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Poipodunk: Ipuaa KATVD, purianad kadelIpH aHTTHCEEOI MOBH Ta KOMYHIKANID DaKyIBTeTY
poMaHo-TepMaHchKOT dinomorii KHiscekoro yHiBepeuTeTy iMeHi Bopuca I piHueHKA.

Burxaagawi: Ipmaa KATIVP, puwiagad xadeapn aHTIiHCEKOI MOBH Ta KOMYHikamii PakyiIbeTeTy
poMaHO-TepMaHesKOI dinoxorii Kuiscexoro VHIBCPCHTCTY 1McHIL Boprica I'piHtucHKA.
Amnacracia BPACBCBKA, euxnazau kadelIpH aHITIHCBEKOI MOBH Ta KOMVHIEAI] DaKyIbBTeTy
poMaHO-TepMaHeRKol pinoxorii KuircrKoro VHIBCPCHTOTY 1McHL Boprica I'pintucHka.
Tersua HETYIMXATA, Buruagad kaegpn aHrnmHcbol MOBH 18 KOMyHIKAT Dacyibrery
POMANO-repMancLKOl Ppuionoril Kuiserkoro yuiepenrery iMeul bopuca 1 'pluuenxa.

PoSo1y mporpamy po3IIfHYTIO 1 2aTBepPKEHO HA 3acidaHHl kKadenpnm aHOMACEKOI MOBH Ta
KOMVHIKATIT

Ilpororom Ne 1 Bia «2» eepeocHga 2022 pory

(Tamraa HATIPO)
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1. Onuc HaBYAJBHOI JUCIHHUILIIHA

HaiimenyBaHHS MOKa3HUKIB XapakTepuCTUKa AUCIUILTIHY 3a (hopMamMu

HaBYaHHSA

JIIeHHA

Ino3eMHa MoBa 3a npodeciiHuM CpSIMyBaHHIM

Bun nucrumniau 000B’s13K0Ba

MoBa BUKTa/laHHS1, HABYaHHS Ta OLIHIOBaHHS aHrJiichKa
3aranpHU 00CAT KpeAUTIB/TOUH 6/180

Kypc 1

Cemectp 1 2
KinbKicTh 3MICTOBUX MOJTYJIIB 3 PO3MOALIOM 6 (4/2)

OO6csr KpeauTiB 4 2
OO0csr rognH, B TOMY YHUCII: 120 60
AynuTopHi 76 36
MopynbHHNM KOHTPOJIb 8 4
CemecTpoBHil KOHTPOJIb — -
CawmocriitHa poboTa 36 20
dopmMa ceMeCTpOBOTO KOHTPOJIIO 3aJTiK 3aITiK
Oco061Bi yMOBH PO3IOIiN HA MATPYITH

2. MeTa T2 3aBIaHHA HABYAJbHOI JUCIHUILIIHA

MeTta HaB4YaJbHOI AucHUILIIHM «IHO3eMHa MoBa 3a mpodeciiHUM CHpsSMYBaHHSAM» —
BJIOCKOHAJICHHSI YMiHb YCHOTO 1 MMMCEMHOTO CIIJKYBaHHS CTYACHTIB aHTJIIHCHKOI0 MOBOIO B MEXax
BU3HAYCHOT TEMAaTHKH, y TOMY YHMCII HpodeciiiHoil, BIAMOBIIHO OO MOTPEO MIXKKYJIbTYpHOTO
CHIJIKYBaHHS Ta Mpo¢eCiHHOI MiITOTOBKH 32 (paxom.

3aBiaHHA HABYAJBHOI JHCHMILUIIHN «[HO3eMHa MOBa 3a MPOoQeciHHUM CIPSIMYBaHHIM» —
chopMyBaTH y CTY/IE€HTIB MOBJICHHEBY iHIIIOMOBHY KOMIETEHUiI0: 3HAHHS TEMaTHYHOI JIEKCUKH,
3ac00iB BUpPaXEHHS CTPYKTYpPHOI oOprasizamii TEeKCTy Ta JIEKCHYHHUX 3ac00iB BUpPaXKECHHS
KOMYHIKAQTUBHOI 1HTEHIIIl; YMIHHS BECTH JiaJior, MOOYyJOBaHWW Ha peasibHI a00 CHUMYJIbOBaHIi
CHUTYyallii Ta BIIbHO BECTH PO3MOBY 3 HOCIIMH MOBH; YMiHHS CHOpUHAMATH Ha CIIyX Pi3HOKaHPOBI
aBTEHTHYHI TEKCTHU; 3JaTHICTh BUKJIA/IaTH CBOIO IYMKY Ta MPOIYKYBaTH 3B’ I3HUN MUCHMOBHM TEKCT
3 HAJICKHUMHU 3’ €IHYBAIbHUMH (hpa3zamu, IO JOMOMAaraioTh YHWTA4y€BI OPIEHTYBATHUCSA B TEKCTI,
BI/IMOBITHO 10 TIEBHHUX THUIIB TEKCTY 3 JOTPUMAHHSAM TapaMeTpiB KOMYHIKATHBHO-CTHJIICTUYHOT
JOLTBHOCTI Ta MOBHOI MPaBMJIBHOCTI; YITKO CTPYKTYpyBaTH TEKCT — BCTYII, TOJIOBHA YacTUHA 1
BHCHOBOK; BOJIOAIHHSI PI3HUMH BHIAaMHU MOBJICHHEBOI IiSTTLHOCTI B CHUTYAIliIX MDKKYJIBTYPHOTO
CIIUJIKYBaHHS.

