a00
mpodeciiiHol AiSUTbHOCTI

E 60-68 6anie  |/locTaTHBO — MiHIMAILHO MOXJIMBUH JIOIYCTUMUI pPiBEHb 3HAHb
(YMiHB)

FX 35-59 6amie [He3a10BijIbHO 3 MOKJIMBICTIO IOBTOPHOTO CKJIATAHHS —
HEe3a0BUIBHUI PIBEHBb 3HAHB, 3 MOYKJIMBICTIO TIOBTOPHOTO
[epecKiIaaHHs 32 YMOBU HAJIS)KHOTO CaMOCTIIHOTO
TOONPAIFOBAaHHS

F 1-34 6amiB He3anoBijibHO 3 000B’I3KOBMM MOBTOPHUM BHBYEHHSIM

KypCY — JIOCUTb HU3bKUH piBEHb 3HAHb (YMiHb), [II0 BUMArae

IIOBTOPHOI'O BUBYCHHS I[I/ICI_[I/IHJ'IiHI/I




7. HaB4ajibHO-MeToANYHA KAPTKA TUCHMILTiIHN «[HO3eMHAa MOBAa /Il Mediay

I cemectp

Pazom: 180 rox., 3 HUX: IPAKTHYHI 3aHATTS — /2 TOJI., CaMOCTiifHa poboTa — 66 rof.,
MOAYJBHUIA KOHTPOJIb — 12 TOJI., CeMeCTpOBHI KOHTPOIb — 30 ro.

Monyi

3micToBui MOayIh 1

3MiCTOBUN MOIYJIb 2

Haspa monyss

Journalism in the globalized
world.
Newspapers and magazines.
Kypnamictuka B
rino0anizoBaHOMY cBiTi. ['azeTH i

International media. Radio,

television and the Internet.

MixnHapoani menia. Panio,
TeneOadeHHs, IHTEpHET.

KYPHAIIH.
Kinpkicts 6amniB 3a MOTyJIb 144 6an 169 Gainis
[TpakTuuHi 1-2-3 4-5-6 7-8-9 10-11-12 | 13-14-15 | 16-17-
18
Temu MpakTHYHUX 3aHSIThH
(Bcvoro 198 Oaiis, 3 HUX 18
OaiB 3a B1IB1lyBaHHS) <K <K = = = =
+ + - + + +
= = = = = =
3 3 2 3 2 3
|\@) |\@) O O O |\&)
L L C L C )
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E.E E.E g.“j E.E g.“j E.E
Cam. po6ota (Bcroro 40 GamiB) - M m - m -
0f |wF |25 |of |wi 2%
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Buay moTo4H. KOHTPOJIIO
(Bchoro 75 GaitiB)

MopynbHa KOHTPOJIbHA
pobota 1
(25 GamniB)

MonynbHa KOHTpOJIbHA poOoTa
2-3
(50 GamiB)




Monymi 3MICTOBUN MOAYJb 3 3micToBUN MOAYJh 4
Hasga International journalism and Adpvertising and marketing.
MOy IS communication. New media Peksama i MapKeTHHT.
MixHapoaHa )KypHaTiCTUKA 1
koMyHikartis. HoBi meia-
TEXHOJIOT1I.
KinbkicTs 144 6an 169 6anis
OauiB 3a
MOJIYJTb
[MpakTryHi 19-20- | 22-23- 25-26-27 28-29-30 31-32-33 34-35-36
21 24
Temu
MPAKTUYHUX | © = =) & & &
@ @ ™ + + +
3aHATH + + + ~ ~ ~
(Bcboro 198 E E E 5 5 5
Gari, 3 HUX | S S S ° ° e
18 6amiB3a | ) Qo = = ~
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Cam. po6ota " " " " " "
(Bcboro 40 | v § T~ S B T~ T~ S g
Gaxis) [t [t [t [t [t [t
Buau MopynbHa KOHTPOJIBHA MopynbHa KOHTPOJIBHA
MTOTOYH. pobora 4 poborta 5-6
KOHTPOJTIO (25 GauiB) (50 GauiB)
(Bchoro 75
OaiiB)
[Tincymk. K. MakcumarnbHa KUTBKICTB 0aitiB 626, koedimieHT po3paxyHky K =10,43 (626/60)

Ex3amen 40 Gainis
(60+40 GautiB)




8. PexomeH0BaHi Jxkepesia

ba3zosi
1. Judy Brown, Sarah McAtominey, Kevin Wells. Creative iMedia. Cambridge national level 1/
level 2. Cambridge University Press. 2022. 256 p.
2. Oxford Academic Vocabulary Practice. Upper-Intermediate. Oxford University Press. 2024.
www.oup.com/elt/academicvocabulary
3. Paul Long, Beth Johnson, Shana MacDonald, Schem Rogerson Bader, Tim Wall. Media
Studies: Texts, Production, Context. Third Edition.Taylor & Francis. 2021. 548 p.
4. The Routledge Companion to News and Journalism. Second Edition. Edited by Stuart Allan.
Taylor & Francis. 2022. 528 p.

AopaTtkosi

1. BBC news https://www.bbc.com/news

2. CNN news https://edition.cnn.com/

3. Jennie Eyres. Creative iMedia: Revision Guide and Workbook. Cambridge national level 1/
level 2. Cambridge University Press. 2022. 178 p.

4. “Newspapers Fact Sheet”. Pew Research Center. June 29, 2021.
https://www.pewresearch.org/journalism/fact-sheet/newspapers/.

5. Ray Dizazzo. Corporate Media Production. Taylor & Francis. 2020. 202 p.

6. Seth Berkman. “A Brief History of Television, by Decade”. Newsweek, July 12, 2021.
https://www.newsweek.com/brief-history-television-decade-1608854.

7. Stephen Jukes. Journalism and Emotion. SAGE Publications Ltd. 2020. 200 p.

8. “The World Press Freedom Index,” Reporters Without Borders, accessed May 18, 2021.
https://rsf.org/en/world-press-freedom-index

9. Vegard Ottervig Digital projects. All you need to know. 2021. 78 p. https://enonic.com/digital-
projects-ultimate-quide



http://www.oup.com/elt/academicvocabulary?mode=hub&cc=ua&selLanguage=uk
https://www.bbc.com/news
https://edition.cnn.com/
https://www.newsweek.com/brief-history-television-decade-1608854.
https://rsf.org/en/world-press-freedom-index
https://enonic.com/digital-projects-ultimate-guide
https://enonic.com/digital-projects-ultimate-guide

	1d70138532e4b067f37a1bf6eab808620711e7bdfdf450496d5c3671effcec6d.pdf
	1d70138532e4b067f37a1bf6eab808620711e7bdfdf450496d5c3671effcec6d.pdf
	Змістовий модуль II. International media. Radio, television and the Internet.
	Змістовий модуль ІІІ. International journalism and communication. New media.
	Міжнародна журналістика і комунікація. Нові медіа-технології.
	Змістовий модуль ІV. Advertising and marketing.  Реклама і маркетинг.
	6. New media.
	7. Digital media projects.
	8. Communication and big issues.
	9. Crime and punishment in a society.
	10. Advertising and marketing.


