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LLLOMICAYHUIN KY/IbTYPHO-PO3BaXkaJIbHUN
AHIJIOMOBHUW )XypHan, AKUN Ny6iKyeTbcA B Knesl.

>XypHan NoLMpPHOETLCSA 6e3KOLUTOBHO B
NOCONbCTBAX Ta 613HECOBUX OpraHI3aLisix.


https://uk.wikipedia.org/wiki/%D0%90%D0%BD%D0%B3%D0%BB%D1%96%D0%B9%D1%81%D1%8C%D0%BA%D0%B0_%D0%BC%D0%BE%D0%B2%D0%B0
https://uk.wikipedia.org/wiki/%D0%96%D1%83%D1%80%D0%BD%D0%B0%D0%BB
https://uk.wikipedia.org/wiki/%D0%9A%D0%B8%D1%97%D0%B2

Humayoka ayoumopis




there are lots to enjoy, - JlaHa HiIkonb HinaHA

interesting reads.



SUBSCRIEE

WHAT'S ON I
ISSUE #30

With you since 1999

Issues  News  CityLife  Business ThingstoDo  EatsandDrinks  Style  Paparazzi  LIMITED EDITIONS Follow ~

Ay
| .qf 12/12/202
|)|5/I '// __ PROGRAM
4”7 9 TELECONFERENCE
- , o/ WITH GUESTS FROM
ANNUAL N ETETEERHTHHDE WORLD
FUNDRAISING INSPIRING SPEECHES
DlnnER N\ SILENT AUCTION

& v/
r ' A 1’:;

: -— and Silent Auction CHARITY LOTTERY
: &MY LIFE \‘ in support of the Ukrainien Cetholic University S MUSICAL
o ‘ - PERFORMANCES "
- K ULAIEVAYABLONSKY, POGORE > |
A aritable donation - I 0 *
AND ISH%DISCUSS TOU to part?cr:pn:a 2:1“':. -E.IFII-I 2500 Ene :mmr::mT Bl
» KYIVV ORCHESTRA IN : 'R AND

ART FOR A BETTER FUTURE UKRAINE TLENT V80085183728

25 MARCH zoz1 - 8 MINS READ 18 DECEMEER zczo “SENEMBESERESER 2 DECEMEE ' ZRED - 1 o Tl e o T B e s ] —

WHAT'S ON RECOMMENDS

ANNUAL @ tane
FUNDRAISING R -




Pe3ynbTaTi NpOXoAXKeHHSA
NPaKTUKW:

Foundation
= -_-"'-.I !

Mpo *ypHan

Magnetics by 36 page...

BizHec-nnad 1.docx



O¢popM/IeHO NPOEKT Ha
KBanlPpIKOBAHOMY PIBHI
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FOR UKRAINIAN MAGNETICS TEAM

QOur mission:

to present the business opportunities of creative industries of Ukraine at the
international level.

Vision:

Ukrainian Magnetics is the main media intermediary between the international
community and Ukraine in the field of creative industries.

Objectives:

1. to shows Ukrainian business in the form of information materials of various formats
{interviews, articles, criticism), etc.).

2. creation of communication between the business of Ukraine and other states.

3. promotion of Ukraine's interests abroad.

Information materials:

Facts:

Wark exclusively with primary sources
Do not distribute unverified information
Abways mention the source

Structure:

Materials must match the chosen style

The text should fill 2ll the space allotted for the text

The text is divided into small paragraphs for easy reading
Sentences shouldn't be too long
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INaHa:
Az per our conversation, ['m going to outline a few thuings I'd like vou to think about:

1. The foundation 15 snportant. Understand what vour foundation 1 and buld upward. To be honest,
iy suggestion would be that vou focus on the content first - on a page in front of you, prnt version,
and e-platform last. Understand what vou need to buidd a good feature, how it looks on the page with
vour chozen wnagery, does it flow, 1f not, how vou can change it To understand this 18 an art. The flip
side 15 that anyone can post anythang online.