Cnpusiti  GOpMyBaHHIO TPOTpaMHUX 3aralbHUX Ta (axoBUX KOMIIETEHIIIH 3acob0amu

1HO3eMHOI MOBH, BU3HAUEHUX OCBITHBHO-TIpodeciiiHoio mporpamoro (061.00.02 Pexmama 1 3B’3KH 3
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I'POMAJICHKICTIO) MIATOTOBKY 3a MepIIuM (OakaJaBpChbKMM) PiBHEM BHILOI OCBITH 31 CHELIaTbHOCTI
061 XypHamictuka, a came:

3K-1 31aTHiCcTh 3aCTOCOBYBATH 3HAHHS B MIPAKTUYHUX CUTYAIIIsIX

3K-4 3xatHicTh 10 OLIYKY, 00poOIeHHS Ta aHami3y iH(opMalii 3 pi3HUX DKEper
3K-6 3naTHicTh 10 amanTaiii Ta Jii B HOBIM cUTyaIrli

3K-8 3aTHicTh HaBUATHCS 1 OBOJIOAIBATH HOBUMH 3HAHHSAMUA

3K-12 31aTHICT CHIKYBaTUCS 1HO3EMHOIO MOBOIO

3. Pe3yJbTaTH HABYAHHS 32 IMCHUIIIHOO
Y pe3yJibTaTi BUBYEHHSI HABYAJIbHOI IMCHUIJIIHN CTY/I€HT MOBUHEH
3Hamu:

- 3MICT Ta MpeMET BUBUCHHSI IHO3EMHOT MOBH 3a MTPOQECIHHUM CIIPSIMYBaHHSIM;

- CHUHTaKCHYHI, CEMaHTHYHI Ta (D)OHETUYHI IIpaBUJIa 1 3AKOHOMIPHOCT1 aHTJIIHCHKOI MOBH,

- TIpO Pi3HI BUAM B3a€EMO/Ii1, )OpMH CITIBPOOITHUIITBA B YMOBAX Pi3HUX COIIAJIBHUX BIJTHOCHH;

- IpaBWJIa YCHOI Ta MUCHMOBOI KOMYHIKallii iHO3€MHOIO MOBOIO;

- 3aKOHU IyOJiYHOI KOMYHIKalii Ta 0COOIMBOCTEN MAHITYIATUBHUX TEXHOJIOT1H;

- MIPUHIUIHU 0COOMCTOI BIAMOBITAIBHOCTI 32 BUKOHAHHS CITUTLHUX POOIT.

emimu:

- BOJIOJIITM MPAaBMJIAMHU YCHOI Ta MUCHMOBOI KOMYHIKalii iHO3€MHOIO MOBOIO;

- PO3BUBATH ¥ MIATPUMYBATH Ha SAKICHOMY PiBHI podeciiHy AisSIbHICTD;

- BUKOHYBATH CHUTbHY MIsUTbHICTh, OPTaHI30BYBATH 1HIINX JIFOJEH ISl B3AEMHHX I B yMOBax
PI3HUX MOJIENEH B3aEMOIT;

- Oparu akKTUBHY Y4acTh y MyOIi4HIN isUTBHOCTI,

- JIEMOHCTPYBaTH BHCOKHMA CTWJIb KYJIbTYpH  MOBJICHHS, PUTOPUYHOI  KYJIBTYpH,
KOMYHIKa0elbHICTh, TOJCPAHTHICTH;

- 3acTOCyBaTH METOAMKH BEJCHHA €(EeKTUBHHX IEPEroBOpPiB B ranysi pexiaamu ta PR;

- 3aCTOCOBYBATH TEXHOJOTii (OpMyBaHHS rPOMaJIChKOI TyMKH, PO3IIi3HABATH Ta MOMEpeKaTh
MaHIMyJISTHBHI TEXHOJIOT11, (GOPMYyBaTH BIIACHUM CTHJIb CIIUIKYBAHHS 1 MyOJIYHUX BHCTYIIIB,
BUIBHO OTIEpPYBaTH 3ac00aMu HeBepOaTbHOT KOMYHIKAIIiT;

- e(peKTUBHO 1 THYYKO BHUKOPHUCTOBYBAaTH aHTJIHCBKY MOBY B PI3HOMAaHITHHX CHTYallisX
COIIAIbHOTO, HABYAJIbHO-aKaIEMIYHOTO Ta MPO(ECITHOTO CIiIKyBaHHS,

- PO3YMITH pI3HOMAaHITHI CKJaJHI TEKCTH BEJIMKOro OOCSATY 1 pO3KPUBATH IMIUTILUTHY
iH(OpMAIlif0, IO MICTUTHCS B HUX;

- BHCJIOBJIIOBATHUCS BUIBHO 1 CIOHTaHHO, HE BiUyBalOYU OpaKky MOBHHX 3aCO01B JIsI BUPAKECHHS
JTlyMKH;

- BHUCJIOBJIOBATHCS 3 HEOOXITHUM CTYyNEHEM JIeTali30BaHOCTI W TEMATUYHOI CKJIAIHOCTI,
JEMOHCTPYIOUH BIJIbHE BOJIOMIHHS NMPUHOMAMHU CTPYKTYpHOI MOOYIOBH TEKCTY, 3aco0aMu
3B’SI3HOCTI Ta IIJTICHOCTI Ha CYTIEPCUHTAKCUYHOMY PiBHI;

- OIIIHIOBATH M aHaJi3yBaTH BIACHUI HaBUAJLHUU JIOCBIJ Ta YIOCKOHAIIOBATH CBOI HAaBUaIbHI
cTparterii.

PH 4 Buxonysartu nouryk, o0po0seHHs Ta aHaui3 iH(opMarlii 3 pi3HUX HKeper

PH 8 BuokpemitoBaTi y BUPOOHUYUX CUTyalisx (pakTH, mojii, BIAOMOCTi, IPOLECH, PO SKI

Opakye 3HaHb, 1 PO3KPUBATH CIIOCOOU Ta JXKepena 3100yBaHHS TUX 3HAHb

PH 12 BinwsHo cniikyBatucs 3 mpodeCiiHuX MUTaHb, BKIIOYAIOYH YCHY, TUCEMOBY Ta €JIEKTPOHHY
KOMYHIKaIli10, IHO3eMHOIO MOBOIO



4. CTpyKTypa HABYAJIbHOI IMCHUILIIHA
TeMaruunuii TIad a1 1eHHOI popMH HaBYaAHHS

PO3MO/IT FOAMH MiK BUIAMH POGIT
AyIuTOpHA
Ye Ja | Mogysehu | gy o
Ha3Bu 3MicTOBHX MOYJIiB i TeM b0 Texn .CCM paxr 60 i/ criiim
ro _|imap | par| cemectpos
B O R uit a
Hi | KOHTpOJb
CEMECTP1
3microBuii Mmoxyab 1. Marketing Basics
Topic 1. The Marketing Mix. SWOT Analysis 4 4
Topic 2. Marketing Plan and Strategy 6 4 2
Topic 3. Marketing Ethics 6 2 4
Topic 4. The Market Environment 2 2
Topic S. Legal Aspects of Marketing 2 2
Topic 6. Research 6 4 2
MonybHUI KOHTPOJIb 2 2
Pazom 28 18 2 8
3microBuii MoayJs 2. Products and Branding
Topic 7. New Product Development 2 2
Topic 8. Brainstorming 2 2
Topic 9. Service and Products. Product Life Cycles 6 4 2
Topic 10. Selling Products and Services 2 2
Topic 11. Branding 8 4 4
Topic 12. Advertising 2 2
Topic 13. Advertising Techniques 8 4 4
MoayibHU KOHTPOJIb 2 2
Pazom 32 20 2 10
3microBuii Mmoayab 3. Customers and Staff
Topic 14. Market Segmentation 2 2
Topic 15. Customer Needs and Behaviour 6 4 2
Topic 16. Loyalty Programmes 2 2
Topic 17. Motivation Marketing 4 4




Topic 18. Customer Relationship Management 6 4 2

Topic 19. Agencies and Clients 6 2 4

MoayabHU KOHTPOJIb 2

Pazom 28 18 8

3micToBuii MmoayJusb 4. Price and Place

Topic 20. The Marketing Budget 2 2

Topic 21. Pricing Strategies 6 2 4

Topic 22. Logistics and Distribution Channels 2 2

Topic 23. Merchandising 2 2

Topic 24. Trade Shows 4 4

Topic 25. Telemarketing 2 2

Topic 26. Online Shopping and Mail Order 4 2 2

Topic 27. Personal Selling 8 4 4

MonybHUI KOHTPOJIb 2

Pazom 32 20 10

IlinroroBKka Ta NPOXOI:KEeHHS KOHTPOJbHUX 3aX0/1iB

Pa3om 3a 1 cemecTp 120 76 36
CEMECTP 2

3microBuii MoayJs 5. Publicity and Promotion

Topic 28. Above, Below and Through the Line 2 2

Topic 29. Media Strategy 2 2

Topic 30. TV and Radio Advertising 2 2

Topic 31. Outdoor Advertising 4 4

Topic 32. The Press 4 2 2

Topic 33. Branded Content 2 2

Topic 34. The Internet 8 4 4

Topic 35. Buzz Marketing 6 2 4

MoayibHU KOHTPOJIb 2

Pazom 32 20 10

3microBuii Mmoayuab 6. Public Relations

Topic 36. Corporate Communications 4 2 2

Topic 37. Public Relations and Publicity 6 4 2

Topic 38. Event and Sport Sponsorships 8 4 4




Topic 39. Crisis Communication 4 2 2

Topic 40. Corporate Blogging 4 4

MoayabHU KOHTPOJIb 2 2

Pazom 28 16 2 10

IMigroroBka Ta NPOXOIKEeHHSI KOHTPOJIbHUX 3aXO0iB

Pa3om 3a 2 cemecTp 60 36 4 20
Yceboro | 180 112 12 56

5. IlporpaMma HaBYAJBHOI JUCHMILTIHA

YEARI. TERM I

3MICTOBUM MOJYJIb 1. OcHOBH MapKeTHHTY.
INFORMATIVE MODULE 1. Marketing Basics.
Topic 1. The Marketing Mix. SWOT Analysis.
Vocabulary: product, promotion, place, people, physical presence, process, physical evidence,
strengths, weaknesses, opportunities, threats.
Grammar: present tenses: simple and continuous.
Practical SKkills: discussing problems, writing an email.
Professional English: reading and discussing newspaper articles.
PexomennoBaHi xxepesna: ocHOBHi [15 2; 3; 4], nogaTkosi [1; 2; 3].

Topic 2. Marketing Strategy and the Marketing Plan.

Vocabulary: competitors, product analysis, target market, SMART.

Grammar: present tenses: perfect simple and perfect continuous.

Practical SKkills: preparing a marketing plan.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 3. Marketing Ethics.
Vocabulary: social marketing, corporate social responsibility, green marketing, responsible
purchasing.
Grammar: present tenses: revision.
Practical Skills: comparing companies activities.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi ikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 4. The Market Environment.
Vocabulary: microenvironment, shareholders, suppliers, macro environment, STEP analysis.
Grammar: past tenses: simple and continuous.
Practical SKkills: preparing a STEP analysis.
Professional English: reading and discussing newspaper articles.
PexomennoBaHi xxepena: ocHOBHi [15 2; 3; 4], nogaTkosi [1; 2; 3].

Topic 5. Legal Aspects of Marketing.
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Vocabulary: intellectual property, patents, trademarks, counterfeiting, piracy.

Grammar: past tenses: perfect simple and perfect continuous.

Practical SKkills: describing intellectual property protection.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi zkepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 6. Research.
Vocabulary: customer research, behaviour patterns, desk research, field research, figures, findings,
trends, changes, graphs.
Grammar: past tenses: revision.
Practical Skills: making graphs and describing results.
Professional English: planning a research.
PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

3MICTOBHUI MOJYJIb 2. Ipoaykuisi Ta MApKyBaHHSI.
INFORMATIVEMODULE 2. Products and Branding.
Topic 7. New Product Development.
Vocabulary: idea generation, idea screening, concept development, concept testing.
Grammar: noun combinations.
Practical Skills: presenting different stages of product development
Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 35 4], nonarkosi [15 2; 3].

Topic 8. Brainstorming.

Vocabulary: participants, problem statement, setting rules, judgement, criticism.

Grammar: future tenses.

Practical SKkills: brainstorming a new product.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepesa: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 9. Service and Products. Product Life Cycles.
Vocabulary: raw materials, logical grouping, convenience, fast moving consumer goods, durable,
matrix, question marks, cash cows, dogs, stars, growth, maturity, decline.
Grammar: future tenses: revision.
Practical SKkills: data collection and analysis.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 10. Selling Products and Services.