Jhjectives:
1. to show Ukrainian business in the form of information matenals of warious formats
(interviews, articles, criticism, etc )
2. creation of communication between the business of Llkraine and other states
d. promotion of Ukraine's interests abroad

Each new issue of the magazine will he published quarterly.

What are the tasks for each issue:

formation of the content of the issue

- selection of journalists to write texts

- distribution of topics between journalists

_cammunication with editors to create a unified vision of the final product
transfer of finished maternals to editors

Cinteraction of editor and designer

formation of design decisions

layout
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Journalists:
Diarina
Matasha
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Each new issue of the magazine will be published quarterly.

What are the tasks for each issue:

1. formation of the content of the issue + communication with the team = vision of the final
product

2 distribution of topics between journalists

3. interaction of editor and journalists

4 interaction of chief editor and designer + formation of design decisions

8. proofreading (editor and chief editor + ather person who hasn't seen the magazine before)
B. layout”

Krainian
magnetics

podcast- 3

festivals - 3

fashion -3

design - 3

center of magnetics - 3
forwialk - 2

delicious - 2

hooks

podcast

festivals

fashion

design

center of magnetics
for walk

delicious

Journalists:

Darina Kucherezhko - for walk

Matasha Zaets - fashion

Sasha Smaotrik - books, design

Folina Gaevska - books, festivals

Yaleria Zahorodnia - books, fashion, delicious
Tanya Dorosh - books, festivals, podcast

Oleksii Frolov - podcast, design, festivals, center of magnetics. IS.SL]E 1 AN D WE START
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PODCASTS:
HOW ARE

THEY LIVING
THROUGH

THE PANDEMIC?

T PAEN EHMMY, BAM STAGNEE- Cridnlb CBOAS GHKAIAM TROIDOE BTENE-

Newd NoNs CTh PYEME NPOK- KO 4na Shernedats Han Mphesm po-

nones, MeT DEWACTHIE NMp0- BATE  ynpegsephed.  Mysems  noaooa-

Ky HEPMPOSILI NOCTPAMTHOR POBATH CHOAIND TE GOy WX JRERTA Q00

B HOCH DAY D20T DOLGA" NOWTHE ¢ QERCy WNSIGAIRTE CROBEHKR

PR paM TaM TeNk, HAOMEO0: YNPEAWHCTE WHCTOR HD BOTORYE CHOWTH

ABRCTE WAOCTRY wTyLoessm e BEAOSAWN  HOMHOM . OfbexTa pymeTnud

none pasnes anenolman ceo- Kot ce0aga aiknosaete GyseT no opa
YEYESHRC T OO Ty, Bmnd- Gaknoosed B LTy NANK YKTHES

PR paBaLH NG =l '(6 BALYHHE  DaMME MpeerTy
uuuuu puesi pafioro 2eT abor  wenxw myhn O a4 TH
paNHT NONGTHOM, Ol NPeiaBo  Pyrve MHCTE: PYMEHTO [0 B

MMMMMMMMMMMMMMMMMMMMM PR~ MPOB ASKy KHTAM TEHTO SCKONATL BOPLE
HETE KHIE Gnag PEADKYHEHE MK MPOBKAS FOOSKTHEYHET MPEABE 384

MoGaA PEUHD NPMHMERCHE TECKD NOB HOC THPOJIPAMMEGE MOBKWE TENRHOMOMHD
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BAOKY WAMUS MDD B KA BCersa dhod-  meoT afine NOATCAr OCTROAr OREHCTRYIH il
NODE YMEHEONERoHE SR, HONONE, K-  HomHd NiobuH MONEWaTe ¥ BaTERDaaTy
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BCHOBKW:

OTpviMaHO HOBI 3HaHHS WOA0 peasibHOI peani3auli Megla-NnpoeKTy

CdopmoBaHoO 6a3y ANd NOAANBLLOINO KOPEKTHOro po3BUTKY BUAAHHS

OTpyMaHoO LIHHI NopaAau Ta OLUIHKY BiA daxiBLs WoA0
BTIJIOBAHOI 1A4eil
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