Vocabulary: sales force, sales pitch, B2B, B2C, C2C.

Grammar: passive voice.

Practical Skills: creating a sales pitch.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 3; 4], nonatkosi [15 2; 3].

Topic 11. Branding.

Vocabulary: differentiation, competitive set, range of products, promise, vision, knowledgeable,
respected, customer satisfaction, caring, inspirational.

Grammar: passive voice.

Practical Skills: delivering a presentation.

Professional English: reading and discussing newspaper articles.



11
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 12. Advertising.

Vocabulary: reminder advertising, institutional advertising, blind tests.

Grammar: relative clauses.

Practical Skills: making a plan of the text.

Professional English: reading and discussing newspaper articles.
PexomennoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonarkosi [15 2; 3].

Topic 13. Advertising Techniques.
Vocabulary: peer approval, pester power, sex appeal, rebel, endorsement, infomercial, sponsorship,
convince, generate response.
Grammar: relative clauses.
Practical Skills: making a summary of a text.
Professional English: reading and discussing newspaper articles.
PexomenaoBani q:kepesia: ocHoBHi [1;5 25 35 4], nonarkosi [15 2; 3].

3MICTOBUM MOY.JIb 3. ITokynui Ta nepcoHa.
INFORMATIVE MODULE 3. Customers and Staff.
Topic 14. Market Segmentation.
Vocabulary: market segments, customer profile, household, income, early adopters, innovators, late
majority.
Grammar: nouns.
Practical Skills: conducting a research.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonaTtkosi [15 2; 3].

Topic 15. Customer Needs and Behaviour.

Vocabulary: hierarchy, needs, desires, self-fulfillment, customer life cycle.

Grammar: articles.

Practical SKkills: classification and analysis of needs.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 16. Loyalty Programmes.

Vocabulary: disloyal, switch, maximize, retain, build relationships.

Grammar: gerunds.

Practical Skills: conducting a poll, collecting information.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 3; 4], nonarkosi [15 2; 3].

Topic 17. Motivation Marketing.
Vocabulary: recognize, reward, increase, encourage, improve, incentive schemes.
Grammar: infinitives.
Practical SKkills: presenting ideas.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].
Topic 18. Customer Relationship Management.
Vocabulary: one-to-one marketing, create relationships, implement, identify, differentiate,
customize, treat, ensure, respond, provide, resolve, concern.
Grammar: infinitives and gerunds: revision.



Practical SKkills: preparing tips for better CRM.
Professional English: reading and discussing newspaper articles.

PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 19. Agencies and Clients.

Vocabulary: up-and-comer, compelling, mutual, be on the lookout.
Grammar: verb patterns.

Practical Skills: writing tips with Dos and Don’ts.

Professional English: reading and discussing newspaper articles.

PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonarkosi [15 2; 3].

3MICTOBUM MOJYJIb 4. Ilina Ta micue.
INFORMATIVEMODULE 4. Price and Place.
Topic 20. The Marketing Budget.

Vocabulary: justify, modify approve, approach, competitive parity, be over and under budget.

Grammar: collectives.
Practical Skills: explaining approaches.
Professional English: reading and discussing newspaper articles.

PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 35 4], nonaTtkosi [15 2; 3].

Topic 21. Pricing Strategies.

Vocabulary: premium, penetration, economy, skimming, captive.
Grammar: imperatives.

Practical Skills: writing an email. Social English.

Professional English: reading and discussing newspaper articles.

PexomenoBaHi ikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 22. Logistics and Distribution Channels.

Vocabulary: warehouse, shipment, freight, road haulage, distribution.
Grammar: conditionals.

Practical Skills: anticipating consequences.

Professional English: reading and discussing newspaper articles.

PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 3; 4], nonarkosi [15 2; 3].

Topic 23. Merchandising.

Vocabulary: increase sales, in-pack offers, freebies, gifts, licensing deals.
Grammar: conditionals.

Practical SKkills: giving reasons and explaining choice.

Professional English: reading and discussing newspaper articles.

PexomenoBaHi Jikepesa: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 24. Trade Shows.

Vocabulary: exhibitions, showcase, attendees, host, stand placement.
Grammar: conditionals.

Practical Skills: designing a stand.

Professional English: reading and discussing newspaper articles.

PexomengoBaHni q:kepesia: ocHoBHi [1;5 25 35 4], nonarkosi [15 2; 3].

Topic 25. Telemarketing.

12

Vocabulary: direct marketing, immediate response, feedback, cold calling, outbound telemarketing.

Grammar: modals and imperatives.
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Practical Skills: writing a brief.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 26. Online Shopping and Mail Order.
Vocabulary: move the shopper through the sales process, order online, mail order, placing an order.
Grammar: modals.
Practical Skills: comparing online retailers.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonarkosi [15 2; 3].

Topic 27. Personal Selling.
Vocabulary: sales representative, sales call, personal selling, convert leads, signed deals.
Grammar: modals.
Practical SKkills: preparing a sales kit.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

YEARIL. TERM I

3MICTOBHUI MOJYJIb 5. PekiamMa Ta NpoCcyBaHHs TOBApY HA PHHKY.

INFORMATIVE MODULE 5. Publicity and Promeotion.

Topic 28. Above, Below and Through the Line.

Vocabulary: ATL, commission, advertising brief, BLT tactics, TLT, full services.

Grammar: indirect statements.

Practical Skills: describing and analyzing promotions.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 3; 4], nonarkosi [15 2; 3].

Topic 29. Media Strategy.

Vocabulary: communication objectives, media mix, touch points, media planning.

Grammar: indirect statements.

Practical SKkills: organizing an award event.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 30. TV and Radio Advertising.

Vocabulary: catchy jingle, slogan, indent, interactive ad, viewer, audience profile.

Grammar: indirect questions.

Practical Skills: conducting an observation.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonarkosi [15 2; 3].

Topic 31. Outdoor Advertising.

Vocabulary: OOH advertising, billboards, street furniture, ambient media.

Grammar: indirect questions.

Practical SKkills: describing a poster.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepesa: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 32. The Press.
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Vocabulary: dailies, tabloids, broadsheets, magazines, advertising space, advertising rates, layout,
guidelines, marketing collateral, graphic chain, typesetting.
Grammar: gerunds and participles.
Practical Skills: describing ad formats, analysing a printed document effectiveness.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 3; 4], nonarkosi [15 2; 3].

Topic 33. Branded Content.
Vocabulary: entertainment property, media fragmentation, airtime, off-air events, user-generated
content.
Grammar: impersonal sentences.
Practical Skills: writing a speech.
Professional English: reading and discussing newspaper articles.
PexomengoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonaTtkosi [15 2; 3].

Topic 34. The Internet.

Vocabulary: pop-ups, microsites, rich media formats, search engines, SEM.

Grammar: participle clauses.

Practical Skills: making conclusions.

Professional English: reading and discussing newspaper articles.
PexomenoBaHi Jikepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 35. Buzz Marketing.

Vocabulary: word of mouth, testimonials, stealth marketing, electronic buzz.

Grammar: participle clauses.

Practical Skills: stating arguments for and against.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 3; 4], nonarkosi [15 2; 3].

3MICTOBUM MOJYJIb 6. 3B’13kH 3 rPOMAICHKICTIO.
INFORMATIVEMODULE 6. Public Relations.
Topic 36. Corporate Communications.
Vocabulary: reputation, values, identity, mission statement, media relations, financial
communications.
Grammar: prepositions.
Practical Skills: writing a mission statement.
Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 3; 4], nonarkosi [15 2; 3].

Topic 37. Public Relations and Publicity.
Vocabulary: maintain goodwill, public affairs, media briefing, forming a favorable view, adding
credibility, gaining attention, spreading rumours.
Grammar: narrative tenses.
Practical Skills: stating reasons to support a view, writing a critical review.
Professional English: reading and discussing newspaper articles.
PexomengoBaHni q:kepesia: ocHoBHi [1; 25 35 4], nonarkosi [15 2; 3].

Topic 38. Event and Sport Sponsorships.

Vocabulary: associating a brand with, effective targeting, risk factors, sponsorship spending.
Grammar: narrative tenses.

Practical SKkills: discussing and reasoning.



Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1; 25 3; 4], nonarkosi [15 2; 3].

Topic 39. Crisis Communication.
Vocabulary: managing the crisis, tackling the problem, going public, making statements.
Grammar: adjectives.
Practical Skills: writing a crisis communication plan.
Professional English: reading and discussing newspaper articles.
PexomenoBaHi kepena: ocHoBHi [1; 2; 3; 4], nonarkosi [1; 2; 3].

Topic 40. Corporate Blogging.

Vocabulary: blogosphere, posting, linking, outbound blogs, blogroll.

Grammar: adverbs.

Practical Skills: writing a reply to a comment.

Professional English: reading and discussing newspaper articles.
PexomenaoBaHni q:kepesia: ocHoBHi [1;5 25 3; 4], nonarkosi [15 2; 3].
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6. KoHTpO/Ib HABYAJBLHUX JOCSATHEHb
6.1. Cucrema ONiHIOBAHHSI HABYAJIbLHUX J0CATHEHb CTYJAECHTIB

Cemectp 1 CemMecT
Ma P 2 P
KCH
Maia
ifla Monaynsb 1 Mopayinsb 2 Monys 3 Moayns 4 Mopyns 5 Mopayinb 6
CThb
Bun nisisrocti Gan ) . Ki | M . .
iB K| M K1 M b M K1 K1 M Ki Mak
CTyAcHTa 3a bKi b 5} IIb, b b
o cT Ki 3;[ Ki Ki Ki
b CT u CT CT CT
HHLY on b 0 b b b
1o UH of| b o/ o] o7
50108 u u u u
b H H H H
u u u u
11b| b b b
BingBigyBaHHs JIeKIiit 1
BinBigyBauHs ]
CEeMIHAPCHKUX 3aHATh
BinBimyBaHHs
NPAKTHHUHUX 3aHSATH 1 9 9 10 10 9 9 10 10 10 10 8 8
Pobora Ha
CeMiHapPChKOMY 10
3aHATTI
PoGora na 10
IPAKTUYHOMY SAHSTTI 9 90 10 100 9 90 10 100 10 100 8 80
JlaboparopHa poboTa
(B Tomy uucii gomyck, | 10
BHKOHAHHS, 3aXHCT)
Buxonanss 3aBnaHb
TS CAMOCTIHHOT 5 3 15 3| 15 3 15 3 |15 3 15 4 20
pobotu
Bukonanns monymenoi | oo || s tloas |1 | as |1 | 2s | 25 | 1 25
pobotu
Pazom - - 139 - | 150 | - 139 | - 150 | - 150 - 133
Pazom 3a cemectp 578 283
PozpaxyHox 578/100=5,78 283/100=
i K=5,78 2,83
KoedirieHTa: ’ K=2,83

6.2. 3aBpaHHd M1l CAMOCTIITHOI po0OTH Ta KpUTeEPil 1l OLlIHIOBAHHA.

I cemecTp
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N Hazpa remu Kinpkicts [KinbKicTh|
3/m TOJIUH OariB
3MICTOBHUI MOJYJIb I. Marketing Basics 8 15
The Marketing Plan. 2 5
2 |Ethics and Regulatory Issues. 4 5
Describing Survey Results. 2 5
3MICTOBUM MOJYJIb II. Products and Branding 10 15
4 |Product and Service Types. 2 5
5 |Brand Values. 4 5
6 |Advertising Trends. 4 5
3MICTOBUM MOJYJIb III. Customers and Staff 8 15
7 |Consumer Behaviour. 2 5
8 |CRM Technology and Privacy. 2 5
9 |Advertising Agencies. 4 5
3MICTOBHUI MOJYJIb 1IV. Price and Place 10 15
10 [Positioning Strategies. 4 5
11 |Mail Order. 2 5
12 |Sales Promotions and Displays. 4 5
Pazom 36 60
II cemecTp
N Hazpa temu Kinpkicts [KinbKicTh|
3/m TOJIUH OariB
3MICTOBHUI MOJYJIb V. Publicity and Promotion 10 15
Printed Documents. 5
2 |Online Advertising. 4 5
3 |Street Marketing. 4 5
3MICTOBHI MOJYJIb VI. Public Relations 10 20
4 | Writing a Mission Statement. 2 5
5 |Lobbying. 2 5
6 |Event Sponsorship. 4 5
7 |Solving Problems. 2 5
Pazom 20 35




KpuTepii oniHIOBaHHSA caMOCTiiiHOI po00TH

Ban

Kpurepiii

CTYACHT 3aCBOiB TECOPETUYHMN Marepiajl, KU BUHECEHHWH Ha CaMOCTiHY poOoTy,
3aCTOCYBaHHS i1 O(OPMIICHHS pE3yJbTaTiB CaMOCTIHHOI pPOOOTH HE TIIBKH
PEKOMEHI0BAHOI, a i 10AaTKOBOI JIiTepaTypH Ta TBOPUOTO MiAXOY; YITKE BOJIOJIHHS
MOHATIHHUM arapaToM, TEOPi€0; BMIHHS BHUKOPHUCTOBYBATH iX JUIsi BUKOHAHHS
KOHKPETHUX MPaKTHYHUX 3aBJaHb, PO3B'A3aHHA cuTyauiid. OdopmileHHS pe3yibTaTiB
CaMOCTIMHOT pOOOTH MOBUHHO OYTH JIOTIYHUM Ta TTOCJIJIOBHUM.

CTYACHT 3aCBOIB TEOPETHYHHUI MaTepian 3 BIANOBIAHOI TeMH, SIKHII BHHECEHHH Ha
CaMOCTiliHy po0OOTy, HasBHE BMIHHS OpIEHTYBaTHUCS B HBOMY, YCBIJOMJICHE
3aCTOCYBaHHS 3HaHb JJIS PO3B'sI3aHHS MPAKTUYHHUX 3a7a4; 32 YMOBU BUKOHAHHS BCiX
BHUMOT, sIKi TiepeadadeHo s OmiHKK "5 0aniB", mpu HAsIBHOCTI HE3HAYHUX MOMHIIOK
a0o He 30BCIM MOBHMX BHCHOBKIB 3a OJepXaHMMHU pe3yibratamu. OdopmieHHs
BHKOHAHOTO 3aBJIaHHSI 3 CAMOCTIMHOI poOOTH Ma€ OYTH MOCIIJOBHHM.

CTYJCHT HE TIOBHICTIO 3aCBOIB TeMY JJIsi CAMOCTIHHOTO OMpPAIIOBAaHHS HE JOCKOHAJO
BOJIOJIE OCHOBHHUMHM IIOHATTSMH Ta IIOJIOKEHHAMH HABYAJbHOI JUCHMIUIIHH,
HEBIICBHEHO OpIEHTYETHCA B MEpUIOKEpeTax Ta PEKOMEHJOBaHii JiTeparypi,
HETIEPEKOHJIMBO BIJIMOBIJIA€, JOJATKOBI MHUTAHHS BUKJIMKAIOTh HEBIIEBHEHICTH a00
BiJICYTHICTh 3HAHb.

1-2

CTYJICHT HE OIlaHyBaB HaBYAJIbHHUI MaTepiaa 3 BIAMOBIIHOI TEMH IJisi CAMOCTIHHOTO
OTIPAIIOBaHHS, HE 3HAE OCHOBHUX TOHATH 1 TEPMiHIB HAYKOBOI TUCIHUILIIHU, HE
OpIEHTYETHCS B MEPIIOKEpENax Ta peKOMEHAOBaHIN JITepaTypi, BiICyTHE HAYKOBE
a00 JIoT1YHE MHUCIECHHS.
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6.3. ®opmu nNpoBeAeHHS MOAYJIBHOI0 KOHTPOJI0 Ta KpUTePii OLiHIOBAHHS.
BukoHaHHS MOJyJIbHMX KOHTPOJIBHHX POOIT 3IHCHIOETHCS y BUTIISAII MTUCHbMOBUX, TECTOBHX

3aBJaHb.

TecToBi 3aBmaHHsS 3ampOINOHOBaHI y BUTIIAMI TECTy MHOXXHHHOTO BHOOpY abo TecTy Ha
3HAXO/HKCHHS BIJIMOBITHOCTI, /16 KOXHA MPaBUIbHA BiAMOBIAL OLIHIOETHCSA B 1 Oan, abo y BUTISAL

ece, B IKOMY CTYZCHTH MalOTh BUCJIOBUTH BJIaCHY TyMKY. Ece o1liHIoeThes y 25 6aiiB 3a KpUTEpisMu:

rpaMaTHKa, JICKCHKA, JIOTIYHICTh Ta MOCIIiJOBHICTb.

MonynpHuii KOHTPOJIb 3HAaHb CTYACHTIB 3IIMCHIOETHCS TMiCs 3aBEpIICHHS BHUBYCHHS
HaBYaJHLHOTO MaTepiaxy 3MiCTOBOTO MOJIYIIS.

Bbaa

Kpurepii

24-25

Tect: cTyieHT BUKOHAB BCi 3aBJIaHHS IPABIILHO 200 3 1 TOMHITKOIO.
Ece: cTyneHT m0T19HO 1 MOCIIIOBHO MPAaBIJIBHO apTYMEHTYBaB 1 BUKJIAB CBOIO
TOYKY 30Dy, 3po0uB 10 1 ekcruHoi Ta/ab0 rpaMaTuyHOl MOMUIIKH.

20-23

TecT: cTyneHT BUKOHAB 3aBJIaHHsI, 3pOOUBIIHU 2-5 TOMIIIOK.

Ece: cTyneHT BUCIIOBUB OCHOBHY JYMKY 13 3aIIPOIIOHOBAHOT TEMH, 3pOOHUB 10
5 JnekcMYHHuX Ta/ab0 TpaMaTMYHUX TIOMIJIOK a00 HE3Ha4Hl HETOYHOCTI
CTOCOBHO JIOT1YHOI Ta IMOCJIiIOBHOI MOOYIOBH TBODY.

15-19

Tect: CTyIeHT BUKOHAB 3aBIaHHs, NOMYLIEHO 6-10 moMuiok.

Ece: ctynent 3pobuB 10 10 nekcu4HUX Ta/ab0 rpaMaTHYHUX TMOMMIIOK a0o
moOy/TyBaB TBIp 3 MOPYIICHHSM JIOTIKH Ta TOCIIIOBHOCTI, 110 PUBOIUTH JI0
HOro yCKJIQAHEHOTO PO3YMIHHSL.
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10-14 Tect: CTyIeHT BUKOHAB 3aBllaHHs, AonyiieHo 11-15 momMumok.

Ece: cTynment 3pobuB 10 15 nekcu4HHMX Ta/ab0 rpaMaTHYHUX TMOMMIIOK a0o
moOyIyBaB TBip 31 3HAYHWM TMOPYIICHHSIM JIOTIKM Ta IOCTIAOBHOCTI, IO
MPUBOJIUTH JI0 IOT0 YCKJIAJHEHOTO PO3YMiHHSL.

5-9 Tect: CTyIeHT BUKOHAB 3aBJIaHHs, AOMYIIEHO 16-20 mOMUIIOK.

Ece: ctynent 3pobuB 10 20 NeKCMYHHUX Ta/ad0 rpaMaTHYHUX MOMMIIOK a0o
moOy/TyBaB TBIp, KM CKJIAJA€ThCS 3 JCKIIBKOX PEYEHBb, HE MOETHAHUX MK
c00010 aHi JIOTIYHO, aHl ITOCIIITOBHO.

0-4 TecT: cTyaeHT BHKOHaB 3aBAaHHs, JgonmymeHo 21-25 momuiok abo He
BHUKOHAB TECTOBOI'O 3aBAaHHA.

Ece: ctynent 3po6uB 10 25 neKcUYHUX Ta/ab0 rpaMaTHYHUX MOMUJIOK a00 He
BHUKOHAB 3aBJaHHS.

6.4. @®opmu NpPoBeJEHHS CEMECTPOBOI0 KOHTPOJIIO TA KPUTEPil OiHIOBAHHS.
(He mependaveHO HaBYATILHUM IIJIAHOM)

6.5 OpieHTOBHMII EpeTiK TeM IS CeMeCTPOBOr0 KOHTPOJII0
(He mependaveHO HaBYATLHUM IIJIAHOM)

6.6 llIxaja BignmoBigHOCTI OIHOK

Peiituarosa| OiiHka 3a 3HauyeHHs OLIHKA
OILlIHKA CcTO0AIBHOIO
IKAJIOI0
A 90— 100 BinminHo — BigMiHHUI piBEHb 3HAHB (YMIHB) B MEXKaxX
6amiB 000B’s13KOBOTO MaTepiany 3 MOXJIMBUMHU HE3HAYHUMU HEJIOJIKaMHU

B 82-89 6amni | Jly:e 100pe — 1OCTaTHLO BUCOKUI PIBEHb 3HaHB (YMIHB) B MEXKax
000B’s13KOBOT0 MaTepiany 6e3 CyTTeBUX (TpyOHX) MOMUIIOK

C 75-81 6amiB | JdoOpe — B iiytomy 100puii piBeHb 3HaHb (YMiHB) 3 HE3HAYHOIO
KUIBKICTIO TIOMUJIOK

D 69-74 6amiB | 3aa0BiibHO — MOcepeAHiN piBEHb 3HaHb (YMiHb) 13 3HAYHOIO

KIJIBKICTIO HEIOIIKIB, JOCTATHIH I IOOAJIBIIIOT0 HaBYaHHSA a00
npodeciiHOol AISUTHHOCTI

E 60-68 6amiB | JocTaTHHO — MiHIMAJIBHO MOXJIMBUHN JOITYCTUMUN PIBEHb 3HAHB
(yMiHB)
FX 35-59 6aniB | He3agoBijibHO 3 MOMKJIMBICTIO MIOBTOPHOTO CKJIATAHHS —

HE3aIOBUIbHUI PiBEHb 3HAHB, 3 MOXKJIMBICTIO TTOBTOPHOTO
MePEeCKIIaIaHHs 32 YMOBU HAJIGKHOTO CAMOCTIHHOTO
JOOTPALFOBAHHS

F 1-34 6anie | He3aa0BiibHO 3 000B’SI3KOBUM MOBTOPHHUM BHBYEHHSM
KYpCY — JIOCUTb HU3bKUH piBEHb 3HAHb (YMiHb), IO BUMArae
MTOBTOPHOTO BUBYCHHS JUCIMILTIHA

7. HaB4albHO-METOAUYHA KapTKa

I cemecTp
Pa3om: 120 roj., npakTu4Hi 3aHATTS — 76 rof., caMoCTiiiHa po6oTa — 36 ToA., MOAYIbHUNA KOHTPOJIb — §

Toa.

Momyi 3MiCTOBHI MOJTYITh 3MicToBHI MOy 2 3MiCTOBUI MOTYITh 3micToBuit MOTYyITh 4
1 3
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Hazsa momyms Marketing Basics Products and Customers and Price and Place
Branding Staff
KinmpkicTp OaiiB 139 150 139 150
32 MOJLyJTh
[IpakTuuni 1 31 5 6 7 I 1 1 1 1 17 1 2/ 21 2| 2 2| 2/ 2| 3 31 3] 3 3] 3
-l - o 1 2 5\ 7] 8 O 1] 3] 4/ 6 8 9 0 1 21 3 5 6 7
2| 4 - - - - - - - -
1 1 1 2 2l 2 3 3
3 6 9 2 50 7 4 8
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+
2
0
0
)
Camocriitna | Topic 2. The | Topic 9. Product and Topic 15. Topic 21. Positioning
pobota (Bcroro | Marketing Plan (56). | Service Types (50). Consumer Strategies (50).
60 6aniB) Topic 3. Ethics and | Topic 11. Brand Values Behaviour (56). | Topic 26. Mail Order (50).
Regulatory  Issues | (50). Topic 18. CRM | Topic 27. Sales Promotions
(50). Topic 13. Advertising Technology and | and Displays (50).
Topic 6. Describing | Trends (50). Privacy (560).
Survey Results (50). Topic 19.
Advertising
Agencies (50).

Bunn MopynbHa MopynpHa KOHTPOJIbHA MopynbHa MopynpHa KOHTpPOJIbHA
[IOTOYHOTO KOHTpOJIbHA poboTa poborta 2 (25 6aniB) KOHTpPOJIbHA poGota 4 (25 6aniB)
KOHTPOJIIO 1 (25 GaniB) pobora 3 (25
(Bcvoro 100 OaJiB)

6aiB)

[TincymkoBuit MaxkcuManbHa KIIBKICTh 0aiiB — 578 Oanmu
KOHTPOJIIb K=5,78
II cemecTp

Pa3zom: 60 roa., mpakTuuHi 3aHATTS — 36 roA., caMocTiiiHa po6oTa — 20 roJ1., MOy IbHUN KOHTPOJIb — 4

TOJI.
Monyii 3MiCTOBUN MOAYIB 5 3MiCTOBUN MOAYJIIB 6
Hasga Mmopys Publicity and Promotion Public Relations
KinpkicTh 0asiB 3a MOTYJIb 150 133
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[MpakTrysi 31 44| 4| 4|4 4] 4] 4] 5 5 5 5
91 0 1 2 1 4|5 6 | 8 91 01| 21| 4] 5
4 4 5 5 5
3 7 1 3 6
Temu npaktuynux 3auate: | Te | Te | Te | Te | Te | Te | Te | Te | Te | Te | Te | Te | Te
18 — BigBITyBaHHS Ma |Ma |Ma ([Ma |Ma |Ma |Ma |Ma |Ma | Ma | Ma | Ma | Ma
180 — poboTa Ha 28.129.|30.|31.|32.|33.|34. |35 |36.|37.|38.|39.|40.
MPaKTUYHUX 3aHATTSIX Ab|M |T |Ou|Th |Br | Th | Bu | Co | Pu | Ev | Cri| Co
(Bcboro 198 GainiB) ov |edi |V |tdo|e |an |e |zz |rp |bli |ent|sis |1p
e, |a an [or |Pr [de |Int [M |ora|c an | Co | ora
Be [Str |d |[Ad|ess|d |em |ark|te [Re |[d |[m |te
lo |[ate |Ra |[ver | (1 [Co |et |eti |Co |lati|Sp | mu| Bl
w | gy |dio|tisi | 6. |nte|(2 |ng |m |on |ort |nic |og
an [ (1 |1 |ng |+l [nt |6. |(1 |mu]|s Sp | ati | gin
d |6. |6. |(2 |06.|(1 |42 |6. |nic|an |on |on |g
Th | +1 |+1 | 6. |) 6. [ 06.|+1 jati |d |sor| (1 |(2
ro | 06. | 00. | +2 +1 |) 00. |on | Pu |shi |06. |0.
ug |) ) 00. 00. ) s bli |ps |[+1 | +2
h ) ) (1 |cit |(2 |06.]O06.
the 6. |y |[0. |) )
Li +1 [ (2 | +2
ne 06. | 6. | 00.
(1 ) +2 1)
0. 0.)
+1
06.
)
Camocriitna po6ota (Bckoro | Topic 32. Printed Documents (50). Topic 36. Writing a
35 GauiB) Topic 34. Online Advertising (50). Mission Statement (50).
Topic 35. Street Marketing (56). Topic 37. Lobbying (50).
Topic 38. Event
Sponsorship (50).
Topic 39. Solving
Problems (50).
Buay noToO4HOr0 KOHTPOJIIO MopynsHa KOHTpOJIbHA poboTa 5 (25 MoaynbHa KOHTPOJIbHA
(Bchoro 50 GaiiB) OariB) poboTa 6 (25 GaiB)
[TimcyMKOBHI KOHTPOJIb MakcumanbHa KUTbKICTh 6aitiB — 283 6anu
K=2,83

Hampukinmi [ Ta 2 cemecTpiB IpOBOIUTHCS 3aJTIK, CTYACHT OTPUMYE KUIbKICTh OalliB, 3apOOJICHUX TPOTATOM
ceMecTpiB. Y BHUIAJIKY, SKIIO 32 pe3yJbTaTaMU CEMECTPOBOTO KOHTPOJIIO CTYACHT OTpuMye MeHIe 60 6ais,
HOMY HaJlaeThCs JIpyra 1 TPETs CIIpOoOU MEPECKIalaH s 10 3aKiHYEHHS cecii.

Hpyra crpoba mepeckiamaHHs 3alliKy JJ03BOJISIE JIOMOBHUTH CEMECTPOBI Oaliv, SKWX HE BHCTAdae 3a
pe3yiapTaTaMud IOTOYHOI ceMecTpoBoi poOotu. Ha gapyriii cmpoOi mepeckimanaHHs CTYIEHT 3/a€
MPOIYIIEHUH MaTepial BUKIaAaqy B 1HAWBIAyaIbHOMY MOPSAKY.
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[epecknananus 3aiiky BiiOyBaeThcst y popMi yCHOI criBOeciiu Ha OCHOBI mpomymeHux TeM. CTyZeHT Mae
NOKa3aTH 3HAHHS Ta IMiATBEPAWTH BMIiHHS, III0 BUMAraroThCS 33 YMOBaMH poOOYOi MpOrpaMu MpeaMera.
Buknagad Moke ONMMUTyBaTH CTyJIEeHTa B Takiii ¢opmi, sKa OOIIIbHA i1 €()EKTUBHOI MEpeBIPKH
c(OopMOBaHUX KOMIIETEHTHOCTEH.

Tpets cipoba MOKJIMKaHA BUKIIOUUTH yIIEPEIKEHE CTAaBJICHHS, TOMY CKJIaJaHHs MaTepiany BiIOyBa€EThCSA y
MPUCYTHOCTI KoMicii 3 3 abo OLIBIIOI KITHKOCTI HAYKOBO-TIENArOTIYHUX TPAIiBHUKIB Kadeapu. Dopmu
po6oTH 1 KpUTEpii OIIHIOBAHHS aHAJIOTIYHI 0 IPYTroi CipooHu.

Oxkpemuii MOBTOPHUHM KypC 13 IPEAMETY He Tiepe0aueHui.
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